bxtid  impact 
on  all  the 


ramily  with 


TV 


Your  advertising  gets  special  attention 
from  all  members  of'  the  family  when  it 
appears  in  TV  WEEK,  the  C'hicigo 
Tribune's  bright  new  Saturday  package. 

Every  week,  this  Saturday  Tribune  extra 
presents  top  features  which  get  active 
reader  interest.  Its  special  service  value  as  a 
program  directory  will  give  your 
advertising  seven-day  sales  power. 

TV  WEEK  will  deliver  your  advertising 
message  to  Metropolitan  Chicago's 
biggest,  buyingest  daily  newspaper 
audience  at  a  low  cost-per-thousand. 
Continuity  discounts  make  regular  use  i 
even  more  attractive.  ' 

Eind  out  how  this  bright  family  package 
can  help  you  sell  more  in  Chicago. 

Ask  your  Tribune  representative  for 
the  full  story. 

(EhiittL$ix  OtibuiiB 

THI  WOHLO'S  CKftATEST  NSWSfAPIR 


ft 
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HERALD-DISPATCH- ADVERTISE 

of  HUNTINGTON,  W.  VA. 


Orders  64  Page  WOOD  Metropolit 

color-adaptable  press 


•  PRESS  SPEED  .  .  .  52,000 
papers  per  hour 

•  COLOR  COUPLE... for  color 
printing  “at  will” 


•  DOUBLE  FOLDER 

•  WOOD  STANDARD  REEL 

and  Pneumatically  Contf; 

BELT  TENSIONS 


MODERN  6  STORY  BUILDING  WILL 
BE  ADDED  TO  PRESENT  HUPCO 
PLANT  TO  HOUSE  MECHANICAL 
DEPARTMENTS,  EDITORIAL  AND 
BUSINESS  OFFICE 


SEND  FOR  LITERATURE,  DESCRIBING  WOOD  PRESSROOM  EQUIPMEN 


WOOD  NEWSPAPER  MACHINERY  CORPORATIIN 


PLAINFIELD,  NEW,  JERSEY 

I  ‘  i  i 

EXECUTIVE  AND  SALES  OFFICE;  501' FIFTH  AVENf 


in'rminAimwmiii 


they  Buy  More  because  they  Have  More ! 


•  You  can  build  a  healthy  sales  figure  in  the  big  Indian¬ 
apolis  market  where  every  advertising  dollar  really  pulls 
its  oar!  hy?  Because  average  annual  income  per  family 
is  S6.669  .  .  .  39.3%  above  the  national  average.* 

That-  s  why  Indianapolis  citizens  are  buying  more  of 
everything  from  exercise  machines  to  sewing  machines 
.  .  .  why  Indianapolis  ranks  7th  in  retail  sales  per  capita 
among  cities  of  6(K),(XX)  and  over! 


And  it’s  not  only  a  RKIH  MARKETI'  .  .  . 

►  It’s  Big. 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture. 

►  You  get  Saturation  Coverage  of  the  metropolitan  area, 
plus  an  effective  bonus  coverage  of  the  44  surrounding 
counties  in  The  Indianapolis  Star  and  The  Indianapolis 
News.  If  rite  for  complete  market  and  circulation  data. 


THE  INDIANAPOLIS  NEWS 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 

*Stl#s  Survey  of  Buying  Power,  Mey  10,  1956 


The  Indianapolis  Star 
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Evening  Tribune 


SAN  DIEGO - 
YOUNG  GIANT  MARKET 

1956  Aircraft  Pai/roU: 

$200  Million 
Aircraft  Imlustry 
Employees;  51,200 
Backlog,  of  Orders: 

More  Than  $2  Billion 

I  The  Aircraft  Industry  is  just 
V.  one  of  many  factors  that 
make  San  Diego  the  Young 
2^  Giant  Market  of  the  West. 

V;  To  sell  this  mighty  market, 
advertise  xour  products 
in  the  San  Diego  Union 
and  Evening  Tribune. 


EDITOR  &  PUBLISHER  CALENDAR 


NEWSPAPERS  15  "Hometown"  Newspopert  Covering 
Son  Diego,  Californio  —  Northern  lllinoii  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles  .  .  .  Served  by  the  COPLEY  Washington  Bureau  and 
the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  W  E  ST- H  OL  L I  D  A  Y  CO.,  INC. 


MIDDLEWEST 


NEWSPAPER 


Vol.  90,  No.  3.  January  19.  1957.  Eiditor  &  Publisher,  the  Fourth 
published  every  Saturday  with  an  additional  issue — The  International  Year  ^ 
Number  in  February  by  the  Elditor  &  Publisher  Co.,  Inc.  Elditorial  “““Jy 
ness  offices  at  Suite  1700,  Times  Tower,  1476  Broadway,  New  York  36, 
(Printed  by  Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  8,  1879, 

Patented  and  Registered  and  Contents  Copyrighted  1967  by  the  Editor  «  ^ 
Usher  Co.,  Inc.  Annual  subscription  $6.60  in  United  States  and  poueio 
and  in  Canada.  All  other  countries  $10.00. 


Ob  JMU^t  Mcy  tils 
.  "*  S"^  ^■■•'*  ^  ••*•*»  C«i|rBss 


Mivmi  Dah  y  NewvRkxjrd  ~ 

«  taSl  HoliAlyD— >tiCoMf*f 

M  iZ-^  OiOy  411  N«>.on«l 

"  |fKOur«9#4 


To  its  news  network  in  Oklahoma,  United  Press  welcomes  — 
The  Doily  Ardmoreite,  the  Bartlesville  Morning  Examiner,  the 
Bartlesville  Enterprise,  the  Miami  Doily  News-Record,  and  the 
Okmulgee  Doily-Times. 

It's  United  Press  2  to  1  in  Oklahoma — and  3  to  1  in  papers 
served  exclusively  by  U.  P.  Editors  there  ore  really  Sooners. 
They'd  sooner  hove  U.  P. 


THE  3  FOR  1  SERVICE 

•  World  Coverage 

•  Big  By-line  Features 

•  Regional  News 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

hii  esligulions  of  pldnt  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specipcations 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


Why  Hunt  For  The  Important  News— 

WHEN  YOU  CAN  ALWAYS  BE  ON  TARGET 
WITH  A  SUBSCRIPTION  TO  EDITOR  & 
PUBLISHER. 

$6.50  —  1  year  $10.00  —  2  years 

(52  Usuas)  (104  istuei) 

All  foreign  countries,  $10.00  a  year 

Plaata  anclota  chack  with  order. 


(^rwtn  J  C^oii 
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ADDRESS 


ZONE  STATE 


COMPANY  .  POSITION  . 

Mail  to: 

EDITOR  &  PUBLISHER 

1475  BROADWAY 
NEW  YORK  36,  N.  Y. 


Morning  Mail 

Readers  were  invited  by  Publisher  Waiter  E.  Williams. 

Fairfield  (Iowa)  Daily  Ledger,  to  look  over  his  shoulder  as  he 
riffled  through  his  mail.  He  made  an  unusual/faetual  study  in 
.  an  editorial  of  the  huge  for-immediate-release  mail  pouring  over 
a  busy  editor's  desk.  Commented  Mr.  Williams: 

“Morning  mail  call:  Wonder  if  others  ever  wonder  what’s  i 
I  in  the  editors’  morning  mail.  It  is  interesting,  frustrating,  bai-  ’ 

I  ing,  burdensome,  enjoyable  .  .  .  and  always  varied, 
i  “The  whole  world  lays  its  problems,  its  solutions,  its  gim- 
^  micks,  its  pitches,  its  pictures,  its  appeals  on  the  desk  of  ever) 

I  newspaper  editor.  They  come  from  savants,  scholars,  cranks, 
business  services,  philanthropic  organizations,  schools,  clubs, 
salesmen,  newspaper  syndicates  and  creditors.  The  variety  is 
endless.  The  stream  is  unending.  I 

“Some  of  it  is  never  read.  The  sheer  weight  of  it  precludes  j 
that.  But  we  try  to  give  at  least  a  glance  to  every  piece  before! 
it  goes  into  the  round  file  (waste  basket). 

“A  shadow  in  the  doorway  and  a  footstep.  Oh  no!  Noti 
that!  But  it  is. 

“More  mail.” 

— “Day  Before  Yesterday”,  (Vulcan  I’re.ss,  Birmingham)  i 
whimsical  account  of  life  in  a  little  Southern  community  a  half 
century  ago,  is  by  Henry  Vance,  popular  Birmingham  iVeica  col¬ 
umnist.  .  .  .  Tip  from  Howard  Langer,  Scholastic  Magazines  Soi» 
New  York  newsman  may  help  police  find  the  infamous  Mad 
Bomher  by  recalling  a  visit  from  some  screwball  complaining  aboit 
Consolidated  Edison,  the  MB's  hete  noir.  .  .  .  Two  experienced 
newswomen — in  California  and  in  New  York — report  trouble  find¬ 
ing  jobs  because  employers  seek  “kids”  to  keep  pension  plans  ii 
balance.  They  suggest  the  right  to  waive*  pensions  at  reliremcai 
in  such  cases.  I 

— .-Nfler  years  of  toying  with  an  invitation  to  do  so,  John  A.  Brofa: ! 
Jr..  vicepresid«-nt  of  King  Features  Syndicate.  International  News  Servk- 
and  International  News  Photos,  three  divisions  of  the  Hearst  Corporation 
got  around  to  spending  a  day  covering  the  downtown  beat  he  covetf: 
4.>  years  ago  for  tlie  Elizabeth  (N.  J.)  Daily  Journal  in  his  old  hometown 
He  worked  again  under  Executive  Editor  Valentine  Fallon,  who  broke  hir 
into  newspaper  work,  and  W’rote  a  nostalgic  feature  story  for  the  Jounu 
about  the  changes  he  found.  ...  A  candidate  for  title  of  “Dean  Of  Tcia- 
Working  Newspapermen,”  vacated  by  death  of  Judge  W.  Neville,  91- 
Paris  Sieus,  is  ^  .  W.  (Uncle  Billy)  .\iken.  8d.  bachelor  publisher  of  tk' 

!  Crockett  Courier,  a  weekly  newspaper.  .  .  .  Watson  B.  Berry,  86,  (lU 
j  W.  118th  St..  New  York  I  afflicted  with  impaired  eyesight  to  the  eitn: 

I  he  dictates  his  weekly  “A  North  Country  Chronicle”  series  for  tk 
I  Watertown  (N.  Y.)  Daily  Times,  now  is  engaged  in  his  toughest  assif 
j  ment:  Conilensation  of  .t(X).0<30  words  to  (Kt.CXX)  for  a  book.  .\  lil>f*^ 
being  established  in  Lawrenceville,  N.  Y.,  has  been  named  in  his  honw 
. . .  (ieorge  David  retired  after  4.5  years  of  play  and  movie  reviewing  fe 
the  Rochester  (N.  ^  .  I  Democrat  and  Chronicle. 

Dizzy  Diary 

— Heard  Burke  Davis,  Greensboro  (N.  C.)  Daily 
'■  columnist,  talk  about  his  forthcoming  book  on  Confederate  Cm- 
I  J.  E.  B.  Stuart  at  the  Civil  W’ar  Round  Tabh-,  whose  guest* 
eluded  J.  E.  B.  Stuart  HI,  Mrs.  O.  O.  Meintyre,  Miss  Mabel  f'TTc*’ 
j  ex-/Veic  York  Sun.  and  sister.  Miss  Elinor  Greene,  iVeae  York  IM' 

I  ISews;  Col.  Henry  T.  Blair,  distinguished  New  Yorker,  and  Do" 
Bishop,  NBC  public  relations  executive,  both  sons  of  North  f-at®' 

'  lina. 

■  — Enthralled  to  receive  “James  W,  Davis— North  CaroUwl 

Surgeon”  (William  I>oftin  Publishers,  Charlotte,  N.  C.)  a  bi*f’ 
raphy  of  a  lifelong  friend  who  performed  "iJ.OOO  major  operatw*' 
and  established  the  great  Davis  Hospital.  Statesville,  N.  C.. 
his  death  last  Summer.  Author  is  my  olil  friend  of  Chorl^ 
Observer  days,  I,.eGette  Blythe,  who  has  written  seven  fine  bo**' 
and  two  outdoor  dramas. 

— Attended  Eleanor  Lambert’s  (her  husband  is  .Seym^ 
Berkson,  publisher  of  the  lYete  York  Journal-American)  fadu" 
show  dinner  at  the  Pierre  for  fashion  editors  of  the  nation's 
papers  here  for  the  Press  Week  of  the  Couture  Group  of  the  ^ 
J  York  Dress  Institute. 
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LINES 


IN  1956,  THE  LONG  ISLAND  PRESS  PUBLISHED 


MORE  RETAIL  GROCERY  LINAGE  THAN  ANY 


OTHER  NEW  YORK  CITY  NEWSPAPER!- 


The  Long  Island  Press  gained  more  than  half  a  million  lines  of  retail 
grocery  advertising  in  1956  over  its  1955  record  high!  The  Press 
in  1956  was  48*4  ahead  of  the  next  New  York  City  newspaper 
.  .  .  this  constant  wide  margin  of  superiority  for  the  J  6th  consecutive  year, 
was  no  mere  accident ...  it  was  the  result  of  the  combined  judgement 
of  men  who  know  the  Long  Island  grocery  field  inside  and  out! 

These  men  are  part  and  parcel  of  Long  Island's  BILLION  DOLLAR  PLUS 
annual  food  sales  and  they  know  from  pleasant 
experience  how  enthusiastically  the  Long  Island  Press  audience 
of  over  265,000  families  responds  to  Press  ads. 

What  the  Long  Island  Press  does  day  in  and  ^ 

day  out  for  retail  grocery  stores  .-ft 

it  performs  for  national  accounts  in  all 
classifications  .  .  .  it's  a  natural! 

Let  us  tell  you  morel 


1956  Retoil  Food  linoge 

LONG  ISLAND  PRESS 


LINES 


LONG  ISLAND  STAR  JOURNAL 
STATEN  ISLAND  ADVANCE 

N.  Y.  Journol-Americon 

N.  V.  World-Telegrom-Sun 

N.  V.  Poll 

N.  Y.  Mirror 

N.  Y.  News 

N.  Y. -Times 

N.  Y.  Herold'Tribune 


1,224,914* 

1,231,381* 

1.345,119 

889.017 

729,223 

552.614 

531,728 

234.039 

180,670 


*Pubiilh«r’t  figures 
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Censoring  Movie  Ads 

''■''HE  contro\ersy  over  the  moving  picture  “Baby  Doll”  has  brought 
newspapers  into  the  line  of  attack  because  of  varying  adx’ertising 
practices  with  respect  to  the  film.  Many  newspapers  have  censored 
the  ad  copy  witli  or  without  the  cooperation  of  movie  houses.  Other 
newspapers  have  refused  to  carry  the  copv  at  all. 

There  seems  to  be  no  criticism  of  those  new'spapers  that  censored 
the  copy  in  line  with  their  own  definitions  of  good  taste.  That, 
apparently,  is  accepted  by  readers  and  expected  by  them.  But  those 
refusing  to  nm  the  copy  under  any  circumstances  are  challenged  as 
setting  themselves  up  as  a  censoring  bodv  for  motion  pictures. 

We  are  not  wholly  convinced  of  the  practical  value  of  the  refusals 
to  carry  the  ads  in  this  issue,  but  do  not  hesitate  to  defend  the  rights 
of  these  newspapers,  and  all  newspapers,  to  do  so  when  in  their 
judgment  there  is  sufficient  reason. 

Many  newspaj>ers  guard  their  advertising  columns  just  as  closelv 
as  they  do  their  news  columns  as  a  safeguard  against  bad  taste,  false 
c'laims,  exaggerations,  etc.  There  are  also  manv  newspapers  that 
decline  v^arious  classifications  of  advertising  as  a  matter  of  police’— 
such  as  liquor  and  some  tv’pes  of  patent  medicine  advertising.  Tliev 
are  not  trx’ing  to  dictate  the  social  or  moral  habits  of  their  readers, 
any  more  than  the  newspapers  refusing  the  movie  ad  were.  These 
are  products  the  promotion  of  which  some  publishers  do  not  want  to 
be  associated. 

It  is  their  right  and  privilege  to  rc'fuse  advertising  on  these 
grounds.  Newspapers  are  not  public  utilities  or  common  c-arriers 
obligated  to  publish  anv  and  all  material  siibmitted  to  them. 


Attack  on  Official  Secrecy 

AN  important  step  towards  tearing  down  the  barriers  of  secrecy 

which  exist  in  many  government  departments  concerned  with 
non-military  and  non-sensitive  information  has  been  taken  with  the- 
introduction  of  legislation  in  the  House  and  Senate.  The  measures 
are  the  outgrowth  of  the  Moss  Committee  hc*arings  and  investiga¬ 
tions  into  the  information  policies  and  practices  of  government 
bureaus  and  departments.  They  are  sujiported  in  the  Hou.sc'  b\  the 
Moss  Committee  and  in  the  Senate  by  the  Committee  on  Constitu¬ 
tional  Rights  (Hennings  Committee). 

There  has  bc'en  a  rapid  spre^ad  of  official  sex-Tecy  in  Washington 
suppressing  information  about  government  activities  which  should 
rightfully  be  released  to  the  .\merican  people.  The  “housekeeping” 
statute  (Section  5  of  the  U.  S.  Code),  providing  that  department 
heads  may  prescribe  regulations  for  “the  custcxly,  use  and  preserva¬ 
tion”  of  records,  has  been  wrongfullv  interpreted  b\'  main'  officials  as 
authorizing  the  suppression  or  censorship  of  these  records  for  almost 
anv  reason  whatever. 

The  Moss  Committee  believes  this  statute  merelv  authorizes 
(‘xecutive  dc^partments  to  make  rules  e.stablishing  filing  svsteins  and 
other  office  procedures  and  it  has  proposed  this  amendment:  “This 
section  docs  not  authorize  withholding  information  from  the  public 
or  limiting  the  availability  of  records  to  the  public.” 

This  amendment  deserves  the  wholehearted  support  of  all  news 
media.  It  will  put  the  first  crack  in  the  wall  of  secrecy  which  is  used 
to  protect  manv  government  functions  from  public  scrutiny,  and 
which  will  continue  to  grow  larger  and  more  impregnable  if  steps 
are  not  tak<Mi  to  tear  it  down. 
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find  ye  »hall  findf  knock,  and  it  iluB 
be  opened  unto  you. — Matthew,  F//;  7. 
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SOCIETY  iNEWS  UPHELD 

To  THE  Editok:  I  note  E&P’s  frequent 
stories  on  the  need  for  localizing  ads.  I 
think  there  is  a  need,  too,  to  localize  news 
lovcrage,  particularly  Society. 

Of  course,  I  am  an  old  society  writer 
talking,  but  the  reason  1  think  of  it  is  in 
the  reduction  in  papers  all  over  the  coun¬ 
try  of  space  given  to  local  social  e\<*nts. 
Some  papers  have  given  them  up  prac¬ 
tically  entirely.  Others  keep  on  limiting 
the  space  for  individual  pictures  or  the 
<piota  for  weddings  to  be  mentioned,  etc,, 
etc.,  so  that  their  trend,  too.  is  toward 
eventual  elimination. 

I  think  this  is  one  place  where  news¬ 
papers  are  not  making  use  of  the  real 
sp<it  in  which  they  actually  have  NO 
('oin{>etitiun  with  the  more  rapid— and  more 
transient— media. 

.\or  can  any  competitive  local  iwerage 
by  TV  or  radio  take  the  placi-  of  the 
|HTmanent  record  one  has  for  those  out¬ 
moded  scrapbooks  of  a  “nice  mention”  in 
the  local  press. 

Normv  .■\.  Oxsis 

S9-07  34th  Ave. 

Jackson  Heights  72.  S.  Y. 


SPECI  AL  WEEKS 

To  THE  Editou;  .Yccprding  to  the  latest 
issue  of  “Special  Days,  Weeks  and  .Months” 
published  hv  tiu  U.S.  Cdiamber  of  Com¬ 
merce,  there  are  more  llian  300  listings  of 
occasions  to  Ik-  marked  and  ohser\e<l— 
official  and  otherwise.  .Ami  more  are  on 
tlie  way. 

The  National  Association  of  Gagwriters, 
sjxHisors  of  National  Laugh  Week,  .April 
1-8,  1957,  is  planning  the  formation  of  an 
.A.ssociation  to  .Mark  The  ()hservanc<“  of 
Special  W’ei’ks. 

U’ill  all  s|X)nsors  of  special  weeks  ,s«‘nd 
ns  a  liistory  of  .sjKinsorslup?  We  want  to 
salute  till-  tildest  “sjjecial-week-sponsor.” 
.And  we’d  like  an  evaluation  of  the  im¬ 
portance  of  “weeks”  in  merchandising,  pro¬ 
motion  and  adsertisiiig. 

GeOHCE  Q,  l.EWIS 

Box  S35,  Grand  Central  St.ation. 

New  York  17.  N.  Y. 

VOYAGES,  DISCOVERIES 

To  THE  Editou:  A’oyages  and  Discover¬ 
ies,  mentioned  in  Uav  Erwin’s  Column  Dec. 
22,  perhaps  needs  further  explanation  hv 
me,  tlu‘  “Imagineer  Extraordinarv.”  Mv 
unique  letterhead  of  Voyages  and  Discov¬ 
eries  is  intended  to  convey  Adventures  in 
Hiisim’ss. 

As  a  ciremimax  igator  xvho  sailed  around 
tin-  earth  alMiard  the  “square-rigger”  Alex- 
■iiulcr  Gibson  as  a  boy,  rounding  both  Ca|)e 
Horn  and  the  C;ape  of  Good  Hope,  I  give 
the  latitude  and  longitude  of  the  Circum¬ 
navigators  Club  and  the  Explorers  Clul)  in 
Nexx’  York,  to  Inith  of  which  I  belong. 

I  beliexe  with  Lord  Fisher  of  Kilver- 
stone.  the  "father”  of  the  modern  British 
navy.  First  Lord  of  the  Admiralty  during 
World  War  1,  who  once  lx*wailed  the 
fact  that  it  is  hanl  to  .shake  one’s  fist  in 
tvpe.  While  most  editors  realize  that  the 
•  ffort  to  attract  attention  may  lie  overdone 
even  if  a  few  additional  readers  are  at¬ 
tracted  to  the  page.  th<‘  price  paid  for  them 
in  loss  of  prestige  in  the  eyes  of  other 
reatlcrs  is  too  great— nevertheless,  there  are 
tinu's  wh»-n  it  is  right  gmal  to  Shxke  One’s 
I'iST  IN  Tyi’E. 

.Noxv,  I  am  s[x-cializing  in  company  house 
journals  and/or  employes  publications  to 
better  present  their  cas<-s  to  the  public  as 
well  as  to  each  other.  lu  my  days  on  the 
fami'd  Veic  York  Krening  World,  I  por- 
trax'cd  the  “human  interest”  element  in  the 
uexvs.  This  is  also  the  all-important  ap¬ 
proach  to  a  successful  iind  well  liked  com- 
panv  house  magazine. 

(Commander)  We.vdh  i  Pmi.i.ii’s  Doix;e 
k5-3fi  80th  .St.. 

Jackson  Heights  72, 

.Nexv  York,  N.  A’. 
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Police  Beat: 

John  Blank  pleaded  guilty  in  Police 
Court  to  marrying  a  dangerous  weapon. 
~Si/raat.9e  (N.  Y.)  Heralds  Journal. 


The  bandits  fried  a  shot  through  the 
ttocery  window. — Detroit  (Mich.)  Time.o. 


She  is  still  in  jail  pending  a  .sanitary 
Jamination. — Grit. 


The  17-year-old  unidentified  gunman 
shot  again  when  he  was  re-captured 
®  we  last  of  a  wild  series  of  f unfights. 
Iroudshurg  (Pa.)  Dnilif  Record. 


^ssiBLY  the  most  mystifying  of  all  I 
Taffic  rules  to  the  average  driver  are  i 
relating  to  “Fight  of  Way’’  at  an  I 
Jttrsection. — Brownsville  (Texas)  Her-  | 

editor  at  PUBLISHER  tor  January 


BILL  NYE'S  ‘WE* 

To  THE  Editor:  The  writer  (E&P,  Jan. 
.5)  who  attributed  the  “editorial  we”  to  the 
late  Burridge  D.  Butler  of  the  Michigan 
Cyclist  is  mistaken  about  its  authorship. 
It  was  Bill  Nye,  the  humorist,  1850-1896 
who  originated  the  saying  that  “there  are 
just  two  people  entitled  to  refer  to  them¬ 
selves  as  ‘wc’- one  is  the  editor,  and  the 
other  is  the  fellow  with  a  tapeworm.  Later 
Mark  Txvain  revised  this  number  slightly. 
■‘Only  Presidents,  editors,  and  people  with 
tapeworms,”  he  wrote,  “have  the  right  to 
u.so  the  ‘editorial  we’.” 

F.x-xn  Esah 

L33  West  21  Street. 

New  A’ork  11.  N.  Y. 

FASHIONS,  Brrr! 

To  THE  Editor:  Newspaper  women  who 
are  brave  enough  to  come  here  this  Winter 
for  th«‘  fashion  colUxtions  will  find  that 
taxi  rlrivers  are  allowed  14  litres  of  gas  a 
day.  When  that’s  gone  they  go  home— 
usually  alxRit  6  p.rn.  which  is  just  the  time 
the  fashion  press  is  frantically  trying  to 
get  back  to  its  typewriters.  Heating  fuel 
is  on  half-ration,  and  most  places  have  heal 
for  two  hours  a  day,  hot  water  three  times 
a  week.  Of  c-ourse,  hotels  like  the  Ritz, 
George  V  Plaza  and  St.  Regis,  xvhere  many 
of  the  fashion  w'riters  stay,  will  probafdy 
turn  on  the  heat  for  them. 


Adei.ine  Frr/r:Eii  xi.o 


Paris. 

19,  1957 
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We’ve  ordered  ad’^100! 
. .  .what  a  forceful, 
regular  Cosmopolitan 
salesman  The  Times 
has  proven” 

Two  years  and  more  than  100  ads  ago.  Cosmopolitan 
magazine  set  out  in  The  New  York  Times  to  tell  a  specific 
story  to  advertisers  and  advertising  agencies. 

“After  the  war,  like  all  general  magazines,  we  faced  great 
changes  in  the  public’s  pleasure-reading  habits,”  says 
Bill  Campbell,  Cosmopolitan  advertising  manager. 

“Over  two  years  ago,  now,  we  faced  these  changes  by  deciding  to 
qualify  our  audience  in  terms  of  100%  voluntary  purchase 
circulation.  .  .  .  Regular  re  part  n  to  ageneies  and  adrertisers 
on  the  progress  residting  from  the  moi'e  were  needed.” 

The  method  chosen  for  these  reports  was  a  series  of  small  ads 
in  The  New  York  Times  presenting  specific  sales  results  weekly. 

Effect?  “What  a  forceful,  regular  Cosmopolitan  salesman 
The  Times  has  proven,”  declares  Kill  Campbell.  “1956  ad 
linage,  1956  circulation,  and  1957  prospects  are  all  up.” 

Got  a  sales  story  you  want  to  get  over  to  the  people  who  make 
advertising  decisions  . . .  the  story  of  your  market,  your 
audience  and  your  ability  to  sell  it?  Then  tell  it— and  tell  it 
most  effectively— as  Cosmopolitan  does.  In  The  New  York  Times. 

NeUi  JJork  Sime^ 

“.IW  the  Seu'a  That*e  Fit  to  Frint'* 

For  38  years  first  in  advertising  in  the  world's  first  market 
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No  Reason  for  Newsprint  Price 
Probe,  Canadian  Minister  Says 


‘Ordinary  Market  Behavior’  Seen; 
New  Records  in  Output  and  Use 

As  the  sixtli  major  company  fell  into  line  on  the  $4  a 
ton  newsprint  price  increase  for  March  1,  Canadian  govern¬ 
ment  officials  at  Ottawa  Jan.  16-17  said  they  saw  no  justifi¬ 
cation  for  anv  inquirv  in  the  manufacturers’  action. 

During  an  inquiry  in  the  House  of  Commons,  Minister 
of  Justice  Stuart  Carson  said  he  believed  the  advance  in 
price  at  this  time  of  rising  cost  and  demand  coidd  be  ex¬ 
plained  on  the  basis  of  ordinarx’  market  behavior. 


.Not  Evidence  of  CV>llusion 
On  the  point  of  a  proposed 
i  joint  U.S.-Canadian  govern¬ 
ment  inquiry,  Mr.  Garson  said 
the  Restrictive  Trade  Practices 
I  Commission  had  not  received 
‘  any  such  request  from  Wash- 
I  inston. 

The  chairman  of  the  Com¬ 
mission  believed  as  he  did,  .Mr. 
Garson  added,  that  there  was 
no  justification  at  this  time  for 
an  anti-combines  inquiry. 

He  has  no  intention  of  initi- 
atinjr  a  newsprint  price-fixing 
inquiry,  Mr.  Garson  said. 

“In  a  time  of  stationary  or 
falling  costs  and  demand,  a 
Kneral  and  uniform  price  in¬ 
crease  would  be  regarded  with 
^oi'picion,”  he  remarked.  “In 
1  time  of  rising  costs  and 
strong  demands,  such  increases 
®»y  be  explained  on  the  basis 
of  the  ordinary  market  be- 
*»vior  and  are  not  in  them¬ 
selves  evidence  of  collusion." 

N'ew  Records 

The  stati.stical  report  of  the 
American  Newspaper  Piiblish- 
efs  Association  showed  that 
Mnsumption  of  newsprint 
'**ched  another  peak  in  I95fi. 
Also,  the  Newsprint  Service 
Bureau  reported  a  new  record 
■'>  production  of  8,186,0.58  tons 
North  .American  mills  in 
■556.  This  was  0.7%  better 
B>n  the  output  in  19.5.5  and 
■B.8%  above  that  of  1954. 

1956  total  estimated  con- 
'smption  increased  ^.^%  over 
^t  in  19.55  and  1955  in  turn 

''friTOR  Si  PUBLISHER 


showed  the  greatest  consump¬ 
tion  in  history.  Total  estimated 
U.S.  newsprint  consumption  for 
1956  was  6,899,021  tons.  This 
compared  ■with  6,638,149  tons  in 
19.55  and  6,162,761  tons  in 

19.54,  according  to  ANPA  re¬ 
ports. 

In  December,  19.56,  total  esti¬ 
mated  U.S.  consumption  was 
587,580  tons,  compared  with 
551,603  tons  in  December,  1955 
and  536,816  tons  in  December, 

19.54. 

At  the  end  of  December, 
1956  stocks  of  newsprint  on 
hand  were  .36  days  supply  and 
8  days  supply  in  transit,  for  an 
average  of  all  daily  newspapers 
reporting  to  the  ANPA,  com¬ 
pared  with  .33  days  supply  on 
hand  and  7  days  supply  in 
transit  at  end  of  November, 
1956.  There  were  27  days  sup¬ 
ply  on  hand  and  7  days  supply 
in  transit  at  end  of  December, 
1955  and  .3.3  days  supply  with 
6  days  supply  in  transit  at  end 
of  December,  1954. 

Inventories  Higher 

Production  of  newsprint  pa¬ 
per  in  North  America  in  1956 
attained  the  all-time  high  of 
8,186,058  tons  which  was  143,- 
117  tons  more  than  in  1955. 
United  States  mills  produced  a 
record  1,717,24.3  tons  of  news¬ 
print  paper  in  1956  which  was 
164,949  tons  more  than  in  1955 
and  surpassed  the  previous 
high  of  1926  by  33.025  tons. 
Output  in  Canada  reached  the 
to-date  peak  volume  of  6,468,- 

for  January  19,  1957 


815  tons  and  exceeded  by  278,- 
168  tons  the  hitherto  record 
production  in  1955. 

North  .American  manufactur¬ 
ers’  stocks  on  Dec.  .31.  aggre¬ 
gated  110,263  tons  compared 
with  146,9.53  tons  on  the  last 
flay  of  the  preceding  month  and 
88,397  tons  at  the  end  of  De¬ 
cember,  1955.  The  continental 
total  was  composed  to  10,190 
tons  and  100,073  tons  held  by 
United  States  and  Canadian 
mills  respectively  and  inven¬ 
tories  were  higher  than  a  year 
ago  by  1,873  tons  in  the  former 
instance  and  by  19.993  tons  in 
the  latter. 

Despite  an  earlier  protest 
that  the  .?4  figure  set  by  -Abitibi 
in  the  first  announcement  does 
not  begin  to  meet  increased 
mill  costs,  M.  J.  Foley  of 
Powell  River  Sales  Co.  notified 
customers  this  week  that  the 
base  price  would  become  .$131 
on  March  1. 

hand  were  36  days  supply  and 

Great  Northern  Paper  Co., 
big  U.S.  producer,  joined  the 
procession. 

This  announcement  followed 
a  similar  one  by  Bowater  Pa¬ 
per  Co.  which  only  recently  re¬ 
duced  the  base  price  by  $.3  a 
ton  for  shipments  from  its 
Tennessee  mill. 

In  the  letter  to  customers, 
August  B.  Meyer  of  Bowaters 
said  the  boost  “is  much  less 
than  the  recent  increases  in 
costs.”  Raising  the  price  is  dis¬ 
tasteful,  he  added,  because  the 
company  realizes  the  problems 
of  the  newspaper  industry  but 
Bowaters  needed  additional  rev¬ 
enue  to  support  its  expansion 
program. 

Cranston  Williams.  General 
Manager  of  ANP.A,  said: 

“The  parade  of  newsprint 
price  increases  is  well  on  its 
way.  There  does  not  have  to  be 
a  cartel  nor  a  conference 
nor  a  poll  of  producers  to  agree 
on  a  price.  The  supply  situa¬ 
tion  is  such  (and  mills  general¬ 
ly  want  it  kept  tight),  that 
publishers  are  not  free  to 


choose  suppliers  nor  even  free 
to  negotiate  over  contract  pro¬ 
visions.  It  is  a  case  of  pub¬ 
lishers  having  to  ‘take  it  or 
leave  it’ — and  we  cannot  ‘leave 
it’  and  stay  in  the  business  of 
publishing  newspapers. 

“So  long  as  there  is  no  cush¬ 
ion  of  production  the  publishers 
are  in  a  strait  jacket  and  at  the 
mercy  of  the  first  mill  which 
decides  to  raise  the  price.” 

The  $4  a  ton  price  boost  for 
newsprint  has  been  announced 
to  date  by  the  following: 
Abitibi 
Consolidated 
St.  Lawrence 
Bowater 
Powell  River 
Great  Northern 

In  many  instances,  contracts 
provide  for  “the  average”  pre¬ 
vailing  price  and  mention  one 
or  more  bellwether  firms. 

■Announcing  that  the  Senate 
Commerce  Committee  will  con¬ 
duct  an  investigation  into  cir¬ 
cumstances  associated  with  the 
series  of  uniform  price  in¬ 
creases,  Senator  Warren  G. 
Magnuson  (D.-Wa.sh.)  disclosed 
that  staff  members  have  been 
compiling  material  for  the 
probe  for  two  months. 

Senator  Magnuson  made  his 
statement  as  Senator  Charles 
Potter  (R.-Mich.)  was  prepar¬ 
ing  a  request  for  an  inquiry. 

Senator  Potter,  a  member  of 
.Magnuson’s  committee,  had 
asked  the  Federal  Trade  Com¬ 
mission  to  collect  material  to 
be  used  in  an  effort  to  create  a 
compact  between  this  country 
and  Canada  to  curb  price-fixing 
in  the  marketing  of  print  pa¬ 
per.  The  Commission’s  reply 
suggested  Congressional  in¬ 
quiry  as  a  first  step. 

“.American  newspapers,  espe¬ 
cially  the  smaller  ones,  face  the 
most  serious  repercussions  as 
a  result  of  this  late.st  price 
rise,”  Senator  Potter  said. 
“Small  businesses  are  discover¬ 
ing  that  their  advertising  budg¬ 
ets  buy  less  and  less.  This 
situation  will  force  many  of 
them  to  the  wall  unless  we  take 
action.” 


on  Nino 

.Austi.v,  Tex. 
The  .Austin  American  and 
Statesman  have  changed  foi^mat 
to  nine  columns. 
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3  Scripps  Executives 
Join  Enquirer  Board 


Cincinnati 
Two  more  Scripps-Howard 
Newspaper  executives  were 
elected  to  the  board  of  directors 
of  Cincinnati  Enquirer.  Inc. 
this  week  at  the  annual  stock¬ 
holders’  meeting:. 

The  Scripps  -  Howard  inter¬ 
ests,  which  acquired  stock  con¬ 
trol  of  the  formerly  employe- 
community-owned  newspaper, 
now  hold  three  places  on  the 
board. 

Newly  elected  are:  Charles 
E.  Sci'ipps,  chairman  of  the 
board  of  E.  W.  Scripps  Com¬ 
pany,  and  Mark  Ferree,  execu¬ 
tive  vicepresident  and  greneral 
business  manager  of  Scripps- 
Howard  Newspapers. 

Jack  R.  Howard,  president 
and  general  editorial  manager 
of  Scripps-Howard,  was  re¬ 
elected.  He  was  named  to  the 
board  last  Summer  when  J. 
Henry  Berne,  a  former  report¬ 
er  who  was  the  largest  individ¬ 
ual  shareholder,  sold  his  hold¬ 
ings  and  resigned  as  a  director. 
Messrs.  Scripps  and  Ferree  re¬ 
place  two  other  onetime  em¬ 
ploye  representatives,  Loren  J. 
White,  a  printer,  and  James  H. 
RatlifT  Jr.,  reporter  and  col¬ 
umnist  who  was  fired  a  year 
ago  when  he  led  a  movement 
to  oust  the  management. 

Mr.  Ratliff,  now  an  assistant 
to  Jackson  Martindale,  presi¬ 
dent  of  the  American  Institute 
of  Management  in  New  York, 
came  here  to  attend  the  meet¬ 
ing. 

Both  meetings  of  the  share¬ 
holders  and  of  the  directors 
were  closed. 

Officers  Renamed 
Other  directors  re-elected 
were:  Roger  H.  Ferger,  presi¬ 
dent  and  publisher;  Charles  W. 
Staab,  business  manager;  Joel 
.M.  Bowlby,  Eagle-Picher  Co, 
board  chairman;  Powel  Cros- 
ley  Jr.,  president  of  the  Cin¬ 
cinnati  Redlegs;  Carl  M. 
Jacobs,  attorney;  Harold  R.  Le- 
Blond,  president,  Cleveland  Au¬ 
tomatic  Machine  Co.;  William 
I..  McGrath,  president,  William¬ 
son  Heater  Co.;  Walter  S. 
.Schmidt,  president  of  Frederick 
A.  Schmidt  Realty  Co.,  and 
James  D.  Shouse,  chaiiman, 
Crosley  Broadcasting  Corp, 

At  the  organization  meeting, 
Mr.  Ferger  was  reelected  presi¬ 
dent  and  publi.sher;  Mr.  Staab, 
vicepresident-secretary;  Fred  J. 
Barnes,  treasurer;  Francis  L. 
Dale,  assistant  secretary. 


Mr.  Ferger  announced  ap¬ 
pointment  of  four  operating 
vicepresidents:  Harry  E.  Rinds- 
berg,  production;  Stanley  S. 
Ferger,  advertising;  Glenn 
Thompson,  editorial  ;  Mr. 
Barnes,  financial. 

Progress  Detailed 

Roger  H.  Ferger,  president 
and  publisher,  presented  stock¬ 
holders  an  18-page  brochure, 
prepared  by  Business  Manager 
Charles  W.  Staab,  describing 
the  growth  of  the  Enquirer  and 
forecasting  continued  gains. 

Mr.  Ferger  said:  “1956  w’as 
a  good  year  for  Enquirer  em¬ 
ployes.  More  people  are  work¬ 
ing  for  the  Enquirer  and  pay¬ 
rolls  are  higher  than  ever.  A 
sizeable  sum  was  reinvested  in 
the  paper’s  production  equip¬ 
ment  to  insure  its  future  growth 
and  progress. 

“Early  in  the  year  our  eve¬ 
ning  contemporaries  had  quite 
a  field  day  in  publicizing  the 
abortive  effort  of  one  of  our 
then  employes  to  interfere  with 
the  management  of  your  corpo¬ 
ration,  which  resulted  in  tem- 
porar>’  chaos  among  a  segment 
of  our  employes.  At  the  time 
this  was  happening,  we  said, 
and  firmly  believed,  that  the  vast 
majority  of  our  employes  were 
not  in  sympathv  with  the  in¬ 
surgent  group.  Time  and  events 
have  proved  conclusively  that 
our  feeling  and  understanding 
was  correct.  The  performance 
of  our  employes,  their  loyalty 
and  devotion  to  the  company,  has 
been  truly  exceptional  through¬ 
out  ID.'r..’’ 

.4s  to  Scripps  control,  Mr. 
Ferger  observed:  “'There  has 
been  no  change  whatsoever  in 
our  management  or  in  the  news 
and  editorial  policies  of  the  En¬ 
quirer.  We  are,  in  every'  sense, 
a  free  and  independent  newspa¬ 
per,  aegressively  and  completely 
competitive,  operating  under  the 
same  management  leadership 
and  policies  that  have  carried 
this  newspaper  from  a  poor 
third  in  Cincinnati  to  a  com¬ 
manding  first  by  any  criteria  or 
evaluation  of  a  newspaper’s  suc¬ 
cess.” 

Increased  advertising  volume 
and  wear  and  tear  on  plant  ne¬ 
cessitated  an  expenditure  of 
$376,729.46  in  19.56.  Additional 
press  capacity  is  contemplated. 

“The  policy  of  anticipating 
our  rapidly  growing  newsprint 
needs  and  contracting  accord¬ 
ingly  paid  off  big  in  1956”,  Mr. 


Ferger  said.  “We  had  an  ample 
supply  of  newsprint.  We  used 
36,256  tons,  an  increase  of  2,306 
tons  from  a  year  earlier.  We 
absorbed  a  $4-per-ton  increase 
in  newsprint  during  the  year. 
Total  expenditures  for  news¬ 
print  in  1956  were  $4,808,594, 
an  increase  of  $533,503  over  a 
year  ago.  Our  newsprint  situa¬ 
tion  should  continue  to  be  satis¬ 
factory  throughout  1957  despite 
accelerated  consumption.” 

Higher  Net  Earnings 

.Mr.  Ferger  repeated  that  on 
gross  income  of  $15,920,172.52 
during  1956,  net  earnings  were 
$643,687.49,  equal  to  $1.56  on 
each  of  the  411,180  common 
shares  outstanding.  In  1955 
gross  income  was  $14,500,992.86, 
eamings  $466,400.16.  Dividend 
of  60  cents  per  share  totalling 
$246,708.  was  paid  in  December, 
1956,  compared  with  .30  cents 
per  share,  or  $78,354  paid  in 
December  of  each  of  the  three 
previous  years. 

Current  year’s  earnings  re¬ 
tained  in  the  business  after  div- 
idend  payments  in  December, 
1956  were  $396,749.49.  Working 
capital.  Sept.  30,  1956,  was  $1,- 
842.844/40,  an  increase  of  .$386,- 
120.62  over  a  year  earlier.  Ratio 
of  current  assets  to  current  lia¬ 
bilities  was  1.94  compared  with 
1.81  in  previous  year.  Current 
assets  at  year-end  were  $3,788.- 
871.10,  an  inci'ease  of  $554,216.89 
over  1955. 

Long-term  debt  was  retluced 
$1,600,000  bv  retirement  of 
$100,000  of  ii'f  debentures  and 
conversion  of  $1,500,000  of  6*^ 
debentures  to  common  stock. 
This  will  be  reduced  another 
$100,000  during  1957  and  $200,- 
000  is  due  and  payable  in  1958. 
Mr.  Ferger  added. 

Federal  income  taxes  amounted 
to  $798,000.  an  increase  of  $256,- 
OOO  over  previous  year. 

• 

Editor  4»ii  Proliatioii 
For  Tax  Evasion 

Albany,  N.Y. 

Edmund  J.  Nowinski,  news 
editor  of  the  Albany  (N.Y.) 
Times-Union,  was  fined  $1,500 
and  put  on  probation  for  six 
months  Jan.  7  in  U.  S.  District 
Court,  for  income  tax  evasion. 
He  pleaded  guilty  to  evading 
$3,560.42  in  tax  for  1949  when 
he  was  secretary  to  Syracuse 
Mayor  Frank  Costello. 

U.  S.  District  Attorney 
Theodore  F.  Bowes  said  that 
fraud  penalties  and  interest  in¬ 
creased  the  total  amount  Mr. 
Nowinski  owed  to  about  $7,000. 
The  defendant  promised  to  pay 
a  substantial  sum  on  this 
amount,  the  court  noted. 


Stauffer  Plans 
Operation  of 
Capper  House 

Topeka,  Ka; 

Directors  of  Stauffer  Puhlica 
tions,  Inc.  met  here  recently 
to  formulate  plans  for  the 
operation  of  Capper  Publica¬ 
tions,  Inc.,  which  the  company 
will  take  over  Feb.  1. 

Directors  at  the  meetin; 
were:  Oscar  S.  Stauffer,  pres; 
dent;  Stanley  H.  Stauffer,  ei 
ecutive  vicepresident;  M.  W 
Stauffer,  Maryville,  Mo.,  vice- 
president;  F.  W.  Brinkerhoff, 
Pittsburg,  Ka.s.,  vicepresident: 
John  H.  Stauffer,  Newton,  trea 
surer;  W.  C.  Shank,  Kansa.- 
City,  Mo.;  John  R.  Porter 
Oklahoma  City;  and  T.  Hal 
Collinson,  Independence,  Mo. 

Announcement  was  made  o 
the  annual  Stauffer  awards.  Tl-j 
Topeka  State  Journal  won  fi  j 
first-place  awards — Best  Fror 
Page,  Best  Editorial  Page,  Be; 
Women’s  Section,  Be.st  Circula 
tion  Promotion  and  Best  Fea, 
ture  Story.  j 

The  Shawnee  (Okla.l  .Veicfj 
Star  won  first-place  awards  f 
Best  Newspaper  Community! 
Service,  Best  Sports  Editioi! 
Best  Spot  News  Story,  and  Be  I 
News  Photo. 

'The  Grand  Inland  (Neb.)  I 
dependent  won  the  Best  Adve: 
tising  Campaign  competiti' 
and  shared  first  place  honors  ;’ 
the  Best  Special  Edition  div 
sion  with  the  Indrpendeto 
(Mo.)  Examiner. 

Radio  Station  KSOK  at  -t: 
kansas  City,  Kas.  won  the  B^’ 
Radio  Community  Service  !i' 
sion  with  a  highway  safe" 
rampaign. 

Individual  winners  were 
.Malcolm  Higgins,  State  Journi 
political  reporter. 

Dale  Kelly,  Topeka  Capital- 
.Foumal  city  circulation  mar 
ager. 

Jim  Bradshaw  and  J" 
Spencer  of  the  Shawnee 
Star  and  Ralph  Clark,  advert:^ 
ing  manager  of  the  Grand  b 
land  Independent. 


I{iis4ine8s  Linage 

MlLWAfJ® 

The  Milwaukee  SentineTBl!*^ 
business  and  finance  review  s« 
tions  carried  46,132  lines  of 
vertising  at  national  rates.  BS’ 
ness  Editor  Ed  Johnson 
pared  the  sections;  the  advert^ 
ing  was  handled  by  Gus  J>^ 
of  the  local  office  of  Hearst  A 
verti.sing  Service. 
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New  F  irms  Give  T  echnical  Skill 
To  Production  of  Newspapers 


Research  Comes  from  Unexpected 
Sources,  Great  Lakes  Group  Hears 

By  Jerry  Walker 

Cleveland 

Speakers  wlio  have  belabored  the  theme  that  “we’re  still 
printing  newspapers  as  they  did  in  grandfather’s  dav"  may 
soon  have  to  change  the  record. 

It  seems  that  each  mechanical  conference  lifts  the  \eil 
from  research  and  technical  development  projects  that  are 
all  designed  to  improve  th(‘ 


the  newspaper  field. 

Those  of  the  700  who  fol¬ 
lowed  closely  the  proceedings 
of  the  12th  annual  Great  flakes 
Newspaper  Mechanical  Confer¬ 
ence  here  Jan.  1.3-15  couldn’t 
miss  obser\’inpr  the  number  of 
companies  piving  special  atten¬ 
tion  in  talent  and  money  to 
newspaper  production  problems. 

For  example,  what  would  a 
firm  that  holds  the  contract  to 
build  the  first  earth  satellite 
machine  be  doinp  in  the  news¬ 
paper  business?  The  answer 
came  at  the  Enpravinp  Session 
when  Edward  Perkins  Jr.  of 
Brooks  and  Perkins,  Detroit, 
explained  the  research  his  com¬ 
pany  has  undertaken  to  develop 
maipiesium  plates  of  extra- 
Mlfh  purity  that  would  be  pre- 
curxed  before  etching  for  di¬ 
rect  application  to  press  cylind¬ 
ers. 

The  conference  delesrates. 
representing  newspapers  in  the 
I'.S.,  Canada  and  England,  and 
supply  manufacturers,  heard 
numerous  references  to  the  re¬ 
search  and  technical  projects  in 
newspaper  shops  and  in  indus¬ 
tries  long  identified  with  serv¬ 
ice  to  the  newspaper  business. 
They  also  made  notes  on 
“things  to  come”  from  sources 


Cleveland 
It  takes  a  labor  force  of 
800  men  to  stack  and  hand- 
tie  .50-pound  bundles  of  the 
London  (Eng.)  Daily  Mir 
cor’s  .5,000,000  circulation. 

Because  the  railroads  won’t 
handle  papers  tied  with  wire, 
and  the  wholesalers  are 
“sticky”  about  the  packages 
they  pet,  the  newspaper  job 
has  to  be  done  with  string. 

The  biggest  problem,  how¬ 
ever.  is  finding  work  space 


printed  page,  particularly  in 


(Additional  coverage  of  the 
Great  Lakes  New.spaper  Mechan¬ 
ical  Conference,  in  the  form  of 
technical  reports  and  discus¬ 
sions,  will  he  published  in  the 
Plant  -  Equipment  Section  of 
Editor  &  Publisher  for  Feb.  9.) 

never  before  interested  in  this 
particular  business. 

Firms  in  the  shoemaking 
business  are  working  on  solu¬ 
tion  of  problems  in  the  packag¬ 
ing  end — the  mail  room.  So, 
too,  are  companies  that  have 
long  manufactured  gear  for 
canneries.  Electrical  and  elec¬ 
tronics  houses  are  showing 
keen  concern  for  the  special 
needs  of  newspaper  production 
precision.  A  whole  new  line  of 
press  computers,  for  exact 
counts  on  bundles,  for  instance, 
is  in  view,  though  still  far  from 
perfection. 

The  amount  of  money  pub¬ 
lishers  are  spending  themselves 
to  support  the  ANP.\  Research 
program  is  small  by  compari¬ 
son  with  the  investments  being 
made  by  companies  that  see  a 
reserv’oir  of  business  in  supply¬ 
ing  newspapers  with  new  mate¬ 
rials,  new  machines,  new’  tech¬ 
niques. 


It  came  out  in  one  discussion 
here  this  week  that  Dow  Chem¬ 
ical  Company  alone  has  spent 
.$1,250,000  in  its  seven  years  of 
research  on  the  fast  powder¬ 
less  etch  system  which  is  just 
beginning  to  take  hold  though 
it  has  been  on  the  market  near¬ 
ly  four  years. 

Asked  to  explain  the  royalty 
fees,  A.  B.  Fry  of  Dow  Chemical 
Company  said  the  development 
of  the  process  had  kept  eight 
technicians  occupied  for  about 
11  years.  .More  money  i.s  being 
.spent  each  year  in  development 
and  “as  yet.  our  investment  of 
$1,250,000  in  research  hasn’t 
been  recovered.” 

The  newspaper  business  hap¬ 
pens  to  be  enjoying  a  “favored 
group”  status  in  the  rate  of 
royalty,  Mr.  Fry  revealed.  The 
charge  in  commercial  shops  is 
30  cents  per  .square  foot  of  ma¬ 
terial  processefi,  while  it  is  25 
cents  in  newspaper  .shops.  Ac¬ 
tually,  the  royalty  is  levied 
against  only  lO'r  of  the  actual 
area  exposed  on  flats  processed 
in  Dow-patented  machines,  re- 
gardle.ss  of  the  etching  fluid  or 
metal  u.sed. 

There  are  209  Dow  machines 
in  use.  70  of  these  in  .37  news¬ 
paper  plants. 

Innis  Next  Pre.sident 

Several  companies  have  come 
into  the  field  to  sei-ve  high- 
quality  metal  for  the  powder¬ 
less  etch  process.  They  include 
fabricatoi's  of  both  zinc  and 
magnesium.  Still  other  firms 
have  found  a  newspaper  market 
for  etching  solutions,  the  latest 
development  being  a  bath  that 
is  useable  for  combination  (line 
and  halftone)  plates. 

This  theme  of  technical  aid  to 
the  newspaper  business  that  ran 
through  the  Great  Lakes  pro¬ 
gram  was  purely  coincidental 
and  unintentional.  It  just 
w'orked  out  that  way,  in  the 
view  of  the  conference  presi¬ 
dent,  Cecil  Watkins,  production 
manager  of  the  Sidney  (Ohio) 
Daily  Xew».  His  successor  is 
John  E.  Innis,  general  foreman 
of  the  stereo  department  at  the 
IndianapoUn  Star  and  News. 

A  note  somewhat  contradic¬ 
tory  of  the  theme  was  injected 
by  Robert  C.  Nelson,  graduate 
engineer  who  is  production  man¬ 
ager  of  the  Detroit  (Mich.) 
News.  Disclosing  that  his  news¬ 
paper  is  on  the  verge  of  a  major 
press  expansion  program,  Mr. 
Nel.son  accused  the  pres.s  build¬ 


800  Men — All  Have  Common  Tie 


for  the  men,  John  E.  Hoi-  i 
royd,  the  Mirror’s  printing  | 
manager,  told  a  mailroom  j 
clinic  at  the  Great  T^kes  j 
Newspaper  Mechanical  Con  | 
ference  here  this  week.  ^ 

“The  men  are  packed  in  J 
so  tightly,”  he  explained,  I 
“that  if  one  was  not  there  = 
they’d  all  fall  into  a  pile.”  f 
The  title  of  the  man  in  L 
charge  of  the  mailroom  ope-  i 
ration,  incidentally,  is  pub¬ 
lisher. 
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ers  of  failure  to  make  “major 
progress”  in  the  development  of 
new  methods  of  printing  news¬ 
papers. 

He  admitted  some  impxove- 
ments  have  been  made  in  the 
last  30  years  and  he  suggested 
a  few  that  could  be  made  now 
merely  in  machine  shop  addi¬ 
tions,  but  he  asked:  “What  real 
research  is  being  done  by  the 
press  manufacturers?  Experi¬ 
ments  indicate  some  radical 
changes  are  in  order  for  news¬ 
paper  operations. 

.Some  Changes  Desired 

“More  progress  would  be  made 
if  the  manufacturers  would 
spend  as  much  time  on  reseaich 
as  they  do  defending  the  present 
equipment  and  practices.” 

.\mong  the  things  Mr.  Nelson 
would  like  to  see:  electronic 
scanners  for  automatic  color  ink 
control;  an  improved  printing 
unit  for  multi-color;  construc¬ 
tion  that  reduces  the  crowded 
manning  situation  in  the  press 
room. 

In  the  department  of  news¬ 
print  con.sei  vation,  a  New  Yoik 
Central  System  claims  official, 
E.  G.  Dvermire,  said  the  new 
multi  -  million  dollar  electronics 
switching  centers  would  do 
much  to  reduce  roll  damage  in 
cars.  The  first  of  these  yards 
will  he  in  operation  soon  at 
Buffalo,  where  an  enormous 
amount  of  newsprint  is  iecei\  ed 
for  classification. 

The  amount  of  claims  for 
newsprint  damage  totalled  $1.- 
2'0,000  in  !!*-5.5  for  all  roads 
and  it  will  exceed  $1,500,000  for 
l‘.*.5t(,  Mr.  Overmlre  said.  Not 
all  of  the  damage  occurs  while 
the  lolls  are  in  the  custody  of 
railroads,  he  declared.  In  some 
instances  it  has  been  found  that 
markings  of  “RR”  damage  on 
rolls  have  been  put  there  by 
warehouse  workers. 

Vackless  Mat  Speeds 
Day  of  Precision 

The  packless  mat  wa.s  to  be 
the  “hot  topic”  at  the  windup 
stereo  session  of  the  Great 
Lakes  Newspaper  .Mechanical 
Conference  Jan.  15  but  it  gene¬ 
rated  nothing  but  a  high  degree 
of  harmony  among  all  crafts. 

Despite  a  rush  by  delegates 
to  break  away  from  Cleveland’s 
frigid  atmosphere,  the  stereo 
clinic  drew  one  of  the  largest 
crowds  of  the  three-day  meet¬ 
ing.  More  than  150  were  in  the 
room  when  Chairman  Elmer  K. 
Watson,  Cleveland  Plain  Dealer, 
polled  the  group  and  found  an 
almost  equal  representation 
from  composing  room,  press 
room  and  stereotype  shop. 

(Covtinued  on  paye  6-5) 
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Congress  Given  Bills 
To  Open  Public  Records 


Washingtox 

The  campai^ni  aK'ainst  barriers 
to  the  free  flow  of  non-critical 
Federal  information  has  moved 
to  the  legislative  level. 

In  bills  simultaneously  intro¬ 
duced  in  both  Houses  of  Con¬ 
gress  a  means  is  provided  for 
removing  the  statutory  excuse 
which  Congressmen  complained 
is  used  by  agencies  and  depart¬ 
ments  to  suppress  news.  The 
House  Committee  on  Govern¬ 
ment  Information  (Moss  Com¬ 
mittee),  and  the  Senate  Com¬ 
mittee  on  Constitutional  Rights 
(Hennings  Committee),  back 
the  measures. 

‘Housekeeping’  Statute 

Section  5  of  the  United  States 
Code  has  been  cited  repeatedly 
by  executive  departments  to 
justify  their  position.  But  the 
law  was  designed,  the  Congress¬ 
men  say,  as  a  “housekeeping” 
statute  authoiizing  flepartments 
to  make  rules  establishing  filing 
systems  and  other  office  pro¬ 
cedures.  It  states  that  depart¬ 
ment  heads  may  prescribe  regu¬ 
lations  ’for  “the  custody,  use 
and  preservation”  of  records. 

The  proposed  amendment 
would  add  this  language: 

“This  section  does  not  autho¬ 
rize  withholiiing  information 
from  the  public  or  limiting  the 
availability  of  lecoids  to  the 
public.” 

The  House  bill  was  jointly 
sponsored  by  Kep.  John  E.  Moss, 
chairman  of  the  information 
committee,  and  Representatives 
Dante  'B.  Fascell,  William  L. 
Dawson,  and  Clare  Hoffman. 
Senator  Thomas  C.  Hennings 
has  introduced  an  identical 
measure. 

Congressman  Moss  pointed 
out  that  this  change  in  the  law 
would  not  affect  the  security 
systems  protecting  military  data 
or  other  government  papers  to 
which  the  President  or  the  Con¬ 
gress  has  given  specific  pro¬ 
tection. 

Instead,  he  said,  the  amend¬ 
ment  will  return  the  Code  pro¬ 
vision  to  the  housekeeping  pur¬ 
pose  for  which  it  was  origin¬ 
ally  intended  and  will  open  to 
the  public  records  for  which 
neither  law  nor  military  neces¬ 
sity  requires  secrecy. 

“Tile  statute  to  be  amended 
is  based  on  a  law  enacted  in 
17  8  9,”  Congressman  Moss 
pointed  out.  “Interpretations  by 
executive  departments  have 
twisted  the  original  intent  of 


Congre.-^s  into  authority  to  re¬ 
strict  information. 

Burden  of  Proof 

“The  amendment,  if  adopted, 
will  place  upon  the  executive 
departments  the  burden  of  proof 
that  specific  items  of  informa¬ 
tion  should  be  withheld  from  the 
public.  It  is  anticipated  that  this 
amendment  will  result  in  the 
courts  taking  a  closer  look  at 
rules  and  regulations  restricting 
information  to  determine  if  they 
are  in  accord  with  Congressional 
intent.” 

The  Moss  Committee  was  sty¬ 
mied  in  its  desire  to  challenge 
use  of  the  statute  because  no 
judicial  review  is  possible; 
courts  have  upheld  constitution¬ 
ality  of  the  statute  as  a  dele¬ 
gation  of  authority  to  the 
departments  to  make  rules  on 
internal  management. 

Congressman  Moss  accused: 
“Government  officials  have 
moved  into  the  vacuum  created 
by  Congressional  silence  on  pub¬ 
lic  information.  They  have  writ¬ 
ten  whatever  information  -  re¬ 
stricting  regulations  they  desire 
and  the  courts  have  looked  only 
at  the  constitutionality  of  a 
general  delegation  of  rule-mak¬ 
ing  authority.” 

Senator  Hennings  added: 

“The  effect  of  this  amendment 
will  be  to  force  Federal  officials 
to  seek  other  statutory  warrant, 
or  Presidential  directives  of  in¬ 
disputable  constitutionality,  for 
their  decision  to  keep  informa¬ 
tion  either  from  the  public  or 
from  Congress.  Both  the  public 
and  Congress  itself  have  suf¬ 
fered  heretofore  from  arbitrary 
secrecy  rulings  in  Federal  agen¬ 
cies.  Of  course  it  will  not  inter¬ 
fere  with  proper  classification 
of  military  .secrets.” 

Sponsors  on  both  sides  of  the 
Capitol  agreed  the  bills  which 
they  introduced  will  not  exhaust 
the  field  of  legislative  lemedy. 
There  will  be  additional  drafts 
aimed  at  other  facets  of  the 
problem,  they  said. 

• 

Al’keriiiuii  Appointed 

Carl  W.  Ackerman,  former 
dean  of  the  Graduate  School 
of  Journalism,  Columbia  Uni¬ 
versity,  has  been  appointed  ad¬ 
viser  to  the  Inter  American 
Press  As.sociation  Scholarship 
Fund,  Inc.  William  H.  Cowles, 
president  of  the  Scholarship 
Fund  and  publisher  of  the  Spo¬ 
kane  (Wash.)  Spokesman  -  Re- 
uieu',  made  the  announcement. 


Antarctic  iSot  For 
ff'omcn  Jtmrnalists 

Christchurch,  N.Z. 

.Applications  from  several 
American  women  journalists 
to  visit  the  .Antarctic  have 
been  refused  by  the  United 
States  on  the  grounds  that 
the  .Antarctic  is  for  men 
only. 

Dr.  Laurence  M.  Gould,  di¬ 
rector  of  the  United  States 
International  Geophysical 
Year  piogram  said: 

“My  name  could  be  mud 
or  worse  than  that  if  I  ap¬ 
proved  the  applications.” 

Holmes  Medal 
To  Mrs.  Clark 

Katharine  Clark,  who  pro¬ 
vided  eyewitness  accounts  of  the 
Polish  “bread  and  freedom” 
riots  and  the 
— later  bloodbath 
in  Hungary’s 
free<lom  upris- 
f  ing,  is  the  win- 

» ^  George  R. 

Holmes  Award 
for  excellence 
in  International 
News  Service 
Mrs.  Clark  reporting. 

Barry  Faris, 
editor-in-chief  and  associate 
general  manager  of  INS,  an¬ 
nounced  the  selection  of  Mrs. 
Clark  for  the  award,  established 
to  commemorate  the  late  George 
R.  Holmes,  Washington  bureau 
chief  who  died  in  1939. 

Mrs.  Clark  won  out  over 
several  clo.se  contenders  for  the 
honor,  Mr.  Faris  said.  These  in¬ 
cluded  Charles  P.  Arnot  for  his 
coverage  from  Cairo  of  the  An- 
glo-Egyi)tian  crisis  and  fight¬ 
ing,  and  Robert  E.  Clark  and 
James  Lee,  for  being  the  first 
(Feb.  28-29)  to  report  that 
President  Eisenhower  planned 
to  seek  a  second  term. 

The  award  consists  of  a  gold 
medal  and  embossed  plaque. 

Mrs.  Clark  was  in  Budapest 
when  the  Hungarian  unrest  be¬ 
gan,  and  before,  during  and 
after  the  Soviet  counterattacks 
she  obtained  the  first  inteiwiew 
with  Joseph  Cai’dinal  Mindszen- 
ty,  according  to  Mr.  Faris. 

Mr.  Faris  announced  special 
citations  to  the  following:  Ed¬ 
win  Diamond,  Jack  Lotto,  the 
London  Bureau  staff,  James  L. 
Kilgallen,  Pierre  J.  Huss,  Ga¬ 
briel  DeSabation,  Charles  Den¬ 
ton,  Carl  Rogan,  Bob  Considine, 
Olga  Curtis,  Ruth  Montgomery, 
Phyllis  Battelle  and  Joseph  R. 
Marshall. 


2  Win  Ernie 
Pyle  Awards 
Of$l,OOOEacli 

Winners  of  the  annual 
Scripps-Howard  Ernie  Pyle 
Memorial  Awards  are  Gordon 
S.  (Bish)  Thompson,  43  Evans¬ 
ville  (Ind.)  Press,  and  Charles 
Kuralt,  22,  Charlotte  (N.  C.) 
.Vries. 

Cash  awards  of  $1,000  each 
and  bronze  medallion  plaques 
go  to  the  two  young  newsmen 
whose  writing  and  reportinj 
was  judged  as  “most  nearly  ei- 
emplifying  the  style  and  crafts¬ 
manship”  of  the  great  World 
W’ar  II  reporter  and  human 
interest  columnist. 

The  awards  were  made  by  the 


i'fit 


Thompson 


P  T..  •  Scripps-Howard  Newspapers 

arry  Ernie  Pyle  Memorial  Fund 

^  ^  which  at  the  same  time  an- 

ager  o  ’nf”'  nounced  a  grant  of  $4,000  to 

se  ec  ion  o  rs.  University  of  Tennessee  De- 

partment  of  Journalism  at 
ate  the  late  George  Knoxville,  Tenn. 

Washington  bureau  « 

ed  in  1939  Bish  Thompson  is  one  oI 

•k  won  out  over  the  most  popular  newspaper- 
contenders  for  the  '"*'1  j"  the  “Tri-State  area”  of 
aris  said.  These  in-  Southwestern  Indiana.  South- 
Do  p  Ai-nnt  fnr  bia  eastcm  Illinois  and  Northwest- 
n  Cairo  of  the  Am  ern  Kentucky.  He  ha.s  been 
crisis  and  fight-  writing  a  column  for  the  Evans- 
bert  E.  Clark  and  ville  Press  for  three  years. 

for  being  the  first  ‘People’  Collection 

)  to  report  that  ,  .. 

isenhower  planned 

j  term  scored  with  a  collection  of  le*- 

1  consists  of  a  gold  ture  stories  from  the  Charlotte 

mbossed  plaque.  ^  f  f  « 

c  was  in  Budapest  ^l^^ed  such  off-beat  subjecfa  « 
mgarian  unrest  be-  one-armed  banjoist-phiJ^ 
efore,  during  and  P^er,  a  Rescue  Mission  p<^ 
Viet  counterattacks  laureate,”  a  ittle  girl  s  sunn 
the  first  intei-view  afternoon  frolic  in  an  ancien 
Cardinal  Mindszen-  cemetery,  and  a  mountain  lad 
■  to  Mr  Faris  impressions  of  his  first  visit  w 

announced  special  city, 

the  following:  Ed-  The  Pyle  fund  $4,000  grant 
d.  Jack  Lotto,  the  to  the  University  of  Tenness«« 
;au  staff,  James  L.  was  presented  in  Knoxville  to 
ierre  J.  Huss,  Ga-  Willis  C.  Tucker,  head  of  the 
ition,  Charles  Den-  university’s  Department 
gan.  Bob  Considine,  Journalism,  by  Loye  W.  Millet- 
Ruth  Montgomery,  editor  of  the  Knoxville 

elle  and  Joseph  R.  Serif  inef,  acting  in  behalf  of  the 

fund  trustees. 
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Higher  Sub, 
For  ‘Firmer 

Boston 

Higher  pricing  of  newspaper 
services — circulation  and  adver¬ 
tising —  was  voiced  in  keynote 
talks  at  meetings  of  New  Eng¬ 
land  newspaper  executives  here 
this  week. 

Speaking  about  the  new 
round  of  newsprint  price  in¬ 
creases,  William  Dwight,  Holy- 
oke  (Mass.)  Transcript-Tele¬ 
gram,  predicted  there  will  be 
an  accelerated  trend  toward  7c 
copies. 

"The  transition  from  .5c  to  7c 
shouldn’t  be  difficult,”  said  Mr. 
Dwight,  who  is  president  of  the 
American  Newspaper  Publish¬ 
ers  .Association.  “The  product  is 
worth  that  and  more.  The  pub¬ 
lic  can  be  counted  on  to  pay 
for  value. 

“.And  we  will  all  be  on  firmer 
ground — the  newspaper,  the  ad¬ 
vertiser,  the  public — if  some  of 
the  necessary  additional  reve¬ 
nue  comes  from  the  sale  of  our 
papers.” 

‘Too  .Much  for  Too  Little’ 

“The  economic  fact  of  life  in 
the  newspajier  business  today  is 
that  we  are  selling  too  much 
for  too  little,”  Richard  C. 
Steele,  general  manager  of  the 
IVoreester  (Mass.)  Telepram- 
Gazette,  said.  He  also  spoke  at 
the  convention  of  the  New 
England  Association  of  Circu¬ 
lation  Managers. 

“Every  weekday  this  year, 
there  will  be  sold  56  million 
copies  of  the  daily  newspaper. 
Over  42  million  households  will 
receive  a  newspaper,  and  the 
growth  is  continuing,”  he  said. 
"This  surge  of  growth  con¬ 
tinues  unabated  despite  radio, 
TV  and  all  types  of  entertain¬ 
ment  competing  for  our  read¬ 
ers’  time,  because  it  fills  an  ever 
present  demand  for  the  news  as 
only  the  newspaper  can  satisfy. 

“It  is  well  for  us  to  remem- 
ixr  the  basic  facts  about  our 
business:  1.  Nearly  everybody 
reads  a  newspaper  every  day. 
2-  Practically  every  sale  of 
cwy  product  manufactured 
^11  be  made  to  a  newspaper 
reader. 

“The  newspaper  constitutes 
the  most  powerful  and  the  most 
profitable  advertising  force  in 
existence,  any  day  and  every 
bay.  Newspapers  are  the  great 
medium  of  information  —  their 
prime  purpose  is  to  inform;  en¬ 
tertainment  is  secondary. 

“Does  your  evening  paper 
•ie  neglected,  unfolded  and  un¬ 
read  on  the  front  door  step? 

editor  ac  PUBLISHER 


Ad  Prices 
Ground’ 

Have  children  deserted  Orphan 
Annie  to  search  for  Daddy 
Warbucks  all  by  her  ageless 
little  self?  Do  you  no  longer 
read  or  write  letters  to  the 
editor?  Do  the  citizens  of  your 
community  rely  on  T'V  as  the 
prime  source  of  news?  Of 
course  not. 

“Television  does  not  affect 
newspaper  readership. 

“Much  credit  for  the  remark¬ 
able  growth  in  circulation  of 
daily  newspapers  belongs  to 
circulation  managers  of  new.s- 
papers.  They  have  been  alert 
and  intelligent  in  their  sales 
and  promotion  techniques,  not 
resting  on  your  oars,  but  con¬ 
stantly  driving  for  more  sales, 
and  the  results  show  how  suc¬ 
cessful  they  have  been. 

“Last  year,  when  they  were 
not  able  to  promote  sales  as 
vigorous  as  vvas  customary  due 
to  the  shortage  of  newsprint, 
they  improved  service  of  car¬ 
rier  organizations  and  of  dealer 
oiganizations  so  more  sales 
were  squeezed  out  of  their  press 
runs.  In  other  words,  they 
showed  the  genius  for  which 
good  circulation  managers  are 
famous,  they  met  the  challenge 
and  did  the  job,  with  no  fuss 
or  feathers,  and  they  showed  a 
gain.” 

Officers  Elected 

At  the  business  session, 
NE.4CM  voted  to  guarantee 
$800  to  ICMA’s  project,  “Op¬ 
eration  Buildup.” 

New  officers  were  elected: 
President  —  Hayden  T.  Davis, 
Press-HeraVl,  Evening  Express, 
Sunday  Telegram,  Portland, 
Me.;  'Vicepresidents  —  Roger 
R.  Thompson,  Portsmouth 
(N.H.)  Herald,  and  Richard 
H.  Gillespie,  Stamford  (Conn.) 
Advocate;  Secretary  -  Treasurer 
— Manuel  G.  Berman,  Worcester 
(Mass.)  Telepram-Gazette. 

Silver  trays  were  given  in 
the  Carrier  Awards  to  Robert 
Carey,  12,  Providence  (R.I.) 
Journal  and  Bulletin,  for  saving 
the  life  of  an  83-year-old  cus¬ 
tomer  stricken  with  a  heart 
attack;  Donald  Kowats,  14, 
Bridgeport  (Conn.)  Post,  for 
saving  the  life  of  a  man  in  a 
fire;  Rene  Quirron,  Lewiston 
(Me.)  Daily  Sun,  discovering 
a  fire  which  caused  $25,000 
damege  and  saving  the  lives  of 
two  children. 

Massachusett’s  new  governor, 
Foster  Furcolo  (D),  making  his 
first  outside  talk  since  his 
recent  inauguration,  called  for 

for  January  19,  1957 


an  overhauling  of  public  rela¬ 
tions  between  the  press  and 
public  officials  in  an  address 
before  the  winter  meeting  of 
the  New  England  Daily  News¬ 
paper  Association. 

“There  should  be  a  ‘trusting,’ 
one  of  the  other,”  the  Governor 
said.  “There  should  be  no  sus¬ 
picion  of  motives,”  He  con¬ 
tended  that  newspapers  should 
not  look  for  ulterior  motives  in 
proposals  made  by  officials.” 

Some  75  members  of  the  as¬ 
sociation  braved  12-below-O 
weather  to  attend  the  session. 

Richard  Steele,  Worcester, 
president  of  the  association,  led 
a  discussion  in  which  the  recent 
newsprint  increase  was  re¬ 
viewed.  Ideas  were  discussed 
where  newspapers  could  get  ad¬ 
ditional  revenue.  These  in¬ 
cluded  increases  in  circulation 
price,  advertising  rate  and  cut¬ 
ting  down  of  column  widths. 

A  committee,  appointed  to 
look  into  the  policy  of  the 
census  bureau  to  cut  out  figures 
for  smaller  communities,  re¬ 
ported  that  progress  is  being 
made.  The  committee  includes 
Hy  Jenks,  Greenfield  (Mass.) 
Recorder;  Buell  Hudson,  IVoon- 
socket  (R.I.)  Call;  and  Carter 
White,  Meriden  (Conn.)  Record. 

Dave  Brickman,  publisher  of 
the  Malden  (Mass.)  Evening 
Xews,  said  a  bill  was  in  prepa¬ 
ration  for  presentation  to  the 
Massachusetts  State  Legislature 
on  the  matter  of  opening  pub 
lice  records  and  hearings  to 
the  press. 

• 

Wall  Street  Journal 
Opens  Roehester  Office 

The  Wall  Street  Journal  is 
opening  a  new  office  in  Roches¬ 
ter,  N.  Y.  to  house  its  adver¬ 
tising  and  circulation  sales 
staffs  serving  the  Niagara 
Frontier  area. 

David  Wheeler  moves  from 
the  Boston  office  to  head  the 
Rochester  advertising  operation. 
Elizabeth  Walsh,  formerly  in 
the  Los  Angeles  office,  will  be 
in  charge  of  classified  adver 
tising. 


5o  a  Week  Boost 

Birmi.ngham 
The  Birmingham  News  an¬ 
nounced  its  price  for  home 
delivery  of  the  News  and  the 
morning  Post-Herald  will  be 
increased.  Subscribers  have  re¬ 
ceived  either  paper  plus  the 
Sunday  News  for  45c  a  week. 
They  have  received  both  papers 
for  75c  a  week.  The  new  price 
will  be  50c  and  80c. 


White  House 
Holds  Sunday 
Oath  Privacy 

Washington 
The  White  House  apparently 
(as  E&P  went  to  press)  was 
not  retreating  from  its  posi¬ 
tion  of  stridt  privacy  for  the 
President  and  Vice  President 
when  they  take  the  oaths  of 
office  Sunday,  Jan.  20. 

Merriman  Smith,  United 
Press,  questioned  Press  Secre¬ 
tary  James  Hagerty  on  the 
coverage  ban  at  the  opening  of 
the  Thursday  news  conference. 

Was  the  President  aware  of 
the  protests  that  have  been 
mounting  against  the  absence 
of  media  representatives  at  the 
official  swearing-in  ceremonies  ? 
Mr.  Smith  inquired. 

Mr.  Hagerty  shrugged  and 
dismissed  the  query  with  an 
answer  that  added  up  to  “I  ' 
don’t  know.” 

The  UP  reporter  followed  up 
with  a  question  whether  Mr. 
Eisenhower  had  seen  the  Edi¬ 
tor  &  Publisher  editorial  of 
protest  and  Mr.  Hagerty  re¬ 
sponded  in  similar  vein,  say¬ 
ing  “The  President  has  seen 
your  (Smith’s)  views.  What’s 
eating  you,  anyway?” 

Mr.  Smith  commented  that 
“the  President  should  know 
about  these  protests  and  added,” 

I  don’t  believe  he  has  been  kept 
informed.” 

Criticism  of  the  blackout 
came  not  only  from  media 
spokesmen  and  various  organi¬ 
zations  but  also  from  Capitol 
Hill.  Rep.  John  E.  Moss  ob¬ 
jected  that  it  was  “not  in  the 
public  interest.” 

The  White  House  explanation 
was  that  pooling  and  selective 
admission  of  diplomats  and  of¬ 
ficials  at  the  simple  ceremonies 
would  produce  attendance  that 
would  tax  facilities.  Newsmen 
inferred  that  there  was  appre¬ 
hension  lest  coverage  of  Sun¬ 
day’s  induction  would  make  the 
staged  inaugural  on  Monday 
anti-climactic. 

• 

Prices  Advanced 

Chattanooga,  Tenn. 
The  Chattanooga  News-Free 
Press  and  Times  have  joined 
the  7c-a-copy  list,  with  the 
Sunday  Times  going  up  from 
1.5c  to  20c.  Carrier-delivered 
price  of  the  Times  (morning 
and  Sunday)  went  up  from 
45c  to  50c  weekly;  for  the 
News-Free  Press  (evening) 
from  30c  to  35c. 


195‘ 


13 


I 


Becker  Transferred 
To  Los  Angeles  Post 

Edward  1).  Becker,  publisher  through  high  school,  college  and 
of  the  Pitfsbttrgh  (Pa.)  Sun-  law  school. 

Telegraph  for  the  past  11  year.s.  He  was  graduated  from  Loy- 
becomes  general  manager  of  the  ola  College  in  Baltimore  in 
Hillbro  Newspaper  Printing  1923,  the  year  William  Ran- 
Division  of  Hearst  Publishing  dolph  Hearst  took  over  the  pa- 
Company  in  Los  .\ngeles  on  per,  and  he  has  been  with  the 
.Ian.  21.  -  Hearst  organization  ever  since. 

The  assignment  was  made  1927  he  was  graduated  in 

this  week  by  Harold  G.  Kern,  law  at  the  University  of  Mary- 
general  manager  of  Hearst  land  and  was  admitted  to  the 
Newspai)ers.  The  Hillbro  Divi-  bar. 

sion  was  established  last  year  In  the  meantime,  he  had 
to  operate  the  merged  publish-  worked  in  the  circulation  and 
ing  arrangement  of  the  Los  business  departments  of  the 
Angeles  Examiner  and  Herald-  News  and  later  the  News-Post. 
Express.  The  job  of  general  While  with  the  Baltimore 
manager  is  a  new  position.  News,  he  was  purchasing  agent, 

production  manager,  mechanical 
Regional  Publisher  superintendent,  assistant  busi- 

Fred  I.  Archibald,  publisher  ness  manager, 
of  the  Baltimore  (Md.)  News-  In  1934  he  became  business 
Post  and  Sunday  American,  is  manager  and  three  years  later 
assuming  the  post  of  regional  moved  to  the  Sun  Telegraph  in 
publisher  of  the  Pittsburgh  Sun-  that  same  capacity. 


THREE-WAY  SWITCH  in  Hearst  organiiafion  sends  Edward  D.  Beeler 
left,  from  Pittsburgh  to  Los  Angeles;  Alan  G.  Nicholas,  center,  frotr 
San  Antonio  to  Pittsburgh;  and  makes  Fred  I.  Archibald,  right,  re 
gional  publisher  for  Baltimore  and  Pittsburgh. 


Telegraph,  in  addition  to  his 
present  duties. 

He  has  appointed  .Alan  G. 
Nicholas  as  assistant  publisher 


Mr.  Archibald  is  one  of  the 
senior  publishers  in  the  Hearst 
organization  and  a  director  of 
two  top-echelon  corporations.  He 


McClelland  Jr, 


Chicago  Typos  Vole 

To  Take  Wage  Boost  w  r> 

Chicago  ^uccpeds  rather 


of  the  Sun-Telegraph.  Mr  Nicho-  publi^er  of  the  Albany 

las  joined  the  Hearst  organiza-  Y.)  Times-Union  for  1.) 

tion  two  years  ago  after  having  years  before  going  to  Baltimore 
been  business  manager  of  the  19o3. 

Mansfield  (Ohio)  News-Journal.  * 

He  was  advertising  director  of  ‘‘Homey’  Topics  Set 
the  Baltimore  papers  until  last 
July  when  he  became  assistant 
publi.sher  of  the  San  Antonio 
(Tex.)  Light. 


Chicago 

Some  of  the  topics  that  will 
be  covered  in  a  clinic  of  news¬ 
paper  real  estate  editors  here 


Plant  Expert 

Mr.  Becker  helped  to  engineer  <Ian.  21 
the  establishment  of  the  new  “Publicity  hounds 
production  plant  for  the  Hearst  handle  them.” 


and  how 


newspapers  in  Los  Angeles.  He 


also  directed  the  multi-million  puffs?” 


‘Vignettes — valuable  or  just 


dollar  plant  improvement  pro¬ 
gram  of  the  Sun-Telegraph  four 
years  ago. 

Mr.  Becker  succeeded  Harry 
M.  Bitner  June  9,  1945  as  Sun- 
Telegraph  publisher,  when  Mr. 
Bitner  resigned  to  become  an 
advisor  to  Hearst  newspapers 


‘Sexy  art  —  do  we  want  it?” 

“Open  houses — when  are  they 
news?” 

“Answer  columns  —  just 
squawk  boxes  or  good  reading?” 

“Press  previews  —  help  or 
handicap?” 

Paul  Kneeland,  real  estate 


and  to  devote  more  time  to  per-  Boston  (Mass.) 

sonal  radio  and  publishing  in-  president  of  the  National 


terests.  .Association  of  Real  Estate  Edi- 

.  ...  ,  ,  -  ui-ijr.,.  tors,  said  he  expects  about  40 

.A  high  .school  job  held  29  .  ...  .  •  .r. 

to  participate  m  the  program. 

They  will  also  attend  the  an¬ 
nual  convention  of  the  National 
Association  of  Home  Builders. 


years  before  resulted  in  Mr 
Becker  being  given  the  publish¬ 
er’s  post  at  the  age  of  44.  He 
explained: 

“I  went  into  the  old  Balti¬ 
more  News  while  I  was  in  sec¬ 
ond  year  high  school  and  asked 
for  a  job  in  the  mailing  room. 
I’ve  been  in  newspaper  work 
ev’er  since.” 

The  mailing  room  boy  hung 
onto  his  job  while  he  went 


.Members  of  Chicago  Typo¬ 
graphical  Union  No.  IG,  ITU, 
voted  to  accept  a  $2.75  a  week 
wage  increase  instead  of  divert¬ 
ing  any  or  all  of  the  wage  in¬ 
crease  for  welfare  benefits.  The 
wage  boost,  or  welfare  plan, 
was  a  part  of  the  two-year  con¬ 
tract  with  Chicago  newspaper 
publishers  adopted  a  year  ago. 

Publishers  discussed  welfare 
benefits  with  union  representa¬ 
tives,  who,  in  turn,  presented 
the  membership  with  tentative 
proposals  made  by  the  pub¬ 
lishers.  The  membership,  how¬ 
ever,  voted  to  take  the  wage 
increase  rather  than  welfare 
benefits.  The  new  Chicago  news¬ 
paper  weekly  scale  is  $123.50 
for  day  work,  $129  for  nights 
and  the  third  shift. 


Cjipital  Bureau 

Rockford,  Ill. 

.A  Springfield  news  bureau, 
has  been  opened  by  the  Rock¬ 
ford  Register  -  Republic  and 
Morning  Star.  Joseph  A.  Fisher, 
who  has  covered  the  city  hall, 
is  state  capital  correspondent. 


Longview,  Wash  ^ 
.1.  M.  McClelland  Jr,  has  sue-  | 
ceeded  his  father,  J.  M.  Me-  ' 
Clelland  Sr.,  as  publisher  of  the 
Longviete  Daily  News.  I 


McClelland  Sr. 


McClelland  Jr 


Morin  Nanieil  Veep 

Robert  M.  Morin,  manager  of 
the  Detroit  office  of  George  A. 
McDevitt  Co.,  Inc.,  newspaper 
representatives,  has  been  ap¬ 
pointed  a  vicepresident,  effective 
immediately. 


10  Sections,  372  Pages 
Painesville,  Ohio 
The  134-yc'ar-old  Painesville 
Telegraph  is  publishing  a  New 
Era  Edition  of  372  pages  Jan. 
19.  Ten  special  sections  will 
make  up  the  issue. 


The  senior  McClelland  wil^ 
continue  as  president  of  thr 
Longview  Publishing  Co,  and  i 
director  of  the  Twin  City 
Broadcasting  Co.  He  entered  the 
newspaper  business  in  Wash¬ 
ington,  Pa.,  in  1906  and  was  a 
founder  of  the  City  of  Long¬ 
view  and  the  Longview  Daily 
News  in  1923. 

Mr.  and  Mrs.  McClelland  Sr 
have  established  a  winter  home 
in  Palm  Springs,  Calif. 

.A  graduate  of  Stanford  Uni¬ 
versity  and  former  nations! 
president  of  Sigma  Delta  Chi 
the  younger  McClelland  join^ 
the  staff  of  the  Daily  News  » 
1939.  He  has  served  as  editor 
since  1941  except  for  S’s 
of  Navy  duty  during  MorW 
War  11.  He  will  continue  s-' 
editor  and  assume  the  addi 
tional  duties  of  publisher. 
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A  DOWN  HILL  PULL! 

Hungerford,  Pittsburgh  Post-Gazette 


.^lOVE  OVER,  W INSTON 

Holland,  Chicago  Tribune 


CHANGE  OF  I>1PLEMENTS 

Kuelces,  Cleveland  Plain  Dealer 


4  TVTTA  4  T4  11  01  1  tional  advertising  with  good  re 

AJNr  A  roll  ohows  Irend  p-duction  quamy. 

^  --  -|  ^  1  Variable  Sizes  of  Ad  Material 

|c  I  O  II  -  I  \  jOlllTTlTl  “Agencies  say  it  is  impracti 

W  i  expensive  for  them 

A  standard  column  width  of  Smith  said.  “That  trend  probab  to  prepare  material  in  more 
11  picas  as  a  “goal  toward  ly  will  be  accelerated  by  the  than  one  size.  They  show  the 
which  new.spapers  should  strive”  pending  newsprint  price  in-  costs  come  out  of  the  pockets 
was  suggested  this  week  by  the  crease  and  the  con.stant  upward  of  newspapers,  because  it  is 
American  Newspaper  Publish-  spiral  of  other  costs.  money  spent  on  production  that 

ers’  Association.  could  otherwise  be  spent  for 

ot  the  proposed  rf.nd-  ,he  p„b,  'T 

ard  was  the  latest  tabulation  of  Hsher  still  on  a  wider  measure  .  «ewsna- 

results  of  a  study  of  colunin  must  decide  whether  to  go  to  ^  \vitb  wider  columns  be- 
widths,  which  shows  a  rapid  the  new  standard  or  take  the 


ine  new  sianaara  or  laae  me  4.u„4.  ,..oe,rac,  ,Toi„aV>io 

trend  to  less  than  11’^  picas.  j-isk  of  missing  national  adver  «nncc  for  which  thev 

Last  November  a  tabulation  tising  because  duplicating  ma-  nav 

showed  1.50  new.spapers  with  terial  does  not  fit  his  format.”  P‘*y 

16%  of  the  total  U  S.  daily  advertising  Mr.  Smith  d 


snowed  loO  new.spapers  with 
16%  of  the  total  U.S.  daily 
circulation  already  had  adopted 
column  widths  narrower  than 


Mr.  Smith  declared  that  in- 

ur.u.ai,un  a.reauy  luiu  au«iii.e,.  ^  nkg  newspapers  creased  newsprint  costs  would 

column  widths  narrower  than  standard  col-  ‘‘a"®®  more  newspa- 

IIH  Pjeas.  The  new  tabulation  regardless  of  what  reduced  column 

jumped  to  165  newspapers,  rep-  widths  as  a  means  of  saving 

resenting  40.695?  of  total  circula-  ^  years  ago  )  money.  A  newspaper  on  the  12 

tion.  Fifty-one  dailies  are  al-  “  ’  pica  width  using  6  point  column 

reaHv  nn  11.nir»Q  wirlfliQ  TViav  That  appOHIS  to  b6  an  un-  riilpQ  mn  «AVP  in  npws- 


tion.  Fifty-one  dailies  are  al¬ 
ready  on  11-pica  widths.  They 


money.  A  newspaper  on  the  12 
pica  width  using  6  point  column 
rules  can  save  5.6%  in  news- 


have  nearly  5,0(i0,000  circula-  attainable  ideal  ,  he  said,  but  j^y  reducing  to  11 

tion.  ’t  can  be  a  goal  and  the  closer  a  3-point  column  rule.  If 

Stanford  Smith  of  AN  PA  approach  it  the  better  off  shrinkage  is  increased  to 

made  public  the  new  tabulation  newspapers  wdll  be  in  selling,  %  of  an  inch  the  newsprint 
Ian.  18  at  a  meeting  of  the  servicing  and  publishing  an  saving  becomes  7.2'/c. 

Kansas  Press  Association  in  ever-increasing  volume  of  na-  Reduction  to  the  11  pica  col- 


Hutchinson,  Kas.  He  called  at¬ 
tention  to  the  fact  that  the 
ANPA  sub-committee  on  col- 
unm  widths  is  scheduled  to  meet 


Major  Formal  Groupings,  ANP.4  Members 


Picas 

Tabloid 

8-Col. 

O-Col. 

Total 

Circulation 

of  Total 
Daily  Circ. 

11 

1 

38 

12 

.51 

4,930,760 

9.1% 

(1) 

(30) 

(10) 

(41) 

(4,008,668) 

(7.0%) 

1114 

1 

108 

5 

114 

17,021,033 

31.5% 

(1) 

(102) 

(6) 

(109) 

(16,192,358) 

(29.0%) 

ll»i 

3 

349 

45 

397 

21,801,191 

40.4% 

(2) 

(354) 

(44) 

(400) 

(23,428,711) 

(42.0%) 

12 

6 

165 

0 

171 

4,246,223 

7.995 

(7) 

(lfi2) 

(169) 

(4,175,550) 

Totals 

11 

660 

62 

733 

47,999,207 

88.9% 

Totals  (11) 

(648) 

(00) 

(719) 

(47,805,287) 

(85.0%) 

tising  Agencies,  the  National  (1) 

Association  of  New’spaper  Ad-  ^14  1 

Tertising  Executives,  and  the  (1) 

Bureau  of  Advertising,  ANPA,  jj!.;,  3 

in  New  York,  Feb.  4,  (E&P,  (2) 

•Ian.  12,  page  78).  •J2  6 

.Accelerated  by  Price  Rise 


more  newspapers  to  adopt  the  Figures  in  parentheses  are  taken  from  report  dated  Nov.  7,  1956 
II  pica  column  width”,  Mr. 

editor  &  PUBLISHER  for  January  19,  1957 


umn  using  a  3  point  column 
rule  results  in  a  9.6%  news¬ 
print  saving,  if  no  change  is 
made  in  shrinkage,  or  a  news 
print  saving  of  11%  if  shrink 
age  is  increased  to  of  an 
inch. 


Chi  Trih  Has  a  W'ord 
Or  Tiro  on  Spelling 

Chicago 

Reference  to  a  young  ladv, 
M  iss  Diane  Ritch,  who  won  a 
$200  second  prize  in  an  essay 
contest  for  younger  members  of 
the  Chicago  Tribtive  staff  on 
proposed  improvements  in  the 
paper,  as  Don  Ritch  caused  the 
Tribune  to  comment  as  follows 
in  an  editorial: 

“Nobody,  Diane,  nobody  who 
w’orks  for  a  newspaper  ever 
finds  his  name  spelled  correctly 
in  it.  It  doesn’t  make  any  dif¬ 
ference  how  long  he  has  worked 
on  it,  or  how  carefully  it  is  edi¬ 
ted,  something  happens  to  his 
colleagues  when  his  name  has 
to  be  listed.” 

Miss  Ritch  travels  in  august 
company,  the  editorial  pointed 
out,  recalling:  “The  co-captain 
of  the  ship  at  that  time  was 
Joseph  Medill  Patterson,  who 
one  day  read  that  James  R. 
Peterson  —  meaning  him  —  was 
to  serve  as  an  honorary  pall¬ 
bearer  ...” 

Noting  the  present  editor  of 
the  Tribune  has  been  working 
on  this  prv)blem,  the  editorial 
asserts:  “It  is  his  considered 
opinion  that  it  will  never  be 
solved.  The  best  that  a  news¬ 
paper  man  or  woman  can  hope 
for  is  that  the  misspelling  of 
his  name  in  his  obituary  will 
be  corrected  in  the  second  edi¬ 
tion.” 


Chicago  Trib 
Unveils  New 
Gasoline  Data 

Results  of  a  study  aimed  at 
learning  how  to  help  gasoline 
companies  communicate  more 
effectively  with  readers  in  their 
advertising  and  public  relations 
activities  were  unveiled  this 
week  in  the  New  York  office  of 
the  Chicago  Tribune. 

Pierre  Martineau,  Tribune’s 
director  of  research  and  market¬ 
ing,  and  A.  W.  Dreirer,  jnan- 
ager  of  the  Chicago  Tribune’s 
display  advertising  division, 
teamed  up  in  making  the  pre¬ 
sentation. 

Among  other  things,  the 
study  showed  that  with  few 
notable  exceptions,  today’s  gaso 
line  advertising  seems  to  be 
aimed  at  other  gasoline  makers, 
i-ather  than  at  the  average 
motorist.  Claims  about  me 
chanical  and  technical  attri¬ 
butes  go  over  the  heads  of  the 
technically  uninformed  driver, 
whose  acquaintance  w’ith  autos 
is  practically  limited  to  knowl¬ 
edge  that  the  car  needs  gas 
and  is  supposed  to  go  when  you 
press  the  starter. 

Study  High  Points 
Conducted  for  the  Tribune  by 
Dr.  William  Henry,  psychologist 
from  the  University  of  Chicago, 
other  study  findings  included: 

1)  Most  motoidsts  feel  there 
is  little  difference  among  gaso¬ 
lines;  2)  When  the  average 
motorist  buys  gasoline,  he  is 
usually  selecting  a  company, 
rather  than  a  particular  brand 
of  gasoline;  3)  Ix)yalty  to  a 
single  brand  was  claimed  by 
36%  of  interviewees;  42%  said 
they  had  no  preference;  and 
22%  alternated  between  two  or 
three  favorite  brands;  4)  Sym¬ 
bols  and  color  motifs  form  po¬ 
tentially  strong  points  of  identi¬ 
fication  for  the  company.  How¬ 
ever,  many  company  symbols 
have  not  been  invested  with 
meanings  that  are  really  im¬ 
portant  t  o  motorists ;  and 
5)  Advertising  and  public  re¬ 
lations  practices  of  gasoline 
companies  should  emphasize 
company  dependability,  the  con¬ 
venience  of  stations,  and 
friendly  competence  of  station 
attendants. 

To  investigate  the  attitudes 
of  metropolitan  Chicago  motor¬ 
ists  toward  specific  gasoline  and 
companies,  11  brands  were  in¬ 
cluded  in  the  Tribune  study: 
Cities  Service,  Sonoco,  D  -  X, 
Mobilgas,  Phillips,  Puro,  Shell, 
Sinclair,  Standard,  Texaco,  and 
Independent  gasolines. 


’56 


TOTAL  ADVERTISING 

First  10  Newspapers 

As  Reported  to  EDITOR  &  PUBLISHER 


The  Los  Angeles  (Calif.)  Times  in  1956  piled  up  66,295,285 
lines  of  total  advertising  to  firmly  entrench  itself  for  the 
second  consecutive  year  as  the  nation’s  top  linage  newspaper, 
according  to  a  survey  made  this  week  by  Editor  &  Publisher. 
None  of  the  top  10,  seven-issue,  newspapers  suiweyed  changed 
their  relative  positions  from  1955. 


7. 

8. 

9. 

10. 


*56  Linage 

Los  Angeles  Times  (M  &  S)  ...66,295,285 

Milwaukee  Journal  (E  &  S)  . 58,132,817 

Chicago  Tribune  (M&S)  . 55,287,527 

New  York  Times  (M&S)  _ 54,060,574 

Miami  Herald  (M  &  S)  . . . (to  Kum) 

Cleveland  Plain 

Dealer  (M  &  S)  ♦* . . 46,075,535 

Washington  Star  (E  &  S)  .  45,411,969 

Houston  Chronicle  (E  &  S)  .  44,757,118 

Baltimore  Sun  (E&S)  _ 43,947,442 

Detroit  News  (E  &  S)*** .  43,554,089 

*  Previous  top  linage  year. 

**  Didn’t  publish  21  days  in  Nov. 

***  Didn’t  publish  first  15  days  of  ’56. 


*55  Linage* 
&  Standing 


59,788,874  (1) 
54,456,955  (2) 
52,486,090  (3) 
49,537,354  (4) 
48,997,556  (5) 


46,626,412  (6) 
46,082,505  (7) 
42,679,219  '(8) 
41,286,137  (9) 
49,783,602  (10) 


ANACo-opAd 
Workshop  Set 


For  Jan.  24 


Nu-Soft  Going 
In  Supplements 


Winner’s  Car 
Tells  Ad  Gain 


Nu-Soft,  a  liquid  laundry 
rinse,  introduced  two  years  ago 
by  Corn  Products  Sales  Co., 
and  tested  market  by  market 
by  McCann-Erickson,  Inc.,  is 
going  national  in  May. 

.A  heavy  .schedule  of  pages  in 
newspaper  supplements  is 
planned  in  both  color  and  black 
and  white. 

John  ,1.  Flanagan,  \'icepresi- 
dent,  is  associate  media  director 
on  the  account  with  Nancy 
Grainger  as  print  buyer. 

The  same  group  at  McCann- 
Erickson  recently  completed 
newspaper  tests  in  Indianapolis 
and  Hartford  for  Stride,  new 
foot  powder  product  of  I^ehn  & 
Fink. 

Klean-cut,  electric  shave  li¬ 
quid,  was  newspaper  tested  in 
Washington,  D.  C.  These  two 
tests  are  now  being  analyzed. 


8300,000  Fire 


Los  Angeles 

.A  record-breaking  125,000  en¬ 
tries  were  received  in  the  1956 
Lo.s  Angeles  Times  Classified 
Leadership  Contest. 

The  nine  week  contest  re¬ 
quired  contestants  to  estimate  in 
advance  the  1956  net  linage  lead 
of  Times  Classified  over  the 
second  Los  Angeles  newspaper. 
Entrants  were  allowed  to  sub¬ 
mit  one  entry  for  each  week  of 
the  contest. 

An  all-time  lead  of  10,338,894 
net  lines  was  established  by 
Times  Classified  in  1956  over 
its  nearest  competitor. 

Walter  .1.  Winner,  of  Glen¬ 
dale,  Calif.,  who  was  just  five 
lines  off  the  actual  figure,  re¬ 
ceived  a  1957  car  as  grand 
prize. 

During  1956,  0.  L.  Hurlbert, 
classified  advertising  director, 
.said,  the  Times  published  21,- 
260,837  net  lines  of  classified  in 
2,900,092  ads 


The  Association  of  Natiori 
Advertisers’  first  one-day  work¬ 
shop,  will  be  held  Jan.  24,  Tie 
Plaza,  New  York,  and  devotw 
exclusively  to  cooperative  ad¬ 
vertising.  Some  150  ANA  mem 
bers  and  advertiser  guests  will 
attend  the  workshop  which  is 
closed  to  the  press.  Elmer  L 
Ward  Jr.  executive  vicepreai- 
dent.  Palm  Beach  is  prograir. 
chairman. 

Presentations  will  explore  h 
depth  such  i|uestions  as:  Shoulc 
you  use  cooperative  advertL'- 
ing?  How  can  co-op  be  used 
most  effectively  ?  If  you  choose 
not  to  use  it,  how  can  you  p: 
aggressive  dealer  cooperatior., 
including  tie-in  advertising* 
What  are  the  legal  limitations 
of  co-op  ?  Should  the  adveitk- 
ing  or  sales  department  bsi 
responsible  for  administerinr 
the  cooperative  advertising  pn- 
gram  ? 

Additionally  the  Worksho; 
will  feature  case  history  re¬ 
ports  by  members  from  various 
industries  who  will  reveal  hor 
their  companies  carry  out  sue- 
ces.sful  cooperative  advertisin? 
programs.  Carlton  Gilbert,  ad¬ 
vertising  manager,  United 
States  Rubber  Company,  Frank 
Hale,  director  of  chain  store 
sales,  Bristol-Myers  Compam. 
Wilbur  C.  Jones,  advertisin? 
manager,  The  Hoover  Company 
and  others  will  provide  there 
case  histories. 


Banks  Report 
On  Loeal  Ads 


A 


Pabst  Favorable 


Tarextum.  Pa. 

A  four-hour  fire  caused  an 
estimated  $300,000  damage  to  rw^  IVT 
the  plant  of  the  Valley  Daily  lO  INeWSpaperS 
Xews.  The  composing  room  was 
severely  damaged  by  flames  and 
water  and  tons  of  newsprint 
were  destroyed  by  water. 


ABC  Moves  Office 

The  Eastern  office  of  the 
Audit  Bureau  of  Circulation  is 
moving  from  New  York,  to  744 
Broad  St.,  Newark,  N.  J. 


Chicago 

Pabst  Brewing  Company’s  ad¬ 
vertising  and  marketing  execu¬ 
tives  invite  new  ideas  and  rea¬ 
sonable  sales  plans  for  the  use 
of  newspapers  in  specific  mar¬ 
kets  during  1957,  Marshall 
Lachner,  president,  told  Chicago 
Chapter  members  of  the  Ameri¬ 
can  Association  of  Newspaper 
Representatives  here  Jan.  15. 


Three  fourths  of  1,500  mem¬ 
bers  of  the  Savings  and  Loa* 
Foundation  reported  they  used 
mats  for  local  newspaper  »d 
vertising.  The  survey  was  made 
by  McCann-Erickson,  advertis 
ing  agency  handling  the  accoun: 
and  supplying  the  mats. 

The  agency  places  magazine 
copy  for  the  Foundation,  then 
uses  the  same  material  to  pn 
pare  mats  each  month  in  fi” 
different  sizes  for  newspape- 
pages.  Copy  theme  is  “It  Dn*= 
Make  a  Difference  Where  Yon 
Save.” 

The  New  York  }yorldT(lf 
grain  &  Sun  sells  the  copy  on 
a  cooperative  basis  to  a  num 
ber  of  Foundation  members. 
listing  the  banks  in  the  text. 
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Ad  Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 


Newspapers  Trail  TV 
Stations  in  Rate  Hikes 


Forty  percent  of  the  nation’s 
newspapers  raised  line  rates  in 
1956  an  average  of  11.8%  while 
53%  of  the  country’s  television 
stations  boosted  rates  an  aver¬ 
age  of  30.6%,  according  to  a 
report  just  released  by  Stand¬ 
ard  Rate  &  Data  Seiwice. 

Covering  7,036  newspapers, 
consumer  magazines,  business 
paper,  and  radio-TV  stations, 
the  year-end  rate  change  report 
shows  that  2.5%  of  the  media 
considered  raised  rates  last 
year.  A  significant  4%  of  this 
same  group — virtually  all  radio 
stations — lowered  rates  during 
this  same  period. 

Rate  increases  appeared  to  be 
running  general’y  higher  than 
19.55,  with  an  upturn  from  last 
years’  drop  in  spot  radio  time 
costs. 

'H'  Most  .Active 

The  greatest  activity — per¬ 
centagewise  —  centered  on  the 
nation’s  television  outlets,  with 
239  stations  out  of  447  (53%) 
raising  rates  from  4%  to  3007< . 
The  average  of  the  increase  was 
30.6%.  Twelve  stations  lowered 
rates  an  average  of  26.0%.  The 
extensive  report  gives  rate 


changes  for  television  stations 
as  well  as  for  radio  stations  for 
one-hour  time  and  one-minute 
time,  and  breaks  groups  down 
by  station  power.  The  figures 
reflect  the  trend  for  one- 
minute,  one-time  rates. 

Forty  percent  of  the  country’s 
newspapers  (628  of  1565) 
raised  line  rates  an  average  of 
11.8%,  with  a  spread  ranging 
from  1.7%  to  50.0%  increase. 
Only  two  newspapers  in  this 
group  low'ered  rates  during 
1956.  Total  of  534  business  pub¬ 
lications  (out  of  1794)  showed 
increases  of  1.6%  to  166.7%  or 
an  average  of  increases  of 
16.7%,  based  on  one-time,  black 
and  white  page  rates.  One 
hundred  and  nineteen  consumer 
magazine  raised  rates  an  aver¬ 
age  of  20.1%;  actual  increases 
ranging  from  2.6%  to  168.8%. 
This  covered  27%  of  the  436 
consumer  magazines  considered; 
13  of  these  lowered  rates  an 
average  of  21.6%. 

Transitional  Activity 

The  SRDS  report  indicates  a 
continuing  transitional  activity 
among  the  2794  radio  stat’on.'; 
involved.  Some  2.34  stations 


raised  one-minute  rates  from 
.7%  to  468%  (an  average  in¬ 
crease  of  37.3%)  while  234  sta¬ 
tions  lowered  rates  from  .8%  to 
60%  for  an  average  decrease  of 
26.4%  for  those  stations  reduc¬ 
ing  rates.  The  overall  average 
rate  change  for  the  477  stations 
fluctuating,  can  be  expressed 
as  an  average  increase  of  6.1% 
...  a  contrast  to  last  year’s 
average  drop  of  5.6%. 

Rates  for  one  hour  of  radio 
time,  on  the  other  hand;  in¬ 
creased  in  only  152  stations 
(1.2%-150.0%  or  an  average  in¬ 
crease  of  34.6%)  while  259  sta¬ 
tions  cut  their  one-hour  time 
costs  an  average  of  28.9%.  The 
overall  change  for  these  411 
stations  could  be  expressed  as 
an  average  decrease  of  5.4% 
.  .  .  lower  by  7.8%,  than  the 
drop  during  the  comparable 
1955  period. 

Six  hundred  and  three  Can¬ 
adian  newspapers,  consumer 
magazine,  business  publications, 
and  radio-TV  outlets,  also  ana¬ 
lyzed  in  this  recent  SRDS  re¬ 
port,  show  rate  increases  for 
s'ightly  better  than  one  out  of 
three,  and  rate  decreases  for 
only  one  percent  of  the  media 
considered.  The  average  per¬ 
centages  of  increase  as  well  as 
the  range  of  increases  for  all 
Canadian  media  appear  to  have 
little  relation  to  their  U.  S. 
counterparts. 
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Groups  Seek 
Ad  Billing 
Economies 


Economies  in  the  handling  of 
newspaper  advertising  billing 
are  being  sought  by  two  groups 
representing  advertising  agen¬ 
cies  and  the  publishers. 

Clayton  Huff,  of  Batten, 
Barton,  Durstine  &  Osborn,  told 
E&P  this  week  the  groups  were 
working  toward  a  centralized 
billing  and  checking  organiza¬ 
tion  for  newspapers  similar  to 
the  Outdoor  Advertising  Bureau. 

The  two  groups,  which  have 
scheduled  a  meeting  in  New 
York  Jan.  29,  are  the  Institute 
of  Newspaper  Controllers  and 
Financial  Officers  and  the  ad¬ 
vertising  agency  section  of  the 
New  York  Credit  and  Finan¬ 
cial  Management  Association. 

Richard  Lloyd  Jones,  Tulsa 
(Okla.)  Tribune,  chairman  of 
the  Bureau  of  Advertising, 
ANPA,  told  the  Southern 
Newspaper  Publishers  Associa¬ 
tion  last  November  the  project 
had  been  revived  and  he  thinks 
it  will  be  accomplished  (E&P, 
Nov.  24,  19.56). 

INFCO  has  abandoned  at¬ 
tempts  to  standardize  newspa¬ 
per  invoice  forms,  another  as¬ 
pect  of  the  overall  desire  to 
clean-up  newspaper  billing  pro¬ 
cedures,  according  to  Herbert 
W.  Moloney  Jr.,  of  Moloney, 
Regan  &  Schmitt,  chairman  of 
the  subcommittee.  Too  many 
accounting  systems  are  involved 
to  make  complete  stands 'diza- 
tion  possible,  he  said.  The  sub¬ 
committee  is  trying  to  get  news¬ 
papers  to  give  a  clear  indica¬ 
tion  on  invoices  as  to  whether 
amounts  are  gross  or  net. 
Similarly,  newspapers  generally 
want  agency  remittance  advices 
to  state  clearly  for  what  the 
agencies  are  paying. 

At  the  Jan.  29  meeting  in 
Mr.  Moloney’s  office  will  be  Mr. 
Huff;  George  Farrand,  Young 
&  Rubicam;  Fred  Becker, 
Charles  W.  Hoyt;  and  Walter 
Meincke,  J.  Walter  Thompson 
Company,  representing  the 
agencies;  Mr.  Moloney;  Char’es 
Hupp,  New  York  Herald  Te>b~ 
une;  George  Mclnemey,  Phila¬ 
delphia  Inquirer;  and  John 
Martzell,  Westchester  County 
Publishers. 


Changing  Ad  Patterns 
Stressed  by  Experts 


was  a  dinner  meeting  addressed  cruitment  and  selection  meth- 
by  Chesser  M.  Campbell,  pub-  ods  to  be  used  in  hiring  gales- 
Usher  of  the  Tribune  and  presi-  men.  The  tools  may  also  be  ap- 
dent  of  the  Tribune  Company,  plied,  with  minor  modification. 


I  TJl  It  was  attended  by  some  490  to  the  evaluation  of  present 

1^X7^  members  of  the  Tribune  adver-  personnel  who  are  being  con- 

^  j  rising  department  and  guests  sidered  for  promotion. 

from  other  departments  of  the  B^ffective  recruitment  and  st- 
Chicago  of  the  meetings  were  workshop  pnp®i|-  W.  C.  Kurz,  toa.stmastei ,  lection  entail  four  basic  steps, 

of  ad-  sessions  aimed  at  personnel  of  highlighted  the  cooperative  ef-  according  to  the  N.\B..'\  man- 


Chang^in^  patterns  of  ad-  sessions  aimed  at  peisonnel  oi 
vertising  and  marketing,  and  ^  single  sales  division:  classi- 
onnortunities  available  to  news-  retail  display,  general  dis¬ 


tort  necessary 


successful  ual,  namely; 


publication  of  a  large  metro¬ 
politan  newspaper  by  presenting 


Four  of  the  meetings,  on  the  bronze  “Cassandra  ’  figurines  to 
other  hand,  were  designed  for  heads  of  several  Tribune  depart, 
the  education  and  entertainment  nients. 

of  all  advertising  employees.  Mr.  Campbell’s  address  ,re- 
And  one  of  them  even  included  viewed  the  publisher’s  3o  years 
the  wives — who  were  special  Tribune  employe. 


onnortunities  available  to  news-  fied,  retail  display,  general  dis-  puuucawuu  I  Basic  Steps 

paper  advertiseis  during  1957  'l-‘Se“mettlnB?'on  the  bron'^e"  “cIsTndTa''’’fl^riM^^  “1.  Uctermine  What  V« 

S:el  t“  «e!daTTd?S;  oth^ t  beada  of  aevera.  Tribune  depart. 

tising,  manufacturing,  and  re-  the  education  and  entertainment  Carnnhell’s  address  re-  looking  for  in  terms  of  the  re¬ 
tailing  at  the  Chicago  Tribune's  of  all  advertising  employees.  ‘  publi.sher’s  3:.  years  Quirements  of  the  job  and  the 

■joth  advertising  convention,  one  of  them  even  included  T,-ih,ino  oninlove  type  of  man  it  takes  to  satisf; 

held  here  Jan.  3-17.  the  wives  who  were  special  ^  •  •  these  requirements. 

As  part  of  the  convention,  ffoests  at  a  Sunday  afternoon  ^  ..2  Rpcruit  For  Quantity  - 

Jack  Utz,  vicepresident  and  open  hou^  in  Tribune  Tower,  greater  the  number  of  mer 

sales  promotion  manager  of  followed  by  a  general  conven-  „  you  see  for  a  given  job.  the 

Marshall  Field  &  Co.,  showed  tion  session,  cocktail  party  and  Ut:l  d  llUl  1  better  are  your  chances  of  end- 

the  group  how  his  store  uses  buffet  supper.  1  ^  ^  ing  up  with  the  right  man. 

newspaper  advertising  to  build  Given  Case  History  ^61  “3-  Screen  for  Quality-you 

the  Marshall  Field  personality.  importance  of  the  factors  ^  'uust  be  able  to  dig  beneath  tb 

100  Years  for  Field’s  of  timing,  strategy  and  effi-  TTpvii  IM  A  A  superficialities  of  each  candi- 

\f  TT+  ♦  1.1  4-1,  A  4.U  *  ciency  in  advertising  was  em-  ^  i  lix-UJiV  date  by  measuring  not  only  hi- 

1957  woSd  rlark  Fiet’ri^  Chicago  r^Oob"”'  ""  , 

vertiirr'^H  Corp.^  another^  convenrion  ‘‘Opeiatioii  Screening,  will  be  «4.  Compare  and  Decide-! 

vertiser.  He  said  the  store  ran  Hakimian  told  the  Newspaper  Ad-  decision  should  b 

hP  Triblri  that  newspaper  advertis-  yeitising  hxecutives  A«socia-  on  a  comparison  of  the 

M  IAi  representatives  must  pav  tion  members  as  a  tested  guide  facts  about  each  final  candidate , 

set  a  new  f  ^  more  attention  to  these  factor's  f?r  building  newspaper  adver-  ty,,  requirements  of  the ' 

Jr  ,1^^  in  order  to  help  their  customers  through  improved  job  so  that  the  man  you  choose 


Jack  Utz,  vicepresident  and  open  house  in  Tribune  Tower, 
sales  promotion  manager  of  followed  by  a  general  conven- 
Marshall  Field  &  Co.,  showed  t>on  session,  cocktail  party  and 
the  group  how  his  store  uses  buffet  supper. 


newspaper  advertising  to  build 
the  Marshall  Field  personality. 


‘Operation 
Screening’  Set 


100  Years  for  Field’s  ot  timing,  strategy  and  effi 
Mr.  Utz  told  the  admen  that 


Given  Case  History  OCrGdllllg 

The  importance  of  the  factors  -iv  t  a  ,  , 

of  timing,  strategy  and  effi-  A  P  A 

ciencv  in  a<lvertisino'  was  em-  Cy  1  i”i  X 


1957  would  mark  Field’s  100th  Phasized  by  Charles  Hakimian. 


anniversary  as  a  Tribune  ad¬ 
vertiser,  He  said  the  store  ran 
its  first  ad  on  the  front  page  of 


$2,670,r00  worth  of  advertising 
in  The  Tribune.  This  was  the 
greatest  advertising  expenditure 
any  retailer  has  ever  invested 
in  a  single  newspaper  during  a 
12-month  period. 

Mr.  Utz  was  one  of  15  busi¬ 
nessmen  w  h  o  addressed  18 


realize  maximum  returns  from  ad  salesmen  xnc 

advertising  investments.  presentation  will  be  un- 

“No  matter  how  you  approach  ‘‘^^he  Monday  morning 

iu  u  »  i  1  session  of  the  NALA  conven- 

it,  the  businessman  s  most  vital  ...  .  , 

j  -4.-  •  4  L  u  tion  here  next  week, 

test  of  advertising  must  be  how  _,  .  .  •  -4-  4  ,  ,  4 

mn,.!,  .it.  The  project  was  initiated  last 


formal  presentation  will  be  un-  suits  you’re  seeking  to  achieve." 


is  best  fitted  to  produce  the  re 


Detailed  Explanation 

l“2  mnnth'nJrlJH  "  t^^t  of  advertising  must  be  how  “V"  B:ach  of  the  above  four  ^ 

12-month  period.  ^  much  business  does  it  brine-  in  project  was  initiated  last  are  explained  in  detail  in  the 

Mr.  Utz  i^s  one  of  15  busi-  each  month  ”  he  ^  NAEA’s  sales  Training  manual,  together  with  infer 

nessmen  w  h  o  addressed  18  groun  *  Committee  to  provide  advertis-  mation  to  be  obtained  from  tb 

meetings  and  workshop  sessions  .p  .  ,  *  ing  executives  with  information  prospective  salesman,  includin? 

attended  by  approximately  400  ^  .  guccessfullv  he  said  trnod  individual  it  ^jpg  on  conducting  an  effective 

representatives  of  Tribune  ad-  buginess  str^^^^^^^^  takes  to  successfully  sell  news-  interview, 

vertising  divisions  during  the  j^^Gets  equipped  to  meet  advertising,  together  “You  can  pick  the  lemons  of 

two  week  convention.  Speakers  demand-^to  fulfill  desires  methods  and  sources  for  trees— but  you  have  to  dig  for 

also  included  members  of  the  _ .  ,  4-  •  ^  locating  such  individuals  and  .Uomnnac  ”  tVio  \’AK1 


Ball  by  NAEA’s  sales  Training  manual,  together  with  infer- 
Committee  to  provide  advertis-  mation  to  be  obtained  from  tb 


newspaper’s  own  advertising,  ,  .  , 

circulation,  editorial,  promotion  ®  mind.  .. 

and  research  staffs.  ?/®P®^  trnimg,  Mr.  Hakimian 

Primarv  purpose  of  the  con-  for  a  constant  aware- 

vention,  according  to  W.  C.  seasonal  fluctuations  in 

Kurz,  Tribune  advertising  man-  ^  particular  line  of  merchandise 
ager,  was  to  outline  opportuni-  ^®  '’®  ^imed 

ties  awaiting  the  newspaper  and  P»‘0P«^>y  by  selecting  a  product 
;4„  _ 4; _ value  or  feature  that  would 


4V.«  ,1.  4  e  14111  j  •  wiin  iiiemous  aim  sources  xui 

the  demand — to  fulfill  desires  ,  u  •  -j  ,  1 

4i,o4  „  i,.„..4,v„  4  •  41.  locating  such  individuals  and 

that  advertising  creates  in  the  .  4  ,...i„„4„  4U„ 


as  to  the  type  of  individual  it  ^jpg  on  conducting  an  effectivf 
takes  to  successfully  sell  news-  interview, 
paper  advertising,  together  “You  can  pick  the  lemons  of 
with  methods  and  sources  for  trees— but  vou  have  to  dig  for 
locating  such  individuals  and  .Hamonds,” '  says  the  NAE.i 

measuring  tools  to  evaluate  the  manual.  “And  so  it  is  with  re- 

individual’s  suitability  for  sales  oriiiting  and  selecting  effective 

work.  cnlo-ampn  FiirthprmOM. 


Conduct  Personnel  Audit 
The  committee,  headed  by 
Louis  E.  Heindel,  advertising 
dii'ector,  .San  Jose  (Calif.) 


cniiting  and  selecting  effective , 
salesmen  .  .  .  BYirthermon.  1 
while  you  may  spend  a  littK 
more  time  initially,  it  will  b 
time  that  will  come  back  tf 
you,  since  higher  caliber  mei 


men  and  women  who  sell  ad-  whether  the  businessman’s  aim 
vertising  in  the  Tribune  were  is  to  boost  seasonal  sales  or  to 
introduced  to  new  marketing  increase  his  share  of  the  mar- 
facts  and  techniques  that  would  ket  during  an  off-season, 
enable  them  to  do  the  best  job  To  demonstrate  how  impor- 


its  advertisers  during  1957  '^•“®  feature  that  would  Mercury  and  Neivs,  retained  require  less  time  and  effort  tc 

aavertisers  Ouring  l.»o7.  strongest  appeal  to  Phillips  Associates,  Chicago  f^ain  and  supervise,  and  ivier 

Get  New  Marketing  Data  the  consumer  at  any  particular  sales  consultants  who  helped  >’.<>“  bire  the  right  man  the  firs- 

\Ve  wanted  to  make  sure  the  time  of  the  year,  regardless  of  develop  NAEA’s  “Operation  time,  you  don  t  have  to 

1  and  women  who  sell  ad-  whether  the  businessman’s  aim  Step-Up,”  to  study  and  evaluate  fbe  selection^  process  a  K" 

s  to  boost  seasonal  sales  or  to  standards  and  methods  used  by  months  later, 

ncrease  his  share  of  the  mar-  progressive  companies  in  other  Technical  aspects  of  the  pro- 
:et  during  an  off-season.  industries.  gram  have  been  developed  b 


standards  and  methods  used  by 
progressive  companies  in  other 
industries. 


enable  them  to  do  the  best  job  To  demonstrate  how  impor-  In  addition,  the  committee  John  Ginsler  of  Phillips  Asso- 
for  our  customers  during  1957,”  tant  these  three  factors  can  be  enlisted  the  cooperation  of  180  ciates.  Working  with  Mr.  Hein- 
Mr.  Kurz  explained.  He  said  to  a  company,  Mr.  Hakimian  newspapers,  large  and  small,  del  are  the  following  membef^ 
that  these  persons  made  more  pointed  to  the  success  achieved  and  more  than  2,000  newspaper  of  the  sales  training  committef 
than  a  million  personal  or  tele-  by  his  firm,  a  10-month-old  ap-  ad  salesmen  were  surveyed  in  Stanley  Ferger,  Cincinnat 
phone  sales  calls  per  year.  pliance  distributing  company,  a  Sales  Personnel  Audit  to  de-  (Ohio)  Enquirer;  Walter  C 

To  accomplish  its  purpose,  which  used  these  techniques  to  tennine  the  significant  factors  Kurz,  Chicago  Tribune; 
the  1957  convention  combined  extend  its  1956  appliance  selling  that  distinguished  the  most  B.  Lord,  Indianapolis  (In®- 
dramatic  presentations  and  car-  season  to  within  a  few  days  of  successful  and  the  least  sue-  Star  and  News;  Irwin  A.  SimP' 
nival  atmosphere  with  serious  Christmas — normally  considered  cessful  salesman  when  they’re  son,  St.  Petersburg  (FI*' 
discussions  by  Tribune  person-  an  off-season  in  this  industry.  hired.  An  NAEA  manual  has  Times;  and  Robert  C.  F*J^ 


of  the  sales  training  committef 
Stanley  Ferger,  Cincinnat 
(Ohio)  Enquirer;  Walter  C 
Kurz,  Chicago  Tribune;  Charier 


nel  and  outside  experts.  Most 


son,  St.  Petersburg  (FI*' 

1  off-season  in  this  industry.  hired.  An  NAEA  manual  has  Times;  and  Robert  C.  F*^ 

High  point  of  the  convention  been  prepared  to  aid  in  the  re-  NABLA  secretary,  Danville, 
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Some  folks  get  a 

BIOGER  HALF 
th.an  otlier  folks 


*//7  Cleveland  7,  2  the  people  buy  3! 4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in... 


The  better  you  know  an  area 
the  better  you  sell  an  area 

The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 


The  Cleveland  PLAIN  DEALER 
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NEW  KKPKESlvM  ATIN  ES 

Braisted  New  President 


Of  Joshua  B.  Powers 


H.  Earle  Braisted  has  been 
elected  president  of  Joshua  B. 

to  succeed  Mr. 
Powers,  who 
has  been  presi¬ 
dent  of  the 
company  since 
it  was  founded 
in  1926. 

Mr.  Powers 
was  chosen  by 
the  directors  to 
become  chair¬ 
man  of  the 
board. 

Mr.  Braisted 
joined  Powers  11  years  ago  as 
manager  of  its  Buenos  Aires 
office.  He  joined  Powers  in  New 
York  in  1952  as  treasurer  and 
became  a  vicepresident  in  1955. 
While  in  Buenos  Aires  Mr. 
Braisted  was  representative  for 
Editors  Press  Service,  Inc. 

Joshua  B.  Powers,  Inc.,  serves 
as  representative  in  the  U.  S. 
lor  La  Prcnsa  of  Buenos  Aires 
and  for  other  newspapers  pub- 


Powers,  Inc., 


Braisted 


LINEAGE... 

70%  of  daily  lineage... 
APPEARS  IN  THE 

BUFFALO 

COURIER-EXPRESS 


('.tmiftardhle  If' omen's- Store 
jiflures:  71%  of  total... 
6,3.9%  of  daily 

Use  the  Morning  Courier-Express 
for  more  advertising  for  your  dol¬ 
lar  to  those  with  more  dollars 
to  spend  and  Sunday's  for  the 
state's  largest  circulation  outside 
of  Monhatton. 

ROP  COLOR  available  daily 
and  Sunday 

BUFFALO 

COURIER-EXPRESS 

:  Scitiant,  Merkt^r  .Sroil 
Bat  iftr  CtHM*!  :  Itovir  A  Hau  ivy 


lished  in  Latin  America,  Aus¬ 
tralia,  Europe,  -4frica,  and 
-Asia. 

The  company  has  been  estab¬ 
lished  in  London  since  1927, 
where  its  representations  in¬ 
clude  the  New  York  Times  and 
the  Washington  (D.C.)  Post  & 
Times  Herald. 


Former  Rep  Anderson 
In  Promotion  Post 

-Appointment  of  Elving  N. 
-Anderson  as  advertising  sales 
promotion  manager  of  the  St. 
Louis  (Mo.)  Globe  Democrat 
was  announced  last  week  by 
Emest  G.  Hoffsten,  advertising 
director. 

Mr.  Anderson  has  been  on  the 
staff  of  Moloney,  Regan  and 
Schmitt,  national  newspaper 
representatives,  since  1951. 

From  1939  to  1951  he  held 
various  positions  on  the  Port¬ 
land  (Ore.)  Oregonian.  In  1952 
he  established  the  Kansas  City 
office  of  MR&S  and  in  1955  was 
named  manager  of  the  repre¬ 
sentative’s  Philadelphia  office. 
Early  last  year  Mr.  Anderson 
joined  MR&S  in  New  York. 


ABC^s  Devine  Calls 
Papers  *11  nchallenged'* 

Newspapers  were  described 
last  week  as  being  the  “un¬ 
challenged  basic  national  com¬ 
munication  medium”  by  James 
F.  Devine,  director  of  member 
relations.  Audit  Bureau  of  Cir¬ 
culations. 

In  a  talk  before  the  monthly 


- - 

EVERYTHING  IN 
BALTINORE 
REVOLVES  AROUND 
IRE  SUN 


luncheon  of  the  New  York 
Chapter,  American  Association 
of  Newspaper  Representatives, 
Mr.  Devine  said  that  newspa¬ 
pers  “inform,  guide  and  enter¬ 
tain  us.  Newspapers  provide 
local  community  leadership,  un¬ 
available  from  any  other  source. 
And  that  quality  of  leadership 
is  of  substantial  value  to  every 
newspaper  advertiser.” 

Mr.  Devine  said  that  the 
ABC’s  65  field  auditors  are  cur¬ 
rently  carrying  on  studies  of 
circulation  records  that  confirm 
the  right  of  almost  1300  dailies 
and  more  than  700  weeklies  to 
display  the  ABC  insignia. 

He  added  that  96.4%  of  morn¬ 
ing,  evening  and  Sunday  news¬ 
paper  circulation  in  the  U.  S., 
and  99%  in  Canada,  annually 
passes  the  .ABC  test. 


C&W  Adapts  Combat 
Board  To  Pitch 

Cresmer  &  Woodward,  Inc., 
Los  Angeles,  announced  this 
week  development  of  a  new  unit 
for  graphic  presentation  of 
market  and  media  data  in  lumi¬ 
nous  color. 

Use  is  made  of  a  clear  Plexi¬ 
glass  panel,  framed  and  lighted 
from  its  base.  Maps,  statistics, 
etc.  are  inscribed  either  on  the 
front  or  hack  of  the  panel  by 
means  of  varicolored  grease 
pencils  and  the  resultant  effect 
resembles  a  thin-line  neon  dis¬ 
play  iKiard.  A  number  of  over¬ 
lays  may  be  used  to  expand 
a  solicitation  in  showing  com¬ 
parative  data.  Panels  can  be 
wiped  clean  with  a  cloth,  thus 
permiting  re-use. 

George  O’Brien  of  C&W’s  Los 
.Angeles  office  adapted  the  idea 
from  the  U.  S.  Navy’s  Combat 
Information  Status  Boards. 


.Madison  Newspapers 
Issue  Market  Folder 

Madison  Newspapers,  Inc., 
Wisconsin,  through  its  represen¬ 
tative  Jann  &  Kelley,  Inc.,  New 
York,  is  distributing  a  new 
market  folder  to  advertisers 
and  their  agencies. 

Prepared  by  William  Scrib¬ 
ner,  advertising  director  of 
Madison  Newspapers,  the  folder 
fits  into  a  standard  file  cabinet 
and  is  printed  in  black  and  one 
color.  The  combined  statistical 
and  geographical  market  pre¬ 
sentation  packs  a  wealth  of  data 
on  Madison  including  popula¬ 
tion,  buying  power,  retail  sales, 
and  circulation. 


Series  Asks 
How  About  i 


‘Your  Share’ 


Las  Vegas,  Nev  1 1 
Sales  often  grow  a  bit  colcj 
in  this  desert-located  boon  ^ 
area  as  elsewhere,  and  tlif 
problem  is  to  maintain  the  trct  i 
temperature  of  retailing  op  i 
portunities. 

That’s  the  basic  reason  bf  i 
hind  the  factual  series  of  ii  i  ■ 
paper  advertisements  appearint  ‘ 
in  the  Las  Vegas  Revirw-Jm  ; 
nal,  according  to  Norwin  Yoffit 
director  of  public  relations  anc 
research.  Southwestern  Publis!;  \ 
ing  Co.  I 

SeLing  is  soft,  but  there’s  a  ij 
persistent  undertone  suggestin, 
that  the  Review-Journal  ll^^  ; 
plenty  of  white  space  availab'>  < 
for  those  who  may  not  be  ob  i 
taining  the  full  benefits  c'** 
their  special  market. 


Tax  Figures  I'sed 


“Are  you  getting  yoirl 
.>ihare?”  is  the  question  ip-i 
pearing  in  a  series  of  memo  l 
addressed  to  every  segment  o:| 
the  county’s  retailers  shown  b; 
State  tax  figures  to  have  scorn  I 
gains. 

Using  six  column  space  we:) 
ly,  the  R-J  series  began  by  it  i 
forming  merchants  that  Clan| 
County  retail  sales  were  tpi 
11%  over  1955,  that  appan; 
sales  were  up  22%,  and  thi  ! 
general  merchandise  store  salei 
advanced  44%. 

“It’s  a  danger  signal  if  yoa 
business  is  not  keeping  pao 
with  this  overall  trend  a 
Clark  County,”  each  special  R- 
tail  group  was  advis<  d  in  ton 
The  discussion  of  ways  to  p' 
“your  share”  led,  of  count 
from  varied  specifics  to  tk 
R-J.  advertising  department 
services. 


I- 


Basis  of  Problem 
The  promotion  develop^ 
after  a  study  of  the  prevailint 
tendency  of  merchants  to  bkR 
hot  and  cold  on  linage.  AiJ 
levelling  in  this  boom  to« 
activity  was  felt  immediately  bf 
the  space  salesman. 

-As  sales  competition  has  B- 
creased,  the  newspaper’s  pwb’ 
lem  was  to  show  that  gains  sR 
being  made  and  that  the  R 
wards  go  to  the  aggressive,  Mr 
Yoffie  advised. 

Financial  institutions  andtk 
Chamber  of  Commerce  b*" 
joined  in  selling  this  point,  k 
reported.  The  R-J  is  placing 
own  copy  every  Monday 
Tuesday. 


'I 

! 

im 
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RETAIL  SURVEY 


Product  Newsworthiness 
Vital  to  Retail  Sales 


Philadelphia 

“At  the  retail  level,  nothing 
sells  like  newspaper  advertis¬ 
ing  if  the  jiroduct  has  news¬ 
worthiness,  is  priced  right,  and 
if  in-store  promotion  follows 
through,”  the  Philadelphia  In¬ 
quirer  Sales  Forum  was  told 
last  week. 

The  speaker  was  Kennard 
G.  Keen,  vicepresident,  Arndt. 
Preston,  Chapin,  Lamb  &  Keen, 
Inc.,  local  advertising  and  pub¬ 
lic  relations  agency.  Mr.  Keen 
told  the  Inquirer’s  advertising 
i-epresentatives : 

“Newspapers  can  sell  ef¬ 
fectively,  and  immediately, 
those  products  that  carry  news 
value  to  the  consumer — a  new 
style  angle,  a  new  deal  in  price 
or  package,  a  new  copy  idea, 
a  new  convenience  or  comfort. 

“If  an  advertisement  doesn’t 
carry  some  news,  it  certainly 
ought  not  to  be  in  a  newspa¬ 
per.  Probably  it  shouldn’t  be 
anywhere.  I/Ct’s  i-emember  that 
newspapers  are  for  news. 


UvinerjicncN 


Service 


is  fast 


day  and 


ni^ht 


on  any 


Hoe  press 


Call  CYpress  2-2400 
New  York  City 


910  East  138th  Street 
New  York  54.  N.  Y, 


Newspapers  instruct,  entei*tain. 
tell  and  sell  as  their  part  of  the 
daily  installment  of  the  serial  of 
life.  All  of  this  is  news,  and 
that’s  what  the  buyer  wants  in 
his  new'spaper.  That’s  why  ad¬ 
vertising  in  newspapers  must  be 
newsy.” 

To  illustrate  his  newsworthi- 
ness-price-and-promotion  point, 
Mr.  Keen  cited  the  experience 
of  Drexel  Furniture  Company, 
of  Drexel,  N.  C.,  long-time  cli¬ 
ent  of  Arndt,  Preston,  Chapin, 
Lamb  &  Keen,  with  an  expendi¬ 
ture  of  less  than  $100,000  that 
produced  more  than  $8,000,000 
in  furniture  sales  at  the  retail 
level  in  a  three-month  period. 
Mr.  Keen  declared: 

“The  real  payoff  of  this  pro¬ 
motion  came  as  the  result  of 
newspaper  advertising. 

“We  pooled  every  bit  of  ex¬ 
perience  and  knowledge  we  had. 
overlooked  not  a  single  angle 
in  the  promotion  i)ackage,  fol¬ 
lowed  through  with  merchandis¬ 
ing  that  rang  every  possible 
bell  and  cash  register. 

“The  promotions  we  have  in¬ 
spired  for  our  clients  inspire 
retailers  throughout  the  coun¬ 
try  to  place  hundreds  of  thous¬ 
ands  of  lines  of  newspaper  ad¬ 
vertising  to  support  these  pro¬ 
motions. 

“This  Drexel  furniture  pro¬ 
motion  paid  off  because  more 
than  1,300  retailers  co-operated 
with  us.  The  total  of  their 
newspaper  linage  backing  the 
promotion  was  more  than 
1,300,000  lines. 

“Our  job  is  to  inspire  the 
kinds  of  promotion  for  our  cli¬ 
ents  who  sell  consumer  mer¬ 
chandise  that  will  create  the 
greatest  possible  amount  of 
store  cooperation  in  the  form 
of  newspaper  advertising, 
backed  by  in-store  promotion. 

“The  essence  of  good  news¬ 
paper  publishing,  and  good 
merchandising,  is  pro])er  timing. 
Yesterday’s  news  is  old  stuff. 
The  old,  the  time-worn,  the 
antiquated,  is  doomed  in  Ameri¬ 
ca.  Our  people  want  the  news, 
and  the  new  things.  The  news 
is  ‘big  time.’ 

“Any  advertiser  or  manu¬ 
facturer  or  agency  who  isn’t 
selling  a  new  product  or  im¬ 
portant  new  news  in  relations 
to  an  old  product,  can  lead  you 
onlv  to  headaches  and  adver¬ 


tising  flops.  Judge  every  ad¬ 
vertisement  in  a  newspaper, 
and  every  potential  campaign, 
by  the  significance  of  the  ele¬ 
ment  of  time.  How  does  it  fit, 
timewise,  now'  .  .  .  today?  In 
our  business,  and  in  yours, 
there’s  little  time  to  waste 
time.” 

The  need  for  progress  in  ROP 
color  was  one  of  the  suggestions 
made  for  improving  newspapers’ 
effectiveness  as  an  advertising 
medium  by  Warner  S.  Shelly, 
president  of  N.  W.  Ayer  &  Son, 
Inc. 

He  also  called  for  standard¬ 
ization  of  column  widths  and 
a  solution  to  the  mat  shrinkage 
problem. 

“It  may  sound  impressive  to 
.say  that  at  least  two  colors  are 
now  available  in  seventy  per¬ 
cent  daily  newspaper  circula¬ 
tion,  but  the  fact  that  some¬ 
thing  is  available  does  not  mean 
that  it  is  frequently  used,  or 
that  it  is  used  well,”  he  said. 

“The  fact  that  four  color 
HOP,  with  good  I’eproduction 
is  not  universally  available  is 
a  deterrent  to  its  greater  use 
by  advertisers.  So  one  of  the 
biggest  jobs  that  newspapers 
can  do  for  advertising  is  to 
develop  ROP  color  to  the  point 
w'here  advertisers  use  it  often 
and  effectively.” 

Mr.  Shelly  said  that  all  types 
of  media  can  do  a  better  job  in 
media  research. 

“Newspapers  in  particular,” 
he  continued,  “have  been  lax  in 
developing  media  data.” 

Mr.  Shelly  said  there  is  too 
much  “reckless  and  destructive” 
competition  between  media. 
Competition,  as  such,  is  good, 
he  said,  because  “each  type  of 
media  depend.s — for  some  of  its 
success — on  the  existence  of  all 
types.” 

“Now  each  type  of  media — 
newspapers,  magazines,  tele¬ 
vision,  radio  and  outdoor — has 
special  advantages  of  its  own 
from  the  advertiser’s  point  of 
view. 

“Competition  among  types  of 
media  is  fine,  insofar  as  it 
stimulates  each  to  improve 
what  it  has  to  offer.  Competi¬ 
tion  is  bad  when  it  reaches  the 
point  of  destructive  criticism.” 

Booklet  Details  Top 
10  Food  Advertisers 

A  booklet  detailing  the  top 
10  retail  food  advertisers  in  113 
impoitant  city  markets  has 
been  issued  by  the  American 
Weekly  under  the  title  “Who’s 
Who  in  Grocery  Stores.” 

This  compilation  ranks  lead¬ 
ing  retail  grocery  stores  ac¬ 
cording  to  total  local  newspaper 
advertising  linage  used.  The 


Newspapers  Got  Bulk 
Of  Frozen  Foods  Mones 

The  frozen  foods  industij 
last  year  spent  $14,000,0(|( 
out  of  a  total  ad  budget  of 
$40,000,000  in  newspip®  | 
space,  according  to  I 
Frozen  Food.s  magaont  I 
Both  dailies  and  weeklie  | 
shared  an  additional  $r),000..; 
000  in  co-op  linage.  I 

Total  industry  .sales  fori 
1956  ran  about  $2,450,00(1..  I 
000.  ■ 
Radio-TV  got  a  bout  ^ 
$10,000,000  of  the  total  id  I 
pie,  mostly  from  spot  an  I 
nouncements.  National  magi.  I 
zine  received  $8,000,000  . 
••Vbout  $2,000,000  was  spent  I 
in  other  media.  I 

The  magazine  estimatec 
the  industry  w’ill  spend  $5.i 
O0(),0C0  for  advertising  it 
1957. 

linage  for  each  is  shown,  and 
chains  of  11  or  more  stores  ars 
identified. 

“Dollar  volume  figures,  other 
than  national,  being  practicall) 
non-existent,”  the  booklet  ei- 
plains,  “this  ‘Who’s  Who’  offer: 
a  way  to  establish  the  relativt 
positions  of  individual  stores  it 
their  cities  of  operation.”  Itpre 
vides  an  index  of  the  promfr 
tional  vitality  of  both  individua? 
and  chain  stores. 
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Love  Suggests  Papers 
Double  Rates,  Cut  Space 

CLEVELA.M 

John  Love,  financial  editor  of 
the  Scripps-Howard  Clevelm 
Press,  suggests  that  news^ 
papers,  in  the  face  of  rising 
newsprint  costs,  double  their 
advertising  rates  and  cut  their 
advertising  space  in  half. 

“This  would  lower  their  news¬ 
print  bills  substantially,”  Mr 
Love  said  recently. 

“If  every  ad  were  half  U; 
present  size,  I  believe  its  sell¬ 
ing  value  would  remain  whatK 
is  now,  after  people  got  usee 
to  it.  British  newspapers  proved 
that  long  ago. 

The  Abitibi  Power  &  Pap<’ 
Co.  of  Canada  has  announced! 
price  rise  of  $4  a  ton,  effective 
March  1.  The  company  sells » 
strong  list  of  papers  from  L«he 
Erie  to  the  Ohio  River.  Other 
Canadian  paper  companies 
expected  to  follow. 

Mr.  Love,  speaking  of  his  ao 
vertising  suggestions,  said:  ‘‘1* 
papers  can  hold  on  until  19’^ 
the  squeeze  should  be  over.  By 
that  time  the  newsprint  cap*' 
ity  will  be  much  larger.” 

EDITOR&PUBLISHER  for  Januar>  19.  I?’ 
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lamily.  She’s  an  oldtimer  who 

bfMnnipfpIv  linrlAref an/4«  fkAi-  _ 

Witold,  i 

iivB  years^  ago  wnen 
ler  famijK  arrived  here  from  Po- 
and. 

Wanda  knows  somathing  of  ths 

lelpless  feeling  of  being  in  a 
trange  land,  unable  to  communi- 
ate  with  anyone  except  family 
n^l^rs.  Teachers  at  Lincoln 

fear  andl 
or  tl 
^Votogi 
^^wandaB 
a  newspi 
picture.  1 
them  irfl 
Wanda 
know  wfl 

look  wtio*s  here 


Anybody  who’s  looking  for  an  audience  can  find  it— fast— through  the  pages 
of  the  local  newspaper. 


That’s  why  radio  and  TV  programs  use  newspaper  advertising.  Why 
magazines  use  newspaper  advertising.  Why  products  of  every  variety  use 
newspaper  advertising. 

Regardless  of  their  specialized  objectives,  these  advertisers  are  in  news¬ 
papers  because  local  newspapers  deliver  the  audience  they  want ...  in  the 
numbers  they  need  ...  at  the  exact  time  they  must  have  them. 


Newspapers  have  been  doing  that  job  for  a  long,  long  time.  Doing  it 


EDI 


efficiently  and  economically.  That’s  why  newspapers  are  a  basic  medium 
for  all  advertisers. 


The 
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Nearly  40%  of  all  adults  living  in  owned  homes, 
in  New  York  City  and  suburbs,  read  The  News . . . 

Source;  Profile  of  the  MilUouH  ...  a  study  conducte<l  i 

by  W.  R.  Simmons  &  Associates  Research,  Inc. 
Approved  by  the  Advertising  Research  Foundation. 

*  Any  New  York  News  office  will  show  you  Profile. 
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Home  owners? 

. . .  The  News  Ims  more  readers  in  home  oivnin^ 
families  than  <dl  other  New  York  morning  papers 
combined ...  or  all  e  vening  paj)ers  combined! 


Or,  as  the  researchers  state  it  more  stuHily, 
The  News  has  l,6l0,00()  adult  readers  living 
in  owned  homes,  situated  in  New  York 
City  and  suburbs: 

1,000,000  more  than  the  Mirror 
1,090,000  more  than  the 

Journal- American 
l,lo0,000  more  than  the 

W  orld-Telegram  &  Sun 
1,180,000  more  than  the  Times 
1,260,000  more  than  the 

Herald  rrihnnc 
1,370,000  more  than  the  F’ost 

Prefer  percentages?  Then  The  iNews  has 
40%  of  all  New  York  City  adult  readers  l.i.o.h. 
in  the  area  previously  specified. 

Even  staid  bankers  admit  unreservedly 
that  home  owners  are  hotter  prospects  than 
hall-roomers  or  rent  receipt  savers;  and  loan 


them  lots  of  money  freely.  If  you  now  sell 
something  that  makes  a  house  a  home,  etc., 
then  The  News  should  be  big  news  to  you. 

You  may  be  quite  surprised  to  learn  that 
there  are  so  manv  home  owners  in  the 
New  York  market  or  that  one  newspaper 
dishes  up  so  many  of  them  on  its  small,  reads 
faster  and  livelier,  pages  (adv). 

Hut  just  remember  that  The  News  has 
more  families  with  children,  upper  inc(»mes, 
liquor  drinkers,  car  owners,  two-car  owners, 
coupon  clippers,  and  (rah!  rah!)  collegealumni 
— more  market  for  evervthing — than  any  ot  her 
medium  can  offer  in  New  York  City  and 
suburbs.  Or  any  other  place,  come  to  think 
of  it!  And  The  News  audience  doesn’t  dial  out 
on  you,  is  dependable — everyday  and  Sunday! 

If  you  want  to  make  more  friends  and 
influence  people,  call  the  nearest  New  York 
News  office  right  away! 
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The  H  News, 


New  York’s  Picture  Newspaper 


n  ith  more  than  tn  ire  the  rirrtilntinn,  daily  and  Sanda\  ,  of  an \  other  nen-'iiKtix  r  in  America 


AD  CAMPAIGNS 


Formfit  Ups  Newspaper 
Ad  Budget;  Adds  Papers 


The  new  premium  plan  and 
filter  will  initially  be  market- 
tested  in  selected  areas  of  New 
England  beginning  Feb.  4. 
After  the  plan  is  tested  region¬ 
ally,  it  will  be  made  nation¬ 
wide. 


has  launched  a  strong  natioui 
campaign  for  its  new  prodoct 
The  newspaper  campaign,  di¬ 
rected  at  all  major  markets, 
will  be  kicked  off  with  1750  and 
1000  line  ads. 


T 

itlOUi  { 


Chicago 


The  Formfit  Co.,  Chicago, 
the  only  foundationwear  manu¬ 
facturer  running  a  consistent 
program  of  national  newspaper 
advertising,  will  increase  its 
Spring  schedule  in  U.S.  and 
Canadian  newspapers  by  20<,, 
Aithur  H.  Baume,  director  of 
advertising,  announced  here. 

Mr.  Baum  said  a  total  of 
258  newspapers  in  i:P)  citie.s 
will  be  used  (via  MacFarland. 
Aveyard  &  Co.,  Chicago),  along 
with  10%  boost  in  magazine 
advertising  in  21  national  maga¬ 
zines. 


The  newsj)aper  increase 
represents  a  stepped  up  sched¬ 
ule  in  linage  and  an  increa.se 
in  the  number  of  impers,  the 
largest  in  the  history  of  the 
firm,  said  Mr.  Baum. 


introducing  its  beverages  in  the 
area  four  years  ago,  were  un¬ 
veiled  before  several  hundred 
Cott  distributors,  salesmen  and 
eastern  bottlers  at  the  com- 
jjany’s  annual  New  York  sales 
meeting. 

Walter  Bonvie,  Cott’s  adver¬ 
tising  manager,  and  Jack  C. 
Dowd,  president,  Redfield  & 
Johnstone,  the  firm’s  advertis¬ 
ing  agency,  revealed  that,  in  its 
newsjjaper  advertising,  Cott  will 
rely  heavily  on  the  use  of  series 
of  ads  spotted  throughout  a 
single  edition.  The  company  will 
also  use  full-page,  two-color  ads 
once  a  month  in  the  A’ew  York 
Jounial-Am-vrican  to  feature 
particular  flavors. 


Advertising  placements  for 
the  New  England  markets  will 
include  print  advertising  in 
newspapers,  commercial  spots 
on  radio  and  television.  All 
markets  will  utilize  jjoster  bill¬ 
boards  and  point-of-sale  ma¬ 
terial. 


!\.  J.  Industrial  (wroup 
Tests  Ads^  Papers 


Holiday  Cigarets  Offer 
Installment  Premiums 


What  may  be  an  advertising 
“first”  has  been  unwrapped  by 
the  Mayor’s  Industrial  Com¬ 
mittee  of  Edgewater,  New 
Jer.sey.  The  committee  has 
taken  a  page  from  consumer 
advertising  and  adapted  the 
testimonial  approach  to  indus¬ 
trial  development  promotion,  in 
a  campaign  (via  Horace  Judson 
Assoc.)  to  promote  a  new’  book¬ 
let  released  for  general  distri¬ 
bution. 


•  Triple-S  Blue  Stamps 
opens  its  1957  advei’tising  cam¬ 
paign  on  Jan.  20,  starting  wit) 
a  heavy  concentration  of  T\ 
spots  for  eight  weeks  in  iti 
principal  markets,  to  be  fol  | 
lowed  by  full-page  color  advet-  * 
tising  in  Sunday  supidemeits 
and  black  and  white  ads  in  ovn 
70  newspapers  throughout  its 
area  of  distribution.  Hilton  and 
Riggio,  Inc.  is  the  agency. 


Sees  $90  Million  Ad 
Budset  for  Distillers 


In  addition  to  the  national 
ad  campaign,  Formfit  will  back 
up  the  program  with  a  com¬ 
plete  new  series  of  tie-in  ad¬ 
vertising  mats  for  use  by  deal¬ 
ers,  plus  point  of  purchase 
material. 


Cott  in  Major  Drive 
In  JSetc  York  Markets 


About  3,500  radio  spots,  a 
minimum  of  170  ads  in  each  of 
the  three  major  New  York 
afternoon  dailies,  space  in  over 
a  dozen  other  metropolitan 
area  newspapers,  and  a  $100,- 
000  point-of -puicha.se  advertis¬ 
ing  program,  will  be  u.«ed  by 
the  Cott  Beverage  Corp.,  New 
Haven,  (Jonn.,  in  its  intensive 
1957  sales  drive  in  metropolitan 
New  York. 


Plans  for  the  scheduled  cam¬ 
paign,  the  largest  Cott  has  run 
in  metropolitan  New  York  since 


An  advertising  and  market¬ 
ing  campaign  (via  Reach, 
Yates  &  Mattoon)  to  introduce 
a  new  idea  in  cigaret  mer¬ 
chandising  —  the  offering  of 
premium  gifts  on  the  install¬ 
ment  plan — has  been  announced 
by  Larus  &  Brother  Co.  for 
Holiday  cigarets.  This  is  said 
to  be  the  first  such  promotion 
in  the  160-year  histoi-y  of 
premium  oflerings. 

Taking  aim  at  the  millions 
of  families  who  are  collectors 
of  premium  coupons  and  sav¬ 
ings  stamps,  the  Holiday  “Take 
Your  Premium  Gift  Now — Pay 
Later”  coupon  plan  will  make 
it  possible  for  smokers  to  ob¬ 
tain  gifts  by  the  simple  process 
of  making  a  down  payment  of 
15  Holiday  coupons  and  paying 
the  balance  in  coupons  as  they 
smoke. 


Faced  with  small-space  budget 
and  large-space  competition, 
Edgewater’s  Industrial  Commit¬ 
tee  fastened  onto  “satisfied  cus¬ 
tomers”  as  a  way  to  create 
maximum  small-spaced  impact 
and  make  their  newspaper  ads 
.stand  out  in  the  welter  of  in¬ 
dustrial  advertising  being  run 
today. 

The  present  cam])aign  is  in 
the  test  stage,  with  evaluation 
underway  both  of  media  and 
of  the  ads  themselves.  Test 
media  currently  programmed 
include  New  York  Times,  Wall 
Street  Journal,  and  Chemical 
Week. 


Hershgy,  Pt 
Advertising  expenditures  of! 
the  alcoholic  beverage  industr 
will  soar  to  a  record  high  rfj 
$90,000,000  in  1957,  Georpj 
Linck,  vicepresident  of  Melroa] 
Distillers  Co.,  predicted  henj 
last  week. 


Kraft  Marketing 
JSetr  Orange  Juice 


Your  Boat  and  Mine 

By  l.KENNETH  WHITTEKER 
Technical  Editor  of  “THE  RUDDER" 


Informative  weekly  column  for  the  30,000,000  news¬ 
paper  readers  interested  in  this  fastest  growing 
sport.  Samples  on  request. 

STARBOUND  FEATURES 

9  Murray  Street  New  York  7,  N.  Y. 


Chicago 

Kraft  Foods  Co.  has  begun 
marketing  its  Reconstituted 
Orange  Juice,  calling  for  na¬ 
tional  distribution  and  support¬ 
ed  by  nation-wide  advertising 
and  promotion  plans.  Kraft’s 
Orange  Juice  will  be  distributed 
to  home  and  stores  in  sealed, 
waxed,  one-quart  containers. 

Initial  advertising  will  utilize 
.\merican  Weekly  (31  newspa¬ 
pers)  and  the  New  York  News 
roto  section,  (via  J.  Walter 
Thompson  Co.),  plus  commerci¬ 
als  on  Kraft’s  television  shows. 


.\ddressing  a  sales  conferensj 
of  the  compny’s  monopoly  ststej 
division,  Mr.  Linck  said  tha: 
“with  1957’s  production,  eani 
ings  and  wages  expected  to  sur  i 
pass  those  of  1956— the  nation';! 
best  business  year — a  .steppec 
up  advei’tising  program 
needed  to  assure  the  liquor  it 
dustry  its  full  share  of  con 
sumer  luxury  dollars.” 

He  also  predicted  that  1^ 
li(|Uor  sales  w’ill  top  last  year; 
210,000,000-gallon  mark  by  “t 
least  seven  or  eight  millioi 
gallons.” 

The  Melrose  executive  sa;: 
that  approximately  $2,000,001 
would  be  spent  to  promote  Mel 
rose  Distillers  products  betweei 
now  and  the  end  of  the  com 
laany’s  fiscal  year,  .4ug.  31. 

“This  figui-e  represents  i 
60%  increase  in  ad  expenditaies 
for  Echo  Spring;  a  100%  booS 
for  Old  Charter;  and  a 
hike  for  Melrose  Rare,”  k 
added. 


Other  Campaigns  .  .  . 

•  Maintaining  pace  set  last 


year  when  it  introduced  Jet 
Bon  Ami,  The  Bon  .A.mi  Co. 


Siiiitlier  Retiriii|{ 

Wi.N’STON- Salem, 

R.  J,  Reynolds  Tobacco  Ca 
with  one  of  the  nation’s  larged 
advertising  expenditures,  1^' 
announced  the  retirement  of ' 
T.  Smither  as  a  director  ^ 
manager  of  the  advertising  *■ 
partment  effective  Feb.  1. 
ard  Gray,  assistant  manager  » 
the  advertising  department,  ^ 
succeed  Mr.  Smither. 
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40th  in  a  $erie$  of  profilen  note  running  in  The  Kansas  City  Star 


editor 


Nellie,  the 

Cloakmaker’s 

Model 

'This  is  Nell  Snead,  The  Star’s  wayfaring  fash¬ 
ion  editor,  deplaning  at  Madrid,  Spain,  in  1953 
following  Queen  Elizabeth’s  coronation.  The 
coronation  was  Nell’s  second  and,  confidentially, 
she  doesn’t  expect  to  be  on  hand  when  the  royal 
diadem  is  placed  on  Prince  Charlie’s  brow. 

This  is  not  to  call  Nell’s  durability  to  ques¬ 
tion.  In  her  epochal  tenure  at  The  Star  she  has 
survived  a  plane  crash  (“I’m  not  dead’’  she  yelled 
when  they  hauled  her  out  of  a  Paris-to-London 
crackup)  and  numerous  other  tribulations.  For 
the  record,  Nell  has  trained  14  girls  on  the 
woman’s  desk  alone.  “My  chicks,’’  she  proudly 
calls  them. 

Nell  was  bom  in  Nebraska  at  Oakdale  and 
spent  most  of  her  youth  in  Tekamah.  After 
taking  a  college  degree  and  a  brief  fling  at  high 
school  teaching,  she  came  through  Kansas  City 
en  route  to  a  vacation  spot.  On  impulse,  without 
knowing  anyone  on  The  Star,  she  applied  for  a 
job  and  was  hired  on  a  summer  basis  by  Ralph 
Stout  By  September  journalism  was  for  Snead 
and  teaching  was  for  the  birds. 

Nell  worked  on  the  city  desk  reporting, 
wrote  about  personalities  in  the  Kansas  legis¬ 
lature  and  did  Sunday  features.  When  asked  by 
Mr  Stout  to  take  over  the  woman’s  page,  she 
pointed  out  that  to  do  a  bang-up  job  she  really 
ought  to  go  to  New  York,  bone  up  on  fashions 
and  watch  the  wheels  spin  on  some  of  the 
women’s  fashion  sheets.  Her  hat  was  something 
lacking,  too,  she  felt.  “Your  ticket  will  be  ready 
tonight,’’  said  Mr.  Stout.  “Go  and  don’t  come 
back  until  you  find  out  what  you  want  to  know.’’ 
Then  he  added,  “They  sell  hats  in  New  York, 
vou  know  ’’ 

That  was  only  the  beginning  of  Nell’s  travel 
for  the  paper  and  on  her  own.  She  has  never 
stopped  pointing  out  to  editors  the  ineffable 
benefits  of  trips  to  far-away  places,  particularly 
Europe  The  late  George  Longan  once  exploded: 
^^hen  I  see  Nell  marching  across  the  room  to 
m\  desk.  I  know  she  wants  to  go  to  New  York  or 
Pans  or  some  other  place  expensive.” 


Nell’s  first  trip  abroad  was  a  4-monther  to 
Europe  in  1927.  Her  latest  excursion  was  to  New 
York,  from  which  point  she  produced  14  columns 
of  8-point  type  in  10  days.  In  between  she  has 
been  in  Hawaii,  Mexico,  Spain,  France,  England, 
Italy  and  points  East  and  West.  She  has  covered 
openings  of  Dior  in  Paris  and  Adrian  in  Cali¬ 
fornia.  From  her  facile  pen  have  come  rapturous 
accounts  of  cathedrals,  museums,  art  galleries, 
people  and  places. 

N 

i  1  ELL  is  generally  regarded  as  the  worst  typist 
in  the  newspaper  profession.  Studying  the  prod¬ 
uct  of  one  of  her  2-finger  bouts  with  the  Under¬ 
wood,  C.  G.  Wellington  once  observed,  “Well, 
she  can  write.  If  we  have  to,  we’ll  get  her  a 
typist.”  (They  never  did,  dern  it.) 

Nell  collects  Sevres  china  and  owns  500  cos¬ 
tume  books  from  all  over  the  world.  In  her  Oak 
street  menage,  she  runs  a  dilettante’s  eye  over  an 
unusual  collection  of  “boxes  and  some  prize  an¬ 
tique  furniture.  “I  know  how  crows  feel  when 
they  take  things  and  put  them  in  a  hollow  tree," 
she  says. 

Many  honors  have  come  to  Nell  Snead.  In 
1950  she  was  selected  by  the  Woman’s  National 
Press  club  as  one  of  the  nation’s  6  outstanding 
newspaper  women.  She  serves  on  boards  of 
trustees  and  is  in  frequent  demand  for  speeches  at 
colleges  and  women’s  clubs. 

Nell  has  a  bevy  of  nephews  and  nieces.  “I’m 
not  just  a  name  to  them,”  she  states  proudly 
“I’m  a  person.  I  love  ’em  all.  I  have  some  terrific 
godchildren,  too,  all  children  of  former  assistants 
on  my  desk.  Not  only  that,  I  can  cook  anything  in 
print.” 

Nell  Snead  is  part  of  The  Star  tradition  of 
service  to  the  reader,  on  and  off  the  field.  She  is 
one  of  the  best  reasons  why — 


YOUR  BIG  READING  BARGAIN  BY  FAR  IS  YOUR  KANSAS  CITY  STAR 

Booking  eonlaininf  the  40  pergonality  gketcheg  in  volume  I  of  ihig  geriet  ore  available  geithout  charfe. 
AHdregg:  PROFILES,  The  Kangag  City  Star,  Kangag  City,  Mo. 

(.Idvertisement) 
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Newspapers  Thaw  Sales 
For  Freezer  Food  Firm 

By  Kobcrt  B.  McIntyre 


Once  again  comes  proof  posi¬ 
tive  that  the  well-heeled  adver¬ 
tiser  has  no  monopoly  on  the 
sales-producing  power  of  news¬ 
paper  advertising;  that  even 
the  small-budgeted  advertiser 
shares  in  almost  direct  propor¬ 
tion  to  his  investment. 

Take,  for  example,  New  Mexi¬ 
co  Foods  of  Albuquerque,  N.M. 

Just  a  little  over  a  year  ago 
owners  Bill  Darland  and  Hank 
l.oPresto  switched  operations  as 
meal  wholesalers;  branched  out 
into  full-scale  selling  of  the 
Amana  Plan  for  Better  Living, 
featuring  Amana  freezers. 


growing  business.  Sales  volume 
has  increased  every  month  and 
New  Mexico  Foods  is  one  of  the 
largest  operations  in  the  south¬ 
west  with  gross  sales  for  ID.'iG 
running  around  $4.50,000. 

Cite  Three  Factors 

Messrs  Darland  and  Lo- 
Presto  cite  three  factors  as  con¬ 
tributing  heavily  to  the  firm’s 
rapid  success  as  a  food  plan 
operator; 

1 )  Newspaper  advertising 
“uses  the  user”  by  carrying 
photogiaphs  and  statements  of 
satisfied  food  plan  members 


Tint  lot  *■  U  Ottifil 


NEW  MEXICO  FOODS 

214  Son  Pedro 

Mr.  Darland  told  E&P  that  all 
advertising  committments  are 
submitted  to  disributors  for  ap- 


7  Added  to  Ad 
Department  Staff 

Norfolk,  Vi 

Changes  and  additions  to  tht 
advertising  staff  of  the  Norfolk 
Lcd^fcr-Star  and  Virginm- 
Pilot  have  been  announced  by 
Ellis  L.  Loveless,  vicepresident 
and  advertising  director  of  the 
newspapers. 

New  members  of  the  staff: 

Thomas  W.  Carlin,  from  the 
sales  staff  of  Alexander  Hamil¬ 
ton  Institute,  New  York,  to  re¬ 
tail  advertising. 

William  Gordon  Dillon,  from 
insurance  sales  in  Norfolk  are» 
and  supei-visory  work  with  the 
U.  S.  Government,  to  general 
advertising. 

Harold  A.  McQuistion,  from 
clothing  business  in  Norfolk,  to 
retail  advertising,  Portsmouth 
division. 


Frederich  and  Howard  Castell, 
share  Mr.  Darland’s  enthusiasm 
for  newspaper  advertising. 

“They  feel,”  Mr.  Darland  said, 

“that  newspaper  advertising  has 
produced  more  direct  results 
than  any  other  type  of  advertis¬ 
ing  we  have  done.” 

The  firm’s  sales  staff,  which 
is  regularly  trained  with  the  selected  as  finalists  for  the  195< 
assistance  of  Paul  Vanderkolk,  Boating’s  Golden  Award  spon- 
representative  of  the  Irion  Co.,  sored  by  the  National  Associ- 
of  El  Paso,  Tex.,  Amana  dis-  ation  of  Engine  and  Boil 
tributor  in  the  area,  ties  in  with  Manufacturers.  Each  will  i*- 
New  Mexico  Foods’  newspaper  ceive  an  Award  of  Merit  for 
ad  program  by  displaying  re-  “newspaper  leadership  in  boat- 
prints  at  points  of  purchase.  In  ing  advertising  linage  and  tht 
addition,  they  carry  reprints  in  promotion  of  recreational  bolt 
their  presentation  kits  and  use  ing  and  allied  water  sports.” 
them  in  their  selling.  Finalists  are:  Boston  (Mass.) 

Mr.  Darland,  while  satisfied  Globe,  Milwaukee  (Wis.)  Saab' 
with  newspaper  advertising,  nel,  New  York  World-Telegrtr 


Benschoten,  from  general  adver¬ 
tising,  Norfolk,  to  retail  adver¬ 
tising,  Virginia  Beach. 


Better . . .  Easier  Routing 


ik  Ftnserlip  Controls 
if  Accessiblo  &  Convoniont 
ir  Foother-Touch  Action 
■ft  PosMvo  Drivo 
•ft  Shadowless  Lighting 
Few  Moving  Ports 


THE  GOSS 
560 LW.  3Ut  Street 


PRINTING  PRESS  CO. 

•  Chicago  SO,  lllinoia. 


f  lOCAUY  tDITEP  magazines 


rroderthip  ond  Creolesl  Adverllling  Resullt  illOCAl  EDtTING  ondcKAVURf  reproducti 


UNMATCHED 

READERSHIP 

—  as  proved  by 
spontaneous 
reader  response. 


WHAT  HAPPENS  EVERY  SUNDAY  WHEN  A  HOME-EDITED  GRAVURE  MAGAZINE  HITS  HOME! 


PEOPLE  WRITE  THE  EDITOR !  In  the  year  1955,  32,052  postcards  and 
letters  poured  in  from  readers  of  Dixie  Magazine,  the  New  Orleans 
Times  Picayune  home-edited  gravure  magazine. 


PEOPLE  CALL!  The  switchboard  “lit  up  like  a  pinball  machine”  on 
the  first  Sunday  in  20  years  the  popular  Marie  Rose  column  failed  to 
appear  in  the  Atlanta  Journal  Magazine. 


PEOPLE  VISIT  THE  PLACES  DESCRIBED  IN  THE  MAGAZINES!  A  “Let’s  Ex¬ 
plore  New  Jersey”  series  in  the  Newark  News  Magazine  moved  so 
many  people  to  visit  the  places  written  about  that  the  highway  officials 
begged  for  advance  information  in  order  to  handle  the  heavy  traffic. 


PEOPLE  WRITE  TO  THE  PEOPLE  FEATURED  IN  THE  MAGAZINE!  An  attrac¬ 
tive  hillbilly  singer  featured  in  Dixie  Magazine  received  2,122  po.st- 
cards  and  letters  from  Dixie  readers. 


PEOPLE  BUY  THE  MERCHANDISE  ADVERTISED!  A  recent  ad  for  Traders 
Furniture  Company  in  the  Phoenix  “Arizona  Days  and  Ways”  Maga¬ 
zine  plunked  $19,000  in  the  ca.sh  register  during  the  four  hours  on 
Sunday  the  store  was  open.  In  the  next  two  weeks  direct  .sales 
amounted  to  $50,000. 

The  measured  impact  of  these  magazines  on  the  lives  of  all  the  people 
in  the  markets  they  serve  is  your  best  clue  to  the  atmosphere  in  which 
your  advertising  mes.sage  will  be  presented. 
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Twelve  of  the  best  of  the  51  home  edited  gravure  mogoiines 


AKRON  lEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
COLUMIUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE 
INDIANAPOLIS  STAR  •  LOUISVILLE  COURIER-JOURNAL 
NEWARK  NEWS  •  NEW  ORLEANS  TIMES  PICAYUNE  STATES 
PHOENIX  ARIZONA  REPUILIC  •  ST.  LOUIS  CLOIE  DEMOCRAT 
TOLEDO  ILAOE 


Series  of  Ads 
‘Sells’  Public 
On  Church 

Washington 

“Anybody  in  trouble?  Let  God 
have  a  try.” 

With  that  invitation,  spread 
across  the  top  of  a  two-column 
newspaper  advertisement,  the 
Episcopal  diocese  of  Washington 
recently  launched  an  experiment 
in  “advangelization.” 

Through  a  series  of  paid  ad- 


motiou  for  the  Episcopal  Dio¬ 
cese,  said  the  general  pattern  of 
the  campaign,  and  some  of  the 
language  of  the  advertisements, 
was  borrowed  from  a  highly- 
successful  “advangelization” 
drive  conducted  earlier  this  year 
by  Christ  Episcopal  Church,  Cin¬ 
cinnati,  Ohio. 

The  Cincinnati  church  ran  its 
pioneering  ads  with  a  $5,000 
grant  from  the  National  Coun¬ 
cil  of  the  Episcopal  Church.  The 
Washington  campaign  is  the 
first  in  which  an  entire  diocese 
has  adopted  the  idea,  using  its 
own  funtis. 


from  1954  until  the  end  of 
195G  as  associate  director  of 
the  promotion  department.  Pre¬ 
viously  he  had  been  publicity 
director  at  Benton  &  Bowles 
from  1946  until  1954. 

Both  principals  started  their 
careers  in  the  newspaper  field. 
Mr.  Wiegers  was  with  the  Macy 
Westchester  papers,  the  New 
York  World-Telegram  and  Mac- 
fadden  Publications  before  he 
founded  his  own  company. 

Mr.  Bellamy  spent  10  years 
in  editorial  work  with  the  Mil¬ 
waukee  (Wis.)  Journal  before 
joining  J.  M.  Mathes,  Inc.  in 
public  relations. 


Ottawa  Citizen  Wins  t 
Home  Builder  Award 
Ottaw* 

The  special  home  builden 
section  of  the  Ottawa  (Out)  r 
Citizen  last  fall  promoting  Ni- 
tional  Home  Week  was  an. 
nounced  “best  in  the  show”  bj 
the  National  House  Builders 
.Association. 

Leading  newspapers  across ' 
Canada  submitted  entries  in  the 
competition  sponsored  by  the 
NHBA,  and  awards  were  pit 
sented  at  the  annual  banquet  of 
the  association  climaxing  its 
14th  annual  convention-exhibi- 


Happ 

newspapers  at  least  through  As  Media  Director 
next  Easter,  Episcopal  leaders  ,  •  n  n  .  . 

here  are  testing  the  theory  that  f* 

,  ,  if  ii»f  •  pointed  media  director  for 

churches  can  “sell  their  serv’-  f,  .  i  •  t  xt 

.  ...  ..u  Geyer  .Advertising,  Inc.,  New 

ices  to  the  public  with  the  same  York 

kind  of  forthright,  profession-  u  ~  i  r-  .. 

'  1"  j  i.  'Ip-  Happ  came  to  Geyer  in 

ally-drafted  newspaper  ads  that  ,  *  j _ _ _ 

.  ^  19o4  as  senior  space  buyer.  His 

business  firms  use.  previous  post  had  been  media 

The  display  ads  are  prepared  L  Baker,  Inc. 

by  a  committee  of  Episcopal  lay-  before  that  he  was  media 

men  who  are  advertising  men  by  supei-visor  at  Batten, 

profession.  They  appear  on  week-  Barton.  Durstine  &  Osborn, 
days  in  the  regular  news  sec- 

tions  of  the  newsp.ipers,  rather  association 

than  on  the  special  *  church  with  Federal  Advertising 

pages  ’  of  Saturday  editions.  Agency,  where  he  became  media 
They  are  addressed  primarily  buyer.  Mr.  Happ  moved  sub- 
to  people  who  are  not  attached  gequently  to  Pedlar  and  Ryan, 
to  any  church  but  who  have  en-  j^c.  as  account  executive  and 
couraged  crises  or  problems  in  ^ben  media  director, 
their  lives  in  which  they  feel  a 
need  for  spiritual  strength  and 

guidance.  W'ieijersii,  Bellamy 

Each  advertisement  in  the  _  .  .  i?. 

series  features  the  name  and  ad-  Join  ill  New  Firm 

dress  of  a  different  Episcopal  Richard  K.  Bellamy,  former- 
parish  church,  with  a  picture  of  ly  of  Kenyon  &  Eckhardt,  Inc., 
its  rector.  Each  concludes  with  has  joined  Joseph  P.  Wiegers 
the  assurance  that  “you’re  al-  to  form  a  new  public  relations 
ways  welcome  in  an  Episcopal  firm.  The  Wiegers-Bellamy  Co., 

church.”  New  York. 

A  New  Year’s  advertisement  Mr.  Wieger.s  lias  headed  his 
placed  earlier  this  week  chal-  own  company  for  11  years  in 

lenged  readers  to  “make  time  the  practice  of  public  relations 

count.”  and  publicity.  Mr.  Bellamy  was 

Gertrude  Orr,  director  of  pro-  with  Kenyon  &•  Eckhardt,  Inc. 


•  tion  in  Montreal. 

o  D_  ..  vje-n  I'l'®  entry  of  the  OtUvn 

Bynie^  Prall  of  Y&K  Citizen,  produced  in  co-open- 

Media  Relations  Retire  tion  with  the  members  of  the 
„ ,  .  ,  _  o  A  Home  Builders’  .Association  of 

Edwin  J.  Byrae  and  A.  B.  Greater  Ottawa,  took  the  fora 
Pratt  of  the  Media  Rel^ions  ^  40-page  supplement  out- 
Department  of  Young  &  Rubi-  ijning  the  advantage  of  home 
cam,  Inc.,  have  retired.  ownership.  It  featured  the  de 

Mr.  Byrne’  who  started  his  gjgjj  appeal  and  values  offered 
advertising  career  as  a  newspa-  ^y  Ottawa  builders  in  their ' 
per  representative,  has  been  a  1957  model  houses,  and  was  i 
member  of  this  depa^mnt  for  fjijgjj  with  useful  informatioi  1 
the  past  29  years  and  in  recent  guidance  for  those  planning 
years  has  been  a  senior  buyer  ^uy  or  build  homes, 
handling  all  media  on  major  Toronto  (Ont.)  Globt 

accounts.  ,  and  J/aif  placed  first  in  the  top- 

Mr.  Pratt  joined  Y&R  as  ^  circulation  category  of  more 
space  buyer  in  1928  and  for  the  ^j^an  100,000  with  the  Winnipe) 
past  several  years  has  served  (Man.)  Free  Press  second 
as  a  senior  buyer  for  radio,  Awards  in  the  50,000  to  100,000 
television  and  publication  circulation  group  went  to  the 
media.  Montreal  (Que.)  Gazette,  the 

Ottawa  (Ont.)  Journal,  and  the 

Drop.  Trading  Stamp,  "f- 

Washington  the  KHchener-Waterloo  (Ont) 
Peoples  Drug  Stores,  Inc.,  Pecord;  Halifax  (N.S.)  .W®ii 
which  has  more  than  80  stores  Ntar,  and  the  Sarnia  (Ont) 
in  the  District  of  Columbia  area  Observer. 
will  end  the  distribution  of  • 

r,Lrf.„’T'’Thrch^f„  c. 

issuing  the  stamps  last  summer,  Robert  C.  Hall,  Jr.,  has  been 
preceded  by  a  huge  direct-mail  appointed  director  of  the  raedii 
promotion  which  reached  sev-  department  at  Cargill  &  Wilson 
eral  hundred  thousand  house-  .Advertising  Agency,  Richmond 
holders.  Officials  of  the  chain  Va.,  James  N.  Cargill,  president 
declined  to  give  the  reason  for  of  the  agency,  has  announced, 
the  action.  ~ 


Before  joining  the  Richmond 
agency,  Mr.  Hall  was  a  medin 
executive  with  VanSant-Dug- 
dale  Advertising  Agency  in 
Baltimore.  In  his  new  position, 
he  will  supervise  the  purchasing 
of  advertising  space  and  tintt 
for  Cargill  &  W’ilson  clients- 
Mr.  Hall  joined  the  V’anSant- 
Dugdale  agency  in  1951. 


PaiUuii  to  Compton 

Stanley  Paitson  has  joned  the 
media  department  of  Compton 
Advertising,  Inc.  as  a  space 
buyer.  He  was  formerly  with 
Foote,  Cone  &  Belding. 


new  plants  •  modernizations  •  extensions 


Chain  Reaction  Tanner  Joins  Inland 

Last  year’s  Chain  Reaction  Ralph  R.  Tanner  Jr.,  fortner- 
.series  presented  in  Editor  &  ly  with  the  Cape  Cod  (Mass.) 
Publisher  covered  25  chain  Standard  Times  and  the  Pr®** 
store  operations  in  the  U.S.  Publishing  Co.  of  Boston,  btf 
and  Canada  representing  a  joined  the  New  York  sales  stw 
combined  newspaper  advertis-  of  Inland  Newspaper  repR’ 
ing  expenditure  of  $45,700,000.  sentatives,  Inc. 
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From  Modto  Records,  li>c 


Biggest  advertising 
volume  in 
The  Detroit  News 
83  years! 


A  testimonial  of 
its  greater 
pulling  power 


The 

Detroit 

News 
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CLASSIFIKI)  CLINK ; 


CAM  Confabs  Feature 
'Self  ImprovemenC 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


CAMs  have  a  way  of  hoisting 
themselves  by  their  own  pe¬ 
tards.  Chief  device  for  their 
continuing  “self  -  improvement 
program”  are  the  periodic  meet¬ 
ings  of  local  and  regional 
groups  of  CAMs  for  the  ex¬ 
change  of  nuggets  of  informa¬ 
tion.  One  group,  the  Northeast¬ 
ern  CAMs  Association,  has  met 
each  Winter  for  almost  three 
decades  and  each  meeting  has 
featured  the  same  program — 
questions  and  answers. 

This  is  open  season  for  such 
meetings  and  with  record-break¬ 
ing  linage  quotas  all  indications 
are  that  more  CAMs  than  ever 
will  be  in  attendance.  The 
Northeastern  meeting  held  earl¬ 
ier  this  month  at  the  Park 
Sheraton  in  New  York  had  the 
best  attendance  in  years.  The 
SCAMA  meeting  which  will  run 
Jan.  20-22  at  the  Soreno  Hotel 
in  St.  Petersburg  not  only  fea¬ 
tures  one  of  the  most  elaborate 
programs  ever  devised  but,  ac¬ 
cording  to  pre-convention  re¬ 
gistration  figures,  will  have  a 
1  eco  rd  -breaking  turnout. 

The  Mississippi  Valley  CAMs 
have  scheduled  their  Annual 
Sales  Clinic  for  March  2-3  at 
the  LaSalle  Hotel,  Chicago. 
This  group  will  again  hold  three 
exclusive  sessions  for  phone 
room  supervisors — the  only 
gathering  of  its  kind  and,  con¬ 
sidering  the  tremendous  stake 
newspapers  have  in  their  phone 


Writ«  us  or  o$k  our  representative 
tor  o  sample  copy.  And  be  sure 
to  see  these  others  in  Metro's  bat¬ 
tery  of  linage  building  services: 


Metro  Newspoper  Service 
Metre  Deportmerst  Store  Service 
Foshien  Review  Service 
Metre  Jewelry  Service 
Metro's  Rook  of  Headings 


And  mony  other  supplementory 
services  thot  meon  INCREASED 
linage  for  your  newspeperl 


METRO 


80  Modison  Ave. 
New  York  16  N  Y 


room  operation,  a  highly  im¬ 
portant  one.  Supervisors,  not 
only  from  Mississippi  Valley 
newspapers  but  from  Canada 
and  all  parts  of  the  country,  are 
again  expected  to  attend  this 
year. 

Here  are  some  of  the  high¬ 
lights  of  the  SCAMA  program 
which  has  been  arranged  by  Ed 
Goodale,  CAM,  St  Petersburg 
( Fla.)  hidependent : 

Loyal  Phillips,  publisher  of 
the  Independent,  will  be  the  key¬ 
noter  and  his  talk  is  titled 
“What  CAMs  Should  Do  In 
1957.” 

Richard  Tourtelot,  of  the  real 
estate  finn  of  John  H.  Tourte¬ 
lot,  Inc.,  will  speak  at  the  ses¬ 
sion  on  “How  CAMs  can  help 
real  estate  brokers  sell  more 
houses.”  This  firm  is  widely 
known  for  its  unique  form  of 
classified  advertising  and  over 
a  period  of  years  has  had  a 
great  many  of  its  advertise¬ 
ments  reprinted  in  national  pub¬ 
lications. 


motive  advertising  will  be 
headed  by  Walter  Wood,  CAM, 
Wilmington  (N.  C.)  Star-News, 
and  will  present  F.  M.  Scarritt, 
president  of  the  Scarritt  Motors, 

lnc. ,  the  St.  Petersburg  Con- 
tinental-Lincoln  Mercury  dealer. 
His  subject  is  “Classified  Ad¬ 
vertising  Copy  That  Sells 
Cars.”  Mr.  Scarritt  had  the 
distinction  of  becoming  an 
authorized  automobile  dealer 
before  he  was  21  years  old.  W. 
A.  (Bill)  Waters,  used  car  sales 
manager  of  the  St.  Petersburg 
Waldron  Pontiac,  Inc.,  is  speak¬ 
ing  about  “What  The  Used  Car 
Manager  Expects  From  the 
the  Newspaper  Representation.” 

Alvah  H.  Chapman,  general 
manager,  St.  Petersburg  (Fla.) 
Times,  will  be  the  Tuesday 
luncheon  speaker. 

Howard  Parish  and  Brad 
Wyckoff  of  the  Howard  Parish 
Tested  Want  Ad  Selling  Plans, 
Miami,  Fla.,  will  address  the 
convention  on  “Ideal  To  Please 
Sales  People  and  Help  Adver¬ 
tisers.” 

Ted  MacDonald,  of  the  Har¬ 
rison  C.  MacDonald  Classified 
Advertising  Service,  Lafayette, 

lnd. ,  will  speak  on  “How  To 
Get  Along  With  Your  Real 
Boss  .  .  .  The  Transient  Adver¬ 
tiser.” 


Santa  Gets 
A  Curt  P.  S. 


T 


On  PR  Gifts 


Attention! 


MAGAZINE  PUBLISHERS 


We  offer  you  fnU  facilities 
plus  centralized  location  for 
printing,  binding  and  mailing 
your  periodical  publication, 
either  sheet-fed  multi-color 
letterpress,  offset  or  web-fed 
offset.  Ample  paper  supplies 
available. 

For  detailed  information, 
write  M.F.A.  Publishing  De¬ 
partment,  20S  South  7th, 
Columbia,  Missonri. 


*  V  « 


Henry  Hoke,  editor  of  the 
Reporter  of  Direct  Mail  Adver¬ 
tising  and  a  nationally  known 
authority  on  direct  mail  adver¬ 
tising,  will  give  CAMs  tips  on 
more  effective  use  of  direct  mail 
in  selling  classified. 

Frank  Hastings,  CAM,  San 
Antonio  (Texas)  Light,  will 
chairman  the  meeting  of  the 
“Telephone  Sales  Department,” 
and  will  be  assisted  by  Hazel 
Reese,  Tampa  (Fla.)  Tribune, 
Edna  Rogers,  St.  Petersburg 
(Fla.)  Times,  and  Amy  Bravo, 
St.  Petersburg  (Fla.)  Indepen¬ 
dent — all  supervisors  of  the 
telephone  sales  division  on  their 
newspapers. 

The  hour  feature  of  auto- 


For  an  eye  opening  view  of 
classified  we  recommend  you 
send  for  the  68-page  Los  An¬ 
geles  (Calif.)  Examiner’s  Tour¬ 
nament  of  Roses  Annual  Classi¬ 
fied  Section.  It’s  full  of  sales- 
starting  ideas.  The  front  page, 
in  sparkling  color,  bears  the 
legend,  “1957  Preview  of  South¬ 
ern  California’s  Most  Outstand¬ 
ing  Classified  Opportunities.” 

The  81-page  section  carried 
197,753  net  lines  and  11,362  in¬ 
dividual  ads,  undoubtedly  the 
largest  volume  of  classified  ad¬ 
vertising  ever  published  in  one 
edition  in  newspaper  history. 
It  was  printed  in  four  sections, 
run  collect,  with  one  jump 


page. 

The  edition  was  sold  by  the 
regular  classified  staff  during 
two  weeks  before  Jan.  6. 


Chiom 

The  Chicago  Tribune  editori¬ 
ally  commented  upon  the  custon 
of  politicians  and  public  reli- 
tions  men  “pouring”  gifts  oi 
newspaper  people  at  Christnui 
time. 

“Most  editors  are  remunerated 
far  beyond  the  published  sal¬ 
aries  of  politicians,”  said  the  ’  i 
Tribune,  “but  you  do  not  set  I 
editors  buying  whisky  for  public  " 
office  holders. 

“The  ornate  cigarette  lighten, 
the  beverages,  the  clock  $>111- 
bolizing,  it  may  be,  the  prob¬ 
ability  that  the  donor  may  yet 
do  time,  all  convey  the  unmis¬ 
takable  insinuation  that  tbe 
recipient’s  friendship,  or  at  least 
his  tolerance,  is  for  sale  .  . . 

“Even  the  impression  of 
generosity  is  fraudulent,  for 
anyone  who  has  been  around  1 
newspaper  long  enough  to  get 
his  name  on  a  Christmas  list 
knows  that  clients  and  the  gov¬ 
ernment  generally  foot  the  bill 
for  the  press  agent’s  lavishnesi, 
and  ward  heelers  put  the  bhe 
on  helpless  little  business  met 
for  the  politico’s  donations. 

“We  do  not  feel  that  we  are 
curmudgeons  in  the  matter.  For 
years  an  oil  company  has  sent 
us  Christmas  candles,  a  pleasant 
and  seasonable  sample  of  iti 
products.  A  downstate  colleague 
sent  some  excellent  candy,  one 
of  the  principal  products  of  bit 
city.  If  we  had  newspaper 
friends  in  Peoria  or  Pekin,  »e 
would  gladly  cooperate  with 
them,  too,  in  this  promotion  of 
local  industry.  But  beyond  that, 
we  prefer  to  light  our  own 
tobacco,  until  such  time  as  « 
break  free  of  the  wricked  habit, 
with  the  matches  furnished  at 
the  cigar  counter,  tell  time  bf 
Mr.  Wrigley’s  clock  across  the 
way,  and  buy  our  own  booie. 


CAM  “Bud”  C.  Corrigan,  St. 
Louis  (Mo.)  Post  -  Dispatch, 
flashes  the  results  of  his  final 
tabulation  of  1956  figures.  They 
show  that  the  10,149,000  lines 
mark  the  greatest  volume  of 
classified  in  the  history  of  St. 
Louis.  The  best  previous  mark 
was  in  1952  when  the  Post-Dis¬ 
patch  carried  10,034,390  lines. 


Edward  L.  Pond  has  been 
named  classified  advertising 
manager  of  Bristol  (Va.)  News¬ 
papers. 


Slate  Action  Sparked 

San  Francisco 
Educational  beat  news  de¬ 
veloped  in  the  San  Fratuiat^ 
Examiner  by  Frank  Purcell 
(E&P,  Jan.  5,  page  48)  O' 
panded  further  when  the  State 
formally  charged  six  majot 
U.S.  textbook  publishers  witt 
conspiracy.  The  action  by  th* 
attorney  general’s  office  make-' 
each  of  the  six  subject  to  P- 
a  day  fines  while  asserted  “w®" 
binations  and  agreements  coi 
tinue.” 
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Farm  life's  editor  Clarence  Taylor  and  County  Agent  L.  D. 
Wylie  (right)  get  information  for  a  forthcoming  feature  from 
local  farmer. 


Photographs 
make  editing 
a  successful 
supplement 
a  one-man  io 


by  Clarence  Taylor, 

Farm  Editor, 

Pine  Bluff  (ArkJ  Commercial 


Form  youngsters  get  a  big  ploy  in  Farm  Life.  Unposed  shot  shows  brother  and  sister  act 
winning  first  place  in  4*H  Club  Talent  Contest. 


capturetl  fir.st  place  in  the  Arkansas  Press  Association’s  annual 
c-ontcst  in  the  “Promotion  of  Agriculture”  division. 

“Of  course,  our  Fairchild  Scan-A-Graver  has  Ireen  tremen¬ 
dously  helpful  in  making  this  “photo-journalism”  approach 
physically  practical  and  economically  sound.  In  fact,  by  feeding 
pictures  to  our  Scan-.A-Ciraver  operator  day  by  day  throughout 
the  month,  we  get  our  cngra\ings  in  between  other  work 
without  calling  for  any  overtime  work.” 

•  For  the  complete  story  on  this  and  other  circulation¬ 
building  techniques  with  Scon-A-Graver,  write  for  free  copy 
of  "Impressions"— the  magazine  that  reports  new  and  success¬ 
ful  ideas  for  using  locol  pictures.  Address  Fairchild  Graphic 
Equipment,  Inc.,  88-06  Van  Wyck  Expressway,  Jamaica,  New 
York.  Dept.  100-37. 


“Long  before  the  first  issue  of  Farm  Life  went  to  press,  I 
be  gan  to  realize  that  editing  a  monthly  supplement  for  the 
Commercial  was  a  big  job  to  tackle  alone. 

“I  saw  I’d  have  to  e\olve  a  plan  to  make  the  job  easier. 
Photo-journalism  was  the  answer.  It  scored  a  big  success  with 
our  readers,  too.  Since  then,  editing  Farm  Life  has  proved 
to  me  that  big  magazines  are  right  when  they  use  more  and 
bigger  pictures  and  shorter  story  te.xts. 

“First  step  in  my  plan  was  to  invite  the  county  agents  and 
home  demonstration  agents  to  a  meeting  in  our  home.  With 
their  help  we  mapped  out  and  pegged  sources  for  the  major 
features  of  interest  to  our  readership:  stories  covering  rec-ord 
keeping  on  the  farm,  local  animal  lursbandry  experiments, 
plus  a  liberal  sprinkling  of  human  interest  stories  drawn  from 
local  rural  life.  Then,  with  the  sources  already  alerted  by  my 
contacts  in  the  field,  it  was  a  simple  matter  to  go  out  with  my 
Kodak  Reflex  and  get  the  pictures  needed  to  tell  my  story. 
This  works  so  well  that  a  single  roll  of  film  will  usually  give  me 
plenty  of  pictures  from  which  to  choose  effective  treatments. 

“Is  this  system  effective?  For  the  past  five  years  the  Com¬ 
mercial  has  won  the  Memphis  Commercial  Appeal  (Memphis, 
Tenn.)  award  for  Arkansas  papers  doing  the  most  to  promote 
balanced  farming  and  for  five  of  the  past  seven  years  we’ve 


Electranic  Engraving  Machines 


Truckers,  Railroaders 
Vie  in  PR  Activities 

Philadelphia  “The  key  to  defendants’  cam- 
More  intimate  details  about  paign,”  truckers  counsel  con- 


feeling  about  truckers  and  par-  At  one  point,  Mr.  Littletoi 
ticularly  on  the  subject  of  was  reading  a  release  put  o« 
“overloading.”  by  the  Pennsylvania  Mot«r 

Mr.  Wilder  said  he  was  Truck  Association,  after  Gw. 
frequently  reminded  by  editors  John  S.  Fine  in  1952  vetoed  the 
that  “overloading”  by  trucks  so-called  “Big  Truck  Bill.” 
was  a  “major  and  vital”  con-  This  release  stated  that 
cem  of  many  people  in  the  “Byoir  bragged  in  a  memo  that 
state.  the  Governor’s  veto  saved  the 


techniques  and  costs  of  public 
relations  in  the  long  -  ininning 
trial  of  the  truckers  versus  the 
railroads  and  the  counter  suit 
are  being  revealed  as  the  case 
unfolds  in  the  Federal  District 
Court  here. 

Judge  Thomas  J.  Clary  re¬ 
sumed  trial  of  the  $250  million 
anti-trust  suit  Jan.  2.  (E&P, 
Dec.  15,  page  9,  and  Dec.  22, 
page  16.) 

Prior  to  the  holiday  recess, 
the  railroads  presented  evidence 
designed  to  show  how  the  Penn¬ 
sylvania  Motor  Truck  Associa¬ 
tion  used  public  relations  to  try 
to  influence  the  public  and 
legislation  on  its  behalf. 

In  their  side  of  the  case,  the 
truckers  had  introduced  volu¬ 
minous  testimony  in  their  efforts 
to  show  that  their  interest  had 
been  damaged  by  the  railroads’ 
PR  efforts,  particularly  by  the 
activities  of  Carl  Byoir  &  As¬ 
sociates. 

‘Deceitful’  Technique 


tended,  “was  deception  of  the 
public.  As  they  admitted  time 
and  again,  the  public  was  to  be 
kept  unaware  of  the  role  of  the 
railroads  in  attacking  the  truck¬ 
ing  industry  and  in  seeking  to 
promote  or  maintain  restrictive 
legislation  against  the  trucking 
industry.” 

Citing  the  Hazel  Atlas  Glass 
Co.  case,  the  truckers  said  the 
“third-party  technique”  used  to 
camouflage  attacks  on  the  in¬ 
dustry  has  been  held  to  be  un¬ 
fair  by  the  Supreme  Court.  The 
language  of  the  high  court  was 
quoted:  “Truth  needs  no  dis¬ 
guise.” 

Documents  from  Files 

The  railroads  in  turn,  are  to 
present  documents  from  the  files 
of  Allied  Public  Relations  Asso¬ 
ciates,  of  New  York,  consultants 
for  the  Pennsylvania  Motor 
Truck  Association. 

Arthur  R.  Littleton,  one  of 
the  attorneys  for  the  railroads, 
has  introduced  excerpts  from  a 


He  said  that  94%  of  the 
editors  considered  trucks  gen¬ 
erally  to  be  safe  and  that  some 
of  the  practices  by  drivers  were 
not  their  fault  personally  but 
due  to  the  stress  of  the  business. 

“An  alarming  10%  of  the 
editors,”  Mr  Wilder  warned,  “do 
not  believe  that  the  trucking 
industry  is  sincere  in  its  safety 
effort. 

“Almost  37%  of  the  editors 
feel  that  truck  drivers  are  forced 
by  rigorous  schedules  to  speed 
or  drowse  at  the  wheel.” 

A  Special  Gripe 

Mr.  Wilder  revealed  that  one 
editor  had  a  special  gripe 
against  trucks.  This  editor  said 
that  one  “truck  driver  leaves 
his  motor  running  while  he  eats 
in  an  all-night  restaurant  under 
my  apartment  window.”  He 
added:  “I  can’t  even  open  my 
bedroom  windows  at  night  be¬ 
cause  the  air  gets  heavy  with 
exhaust  fumes.” 

He  went  into  some  detail 


Pennsylvania  Railroad  $5,000/- 
000  in  freight  income  which  it 
might  have  lost  if  free  competi¬ 
tion  had  prevailed.” 

Teamsters  and  Press 

Other  testimony  revealed  that 
George  Curilla,  an  Allied 
staffer,  in  the  hard  coal  regi« 
of  Pennsylvania  had  visited 
more  than  a  score  of  newspa¬ 
pers  in  that  area,  winniof 
friends  for  “your  weight  in-  * 
crease  drive”. 

As  in  the  case  of  Byoir  activi¬ 
ties,  Allied  expense  accouBti  | 
were  presented  as  evidence. 

One  travel  expense  voucher  ■ 
was  made  out  by  David  R 
Charnay,  in  connection  with  i 
“Teamsters  Convention.” 

Mr.  Littleton  pointed  out  that 
expenses  included: 

“One  case  of  Scotch  for  dis¬ 
tribution  for  press  favors,  and 
.so  on.” 

The  voucher  amounted  to 
$552.80. 


Coun.sel  for  the  plaintiff 
truckers  have  described  the 
“third  -  party  technique”  em¬ 
ployed  by  Byoir  in  its  successful 
effort  to  gain  legislation  favor¬ 
able  to  its  railroad  clients  as 
“deceitful”  and  “unfair”.  This 
technique  involved  articles  and 
advertisements  attributed  to  spe¬ 
cially  -  created  organizations 
without  disclosing  the  Byoir 
connection. 

'The  truckers  have  charged 
that  Byoir  agents  “infiltrated” 
major  magazines  with  “planted” 
pictures  and  stories  vilifying 
the  truckers,  playing  up  “hor¬ 
rible”  truck  accidents  and  de¬ 
struction  of  highways. 


|1|  THE  SESVICE  THAT  HEIPS  IN  THE 
™  USE  OF  newspaper  ADVERTISING 
ife  !  .  . 

0-  ACB't  service  has  re- 

tduced  almost  to  the 
vanishing  point,  the 
withholding  of  pay- 
^  ment  by  advertiser  or 
agency  for  newspaper 
^ !  space  because  of  lack 
of  receipt  of  checking 
copies. 

Service  Offices  I  •  Ntw  Tom  •  ciiuci 

^  •  COLUMBUS  •  MEMPHIS 

I  •  SAN  FRANCISCO 


survey  made  for  the  truckers  by  about  truck  accidents  and  how 
Robert  G.  Wilder  &  Company,  newspaper  editors  play  them  as 
Philadelphia,  in  1949.  news.  He  pointed  out  to  the 

It  was  revealed  that  he  was  truckers  that  newspapers  give 
paid  $4,500,  plus  expenses  for  big  play  to  truck  accidents  be- 
the  survey.  cause  they  are  dramatic  and 

Mr.  Wilder,  now  a  vicepresi-  good  copy, 
dent  and  public  relations  direc-  Mr.  Wilder  urged  the  truckers 
tor  for  Lewis  &  Gilman,  Phila-  to  not  try  to  threaten  editors 
delphia  advertising  and  public  who  may  have  editorial  cam- 
relations  agency,  told  the  truck-  paigns  about  trucks,  truck 
ers  that  they  had  to  do  a  lot  of  weights  or  other  phases  of  the 
things  to  set  their  own  house  industry. 

in  order  before  getting  good  “if  an  editor  is  dedicated  to 
public  relations.  such  campaigns,”  Mr.  Wilder 

The  report  stated  that  editors  cautioned,  “don’t  try  to  win 
of  47  daily  and  7  weekly  news-  him  over  by  a  letter  or  a  series 
papers  were  interviewed  in  an  of  letters.” 
effort  to  detei-mine  the  current  Unfortunately,  Mr.  Wilder 
,  I  pointed  out,  some  editors  had 

I  been  threatened  with  with- 

!|*  drawal  of  advertising  and  other 

V  assaults  on  editorial  freedom. 

I  inmrMtH  aueciated  with  publiihing,  | 

printing,  advartising  or  commarcial 
radio,  and  you  want  to  kaap  in  touch 


with  thota  activitias  in  Au^alia  and 


“Identical’  Activities 
Several  times,  Harold  E. 
Kohn,  an  attorney  for  the 


Now  Zaaland.  raad  Na^papar  Naw.,  ^  truckers,  objected  to  the  presen- 

of  certain  documents  or 


Eapar  davoted  to  thota  ciotaly  ro* 
itad  intarattt  of  “Down  Undar.^ 


ADYIRTISING 
BUREAU,  INC. 


parts  of  depositions.  Mr.  Little¬ 
ton  told  the  couit  that  material 
from  the  truckers’  and  Allied 
files  would  show  “that  there 
was  going  on  here  exactly  the 
kind  of  things  in  behalf  of  the 
truckers  that  the  truckers  have 
I  IS  Hamilton  S».,  Sydnay  AuttraHa .  complained  that  the  railroads 


j  Annual  Subscription  to  U.  S.  $3,301, 
I  Write  for  tampU  copy. 


were  doing,  .so  much  so  that  it 
almost  sounds  in  identical 
!  terms.” 


Another  exhibit,  from  Allied 
files,  dated  Oct.  16,  1952,  ii 
from  Larry  Wilton,  an  Allied 
employe.  It  was  a  communicN- 
tion  to  a  group  of  newspapen 
and  stated: 

“Will  file  press  rate  collect 
on  request  strongest  resolution 
just  passed  by  Teamsters  Con¬ 
vention  calling  for  Congfres- 
sional  Investigation  of  railroad 
lobby.” 

• 

2  Ventures  Fail 

Jackson,  Miss. 

H.  N.  Brewer,  who  operates 
a  barber  shop,  failed  in  his  ef¬ 
fort  to  establish  the  weekly 
West  Rankin  Times  in  the 
Pearl  suburb  of  Jackson. 
cently  the  Pearl  Reporter  quit 
after  three  issues.  The  com¬ 
munity  is  served  by  the  Bran¬ 
don  News  which  is  in  its  109tfc 
year. 


Pueblo  Progress 

Pueblo,  Colo 
Keyed  to  the  theme,  “Pueblo 
Produces,”  the  New  Year’s  edi¬ 
tion  of  the  Pueblo  Chicfta>* 
and  Star-Journal  ran  to  72 
pages.  Virtually  every  phase  of 
Pueblo  production,  from  pop¬ 
corn  balls  to  steel  products,  was 
covered.  It  contained  about  280 
columns  of  advertising. 
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TllK  MAJOR 
OBJECTIVE  • 

()F  THIS  NEW 
liNsrn  i  TE  IS  ro  serve 
AS  A  CEN  I  RAE  SOURCE 
101  INFORMATION 


IN  THE  course  of  the  past  ten  years,  the  American  people 
have  been  waging  a  determined  battle  to  help  protect 
themselves  against  financial  expenses  and  losses  incurred 
by  ill  health  and  injury. 

The  chief  instrument  of  their  progress  has  been  health 
insurance. 

How  well  they  are  succeeding  can  be  seen  by  these  facts. 
For  every  American  covered  by  insurance  companies  for 
hospital  expense  protection  in  1946,  4  have  it  today.  For 


every  individual  insured  for  medical  protection,  there 
are  28  today.  For  every  person  with  surgical  protection, 
there  are  6  today.  And  there  are  now  30  million  persons 
protected  by  loss-of-income  insurance. 

The  major  objective  of  the  newly  formed  Health 
Insurance  Institute  is  to  serve  as  a  central  source  of 
information  for  the  press  and  public.  In  so  doing,  the 
Health  Insurance  Institute  will  speak  for  the  nation's 
insurance  companies  who  have  played  such  an  important 
role  in  the  growth  of  voluntary  health  insurance. 


THE  HEALTH 


INSTITUTE 


AVENUE  NEW  YORK  22.  NEW  YORK 
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MADISON 


J-' 


First  aid 

from 

Parade 


No  one  knows  better  than  parade  how  concerned  Ame: 
with  the  teen-age  problem.  Recently  we  featured  a 
Dr.  George  Maksim  on  the  dangers  of  competitive  -pfr’ 
youngsters.  Then  came  the  deluge.  Letters  from  mother' 
psychologists  .  .  .  doctors.  And  one  from  a  nurse  in 
calling  for  “first  aid” — she  wanted  reprints  of  our  story 
help  in  her  work. 

Floods  of  mail  like  this — requesting  reprints  or  [u  rnii" 
reprint  a  story — are  not  unusual  with  parade.  Requests 
continuously  from  all  manner  of  sources — Federal  and' 
agencies,  the  armed  services,  foundations,  universities- 
pitals,  churches,  house  organs,  museums,  state  and 
associations  in  great  variety  .  .  .  and  a  host  of  individual^ 

So  many  people  find  so  many  parade  stories  so  helpful 
want  to  pass  them  on  to  others,  often  at  substantial  expt' 
themselves.  Thus  are  millions  added  to  the  15  million 
parade  every  week. 
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Jturdlly  PARADE  is  proud  of  its  men  and  women — whose 
ihdritative  and  timely  features  each  week  bring  to  some 
'en  million  families  a  new  and  richer  understanding  of  life, 
'challenges.  Its  problems.  These  are  the  kind  of  enlightening 
rii  provocative  stories  that  build  steady,  mass  readership — 
'nffitini;  both  magazine  and  newspaper. 

kind  of  reporting  has  made  parade  one  of  the  best-loved, 
-t  rPdd  magazines  in  America. 


EXCERPTS  FROM  LETTERS  REQUESTING  PERMISSION 
TO  REPRINT  A  PARADE  STORY 

“. . .  you  are  t<J  be  commended 
for  your  splendid  article 
‘What  Makes  a  Happy  Fam¬ 
ily?’.  .  .  we  would  like  to  in- 
efude  this  fine  article  as  a 
feature  in  the  December 
issue”  Ohio  Congress  of  Par¬ 
ents  and  Teachers,  Inc. 

‘‘1  should  like  to  use  a  Parade 
feature  article — as  a  model  of 
journalistic  enterprise  —  in 
my  college  journalism  text 
hook . . .”  Professor  of  Journal¬ 
ism,  Northwestern  University 

“We  would  like  permission  to 
p^ublish  the  article  ‘How  You 
Can  Help  The  Police’.  .  .” 

Arkansas  Sheriffs'  Association 


“. . .  We  would  like  to  secure 
permission  to  make  radio  use 
of  material  contained  in  the 
article,  ‘How  America  I.noks 
to  Them’.  .  .”  United  States 
Information  Agency 

“. . .  May  we  have  permission 
to  run  some  reprints  of  the 
article  ,‘Who  Says  Americans 
are  Generous?’.  .  .”  The  Ohio 
Council  of  Churches 

“We’d  like  to  have  3000  re¬ 
prints  on  each  of  the  articles 
in  your  series  on  ‘Our  For¬ 
gotten  Mental  Patients’  ”  The 
National  Association  for  Men¬ 
tal  Health,  Inc. 


SUNDAY  PICTURE  MAGAZINE 


Knotvland  Has 
Joh^  Dad  Says 

Oakland,  Calif. 

U.S.  Senator  William  F. 
Knowland  can  be  expected  to 
join  in  direction  of  the  Oakland 
Tribune  come  1958,  when  his 
senatorial  term  expires,  accord¬ 
ing  to  his  father,  J.  R.  Know- 
land  Sr. 

Both  Senator  Knowland  and 
his  brother,  J.  R.  “Russ”  Know- 
land,  are  assistant  publishers 
and  each  is  quite  capable,  Mr. 
Knowland  said. 

A.  desire  to  have  more  time 
with  his  family  prompted  the 
Senator’s  decision  against  seek¬ 
ing  re-election  next  year,  his 
83-year-old  father  said. 


Oil  UP  Business  Staff 

Pittsburgh,  Pa. 

Appointment  of  Aaron  E. 
Loney  as  a  United  Press  busi- 
n  e  s  s  representative  is  an¬ 
nounced  by  Gerald  J.  Rock, 
Eastern  Division  manager.  Mr. 
Loney  has  been  Ohio  news  man¬ 
ager.  He  is  a  graduate  of  Ohio 
State  University  School  of  Jour¬ 
nalism,  in  March,  1947. 

*  •  ♦ 

Joseph  F.  Hladky  Jr. — 
elected  president  and  general 
manager  of  the  Cedar  Rapids 
(Iowa)  Gazette  Company.  He 
succeeds  the  late  James  N. 
Faulkes.  Louis  J.  Nilles — 
vicepresident  and  treasurer. 

nr  Hi  * 

W.  Lowrie  Kay,  editor  of 
the  Latrobe  (Pa.)  Bulletin  — 
elected  a  director  of  the  Greater 
Latrobe  Chamber  of  Commerce 
for  three  years. 

*  *  ♦ 

Ja.mes  B.  Stevenson — named 
publisher  of  the  Tituaville  (Pa.) 
Herald  to  succeed  his  late 
father,  Edgar  T.  Stevenson, 
William  D.  Stevenson,  young¬ 
er  brother  of  James — named 
associate  publisher,  vicepresi¬ 
dent  and  treasurer. 

*  »  * 

Jack  Carpenter,  Yerington 
(Nev.)  Mason  Valley  News — 
administrative  assistant  to  U.S. 
Senator  Alan  Bible. 

*  *  * 

Gene  Kemper,  publisher  of 
the  Alliance  (Neb.)  Times-Her- 
ald  —  president  of  Nebraska 
Outstate  Daily  Publishers  Assn. 
«  «  « 

Richard  N.  Billings,  for¬ 
merly  news  editor  of  the 
Princeton  (N.J.)  Packet  —  to 
Life  magazine  as  reporter. 


TYPICAL  of  all  air  travalar*.  Dr. 
G.  Paul  Butler  and  Mrs.  Butler 
give  farewell  wave  at  Idlewild 
Airport,  before  talcing  off  for 
Caracas  Venezuela.  He  is  boolcs- 
churches-schools  editor  of  the 
New  York  Mirror.  In  spare  time 
he's  gathering  material  for  a 
book,  “Magic  Trails  to  Latin 
America." 


Charles  S.  Bass — leaving  the 
advertising  staff  of  the  Albany 
(N.Y.)  Knickerbocker  News  to 
become  sales  and  promotion 
manager  for  the  DeWitt  Clinton 
Hotel,  .\lbany. 

*  ♦  ♦ 

George  Spargo — to  the  copy 
desk  of  the  Schenectady  (N.Y.) 
Union-Star. 

♦  * 

Gil  Gimble,  formerly  on  the 
editorial  staff  of  the  Washing¬ 
ton  (D.C.)  Daily  Nejvs — to  the 
public  relations  staff  of  B’nai 
B’rith. 

Hr  *  * 

Norman  Chandler,  president 
of  Times-Mirror  Co.,  Los  An¬ 
geles — elected  a  director  of  Pan 
American  World  Airways. 

if  *  * 

C.  L.  McCorkle — to  the  ad¬ 
vertising  staff  of  Eureka  News¬ 
papers,  Inc.,  succeeding  An¬ 
thony  Pranger,  resigned  to 
join  the  advertising  staff, 
Yakinia  (Wash.)  Daily  Repub¬ 
lic. 

♦  *  ♦ 

George  R.  Wilkes,  formerly 
in  Albany,  N.  Y.,  UP  bureau — 
named  executive  secretary  of 
the  Medical  Society  of  the 
County  of  Albany. 


personal 


Bill  Reddell,  associate  edi¬ 
tor  of  the  San  Antonio  (Tex.) 
Express  —  named  editor  with 
responsibility  for  the  editorial 
page.  He  succeeds  the  late 
M.  M.  Harris. 

*  *  » 

Harvey  M.  Briggs,  managing 
editor  of  the  Norwich  (Conn.) 
Bulletin — award  of  merit  from 
the  Daughters  of  the  American 
Revolution  in  recognition  of 
“his  guidance  and  thinking  in 
the  interests  of  the  city.” 


Oda  Morrow,  proof  reader 
for  the  Yakima  (Wash.)  Morn¬ 
ing  Herald  since  1923 — retired. 

She  was  presented  with  an  en¬ 
graved  watch  by  Publisher  Ted  writer.  He 
Robert.son  at  a  farewell  party. 


Cecil  Prince  Named 
Charlotte  News  Editor 
Charlotte,  N.C 
Cecil  Prince  has  been  nanxt 
editor  of  the  Charlotte  Nevt, 
Publisher  Thomas  L.  Robi>. 

.son  also  u> 
nounced  th« 
promotion 
Perry  E. 
gan  to  assoei* 
ate  editor,  sik- 

c  e  e  d  i  n  g  Mr. 
Prince. 

The  new 
tor  joined  & 
News  staff  ii 
July,  1954,  M 
ah  e  ditorial 
came  from  thi 


Princ* 


Edgar  W.  Johnso.n,  former 
circulation  director  for  the 
Grand  Rapids  (Mich.)  Herald 
— appointed  circulation  director 
for  the  Phoenix  (Ariz.)  Repub¬ 
lic  and  Gazette.  He  succeeds 
Milan  Leavitt,  new  circula¬ 
tion  manager  of  the  Honolulu 
(T.H.)  Advertiser, 

»  *  ♦ 

Bud  May — to  the  Longview 
(Wash.)  Daily  News  as  re¬ 
porter,  replacing  Don  Berg  — 
drafted  into  the  army. 


Robert  Lipp,  formerly  ad¬ 
vertising  manager  of  the  Forest 
Grove  (Ore.)  News-Times — to 
the  Longview  (Wash.)  Daily 
News  as  retail  advertising  sales¬ 
man.  He  replaces  Bill  Davies 
— resigned  to  join  the  retail 
sales  staff  of  the  Vallejo 
(Calif.)  Timcs-Herald. 


Ja.mes  Klebau,  Norfolk 
(Va.)  Ledger-Star  staff  photog¬ 
rapher  since  1954 — resigned  to 
resume  his  education  at  the 
College  of  William  and  Mary 
in  Williamssburg,  Va. 

*  *  * 

Ted  Menderson,  former  Cin¬ 
cinnati  (Ohio)  Enquirer  re¬ 
porter — opened  advertising  and 
publicity  agency  in  Cincinnati. 


Stuart  Mansfield,  former 
copy  deskman  for  the  Boston 
(Mass.)  Post — to  the  Bethle¬ 
hem  (Pa.)  Globe-Times  wire 
desk.  Howard  Goldberg,  recent 
Rutgers  University  journalism 
graduate — to  the  G-T  as  a  night 
reporter. 


Jacksonville  (Fla.)  Times-Unun 
and  prior  to  that  time  was  i 
member  of  the  news  staff  of  the 
Greensboro  (N.C.)  Record.  He 
w’as  educated  at  the  University 
of  North  Carolina. 

Mr.  Morgan  joined  the  Newi 
staff  as  an  editorial  writer  ii 
May,  1955.  He  is  a  graduate  of 
the  University  of  Georgia  aiii 
was  foi-merly  associated  with 
the  Macon  (Ga.)  News,  Ai- 
.sociated  Press  and  the  Sagisn 
(Mich.)  News. 

«  *  * 

Ruth  Sweeney  —  retired  u 
woman’s  editor  of  the  Longvut 
(Wash.)  Daily  News  after  33 
years  with  the  newspaper. 
Agnes  Staggs,  her  assistant  for 
the  last  five  years — succeeds 
Miss  Sweeney  as  woman’s  edi¬ 
tor. 

*  He  « 

Edwin  F.  Marsullo,  for¬ 
merly  in  the  editorial  depart¬ 
ments  of  the  New  York  DaUf 
News  and  INS — appointed  gen¬ 
eral  sales  manager  of  Futon 
Planning  Corp. 

«  *  * 

Wilbur  Bishop,  former  ad 
vertising  manager  and  publ* 
relations  consultant  for  the 
Hayward  (Calif.)  Daily  Revitt 
— named  copy  chief  for  the  Ar- 
cady  Press,  Portland,  Ore- 
printing  firm. 

*  *  * 

Edward  S.  Niederkorn, 

sistant  promotion  manager  o* 
the  Portland  (Ore.)  Oregon^ 
for  three  years — named  proo®’ 
tion  manager,  succeeding  Ri®' 
ARD  Millison  —  resigned  ® 
operate  KRTV. 

«  *  * 

Nor.ma  Lee  Rodgers,  report*- 
for  the  Klamath  Falls  (Ore*  [ 
Herald  and  News — resigned 
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Mention 


A.  B  Magil  — promoted  to  Jerry  Hurter  Heads 
editor  of  the  Worker,  weekly 
edition  of  the  Daily  Worker. 

In  the  1920s  he  covered  the 
police  beat  fbr  the  Philadelphia 
(Pa.)  Public  Ledger. 


Franklin  D.  Schubz,  editor 
and  publisher  of  the  South 
Bend  (Ind.)  Tribune — elected 
president  of  the  publishing  com¬ 
pany,  and  Mrs.  Charles  E. 
Crockett  vicepresident.  Mr. 
Schurz  succeeds  Mrs.  F.  A.  Mil¬ 
ler,  wo  died  Dec.  27.  Mrs. 
Crockett  is  the  widow  of  the 
former  secretary-treasurer  of 
the  Tribune. 

«  «  « 

R.  Merle  Ellis,  former  cir¬ 
culation  manager  of  the  Evans¬ 
ville  (Ind.)  Courier  and  Press 
— named  circulation  director  of 
the  New  Orleans  (La.)  Item. 


Kentucky  Edition 

Cincinnati 

Jerry  Hurter,  30-year  vet¬ 
eran,  has  been  promoted  from 
executive  city  editor  of  the  Cin¬ 
cinnati  Time»- 
Star  to  general 
manager  and 
editor  of  the 
Kentucky 
Time  s-S  tar. 
David  S.  In¬ 
galls,  president 
and  publisher, 
announced  also 
that  Clements 
(Bud)  Deters, 
Kentucky  side  editor,  would  be 
managing  editor. 

Mr,  Hurter,  native  of  Ludlow, 
Ky.  adjoining  Covingfton  whore 
his  new  office  is  located,  at- 


Hurter 


■  Nem 
iter  ii 
late  of 
ia  and 
1  wit) 
's,  Ai- 
agists 


FOR  HIGH  PUBLIC  SERVICE — Executive  Editor  Geor9e  Cornish, 
center,  receives  the  medellion  of  the  Citizens  Budget  Commission  in 
recognition  of  the  New  York  Herald  Tribune's  consistent  coverage  of 
governmental  affairs.  At  left,  District  Attorney  Frank  Hogan  of  Man¬ 
hattan;  at  right.  Robert  W.  Dowling,  CBC  president.  (Herald  Tribune 
photo,  Bob  Noble.) 


D.  B.  Wallace,  Halifax 
Chronicle  and  Canadian  Press 
reporter  before  he  went  into 
public  relations  work  in  1945 — 
now  heads  PR  department  of 
Canadian  Pacific  Railway. 

»  *  ♦ 

;  Edwin  L.  Pond — from  clas- 
i'sified  advertising  manager  of 
,  M ,  Augusta  (Ga.)  Chronicle-Her- 
*  ,Jr  I  oWto  CAM,  Bristol  (Va.Tenn.) 


ired  u 
ngvitt 


spaper. 
ant  for 
lucceedi 
n’s  edi- 


0,  lor- 
depaii- 
k  Doit 
ted  geo- 
Futnit 
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f  Revit* 
the  Ai- 
i,  Oie- 


OBN, 
lager 
ircponio* 
d  promo- 
ng  Rl®' 
gned 


,  report*' 
is  (Oitl 
;sign*<b 

r  19,  1^' 


Hertdd  Courier  and  Virginian- 
I  Tennessean. 


Winston  Carter,  formerly 
firculation  manager,  Watson- 
rille  (Calif.)  Kegister-Paja- 
Ttmioa — named  circulation  man- 
»ger,  San  Luis  Obispo  (Calif.) 


position  at  Maxwell  Air  Force 
Base  as  historian  of  the  .3800th 
Air  Force  Wing. 


Edwin  Brown,  resigned. 

*  *  * 

Tom  C.  Pattison  —  named 
drculation  director,  Watsonville  *  »  * 

(Calif.)  Register  -  Pajaronian, 

jfrom  the  post  of  circulation  Patricia  Morris — to  the  news 
j^ser.  Redding  (Calif.)  Rec-  staff  of  the  .Montgomery  (Ala.) 
r'^-Searchlight.  Journal. 


Roy  E.  Balloi:,  retail  adver¬ 
tising  salesman  for  the  Peoria 
(Ill.)  Journal  Star — retired.  He 
joined  the  classified  advertising 
department  of  the  old  Peoria 
Star  in  1922  after  having 
worked  for  the  Chicago  (Ill.) 
American  and  the  Peoria  (Ill.) 
Transcript. 


Robert  Eertmoed,  on  the 
.staff  of  the  Pekin  (Ill.)  Times 
for  nine  years — to  the  retail  ad¬ 
vertising  staff  of  the  Peoria 
(Ill.)  Journal  Star. 


Jerry  Carter,  fomer  Mont¬ 
gomery  (Ala.)  Journal  city 


Milliam  Tracy,  foimer  CM  of  tended  .school  in  Covington  be- 
the  Item,  continues  on  the  staff.  .studying  at  the  University 

of  Cincinnati  Evening  College 
and  lieginning  his  newspaper 
career  on  the  defunct  Cincin- 
nati  Commercial  Tribune.  He 
will  be  in  complete  charge  of 
Kentucky  Times  -  Star  opera¬ 
tions. 


Telegram  -  Tribune, ^  succeeding  editor — accepted  a  civil  service 


Richard  P.  Williams,  for¬ 
merly  an  accountant  with  the 
Elkhart  (Ind.)  Truth  —  ap¬ 
pointed  assistant  business  man¬ 
ager  of  Truth  Publishing  Co. 

*  *  « 

Ja.mes  S.  Copley,  president 
and  publisher  of  the  San  Diego 
(Calif.)  Union  and  Tribune  — 
presented  with  the  Navy’s  high¬ 
est  civilian  award,  the  Distin¬ 
guished  Public  Service  Medal. 

*  *  * 

John  L.  Swanson,  former  re¬ 
porter  and  copyreader  for  the 
Lincoln  (Neb.)  Star  —  named 
wire  editor  of  the  Yakima 
(Wash.)  Morning  Herald. 

*  *  * 

John  Metcalf,  former  busi¬ 
ness  and  industrial  writer  of 
the  Cleveland  (Ohio)  Plain 
Dealer  —  appointed  assistant 
financial  editor  of  the  paper, 
succeeding  William  Meldrum, 
who  left  to  join  the  Cleveland 
office  of  the  McGraw-Hill  Pub¬ 
lishing  Co. 


D.  Wayne  Rowland,  assist¬ 
ant  professor  of  journalism  at 
Southern  Illinois  University  — 
named  assistant  to  the  editor 
of  Quill,  Sigma  Delta  Chi  maga¬ 
zine. 


Daniel  J.  Coughlin,  foi-mer 
member  of  the  Charlotte  (N.C.) 
-■VP  bureau — transferring  to  the 
Boston  bureau. 


•Alice  M.  Price,  photogra¬ 
pher-reporter  of  the  Salisbury 
(Md.)  Times — to  the  women’s 
department  staff  of  the  Balti¬ 
more  (Md.)  Evening  Sun. 

{Continued  on  page  40) 


Maynard  Layman,  Decatur 


Bette  Elliott —  named 

Roman’s  editor  of  the  Ra’eigh  ,  .  r.  i  ^ 

(N.C.)  Times,  succeeding  Nan-  >  ed.tor-ap- 

A  Duckett,  who  joined  the  re-  Pomted  the  Alabama  Educa- 
rtorial  staff.  O.  MacWhite,  Television  Commission. 

_  succeeds  Mrs.  Elliott  on  the  *  *  * 

Capitol  beat.  Gordon  Norton,  formerly  as- 

*  *  "'  sociate  general  circulation  di- 

Daisy  G.  Page,  co-publisher  rector  of  Hearst  Newspapers — 
-  the  Wilmington  (N.C.)  Star-  appointed  assistant  to  the  circu- 
newspapers — on  tour  of  lation  director  of  the  Times- 
' 'Jth  America.  Mirror  Co.,  Los  Angeles. 
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Personal 

(Continued  from  page  3y) 

JOHN  A.  Skakle,  formerly 
advertising  manager,  Waltham 
(Mass.)  News-Tribune  —  as¬ 
sumed  the  duties  of  business 
manager.  John  B.  Gralton — 
named  advertising  manager. 

♦  *  ♦ 

Donald  D’Elia,  former  city 
editor  of  the  AZtoowa  (Pa.)  Trib¬ 
une — resigned  to  join  the  copy 
desk  of  the  Pittsburgh  (Pa.) 
Press.  Gilbert  Gardner,  for¬ 
merly  a  substitute  copy  editor 
of  the  New  York  Joumal-Amer- 
ican.  New  York  Post  and  New¬ 
ark  (N.  J.)  Star-Ledger  — 
named  to  succeed  Mr.  D’Elia. 
Catherine  Kelly — returned  to 
the  Tribune  after  a  brief  ab¬ 
sence,  replacing  John  McFar¬ 
land —  resigned  to  join  the 
Pennsylvania  Railroad  Co. 

*  »  * 

John  R.  Gariety,  Detroit 
(Mich.)  Times  reporter  awarded 
the  Peace  Medal  of  St.  Francis 
by  the  Franciscan  Order  for  his 
efforts  in  raising  $25,000  to  buy 
a  bulldoser  for  a  missionary  in 
the  jungles  of  Yucatan. 

*  *  * 

Robert  J.  Drake,  farm  editor 
of  the  Cleveland  (Ohio)  Plain 
Dealer — elected  president  of  the 
Cleveland  Newspaper  Guild. 

♦  *  ♦ 

Leonard  Hammer,  former 
Cleveland  (Ohio)  Plahi  Dealer 
and  Press  reporter  —  named 
vicepresident  of  Nelson  B. 
Moore  &  Associates,  Inc.,  public 
relations  firm. 

♦  *  * 

Bob  Payne,  with  the  San 
Antonio  (Tex.)  Express  and 
News  for  five  years — named 
manager  of  generM  advertising. 
Hal  Taxel  —  promoted  to  di¬ 
rector  of  marketing. 


!Setcsday  Appoints 
Editorial  Page  Editor 

Garden  City,  N.Y. 

William  J.  Woestendiek,  for¬ 
merly  editor  of  Newsday's 
Weely  Review,  has  been  named 
to  the  new’ly  created  post  of  edi¬ 
torial  page  editor.  His  appoint¬ 
ment  was  announced  by  Alicia 
Patterson,  editor  and  publisher, 
through  Newsday’s  editorial  di¬ 
rector,  Richard  M.  Clurman. 

Named  editor  of  the  Weekly 
Keview  was  Robert  Rhodes  of 
the  editorial  staff. 

Mr.  Woestendiek,  32,  has  been 
on  the  staff  of  Newsday  for  the 
past  year  and  a  half.  Previous¬ 
ly,  he  was  Sunday  editor  of  the 
Winston-Salem  (N.C.)  Journal 
and  Sentinel.  He  was  a  Nieman 
Fellow  at  Harvard  in  1954-55. 

A  native  of  upstate  New 
York,  he  is  a  graduate  of  the 
University  of  North  Carolina 
and  received  a  master’s  degree 
from  the  Graduate  School  of 
Journalism  at  Columbia.  He  is 
a  veteran  of  World  War  II  and 
he  also  served  15  months  in 
Korea  as  an  intelligence  officer. 


Writers’  License 
Fee  Awaits  Test 


Newspapers  Prepare 
Navy  Salute  Edition 


Norfolk,  Vi 

WASHINGTON  ‘ 

A  District  of  Columbia  regu-  •  u  :  avies  o  e  WorR 

lation  requiring  free  lance  •  ■  ?  prepare  y  the  I 

newspaper  correspondents  to 
$25  annual  license  fee 


ginian^Pilot  and  Ledger-Sin 
It  will  be  published  in  Jbk 


pay  a  annual  license  tee  ^he  U.S.  Navy  spo.^: 

for  the  “privilege  of  r^orting  international  Naval  rS 
the  news  from  Washington  be-  -  --  - 

came  effective  Jan.  1  but  no 
enforcement  effort  is  being 
made. 


There  is  no  penalty  for  fail- 


in  Hampton  Roads,  off  the  Nor 
folk  Naval  Base. 

Later,  the  newspapers  pin 
to  publish  a  speciM  edition  ti 
mark  the  opening  of  the  Hamp 


ure  to  file  and  District  Build-  ton  Roads  Tunnel,  connectini 
’  ■’  ”  ■  ’  the  Hampte 


ing  spokesmen  said  they  are 
aware  of  no  newswriter  who 
has  complied.  There  is  prob¬ 
ability  that  a  test  case  may  be 
forced  at  a  later  date,  but  that 
awaits  decision  by  the  assessor 
as  to  liability. 

The  new  francise  tax  is  in¬ 
tended  to  reach  all  per.«ons  en- 


Norfolk  with 
Peninsula. 


©bituarg 

Jim  Marshall,  65,  fom 
roving  correspondent  in  the  Fn 
East  for  ColliePs  magazine 

....  England,  he  had  beei, 

gaged  m  business  in  Washing-  associated  with  Scripps-HoviJ 
ton,  who  are  not  salaried;  also  newspapers  before  joininp  C  i 
all  persons  who  are  on  salary  liar’s  *  Jan  7  ^ 

nr1i/% 


Makie  Chomel,  85,  fonr. 
women’s  editor  of  the  Indkr 
polls  (Ind.)  Star;  Jan.  9. 


Reviewing  Course 

Washington 
Louis  Robinson  of  the  IFash- 
ington  Evening  Star  will  rein¬ 
stitute  the  course  in  Retail 
Newspaper  Advertising  at  the 
George  Washington  University 
which  was  initiated  by  Franklin 
Ehlert  seven  years  ago  but  al¬ 
lowed  to  lapse  for  several 
semesters. 


Lawrence  Rothman  —  ap¬ 
pointed  entertainment  editor  of 
the  American-Examiner,  Anglo- 
Jewish  weekly. 


but  who  have  “outside”  income 
reaching  an  amount  to  be  de¬ 
termined.  tentatively  $500  a 
year. 

Correspondents  who  regu-  *  »  » 

larly,  or  occasionally,  write  for  CURT  E.  Engelbrecht,  :  ' 
pay  for  publications  other  than  photographer  for  the  last  m 
the  ones  w'hich  pay  them  a  years,  of  anemia.  He  hand  t 
salary,  or  who  have  an  income  assignments  for  the  New  lo. 
from  radio,  television,  or  other  Times,  AP,  International  X* 
sources,  probably  are  liable  Photos,  Pathe  and  Fox  Me 
under  the  law  and  must  obtain  tone  News;  Jan.  8. 
the  $25  license.  The  assessor’s  *  *  * 

office  supplied  the  word  “prob¬ 
ably.” 


Ernest  S.  Clow  es,  75,  r. 
torian  and  former  repor.-: 
after  a  long  illness.  He  wofc 
for  AP,  New  York  Im 
Christian  Science  Monitor  a 
the  Syracuse  (N.Y.)  Herr.. 
Jan.  8. 


TO  PUBLISHERS 
WHO  NEED  GOOD  MEN 

Due  to  reorganiiation  of  Tho  Philadelphia  Daily  Newi  many 
desired,  experienced  newspaper  skills  and  talents  ere  avail¬ 
able. 

Reporters — rewrite  men — feature  writers — specialists— copy 
readers— desk  men — sports  writers — photographers — artists — 
advertising  salesman — business  personnel— etc. 

CALL — WKITB  OR  WIRE 

DAILY  NEWS  EMPLOYEES  PLACEMENT  BUREAU 

152  North  Fifteenth  St.,  Philo.  2,  Pa. 
locust  7-7198 


Liiulsay-Schault 

Staff  Realigned 

Decatur,  Ill.  ,,  '  "  ,, 

...  c,  1  1.  XT  ,  Vincencia  Paci,  64,  publis. 

Lindsay-Schauh  Newspapers  j ^  ,r 

president,  F.  M.  Lindsay,  has  ^j^er  suffering  fronj 

announced  changes  in  the  man-  heart  attack.  She  became  p- 
agement  staff  of  Lindsay-Schaub  Hsher  of  the  paper  after  ’ 
Newspapers.  Inc.  and  the  death  of  her  husband;  Jan.i 
Decatur  Herald  and  Review.  *  *  ♦ 

F.  W.  Schaub  is  now  execu-  Willard  A.  Wilson,  62,  s; 
tive  vicepresident  and  MeiTill  tor  of  the  San  Diego  (Cali- 
Lindsay  is  vicepresident  of  Labor  Leader  and  fonr.f 
operations  in  the  Lindsay- 
Schaub  group. 

The  management  of  the  Her¬ 
ald  and  Review  now  is:  Robert 
C.  Schaub,  vicepresident  and 
general  manager;  Bernard  E. 

Wright,  business  manager;  ,  t  o 

Buryi  F.  Engleman,  executive  attack;  Jan.  2. 

editor;  Robert  C.  O’Neal,  man¬ 
aging  editor;  Mis.s  .-Xgnes  C. 

Henebry,  librarian;  E.  J.  .An¬ 
drews,  office  manager;  Charles 
E.  Hundley,  circulation  man¬ 
ager;  E.  T.  Crawford,  display 

advertising  manager;  H.  W.  * - -  -  .  . 

Barth,  assistant  advertising  years  police  reporter,  Sas 
manager;  E.  O.  McCann,  clas-  (Calif.)  News  and  the  S«* 
sified  advertising  manager.  (Calif.)  Mercury-News. 
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labor  reporter  for  the  -■ 
Diego  (Calif.)  Daily  Joum 
Dec.  31. 

♦  *  * 

August  Maugg,  59,  Loaj!  ' 
(Wash.)  Daily  News  comp  y 
room  employe  since  1926,  o- 


Arthur  Voight,  33,  for 
years  a  reporter  for  the  ‘■ 
.Angeles  (Calif.)  Herald 
E-rpress;  Jan.  2. 

♦  *  * 

George  Millard,  56,  for 
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cotry'now  !  -  Contest  Closes  February  1 5 

$3000.00  In  Cash  Awards  For  The  Best  Articles  On 

"How  Syndicated  Features  Have  Helped  Our  Newspaper(s)  " 

t 

1st  Award  $1000.00  2nd  Award  $500.00  3rd  Award  $300.00 

Plus  12  Awards  of  $100.00  each,  Making  A  Grand  Total  of  $3000.00 

FOR  RULES,  OUTLINE  AND  DETAILS  REFER  BACK  TO  THE 
CENTER  SPREAD,  EDITOR  &  PUBLISHER  ISSUE  DEC.  22,  1956 

THOSE  ELIGIBLE  TO  ENTER  CONTEST 

All  Newspaper  Executives  and  their  Assistants  who  are  associated  with  any  size  daily  or  Sunday  paid  circu¬ 
lation  newspaper  or  weekly  newspaper  (pd.  circ.)  with  over  10,000  circulation  are  eligible  to  participate. 
This  includes  papers  in  all  countries  of  the  world  published  in  any  language. 

HERE  IS  THE  LIST  OF  THE  JUDGES 

•  FRANK  TRIPP — Gannett  yjewspaperx 

•  OSCAR  STAUFFER — Stauffer  Publications  and  Capper  Publications 

•  PHILIP  HOCHSTEIN — Newhouse  Newspapers 

•  ROBERT  EARLY — Indianapolis  Star 

•  ARTHUR  LARO — Houston  Post 

•  RICHARD  POURADE — San  Diego  Union 

•  .\RTHUR  DECK — Salt  Lake  Citg  Tribune 

MANUSCRIPTS 

Manuscripts  must  be  submitted  in  English  language  typewritten  (or  type  proof)  form  with  original  and 
one  extra  copy  .  .  .  1,500  words  maximum,  shorter  ones  preferred. 

Entrants  have  unlimited  latitude  in  their  selection  of  material  and  no  specific  requirements  are  made  in  that 
respect.  We  know  of  many  fascinating  case  histories  of  how  features  have  helped  newspapers  and,  through 
this  contest,  we  hope  to  get  some  of  these  experiences  recorded  for  the  benefit  of  other  newspapers.  The 
decision  of  the  judges  on  all  entries  will  be  final. 


WE  RESPECTFULLY  INVITE  EVERYONE  TO  PARTICIPATE. 

15  ENTRIES  WILL  BE  AWARDED  A  TOTAL  OF  $3,000.00.  MAIL 
YOUR  ENTRY  TO  CONTEST  EDITOR.  GENERAL  FEATURES 
CORPORATION,  250  PARK  AVENUE,  NEW  YORK  17,  NEW  YORK 

Deadline  For  Contest  Is  February  IS 

The  WorhTs  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORP. 

250  PARK  AVE.,  N.  Y.  17,  N.  Y,  Tel.  YUkon  6-7625 


a  RUE  LOUIS-LE-GRAND 
«RIS.  FRANCE 

CONSTANTIN  ST. 

omnia  square 

*TRENS,  GREECE 

W  BOULEVARD  ANSPACH 
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SYDNEY.  N.S.W..  AUSTRALIA 

DA  ASSUNCAO.  7-4 
•JOOON,  PORTUGAL 


12,  RUE  GENERAL-DUFOUR 
GENEVA.  SWITZERLAND 


GUTENBERGSTRASSE  130 
STUTTGART,  GERMANY 


134.  DA  COSTALAAN 
RUSWIJK  (ZH).  NETHERLANDS 


LAZARIEK  BLDG. 
A-2  ROOM  506 
BEIRUT,  LEBANON 


ANKARA.  CAD  #107 
ISTANBUL,  TURKEY 


ASAHl  SHIMBUN  BLDG.,  RM.  603 

YARAKU  CHO,  TOKYO.  JAPAN  JANEIRO.  BRAZIL 


80  FLEET  STREET 
LONDON  E.C.  4,  ENGLAND 


DIPUTATION  202.  1 
BARCELONA.  SPAIN 


MAIPU  92 

BUENOS  AIRES,  ARGENTINA 


AVENIDA  JUAREZ  56 
MEXICO,  D.  F. 


DROTTNINGGATAN  10 
STOCKHOLM,  SWEDEN 


VIA  CRESCENZIO  19 
ROME.  ITALY 


L.T.D.  243  ELIZABETH  ST. 
SYDNEY.  AUSTRALIA 


TEMPLE  BAR  BLDG. 

70  FORBES  STREET 
BOMBAY,  INDIA 

APARTAOO.  AEREO  4170 
BOGOTA,  COLOMBIA 

P.  0.  BOX  682 

CAPE  TOWN.  SOUTH  AFRICA 

KEYSTONE  MAKEDENSKA 
17  SLANT  11 
BELGRADE.  YUGOSLAVIA 
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Machine  Use  Nets 
Time,  Cash  Savings 


Sampson  Heads 


Santa  Rosa,  Calif. 
Cash  benefits  from  the  adop¬ 
tion  of  machine  accounting  by 
the  Santa  Rosa  Press  Democrat 
run  in  excess  of  $10,000  per  ma¬ 
chine  per  year,  reports  Evert  B. 
Person,  assistant  publisher. 

Additional  benefits  have  re¬ 
sulted  from  time  saved  in  learn¬ 
ing  vital  facts  about  accounts, 
circulation  and  other  phases  of 
the  new.spaper  operations,  he 
reports. 

'■  Each  machine  has  saved  a 
mtnimum  of  $10,000  a  year,  not 
allowing  for  any  increase  in  the 
load  carried,”  Mr.  Person  said. 
“The  two  machines  paid  for 
themselves  in  six  months,”  he 
added. 

•Added  Savings 

Additional  savings  have  come 
from  the  simple  system  set  up 
for  the  benefit  of  classified  and 
display  as  well  as  for  circula¬ 
tion.  This  even  extends  to  the 
composing  room  in  that  quick 
estimates  are  available  on  the 
next  day’s  advertising  content 
and  the  press  room  run. 

The  two  National  Cash  Regis¬ 
ter  Class  .31  machines  have  been 
in  operation  since  early  1953. 
Mr.  Person’s  estimate  is  on  the 
basis  of  a  hea\’y  increase  in  op¬ 
erations  as  well  as  considered 
results  over  four  full  years  of 
operation. 

To  analyze  results  in  terms  of 
work  hours  saved,  the  account¬ 
ing  machine  used  in  the  circula¬ 
tion  department  has  reduced  the 
daily  work  load  of  10  circulation 
district  managers  by  two  hours 
each.  It  has  reduced  the  time 
required  for  the  monthly  ABC 
audit  from  40  hours  to  two 
hours. 

Fewer  Clerks  Needed 

Also,  the  detail  work  in  cir¬ 
culation  required  six  clerks  in 
the  P.M. — pre-machine — era.  To¬ 
day  that  detail  is  handled  by 
two  machine  operators.  Circula¬ 
tion,  he  reported,  would  have 
had  to  add  at  least  one  added 
clerk  had  the  P.M.  condition 
continued. 

Using  Mr.  Person’s  figures, 
the  district  men  save  20  hours 
daily.  The  reduction  in  the  clerk¬ 
ing  staff  provides  a  further  re¬ 
duction  in  man  hours  of  32  hours. 
Ignoring  the  ABC  monthly  re¬ 
port  time  and  also  the  possibil¬ 
ity  of  an  added  clerk  being  ne¬ 
cessary  now,  that’s  a  total  of  52 
hours  per  day. 

This  also  ignores  the  belief 
that  the  PD  current  volume  of 


29,000  newspapers  daily  can  be 
boosted  to  50,000  without  fur¬ 
ther  requirements  for  added  ac¬ 
counting  personnel. 

In  the  business  office,  the 
staff  required  to  handle  the  dis¬ 
play  and  classified  accounts,  pur¬ 
chases  and  payroll  was  seven 
persons,  P.M.  This  requiiement 
has  been  reduced  to  the  present 
services  of  three  and  one-half 
person.^  despite  a  subsequent  in¬ 
creased  load.  The  business  of¬ 
fice  uses  one  machine. 

$35,000  Total  Seen 

Mr.  Person  believes  that  a 
newspaper  of  up  to  15,000  cir¬ 
culation  can  successfully  use  one 
accounting  machine  for  both 
business  and  circulation.  He 
points  out  that  the  $10,000-per- 
machine  savings  estimate  is  a 
minimum  and  reports  $35,000  as 
the  indicated  true  annual  econ¬ 
omy  obtained  by  the  two  ma¬ 
chines  at  the  P-D. 

The  simplified  system  which 
he  set  up  for  business  account¬ 
ing  and  Lee  Bollinger  estab¬ 
lished  for  circulation  provides 
the  basis  for  the  newspaper’s 
success,  he  believes. 

“The  first  essential  is  to  learn 
what  you  want  a  machine  to 
do,”  he  suggested.  “Then  you  go 
out  and  find  the  machine  that 
meets  your  requirements.” 


Aid  to  Customers 
Billing  shows  the  total  linage, 
the  date,  charges,  credits  and  IltiJrtTi 

balance.  But  each  customer  gets,  CCP  ^lllVJll 

with  his  bill,  a  copy  of  each  jj  gampson,  of  0,;. 

charge  on  the  statement.  This  jg  ^he  new  president  of 

has  provided  a  ready  check  and  t^e  International  Stereotypen 
reduced  customer  inquiries  by  ^^d  Electrotypers  Union, 
phone,  the  PD  reports.  He  defeated  Frank  G 

The  account  age  anaylsis  is  Creamer,  New  York,  5,430  to 
“automatic.”  It  is  extended  to  4^900  as  successor  to  the  Ute 
three  divisions— 30  days,  60  and  Leo  J.  Buckley,  New  York,  wh» 
over  90  days.  Four  copies  are 
made  for  distribution  to  depart¬ 
ments.  Mrs.  Sterrill  Price  di¬ 
rects  the  business  accounting. 

Mr.  Person  tabs  the  system 
set  up  by  Circulation  Manager 
Bollinger  as  “the  first  com 


died  last  June. 

Adams  Reelected 


Frank  R.  Adams,  Chicafo, 
was  reelected  finishers  vic^ 
president.  Also  reelected  were 
,  ,  u  •  ,  •  w  George  P.  Fry,  Toronto,  Caa- 

pletely  mechanized  circulation  ^^ian  vicepresident;  and  Jame. 
account  system  in  the  world  j  Cleveland,  Joumi 

Machine  work  includes  daily  g^itor 

draw  sheets,  daily  circulation  re-  other  new  officers  are  R 
ports,  ABC  monthly  and  quar-  Raymond  Jeffress,  San  Irani..- 
terly  reports  and  statements,  gnj  Leo  J.  Feeney,  i>ewai» 


Mr.  Bollinger  admits  one  non¬ 
machine  bookkeeping  activity. 
That’s  in  advance  payments. 
He’s  now  working  on  that  prob¬ 
lem.  Under  P-M,  the  report  on 
the  draws  and  the  press  run  is 
now  available  daily  by  9:30  a.m., 
he  advises. 

The  daily  start  and  stop  or¬ 
ders  are  summarized  by  the  dis¬ 
trict  managers  and  the  daily 
draw  sheets  are  sent  to  the  ma¬ 
chine  for  summarization  by  dis¬ 
tricts. 

Draw  Report 

Each  draw  sheet  shows  the 


N.  J.,  vicepresidents;  and  Jo¬ 
seph  L.  O’Neil,  Boston,  secre¬ 
tary-treasurer. 


Inlanders  Invited 

To  Name  Candidates 

Chicago 

Trustees  of  the  McCormick 
Foundation  charitable  trust 
have  asked  Inland  Daily  Press 
Association  members  to  nomin¬ 
ate  high  school  seniors  for  Mc¬ 
Cormick  scholarships  at  Medil! 
School  of  Journalism,  Noith- 


6  “Bars”  Apiece 

Each  of  the  accounting  ma¬ 
chines  in  use  here,  for  example, 
has  six  different  “bars”  for  the 
handling  of  as  many  different 
types  of  accounting.  In  addition, 
some  of  the  bars  are  inter¬ 
changeable. 

The  major  business  machine 
operations  are  for:  accounts  re¬ 
ceivable,  including  account  age 
analysis;  accounts  payable,  cash 
receipts,  quarterly  reports,  pay¬ 
roll  and  payroll  clearing. 

Under  payroll,  machine  opera¬ 
tions  show  hours,  both  overtime 
and  regular;  taxable  earnings 
and  expenses;  gross  with  with¬ 
holding  and  FICA  withdrawals; 
amounts  withheld  for  bonds,  in¬ 
surance  and  “other,”  as  United 
Crusade;  total  to  date  to  em¬ 
ployes,  for  withholding,  FICA 
and  a  proof  of  the  total. 

Advertising  orders  are  in  trip¬ 
licate.  Two  are  reserved  for  fil¬ 
ing  and  a  third  goes  to  the  com¬ 
posing  room.  Classified  rates 
are  extended  for  reference  when 
the  customer  is  called  to  ask  if 
further  placement  is  desired, 
and  these  are  at  varying  rates. 


The  scholarships  are  the  first 
benefits  of  a  recent  $300,0(K 
grant  to  Medill  School  of  Jour¬ 
nalism  under  the  charitabk 
trust  established  by  Col.  Robert 


daily  starts,  daily  stops,  net  western  University, 
daily,  daily  to  date,  Sunday  to 
date  and  the  total  to  date. 

From  these  the  machine  pre¬ 
pares  a  combination  press  run 
report  showing  numbers  re¬ 
quired  for  each  of  four  editions  R-  McCormick,  late  editor  sue 
and  the  totals;  a  daily  circula-  publisher  of  the  Chicago  Tni- 
tion  report  showing  starts,  stop  une.  Trustees  of  the  McCormick 
and  totals  by  classifications,  and  trust  are  four  Tribune  execu- 
a  tear-out  section  showing  press  tjves,  Chester  M.  Campbell,  pub- 
mn  totals  by  editions.  Usher;  W.  D.  Maxwell,  editor; 

A  summary  report  also  is  pre-  J*  Howard  Wood,  general  man- 
pared  daily.  This  shows  area  and  Stewart  Owen,  assist- 

distribution  by  editions  and  managing  editor;  and  Ar- 
sample  copies.  A  mail  report  thur  Schmon,  president  of  the 
also  is  prepared.  Ontario  Paper  Co.,  and  other 

In  its  monthly  billing  to  car-  Canadian  subsidiaries  of  the 
riers,  agents  and  stands,  the  PD 
was  able  to  evolve  a  machine 
sy.stem  that  shows  charges  for 
various  rates,  two  types  of  dis¬ 
counts  and  an  allowance  for  the 
newspaperboy’s  cash  bond,  which  per  work  a  number  of  sons  oi 
converts  into  a  savings  account  men  now  employed  on  InlW' 
after  passing  the  $100  mark.  newspapers,  as  well  as  other 
The  introduction  of  machine  promising  young  people  whe 
bookkeeping  requires  patience,  might  not  otherwise  be  able  to 
Mr.  Person  warned.  It  also  re-  attend  a  school  of  journalis® 
quires  action  to  overcome  a  Information  concerning  scholar- 
bookkeeping  department’s  an-  ship  nominations  is  being  sen’- 
tipathy  for  mechanical  methods,  to  Inlanders  by  W.  T.  Hsge- 
But  it  can  be  done  expediously  boeck,  loiva  Citi/  (Iowa) 
if  well  planned.  Nor  do  its  me-  Citizen  publisher,  who  is  chsir- 
thods  require  long  training,  he  man  of  the  Inland’s  Journal® 
reports.  Education  Committee. 
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Tribune  Co. 

Attract  Young  Men 

The  trustees  hope  the  scholir- 
ships  will  attract  into  nowspi- 
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I  hcsc  newspaper-owned  stations  know  that  representation 
devoted  exclusively  to  television  is  the  most  successful 
formula  for  the  best  television  representation. 


WBEN-TV 

Buffalo  Evening  News 

WFMY-TV 

GREENSBORO  DAILY  NEWS 

fVTPA 

®bie 

WDAF-TV 

THE  KANSAS  CITY  STAR 

WHAS-TV 

WTMJ-TV 

THE  MILWAUKEE  JOURNAL 

WSYR-TV 

SYRACUSE 

He  RALD  -  Journal. 

m 

I'hese  stations  not  afhliated  with  newspapers  are  equally 
appreciative  of  this  basic  principal  for  sound  sales  results: 

WCDA-B  Albany 

W A  A  M  Baltimore 

WJRT  Flint 

WMTW  Mt,  IVasliin^ton 

W R  VA  -  TV  Richmond 

That’s  why  they  all  have  chosen 

Harrington,  Righter  and  Parsons,  Inc. 

television  —  the  only  medium  we  serve 


New  York 
Chicago 
San  Francisco 
Atlanta 


editor 
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CIRCULATION 


Collins  Offers  5  Ways 
For  Brighter  Dailies 


“3.  Our  technique  of  produc-  radio  has  already  told  it-f 
ing  women’s  pages  that  men  free — two  hours  ago. 
won’t  laugh  at. 

“4.  How  we  have  come  to 
terms  with  television. 

“5.  The  way  we  promote  our¬ 
selves.” 


Phoenix,  Ariz. 

Tom  Collins,  Chicago  DaiLg 
Sew  A  feature  editor,  offered  a 
five-point  program  which  has 
helped  to  make  that  newspaper 
one  of  the  glamor  papers  of 
American  journalism.  He  sug¬ 
gested  that  Arizona  daily  and 
weekly  editors  could  profit  from 
the  suggestions,  with  some 
modification,  thus  building  pres¬ 
tige  and  circulation. 

Mr.  Collins  spoke  at  the  Ari¬ 
zona  Newspaper  Publishers  As¬ 
sociation  meeting  here  Jan.  12. 
He  prefaced  his  five-point  pro¬ 
gram  with  the  comment  the 
Daily  News  is  being  copied  by 
other  papers,  not  because  it  is 
rich — “Mr.  Knight  has  laid 


down  the  doctrine  that  we’ll  do 
our  knitting  with  ideas  instead 
of  dollars.” 

Offers  5  Essentials 

He  outlined  the  essentials  of 
the  five-point  plan  as  follows: 

“1.  The  way  we  have  used 
features  to  guarantee  that  the 
Daily  News  will  be  interesting 
on  any  day  of  the  week — 
whether  the  town  bums  down 
or  not,  and  with  or  without  a 
war. 

“2.  The  way  we  have  taken 
a  cue  from  the  people  who  seem 
to  make  more  money  than  any¬ 
body  out  of  newspapers — the 
advertisers — and  found  an  edi¬ 
torial  bonazana. 


WHITLOCK’S  NEW  "57”  MODEL 


netA/  from  ’bumper  to  bumper " 

Our  ’57  Model  is  custom-made  to  fit  your  specific 
needs. 

For  the  past  43  years  we,  at  WHITLOCK,  have  suc¬ 
cessfully  shifted  many  a  circulation  sales  organi¬ 
zation  into  high  gear. 

We  offer  a  PROMOTION  PACKAGE  (assembled  by 
experienced  newspapermen)  which  guarantees 
outstanding  performance  ...  at  NO  EXTRA  COST 
TO  YOU.  Impossible?  Well,  make  us  prove  it! 

Let  us  give  you  an  estimate  on  results  that  can  be 
expected  . . .  absolutely  no  obligation  on  your  part! 


WHITLOCK  and  COMPANY,  Inc 

333  NORTH  MICHIGAN  AVENUE 
CHICAGO  1.  ILLINOIS 


“What  has  been  perhaps  th 
major  keystone  in  our  rendfi. 
vous  with  .success  has  been  th 
Daily  News  Foreign  Senip 
“When  other  dailies  acros 
the  country  have  had  nothir; 
in  their  budgets  for  a  headlitt] 
except  something  a  senat 


Can’t  Afford  To  Be  Dull 
Mr.  Collins  explained  that 
Everett  Norlander,  Daily  News  said,  we  have  had  two  lines 
managing  editor,  recognized  72  pt  type  across  our  fror; 
some  time  ago  that  in  the  age  page  giving  an  exclusive  rejxr 
of  television  a  newspaper  could  on  the  massacre  in  Hungary,, 
no  longer  afford  “off”  days  or  or  How  Stevenson  lost  the  el«- 
dull  days.  He  organized  what  tion  ...  or  what  the  Midea;; 
is  called  “An  Editorial  Family  Ai<l  program  is  going  to  cos 
Circle.”  From  this  group  come  YOU.” 
a  steady  of  ideas  for  features.  Utilizing  the  technique  of  ta 
“Ideas  in  volume,  and  a  advertiser,  the  Daily  News  c 
steady  stream  of  stories  have  a  “leader”  almost  every  da; 
come  from  these  meetings.  And  that  will  get  people  into 
with  them  we  have  kept  our-  newspaper.  It  may  be  the  hfa : 
selves  interesting  and  promot-  play  on  a  news  story.  It  iiia;| 
able  on  the  days  when  nobody  be  a  trick  handling  of  a  featc 
was  out  seizing  canals.  But  But  it  brings  the  reader  to : 
something  even  more  significant  front  page, 
has  come  from  the  ‘Family  “These  advertisers,  whom 

men  of  editorial  land  have  : 
“The  Women’s  Department  often  regarded  with  a  sneer,  i 
can  now  suggest  a  stO)y  that  a  pretty  clever  guys,”  said  .V 
-  sports  reporter  will  write  and  Collins 
i  the  Financial  department  will 
I  pnnt.  The  City  Desk  can  sug-  city 
gest  a  story  the  society  editor  urbs,  moved  his  branch  sto 
will  write  and  the  Magazine  out  to  .serve  them.  The 


oretty  clever  guys,”  said  ,V  |! 
Collins.  I 

“The  adverti.ser,  when  he  'S-l 
city  people  moving  to  the  L 
iifKc  TMrtx’orl  Vila 


Page  will  print. 

Interchange  of  Ideas 

“Because  of  EIv  Norlander’s 
constant  reminder  that  we  are 
not  autonomour  people  but  all 
members  of  a  newspaper  family, 
everybody  has  found  it  good. 

“The  interchange  of  ideas  be¬ 
tween  departments  of  the  Edi¬ 
torial  room,  the  .swapping  of 
stories,  the  turning  of  a  hand 
for  the  guy  across  the  room. 


News  has  just  gone  out  to  ket: 
them  company — with  zone  ec 
tions  covering  all  our  oufy,-; 
areas. 

Festival  of  Features 

“And  have  you  noticed  hr 
advertisers  come  up  with 
sales  that  they  sometimes  fi 
a  “Festival  of  Bargains”  or 
“Harvest  of  Savings.”  The  Dr 
News  in  December  staged 
Festival  of  Features.”  We  I 


:  in  fact  the  wiping  out  of  segre-  the  highest  December  circii! 
gation  between  little  empires  in  tion  in  the  paper’s  history, 
the  Editorial  Room,  has  been  ..^e  are  willing  not  only 
perfected  on  the  Daily  News  emulate  an  advertiser.  We  s 
,  perhaps  to  an  extent  few  papers  billing  to  be  different.  W.  ' 

I  ever  believe  possible.  the  most  colorful  executive  e 

And  this  has  come  not  out  tors  in  the  business — Stof; 
of  a  trimitional  editorial  con-  Walters — we  operate  on  ''k*’ 

I  ference  that  gets  instructions  on  ukeg  to  call  ‘organized  cor. 

:  what  to  do  with  today’s  paper,  fusion.’  We  play  the  world  H 
^t  out  of  a  casual  ‘Family  and  we  put  the  paper  tfr 

Circle  that  is  dedicated  to  the  j,gther  without  a  rule  book 
j  proposition  that  a  week  from  ^Vhat  in  all  the  world  will  ii- 
I  next  Thursday  can’t  be  dull.  Merest  tbe  people  of  our  to^ 

on  this  day,  in  this  edition,  c 


Use  Syndicate  Material 
“Features,  tho.se  we  dream  up 
and  those  that  come  to  us  from 
syndicates  are  the  main  com¬ 
modity  with  which  we  fight  a 
dull  day.  But  even  if  the  roof 
blew'  off  City  Hall,  and  the  AP 
ticker  busted  all  its  bells, 
features  .still  would  be  with  us. 
Because  no  matter  how  sensa¬ 
tional  the  news,  we  must  admit 
to  ourselves — even  though  we 
shed  a  tear  while  we  do  it — 
that  some  disc  jockey  on  the 


the  circumstances  of  this 
ment — that  is  the  thinking 
tern  of  our  office. 

Appeal  to  Women 

“We  have  done  on  the 
News  what  is  generally  ^ 
garded  as  a  pretty  good  job  ® 
appealing  to  women  'reaflc^ 
We  have  won  most  of  ‘ 
awards  there  are.  We  g*- 
make  speeches.  We  have  cr*" 
(Co}itiniied  on  pagf  •“’^l 
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A  cooper  works  at  turning  out  bar¬ 
rels  .  .  .  but  Mr.  Cooper  turns  out 
barrels  of  work  as  an  art  director! 
The  capital  “C”  makes  the  differ¬ 
ence  .  .  .  makes  a  difference  with 
“Coke”  too! 

When  you  have  occasion  to  refer 
to  our  product  by  its  friendly  ab¬ 


breviation,  you’ll  keep  your  mean¬ 
ing  clear  if  you  make  it  “Coke”  . . . 
with  a  capital,  please.  And  you’ll 
be  helping  us  to  protect  a  valu¬ 
able  trade-mark. 

Incidentally,  why  not  enjoy  an 
ice-cold  Coke  right  now.  Capital 
idea  . . .  sign  of  good  taste! 


Copyright  1957  THE  COCA-COLA  COMPANY 
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Ask  for  it  either  way  .  .  . 
both  trade-marks  mean  the  same  thing. 


THIS  IS  NATIONAL  STEEL 


One  of  man’s  best  friend’s 
best  friends— tin  plate! 

Dachshund  or  Dalmatian,  Siamese  or  parrakeet, 
petdom  finds  nutritious  canned  foods  hearty  fare 


New  York , 
N.  Y.— Want 
to  join  an  ocelot 
club?  It’s  easy 
— ^just  get  your¬ 
self  an  ocelot 
and  you’re  in! 
(In  the  Ama- 
gansett,  L.  I., 
Ocelot  Club, 
that  is.  Very  exclusive.) 

Naturally,  there  aren’t  as  many 
ocelots  padding  about  U.S.  homes  as 
there  are  the  more  orthodox,  and 
tamer,  breeds  of  tabbies.  And  cats, 
by  the  way,  are  numerically  the  most 
popular  of  pets  in  the  U.S. 

Yet,  according  to  Frank  Dittrich, 
publisher  of  All  Pets  Magazine  and  a 
spokesman  for  the  billion-dollar-plus 
pet  industry,  a  quick  rundown  on 
pets  cherished  by  fond  owners  reveals 
some  real  eyebrow-raisers.  Tame  alli¬ 


An  always  depi-ndabir  source  of  nutritional  diet 
for  many  pets  is  fiMKl  preparcnl  under  super¬ 
vision  in  cans,  the  popidarity  of  which  has  he- 
eome  phenoininal.  (^ats — numerically  our  most 
popular  |M*ts— go  for  eaniu'd  ftHsIs  especially. 


gators,  for  example.  Also,  bears, 
snakes  and  skunks  (at  least  one  pair 
of  the  latter  being  used  by  a  deter¬ 
mined  household  as  “watchdogs”). 

18  Alillioii  Cats  and  Hogs 
“As  huge  as  the  pet  industry  is 
today,”  says  Mr.  Dittrich,  “it’s  still 
in  its  infancy.  There  are  about  26 
million  household  or  around-the-place 
cats  in  the  U.S.  alone.  There  are  some 
22,500,000  dogs.  The  population  of 
nearly  all  the  recognized  pets  in  the 
animal,  bird  and  fish  families  is 
growing  prodigiously.” 

Birds  now  run  a  close  third  in 
popularity,  reports  Mr.  Dittrich.  Pet 
birds  in  the  U.S.  total  close  to  20  mil¬ 
lion,  with  the  flamboyant  parrakeet 
(or  budgerigar)  numbering  some  14 
million.  American  pet  fanciers  go  in 
very  extensively  for  tropical  fish,  too. 

Today’s  pets,  especially  cats  and 
dogs,  live  longer,  Mr.  Dittrich  points 
out,  and  in  general  enjoy  far  better 
health.  The  A.S.P.C.A.  estimates  the 
average  dog’s  life  span  at  12  years 
now;  it  was  only  seven  in  1930.  Two 
good  reasons  are  (1)  continuing  ad¬ 
vances  in  veterinary  medicine,  and 
(2)  better,  more  nutritious  diet. 

Where  Canning  Comes  In 

The  canned  pet  food  industry  in 
particular  plays  a  star  role  in  the 
improved  care  of  pets.  Since  horse 
meat  was  first  tinned  back  in  the 
1920’s  by  P.  M.  Chappel  for  dog 
consiunption,  the  industry  has  grown 
to  a  total  of  more  than  100  canners 
of  pet  food,  with  a  ’55  output  of  well 
over  1  billion  cans. 


Frank  E.  Dittrich 


Of  course,  horse  meat  today  is  :|! 
one  of  the  basics.  There’s  bed. 
eluding  heart,  liver,  kidneys.  T: 
and  fish  are  also  some  of  the  san  * 
canned  mainstays.  And  there  is® 
bird  seed  on  the  market  w-’ 
vacuum-packed  for  protection  ag;‘ 
weevils  and  mold.  Conden.sed  orev 
rated  milk  in  cans,  too,  is  a  pet  fa\ 

A  notable  example  of  the  ^i^- 
made  in  improving  pet  healA 
today’s  highly  successful  “pre.'' 
tion  diets.”  These  prescribed  ro-y 
nations  of  foods  are  for  the  correi" 
of  specific  ailments  that  may  ■ 
undermining  your  dog’s  well  b" 
The  diets  are  sold  only  in  cans  wb 
as  is  true  of  all  canned  pre^- 
their  contents  are  spoilproof,  P’ 
tected  against  breakage,  and  so 
to  handle  and  to  store. 


National’s  Role 

The  “tin”  can  is  really  steel 
99%),  thinly  coated  with  tin 


i/n 


srrosion-resistant.  It  takes  tin  plate 
iextraordinary  quantities  to  make  the 
bre  than  40  billion  cans  the  canning 
Mustry  now  uses  each  year  to  keep 
and  many  other  products  handy 
"and  safe.  And  our  Weirton  Steel 
.^mpany  is  a  major  supplier  of  both 
i^trolytic  and  hot-dipped  tin  plate. 
Of  course,  tin  plate  is  just  one  of 
fce  many  steels  made  by  National 
^^1.  Our  research  and  production 
work  closely  with  customers  in 
^  ny  fields  to  provide  steels  for  the 
i-tter  products  of  all  American 
^■^'a.stry. 

•^t  National  Steel,  it  is  our  constant 
N  to  produce  still  better  and  better 
of  the  quality  and  in  the  quantity 
;nted,  at  the  lowest  {x>ssible  cost 
F  our  customers. 


NATIONAL 
.  STEEL  > 


CRK\T  L\KKS  STKKL  <:0RI*0RAT10iN 
W  KIRTON  STKKL  COMPANY 
STR  VN-STKKL  CORPORATION 
TIIK  HANNA  KIRNACK  CORPORATION 
HANNA  IRON  ORK  COMPANY 
NATIONAL  MINKS  i:ORPORATION 
NATIONAL  STKKL  PROOCCTS  COMPANY 


It's  hard  to  match  canned  pet  food  for  con¬ 
venience!  You  know'  it's  spoilprtMif.  You  know 
it’s  handy.  And  it  can  he  ho  easily  st»»r«Hl  any¬ 
where.  Your  pets  are  always  aHHiirtHl  «»f  nour- 
iHhinyi  meals  at  h«»me  •»r  on  I  rip— in  cans. 


ational  steel 

GRANT  BUILDING 


PITTSBURGH,  PA 


.HATIflNALy 


NEWSPAPER 
Nominations  Invited 
Deadline  Feb.  I,  1957 


Press 

1.  General  Reporting:  For 
a  distinguished  example  of  a 
reporter’s  work,  either  a  sin¬ 
gle  story,  or  a  series  on  a 
related  subject. 

2.  Editorial  Writing:  For 
a  distinguished  example  of 
an  editor’s  work,  either  a 
single  editorial  or  a  series 
relating  to  the  same  subject; 
editorials  by  any  one  writer 
being  limited  to  three,  a 
series  on  a  single  topic 
counting  as  one  entry. 

3.  Washington  Correspond¬ 
ence:  For  a  distinguished  ex¬ 
ample  of  a  Washington,  D.  C. 
correspondent’s  work,  either 
a  single  article  or  dispatch, 
or  a  series  of  articles  on  the 
same  or  related  subject  mat¬ 
ter. 

4.  Foreign  Correspondence: 
For  a  distinguished  example 
of  foreign  correspondent’s 
work,  either  a  single  di.s- 
patch  or  a  series  related  to 
the  same  subject  mattei’. 

6.  News  Picture:  For  an 
outstanding  example  of  a 
news  photographer’s  work, 
either  a  single  picture,  or 
i  sequence  or  series  of  pic¬ 
tures;  photographs  by  any 
one  person  being  limited  of 
six,  a  series  on  a  single 
topic  counting  as  one  entry. 

6.  Editorial  Cartoon:  For 
:  a  distinguished  example  of  a 

cartoonist’s  work,  the  de¬ 
termining  qualities  being 
craftsmanship,  interest, 
forcefulness  and  general 
worth;  cartoons  by  any  one 
person  being  limited  to  six. 

7.  Public  ^rvice  in  News- 
;  paper  Journalism:  For  an 

outstanding  public  service 
rendered  by  a  newspaper  in 
which  exceptional  courage  or 
initiative  is  displayed  in  face 
'  of  opposition  from  antisocial 
'  forces,  political,  or  other 
discouraging  or  hampering 
forces.  Nominations  are  to 
be  accompanied  by  a  com¬ 
plete  file  of  clippings  to¬ 
gether  with  a  statement  of 
facts  concerning  the  circum¬ 
stances  which  prompted  the 
newspaper  in  its  undertaking. 

Nomination  blanks  and 
further  information  may  be 
;  secured  from: 

Victor  E.  Bluedorn,  Director 
Sigma  Delta  Chi 
Distinguished  Service 
Awards  In  Journalism 
35  E.  Wacker  Dr.,  Chicago  1 


IMIOMOTION 


Surveys  Show  New 
Trends  in  Shopping 


Uy  'I'.  S.  Ir^ill 

As  this  .space  has  so  often 
suggested,  in  the  hope  that  the 
ad  agency  lads  on  Madison 
Avenue  are  listening,  you  can 
learn  a  lot  about  the  economics 
of  the  U.  S.  just  by  studying 
its  newspaper  promotion. 

This  week  rtvo  studies  are  at 
hand  that  indicate  that  two 
long-trending  changes  in  our  re¬ 
tail  distribution  system  have 
finally  arrived. 

Supermarket  Dollar 

From  the  New  England 
New'spapers  Advertising  Bu¬ 
reau,  Boston,  Mass.,  comes  evi¬ 
dence  that  the  supermarket  is 
now  claiming  more  than  half 
of  every  dollar  New  Englanders 
spend  for  food. 

From  the  MemphU  (Tenn.) 
Commercial  Appeal  and  Press- 
Scimifar  comes  evidence  that, 
no  matter  how  important  down¬ 
town  shopping  may  continue  to 
be,  the  suburban  shopping  cen¬ 
ter  is  now  a  major  factor  in 
retailing. 

NENAB’s  director,  Tony  Gla- 
vin,  estimates  that  New  Eng¬ 
land  supermarkets  spend  over 
85%  of  their  total  advertising 
appropriation  in  newspapers. 
With  this  they  capture  some 
1.5  billion  of  the  2.8  billion 
spent  in  all  types  of  grocery 
stores  in  the  six  New  England 
states. 

2  Studies 

As  a  help  to  national  adver¬ 
tisers,  NENAB  issue  two 
studies.  One  shows  percentage 
of  supermarket  distribution  of 
grocery  store  products  by 
brands  in  chains  and  independ¬ 
ents.  The  other  shows  the  4- 
year  trend,  1953-1958,  of  this 
.same  distribution. 

The  shopping  center  story 
forms  an  important  part  of  an 
interesting  new  market  study 
of  Memphis  titled,  “The  Mem¬ 
phis  Story:  Uptown,  Downtown, 
All  around  the  Town.’’  It  says 
that  Memphis  has  been  less  af¬ 
fected  than  other  communities 
by  any  shopping  trend  away 
from  downtown.  It  attributes 
this  to  “careful,  long-range 
planning.” 

At  the  same  time,  it  shows 
how  16  new  suburban  shopping 
centers,  some  still  being  built, 
have  become  an  integral  part 
of  the  city’s  retail  distribution 
set-up. 


“The  Memphis  Story"  is  an 
excellent  job.  It  communicates 
not  only  the  facts  about  the 
growth  of  Memphis  as  a  market, 
but  also  much  of  the  peculiar 
flavor  of  this  Mid-South  me¬ 
tropolis. 

Serious  Intentions? 

Also  from  Promotion  Man¬ 
ager  Bob  Berkeley’s  .shop  this 
week  comes  a  booklet  with  an 
intriguing  caption,  “Are  you 
just  playing  around  or  are  your 
intentions  serious?”  Fittingly, 
this  tells  the  story  of  the  Press- 
Scimitar’s  coverage  of  activities 
of  special  interest  to  women. 

Help  to  Merchants 

The  Marshall  (Texas)  Mews 
Messenger  gave  the  city’s  retail 
merchants  real  help  during  the 
post-Christmas  exchange  season. 
It  ran  a  full-page  ad  headlined 
“Let’s  have  a  heart-to-heart 
talk  about  after-Christmas  ex¬ 
changes”  over  an  open  letter 
adressed  to  customers  by  the 
merchants. 

This  was  followed  by  daily 
page  one  boxes  campaigning  to 
have  all  Christmas  gifts  ex¬ 
changed  by  Jan.  10. 

The  campaign.  Publisher  Mil¬ 
lard  Cope  reports,  brought  “a 
tremendous  amount  of  goodwill” 
from  the  merchants. 


esting  information  about  Mit- 
son’s  population,  buying  povfj 
retail  sales  and  newsptpc 
circulations — as  well  as  chant 
teristics  about  Madison  tl.i 
make  it  the  place  it  is. 

In  the  Bag 

Minneapolis  (Minn.)  Slur 
and  Tribune  reprint  24  of  the:; 
recent  “What  makes  a  news¬ 
paper  great?”  ads  in  a  booklr. 
that  makes  delightful  re-reac- 
ing.  This  campaig^n,  which  kis 
been  running  for  some  16  yetn, 
is  one  of  the  greatest  in  news¬ 
paper  promotion.  Booklet  note 
that  during  the  past  nine  •px 
more  than  600  awards  im; 
honors  have  been  given  the  Sti: 
and  Tribune  and  their  sU? 
members.  This  booklet  ought  to 
be  a  supplementary  text  a 
journalism  schools  all  over  th 
country.  Because  these  ads  tel 
not  only  what  makes  a  nein- 
paper  great,  but  even  more  im¬ 
portantly,  simply  what  makes  i, 
newspaper. 

Book  Fair 

Recap  by  Promotion  Manager 
Joseph  P.  Lynch  of  the  Woel- 
ingten  (D.C.)  Post  and  Timi' 
Herald  1956  Children’s  Book 
Fair:  More  than  50,000  chil¬ 
dren,  parents  and  teachers  it  i 
tended,  bettering  the  previoiii| 
year’s  35,000.  More  than  2f('| 
of  the  3,500  books  displty«i 
were  sent  by  26  embassks 
Local  school  children  prepaiW! 
more  than  1,000  posters  for  (fij-  > 
play  in  retail  stores,  schods 
and  libraries.  Children’s  Book 
Fair  section  carried  more  th« 
10,000  lines  of  children’s  book 
advertising. 


Market  Stuff 

Almost  70%  of  all  Oklahomans 
live  outside  the  state’s  two  me¬ 
tropolitan  centers  of  Oklahoma 
City  and  Tulsa.  Their  purchas¬ 
ing  power  is  greater  that  that 
of  both  metropolitan  cities.  You 
learn  these  market  facts  from 
a  market  data  book  just  issued 
by  the  Southwest  Dailies,  a 
group  of  31  Oklahoma  dailies 
sei-ving  the  state’s  non-metro¬ 
politan  population.  The  book 
contains  facts  about  this  non¬ 
metropolitan  market  as  well  as 
market  facts  about  each  news¬ 
paper  in  the  group.  It  is  a  valu¬ 
able  compilation. 

Madison,  Wis.,  is  the  state’s 
“fastest  growing  major  mar¬ 
ket,”  according  to  a  new  market 
data  study  issued  by  the  Madi¬ 
son  newspapers,  the  Wisconsin 
State  Journal  and  the  Capital 
Times.  Into  eight  pages  this 
study  packs  a  wealth  of  inter- 


•Molro  Gels  C-C  Men 

Robert  N.  Woodruff,  a  for¬ 
mer  vicepresident  of  Crowd! 
Collier  and  manager  of  thdr 
Detroit  office  has  joined  Metro¬ 
politan  Sunday  Newspapers 
Inc.  as  head  of  its  Detroit  office 
it  was  announced  this  week  bj 
Charles  T.  Kline,  president  of 
the  company.  Robert  G.  Salts- 
man,  formerly  of  Collier's  De¬ 
troit  office,  has  also  jolasi 
Metro  as  a  member  of  Bob 
Woodruff’s  staff. 


SO  Years  in  Family 

WiLLIMANTIC,  Cora 
The  Willimantic  Daily  Chr<>» 
cle  began  its  80th  year  on  M 
4.  The  newspaper  has  beo 
family-owned  and  managed  or*' 
the  years.  John  McDonald’s  sob- 
grandson,  and  presently,  P**'! 
granddaughter,  have  succeedec 
him  as  publisher. 
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is  the  world’s  largest  producer  of  aircraft  steels 

Include  guided  missiles  in  aircraft.  They’re  in  demand.  Republic  has  the  world’s  largest 
becoming  a  sizeable  consumer  of  steels.  electric  furnace  capacity. 

And  as  to  the  word  "steels”— those  furnished  Now  that  the  sound  barrier  is  old  stuff  and 
to  the  aircraft  industry  are  as  different  as  balsa  aircraft  design  is  concentrating  on  the  heat 
and  teak.  barrier,  the  wings  of  planes  are  being  designed 

One  reason  for  Republic  Steel’s  prominent  for  stainless  steel.  Today  only  titanium  and  stain- 
position  in  the  field  of  future  taxicabs  for  outer  steel  are  practical  as  wing  skin  under  such 

space  is  that  Republic  makes  every  kind  of  steel  ^>8^  conditions. 

called  for.  Another  reason  is  its  electric  furnace  Republic  melts  and  rolls  titanium  in  all  forms, 

capacity.  Electric  furnaces  produce  the  premium  Republic  is  likewise  the  world’s  largest  manu- 

steels  needed  for  aircraft— high  in  quality,  high  facturer  of  alloy  and  stainless  steels. 
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REPUBLIC  STEEL  o... 

IV/tere  diversification  creates  stability 


il  O'f'c,  Cl».«land  I.  Ohi. 
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Budapest  Dateline: 


Hungarian  Revolution 
Suspended  Red  Press 


By  Kay  Krwin 

1  Newspapers  and  the  govern- 
I  ment  of  Hungary  underwent 
;  three  distinct  phases  in  the 
revolution,  the  temporary  peace 
and  the  second  Soviet  attack, 

I  according  to  Russell  Jones, 

I  United  Press  correspondent  who 

There  Are  DOZENS  U.S.  newsman  in 

Budapest  during  the  height  of 

and  DOZENS 

Mr.  Jones  has  arrived  here 
nf  for  a  2-month  lecture  tour  in 

the  U.S.,  after  which  he  will 

EMPLOYMENT  return  to  Europe,  where  he  has 

"  »  w  I  Ifl  !■  If  I  been  a  correspondent  for  years 

nDDODTIINITICC  Frankfurt,  Munich,  Prague, 
WilUniUlilllCO  I  Vienna,  London,  and  Paris.  He 
•  I  was  accompanied  by  his  wife, 

III  i  Martha,  the  former  Baroness 

EDITOR  &  PUBLISHER’S  . '  ''"Z  c.„ee„.a 

PI  fl^^lFIFn  ^FPTIflM  present  Kadar  regime, 

ULnOOiriLU  OLbllUII  kept  in  power  by  Soviet  tank.s, 

j  refused  to  renew  Mr.  Jones’ 
^  m  m  t /  visa.  He  had  been  in  Budapest 

QVSUUL  KX/SlSdL  :  !  six  weeks 

The  United  Press  correspond- 

Advertising  Men — Reporters —  reported  that  the  three 

B  ..  main  Budapest  newspapers  — 

Pressmen — Compositors —  c  i  j  »c  .T  ,  i 

Szabadiup,  Magyar  Menzet  and 

Ad  Directors — Editors  |  Ksti  Budapest — susjiended  dur- 

ALL  OF  YOU  I  ing  the  revolution,  made  a  brief 

c  j  i  reappearance  during  the  so- 

oeeking  edvancement  or  ,,  ,  .  ,  5,, 

called  peace  period.  There  were 

new  locales .  no  newspapers  for  a  week  dur- 

Get  Busy  and  Pen  j  ing  the  second  Soviet  attack. 

Your  applications  now!  '  ,  Several  old  newspapers  which 

had  suspended  years  before 
*  ♦  ♦  made  brief  reappearances  with 

j  two  or  three  issues  during  the 
ALSO  PLEASE  SOTE:  “peace  period.”  These  included 

IF  you  are  hesitant  about  an-  and  several  other 

swering  any  ads  in  our  Classi-  non-Communist  papers  which 
.  ,  „  ,  weie  published,  no  one  knew 

fied  Section— you  may  send  your  |  without  a  government 

application  addressed  to  our  I  permit. 

Classified  Manager  along  toith  a  3  Papers  Published 

note  stating  to  whom  replies  .After  the  second  Soviet  at- 


government 


Classified  Manager  along  vnth  a  3  Papers  Published 

note  stating  to  whom  replies  .After  the  second  Soviet  at- 
are  NOT  to  go.  IFc  will  then  i  tack  had  spent  its  fury  on  the 
either  Forward  or  Destroy  Popu’ace  for  a  week,  the  Kadar 


..  ,  „  government  brought  out  three 

your  application.  Naturally  o  l  i  /i- 

"  »  newspapers.  Szahadnep  (Free 

we  cannot  tell  you  what  dispo-  People)  was  revived  as  Szabad- 
sition  we  make — hut  you  can  say  (People's  Freedom).  A 
rely  on  us  to  follow  your  in-  new  labor  paper,  Nepaknrat 
structions.  (People’s  Will),  made  its  ap- 

‘  pearance. 

i  Mr.  Jones  explained  that  non- 

r-  Communist  newsmen  had  been 

Go  over  this  week  s  ads  and  ,  ,  ,  ,  ,  j  ^ 

I  deported  or  transferred  to  other 
last  weeks,  too!  before  the  revolution. 

You  Might  Pass  This  ,  resurgence  of 

c  •  J  “  demand  for  freedom  in  the 

on  fo  Yoor  Fnenas  Communist  press.  Immediately 
and  Colleagues.  after  the  revolution,  some  new 


Go  over  this  week’s  ads  and 
last  week’s,  too! 

You  Might  Pass  This 
on  to  Your  Friends 
and  Colleagues. 


papers  were  started  and  were 
not  Identified  politically.  The 
Soviets  quickly  seized  all  com¬ 
munications  media,  however,  in 
the  second  attack. 

“There  is  no  direct  censorship 
but  there  is  implied  censorship 
through  government  control  of 
visas,”  explained  Mr.  Jones. 
“My  own  visa  had  been  ex¬ 
tended  but  on  Dec.  5  1  was 
informed  that  the  extension 
was  a  mistake  and  that  it  had 
been  cancelled.” 

Transmission  Tough 

Great  difficulty  was  en¬ 
countered  in  getting  news  out 
of  Hungary  during  the  revolu¬ 
tion. 

“1  would  book  calls  to  all  our 
bureaus  over  Elurope  and  talk 
to  any  1  could  reach,”  said  Mr. 
Jones.  “I  cou'd  get  through  to 
Stockholm  easier  than  most 
places.  Th?  calls  over  a  bad 
connection  were  held  down  to 
six  minutes  so  1  would  dictate 
a  couple  paragraphs  to  Stock¬ 
holm,  Vienna,  London  or  even 
Moscow  and  then  the  UP  edi¬ 
tors  had  the  hard  job  of  get¬ 
ting  the  stuff  together  and 
whipping  it  into  a  running 
story. 

“Sometimes,”  he  continued, 
“I  was  able  to  reach  Press 
Wireless  in  Prague  and  to  dic¬ 
tate  a  story  to  them,  which 
they  took  down  on  tape,  tran¬ 
scribed  and  sent  to  New  York 
by  radio  and  then  it  came  back 
from  New  York  to  our  clients 
in  Europe.  Sometimes  I  reached 
one  of  our  men  in  Moscow  and 
he  called  it  to  London  or  some 
point  I  could  not  reach.” 

Stories  Pooled 

E'or  three  days,  the  United 
Press,  Associated  Press  and 
Reuter.s  pooled  their  stories 
and  sent  them  by  Telex  machine 
to  Vienna.  The  service  receiv¬ 
ing  it  fir.st  there  shared  it  with 
the  other  two. 

During  the  first  phase  of  the 
revolution,  most  copy  had  to  be 
carried  out  by  refugees  and 
some  was  sent  by  Telex.  Then 
telephone  servdee  was  restored. 

From  Nov.  11  to  Dec.  2,  Mr. 
Jones  was  the  only  U.S.  cor¬ 
respondent  in  Budapest.  On  the 
latter  date,  Edgar  Clark  of 
Time  and  his  wife,  Katherine 
Clark  of  the  International 


News  Service  Vienna  bureau 
arrived. 

“I  fortunately  had  benj 
soled  shoes,”  remarked  Mr 
Jones.  “Glass  over  the  strees 
chewed  up  the  soles  of  yom 
shoes  unless  they  were  hetTy." 

Narrow  Escape 
The  UP  correspondent  toi 
Ned  Burks,  Baltimore  (M(i,i 
Siinpapers,  had  a  hair-raisiii 
experience  during  the  rero’.ii- 
tion. 

“We  went  to  the  end  o(  a 
bridge  through  Soviet  campa,’ 
.said  Mr.  Jones.  “We  left  t!i! 
car  and  walked  down  to  bt’- 
racks  where  a  battle  wu 
fought.  When  we  returned  b 
the  car,  two  Soviet  soldien 
were  there.  They  had  rippei 
the  .American  fag  from  the  or 
and  had  thrown  it  on  tli* 
ground.  They  were  trying  b 
pry  open  the  car  door. 

“I  picked  up  the  flag  aji 
the  soldiers  surrounded  me  aii 
demanded  the  key  to  the  car,' 
he  continued.  “They  searched 
the  glove  compartment  ant 
trunk.  When  they  searchd 
Burks  they  found  h’S  camen 
and  there  was  much  talk  of  k 
being  spies. 

“We  were  taken  to  the  com¬ 
mand  (lost  amid  much  excifr 
ment,”  added  Mr.  Jones.  “Prob¬ 
ably  a  secret  police  authority 
ordered  them  to  let  us  p 
Burks  demanded  his  camen 
and  it  was  returned  to  him." 

Jack  Meehan,  Unitsd  Press 
correspondent  who  had  beer 
awaiting  a  visa  in  Vienna,  has 
been  granted  one  and  has  joined 
the  UP  resident  co-responder.: 
in  Budapest,  Ilona  Nyilas. 

• 

Buriiliurt  Scholar 
Fiiinl  Increased 

Minneapoib 

.An  additional  grant  of  $2,r'l 
has  been  presented  by  to 
Minnesota  Editorial  As'^ociat.o: 
to  the  Thomas  F.  Barnhart 
memorial  scholarship  fund  H 
the  University  of  Minnesota. 

Robert  K.  Williams,  chair 
man  of  the  MEA  school 
journalism  committee,  sent  > 
check  for  that  amount  to  Dr 
J.  L.  Morrill,  university  pr«‘ 
dent. 

First  winner  of  the  schor 
ship  was  Robert  B.  Whip?*- 
now  a  staff  member  on  to 
Forest  iMke  (Minn.)  Tintt- 

The  fund  now  totals  11-^ 
with  a  goal  of  $10,000. 

• 

6()-Iiicli  Roll 

Baltimob 

The  Sunpapers  have  cut  the? 
newsprint  rolls  from  fi2  to  w 
!  inches.  A  cut  from  64  to  ” 
1  inches  was  made  in  1953. 
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more  than  copper 


mo'.ti 


ag  aii 

me  anil 
lie  car,' 
searched 


as  important  to  steel  as  iron! 


A  world  without  steel  is  difficult  to 
picture — but  that’s  pretty  much  the 
kind  of  world  we’d  have  if  it  weren’t 
for  manganese. 

No  matter  by  which  of  the  modern 
processes  steel  is  made,  eleven  to  four¬ 
teen  pounds  of  manganese  go  into 
every  ton.  And  no  satisfactory  substi¬ 
tute  for  manganese  has  yet  been  found. 

Manganese  is  important,  too,  in 
the  chemical  industry.  And  modern 
dry-cell  batteries,  like  steel,  could  not 
be  easily  made  without  it.  Most  of 
the  manganese  used  in  the  United 


States  must  be  imported,  and  two- 
thirds  of  the  world’s  reserves  of  high- 
grade  ore  lie  in  countries  behind  the 
iron  curtain.  The  strategic  importance 
of  manganese  is  plainly  evident.  Ana¬ 
conda’s  importance  in  manganese  pro¬ 
duction  is  quite  clear,  too.  Currently, 
over  half  of  the  domestic  production 
of  manganese  comes  from  the  “Emma 
Mine’’  in  Butte,  Montana. 

This  vital  metal  is  just  one  of 
many  in  Anaconda’s  line  of  non-fer¬ 
rous  metals  and  metal  products — the 
most  extensive  offered  industry  today. 


Th»  Amariean  Brass  Company 
Anaconda  Wirm  A  Cablo  Company 
Andos  Coppor  /Mining  Company 
Chilo  Coppor  Company 
Groono  Cananoa  Coppor  Company 
Anaconda  A/uminam  Company 
Anaconda  Solos  Company 
Intornational  Smolting  and 
KoBning  Company 
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NEVISPAPEK  LA VI 


Publisher  Held  Liable 
For  SS  Tax  on  Dealers 


By  a  decision  of  the  United 
States  Court  of  Appeals  in 
November  the  Stockholders 
Publishing  Company  was  held 
liable  for  the  payment  of  Social 
Security  taxes  on  the  earnings 
of  its  delivery  men  and  news¬ 
dealers.  (237  Fed.  2d  948) 

In  its  defense  of  the  suit  the 
company,  which  published  the 
defunct  Los  Angeles  (Calif.) 
A’etf.s,  emphasized  a  feature  of 
the  relationship  between  deal¬ 
ers  and  delivery  men  and  the 
publisher,  that  they  received 
neither  wages  nor  salaries  from 
the  publisher  but  derived  their 
compensation  solely  from  the 
amounts  paid  by  subscribers. 

Exercised  Direction 
The  publisher  contended  that 
they  were  independent  contrac¬ 
tors  but  the  Federal  Court 
pointed  out  that  the  newspaper 
exercised  a  general  direction 
and  control  over  the  manner  in 
which  the  route  men  performed 
their  services,  in  that  the  terri¬ 
tory  was  designated  in  which 
they  were  to  work  as  well  as 
the  hours,  that  the  sale  price  of 
the  periodicals  was  not  left  to 
the  discretion  of  these  men 
whereby  their  income  was  not 
controlled  by  the  newspaper. 
Further,  that  circulation  super- 
visors  conducted  continuing 
sales  promotion  campaigns  in 
which  the  methods  of  the  work¬ 
ers  were  criticized  and  efforts 
made  to  stimulate  them  to  bet¬ 
ter  and  greater  effort. 

In  addition  to  these  features 
the  court  commented  further 
on  the  fact  that  the  services  of 
these  employes  were  an  integral 
part  of  the  publisher’s  business, 
that  route  men  were  compelled 
to  keep  their  lists  of  subscribers 
up  to  date,  that  the  lists  were 
the  property  of  the  newspaper 
and  that  the  workers  were  for¬ 
bidden  to  perform  similar  work 
for  any  competing  publication. 

Profit  Determined 

“The  route  men  and  dealers,’’ 
said  the  court,  “had  no  oppor¬ 
tunity  for  profit  or  loss  in  any 
real  sense.  The  combination  of 
the  limitation  of  the  hours  they 
were  to  work,  the  right  the 
taxpayer  had  to  fix  the  prices 
they  were  to  pay  and  charge 
for  the  newspapers  and  the  pro¬ 
vision  made  for  their  guaran¬ 
teed  minimum  weekly  net  earn¬ 
ings,  had  the  effect  of  supply¬ 
ing  both  a  floor  and  a  ceiling 
for  their  incomes.” 


Collins 

(Continued  from  jmge  44) 

ated  a  half  dozen  syndicated 
columns. 

“We  moved  the  Woman’s  De¬ 
partment  out  of  the  attic  and 
into  the  editorial  family.  Hence¬ 
forth  it  would  have  the  same 
responsibilities,  and  the  same 
rewards  as  its  brothers. 

“We  began  to  play  the 
woman’s  pages  as  the  news  edi¬ 
tor  played  Page  One.  The  best 
story  of  the  day — no  matter 
whether  the  club  editor  cried  or 
not,  no  matter  what  the  adver¬ 
tising  department  wanted — was 
the  stoi-y  that  was  played. 

Use  Bold  Headlines 

“And  the  Morals  of  the 
woman’s  staff  that  had  begun 
to  grow  when  it  became  a  mem¬ 
ber  of  the  human  race,  now 
blossomed  into  flower.  All  any 
writer  had  to  do  to  get  a  72  pt 
headline  was  to  be  good.  It  was 
as  simple  as  that. 

“Headlines  on  the  woman’s 
pages  were  raised  from  36  pt 
light  face  to  72  point  bold  face. 
,  j  .  All  rules  on  makeup  were  sus- 

nght  of  discharge  possessed  by  pg^ded — whatever  would  exploit 
taxpayer  is  not  to  be  over-  glories  of  the  day  was 

looked.  Taxpayer  had  all  of  the  we  used.  Headlines  became 

control  of  the  route  men  and  ^  fetish. 


Discussing  the  terms  of  the 
Social  Security  .\ct,  the  court 
added,  “In  the  circumstances  of 
the  case  it  is  not  too  important 
that  taxpayer  neither  received 
nor  exercised  the  right  to  dic¬ 
tate  precisely  when  and  how 
the  distribution  territories 
would  be  canvassed  or  precisely 
when  and  how  the  papers  would 
be  delivered  to  subscribers. 

“To  begin  with,  the  solicita¬ 
tion  of  subscriptions  with  the 
deliverv  of  newspapers  is  not 
such  a  complicated  business 
that  it  requires  much  control 
of  details.  Further,  the  inter¬ 
relation  between  the  workers’ 
financial  returns  and  their  ef¬ 
forts  in  obtaining  subscriptions 
and  keeping  them  satisfied, 
would  indicate  little  necessity 
for  close  control  of  the  activi¬ 
ties  of  the  workers. 

“Finally,  the  control  conse¬ 
quent  from  the  very  broad 


dealers  which  the  nature  of  the 
work  required.” 

A  similar  situation,  the  court 
added,  had  been  before  the 
courts  several  years  ago  when 
the  Hearst  Publications,  Inc., 
and  the  Chronicle  Publishing 


“Finally,  the  concept  that  we 
weie  writing  and  editing  for 
old  ladies  in  bloomers — a  con¬ 
cept  many  papers  still  have — 
was  dropped. 

“We  began  editing  our  pages 
for  women  with  the  understand- 


Company  sued  for  a  refund  of  they  were  not  prades.  For 

women  who  have  three  vital 


insurance  contributions  and  un¬ 
employment  taxes  they  had 
paid. 

Employe  Relationship 
In  its  decision  of  that  action 
based  on  circumstances  substan¬ 
tially  identical  with  those  be- 


problems  in  their  lives — their 
husbands,  their  children  and 
their  homes.” 

Keeping  Ahead  of  TV 

“Television,”  he  said,  “is  no 
joke  to  us  who  sell  the  printed 


fore  the  court  in  this  recent  we  11  not  be  able  for 

suit  the  court  said,  our  heads  in  the 

“  .  .  .  any  person  is  an  em- 


Monday  night,  you  don’t  try  ti 
fight  them  with  woman’s  pagt; 
that  are  offering  frock  patteR^ 
and  household  hints. 

“You  can  make  sure  that  tb 
sports  pages  aren’t  carrying  i 
warmed-over  story  about  i 
broken  down  baseball  player* 
Wednesday  night — when  tele¬ 
vision  has  a  middleweight  ehac- 
pionship  fight. 

“And  that  brings  us  to  tie 
final  point — Why  don’t  we  te! 
the  people  these  things? 

Need  for  Promotion 

“Why  don’t  we  tell  them  whi- 
we  are,  what  we  do,  and  wk 
we’ve  got  to  sell  today.  An  inc 
of  type  on  the  front  page  ck 
sell  a  reader  on  reading  a  ston 
on  page  12.  A  promotion  ba 
today  can  make  readers  codh 
to  buy  the  stories  you  ban 
tomorrow.  | 

“Promotion  and  advertisiiii  ‘ 
are  the  where-with-all  of  moc-  ■ 
em  American  life.  Yet  we  met  I 
of  editorial,  who  get  our  incont 
from  it,  have  never  thought  vt 
belonged  to  it. 

“You  men  buy  Wheaties  fort 
your  children,  and  Westinghoux 
refrigerators  for  your  wive 
because  somebody  believes  ii 
advertising.  But  you  don’t. 

“Newspapers  are  one  of  thf 
greatest  institutions  in  the 
greatest  land  God  has  smilet 
on.  Do  you  advertise  that  facti 

“Newspapers  are  in  the  Con¬ 
stitution  of  the  United  State 
Do  you  ever  advertise  tk: 
fact? 

“You  are  the  press.  You  are 
the  freedom  to  say  what  yoo 
choose.  You  are  about  the  only 
men  in  the  world  who,  in  the 
cause  of  people,  can  tell  any¬ 
body  to  go  to  Hell. 

“Do  you  advertise  that  fact* 

“Have  you  ever  once  tdJ 
your  readers  how  wonderfui 
you  are?” 


newsprint  and  pretend  it  is. 

,  ■  e  What  it  did  to  the  Sunday 

ploye  withm  the  meaning  of  the  -Extra,"  to  the  new’s  bul- 

social  security  legislation  who  to  our  weather  stories, 

is  engaged  as  a  means  of  liveli-  and  what  it  has  done  to  the 
hood  in  regularly  performing  hours  of  the  day  that  people 
services  which  (1)  constitute  an  once  gave  their  newspaper — 
integral  part  of  the  business  these  add  up  to  a  sad  story, 
operation  of  another;  (2)  are  “What  can  you  do  about  it? 
not  incidental  to  the  pursuit  of  You  men  who  publish  weeklies 
a  separately  established  trade  on  Thursday  and  Friday  can 
business  or  profession— involv-  see  what  television  offers  your 
ing  in  their  performance  capi-  town  on  those  nights  .  .  .  and 
tal  investment  and  the  assump-  make  sure  you  have  something 
tion  of  substantial  financial  on  Page  1  or  Page  4  that  will 
risk,  or  the  offering  of  similar  pull  their  eyes  away  from  it. 
services  to  the  public  at  large;  It’s  got  to  be  something  better 
and  (3)  are  subject  to  a  reason-  than  you  had  10  years  ago.  You 
able  measure  of  general  control  publishers  of  dailies  can  make 
for  the  manner  and  means  of  sure  that  when  ‘I  Love  Lucy’ 
their  performance.”  and  ‘Studio  One’  come  on  a 


Scenario  Writers, 
Please  Note 

Newspaper  men  can 
longer  be  associated  vsImU? 
with  disreputable  headgeir, 
according  to  a  survey  jm' 
completed  bv  John  B.  Stetsc 
Co. 

The  typical  newspip*' 
man,  the  hat  maker’s  snrvt’ 
found,  has  gone  along  rith 
the  current  style  “kick” 
the  American  male  every¬ 
where.  He  wears  somettol 
“more  like  what  you  niifl*' 
expect  of  doctors  in  this  sei- 
son’s  hats,”  the  Stetson 
vey  found. 


52 


ARl  NO  om  PROBUM 

While  dental  spokesmen  are  surely  entitled  to  their 
views . . ,  upon  careful  examination,  their  objections  to 
soft  drinks  have  not  been  borne  out  in  rigorous  scientific 
studies.  This,  outstanding  dental  scientists  are  now 
beginning  to  concede. 

Consider . . ,  soft  drinks  have  been  often  asked  to  take 
a  dental  rap  because  they  contain  sugar.  However,  re¬ 
peated  experiments  conducted  by  researchers  at  leading 
institutions  plainly  point  out  that  the  sugar  in  soft  drinks 
passes  so  quickly  through  the  mouth  that  a  caries-favor¬ 
able  condition  cannot  result. 

Consider  .  .  .  exhaustive  dental  examinations  of  World 
War  II  inductees  from  48  States  which  clearly  revealed 
the  lowest  incidence  of  caries  originating  in  locales  where 
soft  drink  consumption  was  highest! 
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American  Bottlers 


Dental  Scientists 
Now  Concede  Soft  Drinks 


Consider . . .  similar  clinical  studies  which  show  that 
other  liquids  and  fruits  usually  recommended  in  lieu  of 
soft  drinks  invariably  contain  a  higher  ratio  of  the  car¬ 
bohydrate  usually  blamed  for  promoting  tooth  decay. 

Lastly,  consider  the  millions  who  safely  enjoy  the  whole¬ 
some  food  products  of  a  modern  giant  industry  at  econ¬ 
omy  prices.  A  better  reason  to  enjoy  this  doctor  —  and 
nutritionist-approved  refreshment  never  existed. 


of  Carbonated  Beverages, 


WASHINGTON  6,  D.  C. 


^  I  The  Sationai  Attociation  of  tfce  Soft  Drink  Jnduetry 


The  American  Bottlers  of  Carbonated 
Beverages  is  a  non-profit  association  of 
manufacturers  of  bottled  soft  drinks, 
with  members  in  every  State.  Its  pur¬ 
poses  ...to  improve  production  and  dis¬ 
tribution  methods  through  education  and 
research,  and  to  promote  better  under¬ 
standing  of  the  industry  and  its  products. 


Otis  Booth  »oy! 
in  Production 
Chiefs  Post 

Los  Angeles 
Otis  Booth,  formerly  produc¬ 
tion  engineer  in  the  newspaper 
production  division  of  the 
Times-Mirror  Company,  has 
been  appointed  staff  assistant 
to  the  General  Manager’s  Of¬ 
fice  with  executive  responsibil'ty  I 
for  the  Production  Department.  I 
Mr.  Booth,  a  Navy  veteran, 
received  graduate  degrees  in 
industrial  engineering  and  busi¬ 
ness  administration  at  Stanford 
University.  In  May,  1950,  he 
joined  the  Times,  working  as 
an  apprentice  in  all  of  the  com¬ 
pany’s  mechanical  departments 
and  serving  terms  in  other 
divisions  as  well ;  and  in  Decem¬ 
ber,  1952,  was  named  to  the 
Production  Office. 


By  Thune 


Great-Grandson 
.Mr.  Booth  is  a  great-grand¬ 
son  of  Gen.  Harrison  Gray 
Otis,  founder  of  the  Times. 

Two  other  api)ointments  in 
the  paper’s  production  division 
were  announced:  Charles  C. 
Chase,  production  assistant  to 
Day  Production  Superintendent, 
and  Leonard  Riter,  production 
assistant  to  Night  Production 
Superintendent. 

Glen  R.  Hutchinson  remains 
in  a  consultant  capacity  as 
production  manager. 


Stevensoii-Meyner 
Xuptial  Rules  Set 

Oberli.n,  Ohio 

This  quiet  college  community 
is  bracing  itself  for  Jan.  19 
when  the  press  will  descend 
en  masse  to  cover  the  wedding 
of  Gov.  Robert  B.  Meyner  »)f 
New  Jersey  and  Miss  Helen  D. 
Stevenson,  daughter  of  the 
president  of  Oberlin  College. 
She  is  a  cousin  of  .\dlai  E. 
Stevenson. 

College  officials  made  plans 
and  rules  to  handle  reporters 
and  photographers,  radio  and 
television  representatives,  from 
across  the  country,  who  have 
asked  for  places  at  the  wed¬ 
ding.  Photographers  are  not  to 
be  permitted  to  use  flash  cam¬ 
eras  in  the  church.  The  bridal 
party  will  pose  with  the  wed¬ 
ding  cake  in  the  basement  of 
the  church  after  the  ceremony. 
Still  photographers  only  are  to 
be  allowed  a  specified  time  to 
shoot  the  pair  at  the  reception 
at  the  bride’s  home. 


•'Boy!  !  r 


Mergenthaler  Co. 
Group  Re-elected 

Shareholders  of  Mergenthaler 
Linotype  Company  reelected  all 
present  directors  at  their  an¬ 
nual  meeting  Jan.  9  in  Brook¬ 
lyn.  Named  to  the  Board  were 
John  R.  Fell.  William  J.  Flather 
Jr.,  Roy  C.  Gasser,  J.  A.  Keller, 
Malcolm  E.  McAlpin,  Charles 
McKenney,  Jr.,  Martin  M. 
Reed,  Robert  T.  Rinear,  Bur¬ 
nett  Walker,  Victor  E.  Walker 
and  Gurdon  W.  Wattles. 

The  Board  elected  Gurdon 
Wattles  as  its  chairman  and 
William  J.  Flather  Jr.,  as  vice- 
chairman;  Martin  M.  Reed, 
president;  J.  A.  Keller,  vice- 
president  for  operations;  John 
W.  Reid,  vicepresident,  sales; 
Eugene  B.  Mirovitch,  vicepresi¬ 
dent,  overseas  sales;  Louis  Ros- 
•setto,  assistant  vicepresident ; 
Glenn  E.  Taylor  Jr.,  treasurer; 
Donald  Reich,  secretary;  Walter 
F.  Leach,  controller;  and 
Charles  F.  Lucek,  William  H. 
Moore  and  J.  C.  Lepanto,  as¬ 
sistant  secretaries  and  treas- 


Takiii^  Over  Hotel 

Denver 

Denver  Post,  Inc.  has  acquired 
title  to  the  Roslsm  Hotel  which 
lies  close  to  the  Post  buMding. 
The  price  paid  was  $250,000. 
The  newspaper  will  use  space  in 
the  building  as  the  lease  of  ten- 
nants  expire. 


Prowl  Desk 

{Continued  from  paye  54) 

ing  that  a  private  home  had 
actually  been  covered  by  refuse 
on  land  adjacent  to  a  site  leased 
from  the  city  for  use  as  a 
dump. 

“What  a  place  that  dump 
was,”  ejaculated  “Red”,  “You 
would  have  to  see  it  to  believe 
it.  We  got  startling  pictures  to 
run  with  our  story.  But  pic¬ 
tures  can’t  tell  it  all.  Imagine 
a  place  blazing  like  a  three- 
alarm  fire  on  land  along  one 
side  of  which  runs  a  natural 
gas  pipe  line.  Nearby  is  a  plas¬ 
tic  factory  that  is  highly  in¬ 
flammable  and  almost  opposite 
is  a  warehouse  where  dynamite 
is  stored.  There  were  enough 
explosives  in  the  line  of  fire  to 
blow  up  the  entire  Bronx.  Just 
to  add  a  bit  of  irony  to  the 
whole  thing,  the  nearest  fire 
hydrant  had  also  been  covered 
up.” 

Late  Christmas  Eve  the  law¬ 
yer  who  had  filed  a  complaint 
for  a  client  whose  summer  home 
had  been  completely  covered 
mth  refuse  was  finaly  located. 
.\n  overnight  was  written.  The 
J-A  knew  for  certain  there  was 
a  Santa  and  it  was  the  “prowl 
desk.”  They  had  a  good  hot  lead 
for  an  otherwise  slow  Monday. 

“This  story  is  continuing  and 
may  have  its  high  notes  of 
.scandal,”  “Red”  concluded. 

Not  only  crime  and  scandal 
is  provender  for  the  prowlers 


“Red”  and  his  staff  have  k 
themselves  the  task  of  callitj 
on  all  city  departments.  One  c 
another  of  them  drop  in  n. 
expectedly  on  these  nev; 
sources  that  are  not  regularh 
covered. 

“Surprising,  the  news  yot 
find”,  “Red”  said.  “Not  lonj 
ago,  for  instance,  Sam  Cm 
ther  dropped  in  at  the  comp¬ 
troller’s  office  and  came  oc 
with  a  very  good  exclusive  ot 
the  possibility  of  a  city  sale 
tax. 

“When  you’re  researching  fo- 
a  book,  it’s  amazing  what  pe 
pie  will  do  to  help  you.  Ifst^ 
same  way,  but  even  more  r 
when  you  are  working  on  new 
You  can  and  do  get  plenty  of 
help  from  the  public,  when  tie; 
know  you  are  a  newspaper  mi: 
working  in  their  interest.  New? 
paper  men  even  have  it  over  tis 
professionals  in  crime  detectioi 
People  love  to  see  their  name 
in  print.”  ' 

He  W^rites  Fiction  d 
In  Attic  Retreat  | 

“Red”  Horan  is  one  of  thte-F 
interesting  newspaper  peop-  ■ 
it’s  a  treat  to  meet.  He  i 
keenly  interested  in  all  that  r  | 
is  doing,  both  for  the  new 
paper,  and,  after  hours,  as  c] 
author  of  fiction  and  biograpf 
of  early  historic  days  of  o:, 
country.  j 

Just  how  does  he  do  it  all?  ' 

“Red”  has  a  one  word  at  i 
swer.  I 

“Discipline”,  he  said.  “F 
my  books,  I  assign  myself  t 
do  at  least  three  pages  a  di; 
right  after  dinner  at  home, 
go  up  to  the  attic,  which  P- 
had  made  over  as  my  studi; 
where  I  won’t  be  disturbed 
our  four  children.” 

During  the  past  14  years,  h 
has  written  and  has  had  p: 
lished  12  books  on  the  Civil  W: 
and  western  frontier  eras. 
of  them  represented  enornv. 
research.  He  is  president 
the  New  York  Chapter  of  ' 
Civil  War  Round  Table.  H: 
thirteenth  book,  as  yet  unnamec 
will  be  about  Confederi: 
agents  in  London. 

One  of  Mr.  Horan’s  boob 
“Desperate  Men”  (Crown) 
sold  26,000  copies.  Anotte 
“Desperate  Women”,  has 
been  sold  to  the  movies. 
Baxter  will  star  in  it. 

• 

Papers  in  Buses 

DEN't* 

The  Denver  Post  has  i®*'- 
tuted  sales  on  local  ho* 
similar  to  that  in  St.  Lou’s  *»'• 
Milwaukee.  Metal,  plastic-fP'' 
boxes,  with  coin  slots,  are 
jacent  to  the  bus  fare  box  at®’ 

1  entry  door. 
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THESE  ’57  CHEVIES  TURNED  THE 
TOUGH  ALCAN  HIGHWAY  INTO  A  TURNPIKE! 


They  took  the  “teeth”  out  of  North  America’s 
toughest  truck  run  in  an  amazing  display  of 
stamina  and  dependability!  The  Chevrolet 
Alcan  test  called  for  great  truck  components 
.  .  .  and  here  they  are,  the  same  modern  fea¬ 
tures  you’ll  get  in  your  ’57  Chevy! 

Modern  high-compression  6’s—a  time-proved 
Chevrolet  truck  Thriftmaster  6  made  the  tortuous 
Alcan  Highway  test  look  easy  .  .  .  registered  a  high 
18.17  miles  per  gallon! 

Short-stroke  V8  poorer— with  the  shortest  stroke  of 
any  truck  V8’s,  new  Chevy  engines  stand  first  in 
their  field  for  efficient  load-pulling!  Their  great 
performance  in  Alaska  proved  it. 

Safe,  sure  brakes  now  Alcan  proved — in  light-  and 
medium-duty  models,  Hydrovac  power  brakes* 
supplied  up  to  85%  of  the  braking  effort! 

Unit-design  cab  and  body  construction— Chevrolet 


truck  cabs  and  bodies  remained  tight  and  .solid  on 
Alcan  bumps,  showed  that  they’re  built  to  last! 
Rugged  Sijnchro-Mesh  manual  transmissions— they 
displayed  never-say-die  durability  . . .  came  through 
with  smooth,  flexible,  trouble-free  performance! 
Easy-going  Hydra-Matic  transmission*— \t  reduced 
driver’s  work  immeasurably  and  it  saved  wear  on 
drive-line  parts,  too! 

Sturdy  frames  and  long-leaf  springs — these  brawny 
chassis  components  proved  they  can  take  it  when 
the  going  is  roughest  .  .  .  took  the  Alcan’s  worst 
with  strength  to  spare! 

These  Alcan-proved  Task-Force  57  features  and 
others  like  them  (such  as  extra-heavy  rear  axles, 
easy-rolling  Ball-Gear  steering,  and  new,  improved 
tubeless  tires)  are  ready  to  tame  your  tough  truck 
runs  too!  Boost  your  hauling  profits  by  seeing  your 
Chevrolet  dealer  soon!  .  .  .  Chevrolet  Division  of 
General  Motors,  Detroit  2,  Michigan. 

*Optional  at  extra  cost. 


1957  CHEVROLET  TASK-FORCE  TRUCKS 

PROVED  ON  THE  ALCAN  HIGHWAY ...  CHAMPS  OF  EVERY  WEIGHT  CLASS! 
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SYNDICATES 


King  Creates  Modern 
Horatio  Alger  Strip 

By  James  L.  (Pollings 


King  Features  has  produced 
a  modernized  Horatio  Alger- 
type  daily  strip  through  the  ef¬ 
forts  of  Sylvan  Byck,  comics 
editor,  Jeiry  Brondfield,  a  writ¬ 
er.  and  Ken  Bald,  an  artist. 

“For  several  years  now,”  Syl 
explained,  “I’ve  tried  to  cap¬ 
ture  such  a  theme  with  a  mod¬ 
em  approach.  Jerry,  Ken  and  I 
dnally  worked  it  out.” 

What  they  worked  out  is  “Judd 
Saxon,”  to  be  offered  in  four 
and  five-column  sizes  starting 
.4pril  18.  In  the  words  of  the 
syndicate,  “  ‘Judd  Saxon’  is  the 
.\merican  success  story.  It  be¬ 
gins  with  the  hero — his  Army 
service  and  college  years  fin¬ 
ished — taking  his  first  job  in 
a  small  industry.  .\s  the  story 
progresses  he  will,  by  brains, 
hard  work  and  ambition,  make 
his  way  to  a  position  of  pow’er 
and  prominence.” 

KFS  might  have  added  that 
the  hero’s  two-fistedness  and 
good  looks  don’t  hurt  him  any 
either. 

But  to  continue  with  a 
spokesman’s  appraisal  of  the 
home  product:  “\Ve  believe  that 
this  is  the  first  comic  strip  to 
leal  exclusively  with  this 
theme.  Certainly  public  interest 


in  business  is  higi),  as  attested 
by  the  success  of  ‘The  Man  in 
the  Grey  Flannel  Suit,’  ‘Pat¬ 
terns,’  ‘Executive  Suite’  and 
‘Cash  McCall.’  The  strip  will 
have  romance,  conflict  and  the 
human  interest  of  an  old  man’s 
search  for  a  lad  to  fill  the  void 
of  his  childless  life.” 

Writer  Brondfield,  41,  a  na¬ 
tive  of  Cleveland,  Ohio,  and  a 
graduate  of  Ohio  State  Univer¬ 
sity,  joined  the  Cleveland  News 
after  school  for  brief  policebeat 
and  sports  stints,  then  became 
NEA  assistant  sports  editor. 

.4fter  three  years  he  moved 
to  INS  as  assistant  bureau 
chief  in  Cleveland.  This  was 
followed  with  a  2*2  year  stay 
at  .4P  Newsfeatures,  after 
which  JeriY  wrote  for  RKO- 
Pathe,  sold  short  stories  to  the 
slicks  and  did  scripts  for  radio- 
TV. 

He’s  the  sort  of  wordman  Syl 
was  looking  for.  Once  the 
comics  editor  gave  him  the 
rough  idea,  “I  just  took  it  from 
there,”  Jerry  says. 

He  believes  that  in  writing  a 
quality  strip,  “the  toughest  job 
is  to  cram  a  lot  of  action,  feel¬ 
ing  and  thought  into  short 
space  without  having  it  become 
clanky  and  brittle.  It’s  a  ter- 


Itequi'st  iiuiiibcr... 

'liristinas  every  day  is  belter  than  once  a  year! 
lock  of  ringside  .seats  is  lietter  than  a  lonesome 
lo.  By  simple  arithmetic,  seven  is  seven  times  as 
good  as  one!  It  s  no  accident... but  the  popular 
request  of  his  fans  that  induced  l^en  Hollreiser 
to  augment  his  weekly  “Looking  Back  in  Sports*’ 
...with  a  brand  new  six-day  feature  — 

This  Dav  in  liiports 

...a  tiny  eye-catching  panel  with  a  big  attraction .. .cartoon 
recallers  of  major  sports  anniversaries  of  one,  five,  ten.  or  more 
\ears  ago... that  brings  shouts  of  approval  from  the  hot-stove 
league,  a  warm  welcome  from  young  fans!  Only  iv.i  agate  lines  in 
a  single  column,  this  panel  packs  maximum  attention  and 
interest  in  minimum  space!  To  see  this  sports  page  livelier,  phone, 
wire,  or  write  for  proofs  and  prices  to  Mollie  Slott,  Manager... 

Vhic€Mffn  Ynrh  \^m‘s 

_ w: _ WmmM  Xfwii  Bulldinv,  .X'fir  York 

MnCm  Trlhunv  Tmirtr.  0'hit-attu 
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Bald  and  Brondfield 


rifle  challenge  to  keep  the  thing 
moving  so  that  every  reader 
will  wait  eagerly  to  get  it  the 
next  day.” 

The  artist,  .Mr.  Bald,  a  crew- 
cut,  37,  grew  up  in  Mount  Ver¬ 
non,  N.  Y.,  took  a  three-year 
course  at  Piatt  Institute,  served 
with  the  Marines  in  the  South 
Pacific  in  WW  11,  did  freelance 
advertising  illustrations  after 
the  war,  finally  created  a  strip 
in  conjunction  with  a  writer 
and  submitted  it  to  King. 

The  syndicate  wasn’t  inter¬ 
ested,  he  said,  but  told  him  they 
would  call  him  if  they  ever  had 
a  strip  to  produce. 

“You  never  believe  that 
.stuff,”  Ken  said,  “but  one  day 
about  a  year  later  1  got  a  call 
from  Sylvan  Byck.  and  here  I 
am.” 

Suburban  Living 

Columbia  Features  has  mar¬ 
keted  an  eight-feature  package 
deal  called  “Suburban  Living" 


aimed  at  those  in  the  $6-lli 
income  bracket,  accordinf 
Glenn  .4dcox,  president. 

Two  ex-newspaper  people  a 
a  photographer  are  the  aut- 
They  are  Dorothy  Jenkins.  ; 
fred  A.  DeCicco  and  William  ! 
Schleisner.  j 

“They  produce,”  Mr.  A-  * 
said,  “the  amount  of  copy  rl 
art  equal  to  the  work  of  two  ^ 
three  staffers.  ^ 

The  package  was  desi;.:  _ 
primarily  for  weekend  rei--- 
although  it  can  be  run  anjH  : 
of  course,  and  the  features 
from  250  to  500  words  ovf 
Covered  are  such  subjects  i 
gardening,  do-it-yourself,  J 
ti(|ues,  automobiles,  home  i:- 
provement,  sewing  and  net¬ 
work,  home  living. 

The  writing  chores  are  hr 
died  by  Miss  Jenkins  and  H 
DeCicco;  the  photography  : 
.Mr.  Schleisner. 

Miss  Jenkins  was  garden  ei. 
tor  of  the  New  York  Tir.- 
from  1043-1056.  Women’s  a: 
garden-club  lecturer  and  flo\s 
show  judge,  she  has  also  wr 
ten  a  number  of  books  on  p 
dening.  Miss  Jenkins,  a  na: 
Pennsylvanian,  was  educated! 
New  England,  now  lives 
Connecticut. 

Mr.  DeCicco  started  out  •' 
the  Si/racuse  (N.Y.)  Po.dM" 
ard  as  a  political  repor 
switched  to  copywriting 
sales  promotion  with  a  ia 
Manhattan  advertising  aee 
tried  trade-magazine  eut 
now  is  in  public  relations.  ; 

Mr.  Schleisner,  writes  "j 
weekly  camera  copy  and  i-i 
trates  articles.  He  is  a  pai-i 
in  Gottscho-Schleisner.  i 

^Animal  Crosstcords' 

Jim  Lenahan,  editor,  Ame 
can  Family  Features,  repc' 
from  the  West  Coast  that : 
has  a  new  feature — 
Crosswords,”  by  .Augusts  H  - 


^^The  Vintage  Years’% 

says  a  63-year-old  widow,  "MAKES  LATER  LIFE  WORTH 
LIVING.  Iff  the  most  helpful  feature  my  newspaper  li*« 
printed  in  the  22  years  I  have  been  a  subscriber.” 

Send  for  samples  of  this  twice-weekly  column,  now  in  its 
third  successful  year. 


R.O.  BECKMAN  •  164  West  16th  St.  •  Hialeah,  Ftij 
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SUCH  DESERVING  READERSHIP  MUST  BE 
RECOGNIZED  .  .  .  SUCH  RECOGNITION 
MUST  BE  DESERVED! 

Give  your  readers  the  best  .  .  .  send  for  samples  today. 


SUCHA  RECOGNITION 
MUST  8£  DESERVED/ 


a  TWO  OF  AMERICA'S 
TOP  MAGAZINES 
FEATURE  TWO  OF 
AMERICA'S 
TOP  COMICS 
'  IN  THE 

SAME  WEEK! 


»«wa  sill 
**  m  mgf 

***wu 

Wi  «£I  MU  fnyjj 


Charles 

Schulz's 

PEANUTS 


Al  Capp*s 

UT  ABNER 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17.  N.  Y. 


HOW  TO  SAVE  MONEY 
ON  DROSS  LOSSES 


First;  minimize  dross  by  using  type  metals  free  of 
dross-producing  oxides.  Those  are  Federated  Casto- 
matic*  Type  Metals,  made  by  a  patented  process. 

Second;  use  fluxes  judiciously  so  that  the  very  mini¬ 
mum  of  good  metal  —  it’s  always  tin  that  suffers 
most  —  goes  off  in  dross. 

Third;  trade  your  dross  in,  pound  for  pound  at  a 
modest  cost,  for  Federated  Mor-Tin*  metals.  Mor-Tin 
restores  your  metal  to  the  correct  lead-tin-antimony 
balance  and  sustains  your  casting  quality. 

We  shall,  on  request,  send  printed  matter  on  any 
or  all  of  the  foregoing  subjects.  We  have  also  an 
interesting  booklet,  “How  to  Save  Money  on  Type 
Metals”.  And  there’s  always  a  Federated  Service 
Man  not  far  from  you  who’ll  be  glad  to  discuss  your 
type  metal  problems. 

DIVISION  OF  AMERICAN  SMELTING  AND  REFINING  COMPANY 
120  BROADWAY  NEW  YORK  5,  N.  Y. 
in  Canada:  Federated  Metals  Canada.  Ltd.,  Toronto  and  Montreal 

llum  iiun,  AtMles  Babbittt.  br«ss,  brjice.  Vii'its.  lead  Pruducts,  Solders.  Type  Heists.  ItiK  Dust 


j  Dallas  News 
Honored  by 
i  ‘Newcomen’ 

I  The  Dallas  Morning  Mews, 

I  the  oldest  business  institution 
in  Texas,  was  honored  by  the 
Newcomen  Society  in  North 
America  Jan.  10  as  “a  courage¬ 
ous  and  constructive  newspaper, 
unfailingly  maintaining  the 
highest  integrity  and  the  pre- 
j  servation  of  moral  principles  as 
i  its  fundamental  policy.”  The 
occasion  was  a  dinner  at  the 
Hotel  Pierre,  New  York  City. 

Ted  Dealey,  president  and 
publisher  of  the  News,  was  the 
i  guest  of  honor.  He  was  intro- 
j  duced  by  Fred  F.  Florence, 

I  president  of  the  Republic  Na- 
i  tional  Bank,  Dallas,  and  mem- 
1  ber  of  the  Texas  Committee  of 
'  Newcomen. 

Mr.  Dealey  detailed  the  his¬ 
tory  of  the  News  from  its  first 
issue  as  the  Galveston  News  on 
.\pril  11,  1842,  and  paid  tribute 
:  to  three  men  who  guided  its 
;  destinies  through  the  years: 

Willard  Richardson,  whose  years 
!  of  service  were  from  1843  to 
I  187.5:  Alfred  H.  'Belo  from  186-5 
'  to  1901;  and  George  Bannerman 
Dealey  from  1874  to  1946. 

‘I'pland’  Venture 
j  The  Dallas  News  was  started 
I  as  an  “upland”  edition  of  the 
,  dalveston  \ews  on  Oct.  1,  186.5, 

.  Both  papers,  31.5  miles  apart, 
were  connected  by  lea.^ed  wire 
;  service  and  were  published  si- 
I  multantously. 

Mr.  Dealey  said:  “It  is  note¬ 
worthy  that  the  lives  of  these 
three  men  —  Richanison,  Belo 
I  and  Dealey  —  fell  in  three  dis¬ 
tinctly  different  eras  of  respon¬ 
sibility  of  the  American  news¬ 
paper  publisher. 

j  “Richardson  belonged  to  the 
!  age  when  the  publisher,  in  the 
!  words  of  an  old  expression,  was 
j  everything  from  editor  to  print¬ 
er’s  devil. 

“Belo  saw  the  newspaper  pub¬ 
lishing  business  expand  to  the 
point  where  the  top  executive 
necessarily  delegated  authority. 

I  He  selected  as  his  lieutenants 
I  such  capable  men  as  R.  G.  Rowe, 

^  Thomas  W.  Dealey,  Donaldson 
j  C.  Jenkins,  and  John  J,  Hand. 

In  doing  so  he  inaugurated  the 
j  first  division  of  labor  in  man- 
.  agement,  according  to  the  vary- 
!  ing  aptitudes  of  each  to  meet 
!  the  demand  for  talent. 

“G.  B,  Dealey  was  educated 
I  through  these  two  phases  of 
newspaper  publishing  under 
,  Richaidson  and  Belo,  but  the 


Ford  Drops  Co-op 
Ad  Plan  Jan.  31 

bm  ■ 

Ford  Motor  Co.  this  ’.i. 
became  the  last  of  the 
three  auto  companies  to  r 
nounce  discontinuance  of  • 
co-operative  advertising  ria- 
The  action,  involving  it, 
000  dealers,  is  effective  la- 
31. 


last  30  years  of  his  tenure - 
those  of  complete  executive 
thority — fell  in  a  new  day  wh- 
the  direction  of  the  large  ne» 
paper  publishing  business  ; 
mands  of  the  chief  execu: 
not  only  delegation  of  autke: 
ity,  but  a  genius  for  oi  iginat-. 
and  delegating  ideas  along  t- 
authority,  and  the  drive  to  - 
that  they  are  carried  out 
his  lieutenants. 

On  Rock  of  Truth 
Ted  Dealey  became  publi?  -| 
upon  the  death  of  his  father  f 
1946.  He  outlined  the  growth  1 
the  News  in  the  last  10  ye -I 
with  its  new  building  and  eq:  | 
ment  and  development  of  ra  f 
and  television  stations.  '  j 
these  material  developments  ^ 
not  the  things  of  which  we ;  | 
justly  proud,”  he  said. 

“The  greatness  of  our  ir'" 
tution  has  been  built  upon  ^ 
intangibles,  which  are 
ized  in  the  simple  lines  of 
father,  engraved  on  the  :r 
of  our  building:  ‘Build  the  N ' 
upon  the  rock  of  truth  and  ri: 
eousness.  Conduct  it  al-v- 
upon  the  lines  of  fairness  ’ 
integrity.  Acknowledge  the  r;.'  j 
of  the  people  to  get  froit 
newspaper  both  sides  of  f' 
important  question.’  ” 

• 

Error  Al>out  Twins 

Plin.ADELPH 
A  recent  story  about  lay-' 
at  the  Philadelphia  Daily  ^ 
for  reasons  of  economy 
Jan.  5,  page  9)  named  rs 
Berry  as  one  of  those  afftf 
This  was  a  mistake.  It 
Charlie  Berry.  Sam  and  Chr.’ 
Berry  are  twin  brothel's. 
a  former  reporter  on  the 
delphia  Record,  is  on  the  r- 
licity  staff  of  the  Gray 
Rogers  advertising  ag' 
Charlie  was  formerly  on 
staffs  of  the  Philadelphia  ’ 
qnirer  and  Camden 
Conrier-Posf. 

• 

Goes  to  7C 

New  Castle,'' 
Price  of  the  New  Castle 
was  increased  from  five  to  « 
cents  per  copy  on  Jan. 
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To  Advertisers, 
Agencies  And  Public 
Relations  Executives 

If  you  are  planning  a  campaign  for  1957  involving  public 
relations,  public  service,  coi’porate  or  institutional  adver¬ 
tising,  EDITOR  &  PUBLISHER  should  be  seriously  con¬ 
sidered  because — 


Experienced  public  relations  men  agree 
that  the  newspaper  is  the  primary 
medium  of  information  —  the  greatest 
single  factor  for  influencing 
an  informed  public  opinion. 

...  Mul  pravticuUy  all  important  daily 
neicspaper  exeeutires  read  EDITOR  &  CI  BLISHER. 
f  including  editors  and  reporters. 

£ 

I 

This  is  Number  3  of  a  series  of  messages  concerning  the 
value  of  EDITOR  &  PUBLISHER  as  an  indispensable 
medium  for  public  relations  advertising. 

If  you  are  interested  in  making  this  type  of  advertising  as 
effective  as  possible,  send  for  our  new  brochure,  “Rifle 
Shot  Public  Relations,” 

Tell  the  Press — and  you  tell  the  Public! 
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proach  to  some  of  the  old  th^ 
will  produce  good  pictures,  t 
may  have  become  blase  ab: 
the  odds  and  ends  in  our 
cities  which  would  make  inte 
esting  pictures  for  people  r. 
haven’t  visited  these  cities.'' 

Give  you  any  ideas? 


Danish  Fotog 
On  Southam’s 
Roving  Team 


(Permission  Granted 

Don  Moore  of  the  dt/ 
(Ohio)  Messenger  was  perr 
ted  to  make  pictures  in  v: 
Athens  juvenile  court  last  wV 
thus  establishing  a  first 
photos. 

Judge  Roger  J.  Jones  . 
photograjihic  evidence  of 
doing  might  deter  other  vcl-; 
sters  from  stealing,  and  : 
this  reason  he  broke  pieced 

Ray  Noble,  Messenger 
porter  vvbo  sat  in,  said,  T  i 
is  tbe  first  time,  in  our  knot 
edge,  that  a  photographer  k 
been  permitted  in  the  juveii' 
courtroom,  and  at  the  specii 
retiuest  of  the  juvenile  judgt 


V’ancouver,  B.C. 

Seconds  after  the  first  of  five 
Hungarian  refugee  “Freedom 
Flights’’  touched  down  at  Van¬ 
couver’s  Sea  Is- 
land  airport,  the 
pilot  climbed  out 
of  the  cockpit 
and  handed  a 
roll  of  film  to  a 
Pro- 


waiting 

film  enntainirxr  SOBBING  REFUGEES  lean  on  Bob  Metcalfe,  Winnipeg  Tribune  re- 

V  ’  »•  4.  •  ^  porter,  for  solace  in  a  poignant  picture  made  by  Villy  Svarre  of 

the  first  pic-  Southam  Newspapers, 

tures  to  reach 

here  from  Vienna,  came  from  to  pretend  1  no  sjteaka  da-  Seinig,  Munich  bureau  staffer, 

Villy  Svarre,  the  Province’s  German.”  who  covered  the  fighting  in 

29-year-old,  Danish-born  cam-  Following  their  Austrian  Hungary  and  made  that  excel- 

eraman,  a  passenger  on  the  out  stint,  the  news  team  flew  RCAF  lent  shot  of  the  release  of  Car 
bound  flight.  to  Naples  where  Svarre  cele-  dinal  Mindszenty. 

With  Bob  Metcalfe,  Winyupeg  brated  his  29th  birthday  and  In  the  f.  /'.  Picture  Log,  Hal 

Tribune  reporter,  Svarre  made  got  a  series  of  pix  on  RCAF  had  this  comment:  “As  did  Jim 
up  the  news  team  sent  by  Sou  personnel  at  the  staging  area  Spencer  of  London  last  week, 
tham  Newspapers  in  December  for  the  Middle  East.  Seinig  stressed  the  importance 

to  cover  on-the-scene  reports  of  On  the  way  home,  still  hitch  of  feature  pictures  in  the  serv-  "  •  f  burchill, 

the  Hungarian  exodus  and  other  hopping  with  the  RCAF,  he  ice  we  send  to  our  European 
European  assignments.  side-tripped  to  his  home  town,  clients. 

Svarre’s  ability  to  converse  Aarhus,  Denmark,  for  Christ-  “As  he  toured  New  York 
in  German  plus  Metcalfe’s  dex-  mas,  and  Nottingham,  England,  City  he  marveled  at  the  many  . 
terity  with  a  rented  Volkswagen  for  another  Euro))ean  assign-  interesting  things  he  saw  here, 
gained  for  the  pair  a  “johnnies-  ment.  and  we  are  going  to  photograph  ‘ 

on-the-spot”  reputation  which,  some  of  those  things  for  the  .f....  jj  .j 

within  24  hours,  had  refugees  Pictures  European  picture  market.  We’re  l•llllon  nitlbs 

arriving  in  Vienna  asking  for  .  .  ,  tr  ]  \  tf  k  SO'^g  to  give  a  new  approach  George  C.  Connor,  gtr.' 

“those  two  Canadians”  to  whom  ,,  n  ex  enter  (  oo.)  oc  y  these  subjects  and  I’m  sure  sales  manager,  Sylvania  E. 

they  wanted  to  tell  their  story.  we’ll  come  up  with  a  lot  of  good  trie  Products,  predicts  that ' 

Cat  napping  by  day,  working  ^said  ^no  nictures  he  domestic  serv  annual  consumption  of 

all  night,  the  two  newsmen  pro-  i.  "  •  ^  ^  too.  bulbs  in  this  country  will  p 

duced  a  steady  stream  of  dra-  pictures.  “Maybe  there’s  nothing  new  the  1,00(1,000,000  mark  wt' 

matic  stories  and  pictures,  be-  .  Photographer  was  Mor-  ^ 


Svarre 


Kent  Speakers 

These  will  be  some  of  thea<j 
ecutive  speakers  at  the  Kk^ 
State  University  16th  anna  * 
short  course,  March  10  22:  Cli 
managing  editey 
Xashrille  Tennesseean;  EdS:^ 
,  managing  editor,  Hw 
Ben  Wickersham,  pictew 
editor.  Loot:,  and  Pierce  Erw* 
\e)r  York  Times  Suno'B 
department.  [ 


)L,  MAN,  COOL — that  was  Keith  Korolden's  reaction  ''tV 
one  of  the  girls  competing  for  the  title  of  "Miss  Miami  ^ 
jgrapher"  in  a  hotel  swimming  pool.  The  well-waterlogga« 
Iden  is  with  the  Miami  Daily  News.  Bob  Bailey,  fellow  staW 
probably  can't  swim,  made  the  picture  through  a  window- 

19. 


Different  Vieir 

Harold  Blumenfeld,  United 
Press  Newspictures  editor,  was 
paid  a  recent  visit  by  Gerhardt 
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Medical  Society  Guide 
Revised  To  Help  Media 


New  York  State  newspaper¬ 
men  and  physicians  got  together 
in  New  York  City  Jan.  10  in  a 
■tl't'i  eraphic  demonstration  of  how 
snr  the  two  groups  may  be  led  to 
Q  t  work  more  effectively  in  close 
iwi  i  cooperation. 

f  T'  The  occasion  was  a  meeting 
for  revision  of  “A  Guide  for  Co¬ 
st^  operation”,  30,000  copies  of 

dS 

edfEl 
r 

-Td 

moT,- 


which  are  being  distributed  to 
doctors,  hospitals  and  new.-pa- 
pers  in  the  state. 

The  booklet  idea  as  a  means 
of  promoting  “a  greater  and 
smoother  flow  of  medical  news” 
was  approved  by  the  House  of 
^  Delegates  of  the  Medical  So- 
veuCciety  of  the  State  of  New  Y'ork 
at  its  148th  annual  meeting  in 
1954.  Under  the  plan,  a  sub¬ 
committee  on  cooperation  with 
media  of  information,  meets 
Ij^g^^with  repre.sentatives  of  the 
press  to  keep  the  suggested 
principles  and  procedures  as 
2-  sharp  and  up-to-date  as  pos- 
‘ditoli  ‘‘dition  is 

J  jI  issued. 

Codes  in  IH  States 
idc®  Qj,  ^  McClintock,  sub¬ 
committee  chairman,  estimated 
16  states  have  adopted  a  similar 
plan,  which  he  believes  was  first 
maugurated  by  the  Academy  of 
Medicine  in  Cleveland.  Since  it 
was  proving  helpful  in  New 
York,  he  urged  newspapermen 
present  to  do  what  they  could  to 
■‘promote  the  cooperative  spirit 
elsewhere.” 

Discussion  developed  over 
whether  or  not  the  New  Y’ork 
State  Health  Department  should 
A||  release  names  of  victims  of 
rommunicable  diseases,  includ¬ 
ing  polio,  reported  to  them  by 
doctors  under  the  law.  Norman 
^  R.  Baker,  Nyack  Journal  News, 

■  had  previously  asked  that  the 

■  names  and  addresses  be  made 
I  public. 

I  Dr.  Granville  W.  I^rimore, 
Deputy  Commissioner  of  Health, 
Glared  it  was  his  and  the  de¬ 
partment’s  “sincere  belief  that 
aothing  for  the  advancement  of 
fhe  public  interest”  would  re- 
•ult  from  giving  this  publicity, 
J^ich  might  be  considered  an 
invasion  of  privacy  by  families 
of  the  patients.” 

There  is  a  law  requiring  that 
ihrw  diseases,  tuberculosis,  ty¬ 
phoid,  and  venereal,  be  kept  con¬ 
fidential,  he  said. 

Mr.  'Baker  said  he  had  been 
*hle  to  obtain  names  elsewhere, 
^nd  Harold  E.  Addington.  Syra- 

^DITOR  8c  publisher 
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case  Herald- Journal,  represent 
ing  the  New  York  State  Society 
of  Newspaper  Editors,  agreed 
no  public  interest  was  served. 

Canons  Requested 

The  suggestion  was  made  that 
the  Canons  of  Journalism,  the 
ethical  rules  adopted  by  the 
.American  Society  of  Newspaper 
Editors  in  1923,  be  published  in 
the  booklet.  The  present  is.sue 
states: 

“Press,  radio  and  television 
newsmen,  science  and  magazine 
writers  recognize  that  the  first 
obligation  of  the  doctor  and  the 
hospital  is  to  safeguard  the  life, 
health  and  legal  rights  of  the 
patients.  Conversely,  the  doctor 
should  be  aware  of  the  exist¬ 
ence  of  the  ‘Canons  of  Journal¬ 
ism.’  ” 

Revisers  of  the  book  also 
agreed  to  give  greater  promi¬ 
nence  than  now  to  what  is  now 
paragraph  nine,  but  will  be 
made  paragraph  four,  reading: 

“Doctors  of  medicine,  other 
than  officially  designated  spokes 
men,  when  approached  by  rep 
resentatives  of  the  press,  radio, 
television,  science  or  magazine 
writers  for  information  relating 
to  scientific  subjects  are  urged 
to  comply  with  such  requests. 
In  cases  where  premature  re 
lease  of  scientific  information  is 
a  concern,  a  frank  discussion  of 
the  problem  is  suggested  be 
tween  the  doctor  and  the  press 
lepresentative.” 

‘Purpose’  Defined 

The  front  page  “Purpose”  of 
the  booklet  will  be  revised  to 
read  (italicized  words  are  new) : 

“Purpose  of  this  Guide  is  to 
promote  a  greater  flow  of  ac¬ 
curate  and  understandable  med¬ 
ical  news  from  the  medical  pro¬ 
fession  and  hospital  associations 
to  those  w’ho  collect  and  dis- 
■seminate  such  news.” 

An  addition  was  also  made 
to  what  is  now  section  seven 
which  concerns  information  con¬ 
cerning  a  specific  patient  which 
requires  the  physician  to  obtain 
the  patient’s  permission.  Added 
will  be  this  .sentence:  “There  is 
no  objection  to  a  physician  en¬ 
couraging  the  patient  or  his 
family  to  state  the  cause  of  ill¬ 
ness,  or  the  cause  of  death, 
when  this  information  is  re¬ 
quested  by  a  bonafide  repre¬ 
sentative  of  the  press.” 

Members  of  the  subcommittee 
with  Dr.  McClintock  are  Doc 
tors  Henry  I.  Fineberg  and 
John  D,  Naples. 

for  January  19,  1957 


Present  at  the  meeting  were 
.lulian  Anthony,  American 
Broadcasting  Company;  Donald 
G.  Cooley,  Society  of  Magazine 
Writers;  Mr.  .Addington;  Mr. 
Raker;  C.  M.  Royle,  executive 
director.  Hospital  Association  of 
New  York  State;  Rodney  Stahl, 
Newspaper  Reporters  Associa¬ 
tion  of  New  York  City;  Philip 
Schuyler,  Editor  &  Publisher; 
Frank  Engel,  Newspaper  Re¬ 
porters  Association  of  New 
York  City;  Dr.  Larrimore;  Dr. 
Ezra  A.  Wolff,  assistant  secre¬ 
tary  of  the  medical  society; 
Dr.  Floyd  S.  Winslow,  chairman, 
public  relations  committee,  and 
these  members  of  the  MSSNA' 
Public  and  Professional  Rela¬ 
tions  Bureau:  Frederick  W. 
Miebach,  director,  Martin  J. 
Tracey,  Thomas  E.  Walsh,  and 
John  Schuyler. 


Plenty  of  Discussion 
I’lunneil  at  Workshop 

Cairo,  Ill. 

Everybody  will  get  into  the 
act  at  Southern  Illinois  Univer- 
city’s  Newspaper  Editorial  Poli¬ 
cies  Work.shop  Jan.  26-27  here 
if  Director  Charles  C.  Clayton 
has  his  way. 

Designed  as  a  “lot  your  hair 
down”  meeting  for  editors  of 
small  daily  newspaper,  the 
weekend  workshop  will  be  built 
around  informal  discussion 
period.s. 

Discussion  toj)ics  and  leaders 
will  include:  “How  Small  Town 
Dailies  and  Radio  Stations  Can 
Live  Together”  by  Marshall  H. 
P<x>le,  general  manager  of  Sta¬ 
tion  WVLN,  Olney;  and  “How 
To  Develop  Features  and  Good 
Local  Pictures  With  a  Small 
Staff”  by  William  C.  Boyne,  edi¬ 
tor  of  the  Southern  Illinoisan, 
Carbondale. 

Speaker  at  the  Saturday  eve¬ 
ning  dinner  will  be  Paul  Tiblier, 
managing  editor  of  the  Jackson 
(Miss.)  St.atr  Times. 


Printing  School 
('oiit^triiction  Is  Bc^in 

Cornerstone  was  laid  Jan.  17 
for  the  world’s  biggest  printing 
school,  a  $10,000,000,  seven- 
story,  three-shift  vocational 
high  school  in  New  York  with 
a  capacity  of  2,727  students. 

The  date  was  the  251st  an¬ 
niversary  of  the  birth  of  Ben¬ 
jamin  Franklin. 

The  Board  of  Education 
works  in  close  cooperation  with 
newspapers,  commercial  print¬ 
ing  plants  and  unions  of  print¬ 
ing  trades  employes  in  operat¬ 
ing  the  New  York  School  of 
Printing. 


No.  2  Agency 
In  Gigantic 
Office  Move 

New  York  headquarters  office 
of  McCann-Erickson,  Inc.,  sec¬ 
ond  largest  U.S.  advertising 
agency  ($210  million  billings), 
moves  next  week  from  six  dif¬ 
ferent  buildings  into  14  floors 
of  485  Lexington  Ave. 

Marion  .1.  Harper  Jr.,  presi¬ 
dent,  other  top  officers,  the  In¬ 
ternational  Division  and  check¬ 
ing,  billing  and  accounting  re¬ 
main  at  50  Rockefeller  Plaza. 

The  gigantic  mass  move  is  di¬ 
rected  by  Frances  Richards, 
vicepresident  and  office  mana¬ 
ger,  who  has  been  many  years 
with  the  agency.  Her  right-hand 
man  is  Rudyard  C.  McKee. 

By  Wednesday,  Jan.  23,  news¬ 
paper  representatives  may  call 
on  the  media  department  on  the 
14th  floor  of  the  new  adilress. 
This  department  handles  50 
different  accounts  in  the  New 
Y'ork  office  alone,  under  a  sys¬ 
tem  of  associate  directors  and 
buyers  under  W’illiam  Decker, 
vicepresident  and  media  chief. 

Print  buyers,  with  the  ac¬ 
counts  they  handle,  are: 

Miss  Nancy  Grainger:  .Amer¬ 
ican  Rayon  Institute,  Com 
Products  Sales  Co.,  Ea.stco,  Es¬ 
so  Standard  Oil  (Flit),  Dorothy 
Gray,  Holmes  &  Edwards  Divi¬ 
sion,  International  Silver,  Lehn 
&  Fink,  Savings  and  Loan  .As¬ 
sociation,  Seek  &  Kade  (Per¬ 
tussin),  Tampax,  Vickers-.Arm- 
strong,  Whitehall  Pharmacal 
( Duplexin). 

Paul  Zappert:  American  Safe¬ 
ty  Razor  Co.,  Columbia  Records, 
B.  F.  Goodrich,  Hamden  Brewin 
Co.,  John  Hancock,  Melrose 
Distillers,  and  Manufacturers 
Trust  Co. 

Roger  Gaylord:  Atlas  Supply 
Co.,  Barrett  Division,  Canadian 
National  Railway.  Donohue 
Sales  (Durene),  National  Bis¬ 
cuit  Co.,  Norwegian  Canners 
Association,  Talon,  Inc. 

William  Wanner:  Cowles 
Magazines,  Bulova,  Schenley 
Distillers. 

Miss  Vicki  Grundell:  Chese- 
brough  Mfg.  Co.,  Mennen  Co., 
Nestle  Co.,  Owens-Corning  Fi- 
berglas  Corp.,  U.S.  Borax  & 
Chemical  Corp.,  U.S.  Potash 
Co.,  Viataullc  Co. 

Vincent  I^rkin:  Chesterfield. 

Robert  Plyer:  Coca-Cola  Co. 

Howard  Tobias:  Enjay.  Esso 
Standard  Oil  (Except  Flit). 

James  Ault:  Penola  Inc., 
Standard  Oil  of  N.  J.,  an«l 
Standard  Oil  International. 
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Ike  Seeks 
Higher  Mail 
Rates 


for  1957  and  1958,  respectively,  rri  •  ^ 

.After  adjustments  are  made  for  I 

changes  in  financing,  the  av-  «7 

erage  cost  for  handling  a  mill-  Prkcf 

ion  pieces  of  mail  has  been  re-  J_IUoLwll  1  LfoL 


Ag 


am 


pieces 

duced  by  approximately  $1,363  „  ,, 

during  the  past  4  years  despite  HllfllP 

increases  in  salaries,  transpor-  iClil  A 


Washington 
President  Eisenhower  is  pre¬ 
paring  a  message  to  Congress 
proposing  a  new  rate  schedule 
which  would  cost  mail  users  an 
additional  $654  million  begin¬ 
ning  with  the  next  fiscal  year, 
July  1,  1957. 

This  w’as  disclosed  Wednesday 
when  the  Budget  Message  was 
sent  fiom  the  White  House  to 
Capitol  Hill.  Details  were  re- 
seived  for  the  special  message. 
However  it  is  common  knowl- 


tation  costs,  and  mail  volume.’ 

President  Eisenhower  has 
asked  for  an  appropriation  of 
$28  million  to  finance  a  project 
under  which  the  Postmaster 
General  will  prepare  for  Con¬ 
gress  a  report  on  expenses  in¬ 
curred  in  each  fiscal  year  for 
certain  types  of  mail  being 
carried  either  without  compen¬ 
sation  or  at  reduced  rates. 

The  White  House  has  reck¬ 
oned  that  the  operating  deficit 
can  be  cut  from  $651,000,000  to 


ward  J.  Mylett,  John  Co-J 
E.  F.  Ryan  and  Stanley  Whjv 
representing  various  emplovi, 
groups,  $500  each.  The  f:| 
ploye  representatives  told  tii(| 
court  they  did  not  seek  ar 
remuneration. 

More  than  a  score  of  e?l 
ployes  and  employe  representj 


Pac 

{Con 


Boston 

All  efforts  to  reorganize  the 
suspended  Boston  Post  have 
failed,  the  three  court-appointed 
trustees  reported  to  Federal 
Judge  George  C.  Sweeney  Jan. 

14,  the  deadline  for  submitting 
a  plan  of  reorganization. 

A  plan  of  reorganization  “can 
not  be  effected,”  the  tru.stees 

Trustees  Thomas  W.  Lawless  4- A  1^0081(161^ 
Charles  M .  Bartlett  and  Joseph 


Calir 
sches  J 
liewspt 
require 
in?  te 

tives  of  the  Post  testified  ^1 
fore  the  Suffolk  County  GrarJ 
Jury  Jan.  15  in  connection  wi;  [ 
complaints  of  non-payment  el 
nearly  $400,000  in  wage? 
the  former  publisher  to 
workers. 


edge  that  Ike  will  repeat  last  $67,000  if  the  recommendations 


year's  proposition  that  the 
annual  operating  deficit  be  over¬ 
come  by  substantially  boosted 
second-class  rates  and  by  rais¬ 
ing  the  first  -  class  minimum 
from  three  cents  to  either  four, 
or  five,  cents. 

In  the  current  fiscal  year, 
ending  June  30,  the  Post  Office 
Department  is  expected  to  han¬ 
dle  6,963,600  pieces  of  second- 
class  mail,  producing  revenue  of 


for  higher  rates,  improved  fa¬ 
cilities,  and  the  survey,  are  ap¬ 
proved  by  Congress. 

Big  Surplus 

Ijast  year,  the  President  asked 
Congress  to  boost  rates  to  bring 
in  an  additional  $350  million. 
The  surplus,  he  computed,  would 
be  .$400  million,  including  fruits 
of  the  higher  po.stal  levels. 
However,  the  budget  was 
brought  into  balance  w’ithout 


$69,766,000.  At  the  present  Office  Department 


postage  rate  and  normal  busi¬ 
ness  increase,  handling  of  7,053,- 
400  pieces  would  produce  reve¬ 
nue  of  $71,096,000  next  year. 

Economic  Handling  .Sought 

The  President  will  ask  Con¬ 
gress  to  reduce  the  operating 
budget  which  he  attributes 
largely  to  loss  on  second-class 
mail,  and  to  provide  $70  million 
for  a  program  of  modernization 
which  is  calculated  to  economize 
on  handling  costs. 

The  Congress  was  told  in  the 
budget  message : 

“The  postal  service  is  financed 
primarily  from  postal  revenue 
and  that  part  of  expenditures 
in  excess  of  revenue  is  financed 
by  appropriation  from  the  gen¬ 
eral  fund  of  the  Treasury. 

“The  President’s  program  in¬ 
cludes  legislative  proposals  to 
substantially  increase  postal 
revenues  and  thereby  permit  the 
postal  service  to  operate  more 
nearly  on  a  .self-sustaining  basis 
and  contingent  upon  this  is  a 
further  investment  for  the  mod¬ 
ernization  of  facilities  and 
equipment.  None  of  the  tables 
that  follow  reflects  any  in¬ 
creases  in  revenue  that  may  be 
derived  from  future  legislation 
to  increase  postal  rates.  (De¬ 
scriptive  materials  accompany¬ 
ing  the  tables  referred  to 
follows  at  this  point.)  The  defi¬ 
cit  for  1956  W’as  $464  million 
and  deficiencies  of  $483  million 
and  $651  million  are  estimated 


charges  and  the  surplus  turned 
out  to  be  $1.7  billion.  That  re¬ 
sult  flower!  from  unexpectedly 
good  business  conditions,  gen¬ 
eral  throughout  the  country, 
which  brought  Treasury  receipts 
higher  than  had  been  estimated. 

After  many  months  of  delib¬ 
eration,  the  House  Post  Office 
Committee  prepared  a  bill  in¬ 
creasing  second-class  postage 
rates  by  120'7r  on  advertising 
content  and  31 '"J’  on  editorial 
content.  The  increases,  aggre¬ 
gating  were  to  come  over 

a  five  year  period. 

It  W’as  proposed  to  increase 
the  present  rate  of  1.95c  per 
pound  on  both  advertising  and 
news  content  in  the  first  and 
second  zones.  The  rate  would 
go  to  2.5c  on  news  and  4.3c  on 
ailvertising. 

The  House  approved  the  bill 
but  Congress  cjuit  before  reach¬ 
ing  it  on  the  calendar. 


P.  Healey  informed  the  court 
they  have  been  in  contact  with 
“a  large  number  of  interested 
parties”  but  that  no  plan  had 
been  submitted  which  appeared 
to  them  to  be  fair,  equitable 
and  feasible. 

The  trustees  said  it  would 
not  be  in  the  best  interest  to 
reque.st  the  court  for  a  further 
extension  of  time  for  reorgani¬ 
zation.  Bankruptcy  Clerk  Kath¬ 
leen  O’Dea  said  that  the  report 
of  the  trustees  will  come  before 
Judge  Sweeney  in  the  near  fu¬ 
ture  on  the  question  of  ac¬ 
ceptance  and  to  hear  objections 
if  anv. 


Metropolitan 
Area  Project 


Form  Siiiiplifieil 

Washington 
The  Post  Office  Department 
has  eliminated  a  complicated  ap¬ 
plication  for  second-class  mail¬ 
ing  rights.  The  application  now 


Action  .Still  Possible 

Under  the  Bankruptcy  .Act, 
it  is  still  possible  for  the  Post 
Publishing  Company  to  submit 
its  ow’n  plan  of  reorganization 
when  the  case  comes  up  in 
court. 

Publication  of  the  125-year- 
old  Boston  morning  and  Sunday 
newspaper  was  suspended  after 
the  issue  of  last  Oct.  4  when 
Publisher  John  Fox  had  not 
found  a  purchaser  for  the  pa¬ 
per.  While  the  trustees  were 
filing  their  report  on  Jan.  14, 
Mr.  Fox  confeiTed  with  the  new 
Democratic  Governor,  Foster 
Furcolo,  for  15  minutes  at  the 
State  House.  The  context  of 
their  talk  was  not  made  public. 

The  trustees  were  paid  $18,- 
0(10  each  for  their  services.  Pe¬ 
titions  for  fees,  which  were  al 
lowed,  amounted  to  $74,000. 
They  were  filed  by  the  trustees, 
counsel  for  the  creditors’  com¬ 
mittee  and  several  others. 

Attys.  Robert  Segal  and 
Arthur  T.  Wasserman,  counsel 
for  the  creditors’  committee, 
were  paid  $3,500  each.  Fried¬ 
man,  Atherton,  Sisson  &  Kozol, 


may  be  made  on  a  simple  single  counsel  for  the  Post,  received 
sheet  form,  printed  on  one  side.  $5,000.  Others  receiving  fees 
The  applicant  fills  in  a  small  were:  Raymond  E.  Werner, 
portion  and  mails  it  in  a  win-  chairman  of  the  creditors'  com- 
dow  envelope  without  further  mittee,  $2,500;  Atty.  Sidney  S. 
addressing,  to  his  postmaster.  Grant,  secretary,  $3,500;  Ed- 


A  project  of  compiling  ne\i' 
paper  circulations  by  the 
metropolitan  areas  is  being  co:j 
sidered  by  the  American 
sociation  of  Advertising  Age:  ®  .  “ 
cies.  V"" 

John  J.  Flanagan,  vicepre 
dent  of  .McCann-Erickson,  hij 
been  named  a  subcommittee ' 
one  of  tbe  newspaper  comir.' 
tee  to  woik  with  staff  man  Hrj 
ry  Paster  to  determine  the  fei-j 
ibility  and  cost  of  such  an  eI 
dertaking. 

The  Audit  Bureau  of  Cirouij 
tions  has  now  made  newspa;- 
circulation  reporting  by  met’  I 
politan  areas  optional.  It  is :  | 
belief  in  the  agency  field,  h  -  j 
ever,  that  few  papers  will  esr  j 
cise  the  option. 

Presently  most  papers  ha 
set  their  own  trading  area 
These  do  not  follow  defirf- 
county  lines,  making  compa: 
son  with  data  supplied  by  t  Jelo| 
government  and  other  soutt- 
impossible. 

“It  looks  as  though  we  rc- j 
do  a  lot  of  work  for  ourselve![ 

Mr.  Flanagan  said. 

All  the  infoi’mation  agetic' 
and  advertisers  desire  is  newt 
ABC  reports,  but  must  be  c- 
out  and  tabulated.  This  is 
times  done  by  individual  aci 
cies. 

Hope  of  the  subcommittee 
to  get  preliminary  work  on  ^ 
project  completed  by 
Then,  if  the  cost  is  not  #*1 
high,  and  newspapers  conC' 
to  show  no  inclination  to  hf'r 
the  compilation  will  be  W'l 
pleted  with  the  expectation  titfj 
the  data  will  be  levised  in  t**'| 
year  periods.  ^ 

Daniel  .M.  Gordon,  Ruthn* 

&  Ryan,  is  chairman  of  l*| 
4-.A  newspaper  committee. 
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{Pack less  Mat 

(Continued  from  page  11) 

I  Calm  discourse  on  the  head- 
'  ches  and  problems  of  adaptinj; 
newspaper  shop  practices  to  the 
retiuirements  of  new  mat-mak- 
np  techniques  and  materials 
ept  the  entire  two-hour  period 
,n  a  friendly  plane.  If,  as  the 
4)rri(lor  possip  had  it  for  two 
lays,  there  was  going  to  be  an 
lUtburst  by  stereotypers  to  take 
hem  “off  the  hot  seat”  in  this 
ixpeiimental  peiiod,  it  was  ef¬ 
fectively  cast  off. 

Elder  statesmen  of  this  12- 
I ear-old  conference  carried  the 
lay  for  good  relations  between 
[he  pressmen  and  stereotypers. 

Eomposing  room  men,  who 
light  have  thought  themselves 
)nly  on  the  sidelines  in  this 
fuming  battle  of  the  plates,  took 
tindly  notice  of  criticism  that 
fhot  in  their  direction.  They 
aere  the  wounded,  if  any  suf¬ 
fered  battle  scars. 

Much  of  the  credit  was  given 
ater  to  the  Brothers  Weiskittel 
Sid  of  the  Cincinnati  En- 
Hirer  and  Earl  of  the  Youngs- 
own  Vindicator — for  exonerat- 
the  stereo  crews  from 
barges  that  they  are  inept  in 
corking  with  Mat-Pak  or  pack- 
ess  mats. 

Calls  for  .Standards 
Ferdinand  Mier,  stereo  chief 
t  the  Detroit  (Mich.)  Free 
reng,  scored  a  bullseye  for  har¬ 
monious  team  work  in  the  pro¬ 
duction  shops  when  he  called  for 
atablishment  of  definite  stand- 
rds  of  newspaper  printing. 

“It  has  taken  35  years  to 
ring  the  dry  mat  to  its  present 
uality  and  usefulness,”  said 
r.  Mier,  driving  home  a  point 
bat  Mat-Pak  and  its  allied 
'ackless  mat  are  recent  de- 
elopments  from  the  laboratory. 
Let’s  set  the  standards  first 
t>d  then  find  the  materials  that 
these  standards.” 

There  are  things  that  have  to 
done  better  in  the  press 
wm,  said  Earl  Weiskittel, 

(numerating  over-packing,  ex- 
e^sive  indentation  on  plates 
nd  "mushy”  blankets. 

“lou  can’t  blame  the  stereo- 
■'■pers  for  not  getting  good  re- 
ults  with  something  new  that 
snt  near  peifection,”  he  cau- 
oned. 

Inder  Field  Tests 
frank  Stanczak  of  the  ANPA 


On  his  list  were  the  Cincin-  that’s  exactly  what  newspaper 
nati  Enquirer,  South  Bend  production  is.” 


Tribune,  Washington  Edition  of 
the  Wall  Street  Journal,  Mil- 
ivaukee  Journal,  Rochester 
Times  Union,  Aurora  Beacon- 
Xews,  and  Rockfoi'd  Re-ffister- 
Star. 

Mat-Pak,  he  said,  has  proven 
its  value  as  a  time-saver,  not 
only  in  the  stereo  shop  where 
the  average  was  10  man-min¬ 
utes  per  page  in  packing,  but 
elsewhere  in  the  plant  because 
stereotypers  can  be  shuttled  be¬ 
tween  functions  to  speed  the 
preparation  of  plates. 

He  cited  the  experience  of 
the  Poughkeepsie  (N.Y.)  New 
Yorker  in  getting  to  press  on 
time  with  a  48-page  paper  when 
27  pages  had  to  be  processed  in 
90  minutes.  The  use  of  Mat-Pak 
on  eight  pages  made  the  differ¬ 
ence  in  this  combination  stereo¬ 
press  shop. 

At  Work  on  Systems 
In  the  next  six  months,  Mr. 
Stanczak  said,  the  Research  In¬ 
stitute  aims  to  develop  a  cost 


Trouble  in  Composing  Room 
Mr.  Weiskittel  drew  attention 
to  the  glaring  lack  of  precise 
measurements  in  composing  ma-  4  CC  *  IT’  J  *  1 
terial.  In  using  Mat-Pak,  he  iVlIBirS  HiClllOr 


W.  P.  Simms 
Dies;  Foreign 


said,  it  was  found  that  mono¬ 
type  base  material  wouldn’t 
give  the  desired  results.  New 
metal  had  to  be  substituted. 
Many  of  our  troubles,”  he 


Washington 
William  Philip  Simms,  75, 
former  United  Press  corre¬ 
spondent  and  executive,  and 


said,  “begin  in  the  composing  later  Scripps-Howard  Newspa- 


room  where  there  is  a  great 
lack  of  knowledge  of  press 
work.  There  must  be  precise 
measurements  for  type,  base, 
rules,  etc.  to  meet  standards.” 

Charles  M.  Kirk,  Detroit 
(Mich.)  News  stereo  superin¬ 
tendent,  asked  if  the  Enquirer 
had  specific  data  on  the  bene¬ 
fits  of  Mat-Pak. 

This  information  was  offered 
by  Mr.  Griesmeyer;  The  stereo 
shop  processed  180  more  pages 
in  November,  1956,  than  in  No¬ 
vember,  1955,  and  the  total  pay¬ 
roll  was  $106  less  for  the  month, 
even  with  a  scale  increase.  The 


system,  a  specific  system  for  cost  per  page  dropped  from 


use  of  Mat-Pak,  a  training  pro¬ 
gram,  and  a  measurement  of 
cost  and  quality  of  competitive 
packless  mats. 

LeRoy  Coates,  press  superin¬ 
tendent  of  the  Grand  Rapids 
(Mich.)  Press,  asserted  that 


$11.86  in  1955  to  $10.75  in  1956, 
and  it  was  noted  that  Mat-Pak 
averages  16  cents  per  page 
more  than  hand-packing  ma¬ 
terial. 

Considerable  Saving 
With  the  processing  of  450 


some  packless  mats  were  giv-  pages  per  week,  the  saving  of 
ing  trouble.  Pressmen  were  i,etter  than  $1  per  page  is  con- 
complaining  he  said,  that  they  siderable,  Mr.  Griesmever 
had  to  clean  up  the  “nigger-  claimed. 

heads”  and  do  other  work  that  elimination  of  the  pack- 

stereotypers  should  do.  jjjg  chore  means  a  dividend  to 

“The  suggestion  has  been  newspaper  in  the  form  of 
made,”  Mr.  Coates  said,  smil-  conservation  of  plant  space,  it 
ingly,  “that  we  should  make  suggested  by  W.  E.  Tookey, 


maintenance  men  out  of  the 
steieotypers  on  their  dead  time 
and  have  them  reset  the  rollers 
on  the  press.” 

Edward  Griesmeyer,  produc¬ 
tion  manager  of  the  Cincinnati 
Enquirer,  countered  with  the 
report  that  his  paper  has  been 
using  nothing  but  Mat-Pak 
since  July  and  theie  hasn’t  been 
a  pressroom  complaint.  An  im¬ 
pression  change  was  required 
once. 

The  Milwaukee  (Wis.)  Jour¬ 
nal  is  heading  for  100%  use 
of  the  new  material,  LeRoy  B. 
Schultz,  press  superintendent, 
advised. 

The  Cincinnati  Enquirer’s 
press  foreman,  Sidney  Weiskit¬ 
tel  Sr.,  distinguished  between 
Mat-Pak  and  the  no-pack  mats 
that  are  being  marketed  to  em¬ 
phasize  that  his  shop’s  experi- 


stereo  boss  at  the  Flint  (Mich.) 
Journal.  He  told  how  use  of 
packless  mats  enables  his  shop 
to  man  a  second  molding  ma¬ 
chine  at  deadline  time. 

Royal  H.  Rager,  South  Bend 
(Ind.)  Tribune's  stereo  superin¬ 
tendent,  contnbuted  the  note  on 
which  the  discussion  came  to 
a  close:  That  it  becomes  neces¬ 
sary,  with  the  use  of  the  new 
materials,  to  apply  microscopic 
controls  to  all  phases  of  the 
printing  process. 

“Since  Mat-Pak  is  more  pre¬ 
cise,  it  re«|uires  a  reclieck  of  all 
tolerances,”  he  said.  “It  l>e- 
hooves  us  to  be  craftsmen,  not 
blacksmiths.” 

• 

In  IVst  Kit<‘li(‘ii 

Cl.EVEl,AND 
Miss  Marion  Fisher,  thera- 


llssearch  Institute  staff  reported  ence  is  with  the  ANPA  process,  peutic  dietitian  at  Cleveland 


that 


pers  foreign  editor,  died  Jan. 
16. 

Mr.  Simms’  newspaper  career 
spanned  more  than  a  half  cen¬ 
tury. 

He  was  born  in  Grantville, 
Ga.,  Aug.  28,  1881,  and  was 
educated  at  the  Georgia  School 
of  Technology  and  the  Univer¬ 
sity  of  Georgia. 

Mr.  Simms  began  his  news- 
j)aper  career  on  the  Atlanta 
(Ga.)  Journal  in  1902.  He 
joined  Scripps-Howard  in  1903 
as  drama  critic  and  later  be¬ 
came  city  editor  on  the  Cin¬ 
cinnati  (Ohio)  Post. 

He  joined  the  UP  in  1!»09 
and  became  a  Paris  correspond¬ 
ent.  During  World  War  I,  he 
served  as  war  correspondent  in 
France,  Italy,  Belgium  and 
Russia. 

From  1916  until  1918,  Mr. 
Simms  was  assigned  to  the 
British  expeditionai*y  forces. 

He  was  chief  of  the  UP 
Paris  bureau  during  the  peace 
conference  following  World 
War  I. 

From  1919  to  1920  he  was 
Washington  manager  of  INS. 
He  became  Scripps-Howard 
foreign  editor  in  1920,  a  posi¬ 
tion  he  held  for  30  years. 

Mr.  Simms  also  covered 
World  War  II.  He  was  an  ac¬ 
credited  war  correspondent 
with  the  French  Anny  from 
1940  until  the  fall  of  Paris  and 
then  was  assigned  to  SHAEF 
headcfuarters  from  1943  to 
1945. 

He  was  the  recipient  of  many 
honors,  including  the  British 
War,  British  Victory  and 
French  Verdum  medals;  Po¬ 
land’s  Officer’s  Cross  Order  of 
Polonia  Restituta  and  France’s 
Officer  Legion  of  Honor. 

Mr.  Simms  was  a  fellow  of 
the  .\merican  Geographic  So¬ 
ciety  and  a  member  of  the 
American  Society  of  the  French 
lyegion  of  Honor,  the  American 
.\cademy  of  Political  and  So¬ 
cial  Sciences,  the  Academy  of 
Political  Science,  the  National 


■  seven  newspapers  are  field-  “The  bugs  will  be  eliminate*!  Clinic  Hospital,  has  joined  the  .4udubon  Society,  Ypres  League. 


testing  Mat-Pak,  the  labora-  in  these  new  methods  and  it  will 
toiy’s  flow-on  molding  material  make  the  lives  of  the  pressmen 
“t^t  eliminates  the  tedious  and  stereotypers  much  easier,” 


peeking  of  open  areas  in  mats  he  said.  “We  must  create  a  pre- 
*>th  felt  strips.  cision  method  of  manufacture — 
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home  economics  staff  of  the 
Cleveland  Plain  Dealer.  She 
will  officiate  in  the  paper’s  new 
test  kitchen  and  will  write  of 
kitchen  equipment  and  its  use. 


the  National  Press  and  Cosmos 
Clubs,  the  Washington  and 
New  York  Overseas  Writers, 
and  the  .\nglo-American  Clubs 
of  Paris. 
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m  j  li  ^  1  •  I)rofessional  improvement,  “Kach  medium  is  competitive 

p  she  said.  with  the  other  but  each  comple- 

iTiV^vl-XC*.  i  Cl-V^Vy  “There  are  not  six  real  pub-  ments  the  other,  too,”  declared 

11  relations  directors  with  .Mr.  Kops.  “Each  can  accelerate 

p  llTllT*f^  \  illrl  I  authority  in  newspapers  in  this  interest  in  the  other.” 

X  ixxxixvy  country,”  charged  Mrs.  Gris-  .At  the  conclusion  of  the  dis- ' 

Bv  Kav  Erw  in  wold.  “Newspapers  should  use  cussion,  Oliver  Gramling,  assist- 

r  .111  r  i-u  1.  i:'  •  *  _  „  the  modern  tool  of  public  re-  ant  general  manager  of  the  ' 

News  media  face  great  dial  dog  of  liberty.  For  instance,  ^  n......  ^JTi  j  I 

...  j  ®  ,  _ .  •  lations.  .Associated  Fress  and  president 

figes,  opportunities  and  pros-  the  people  are  not  fully  in-  ,  ,  _ .  . 

cts  in  the  next  decade.  formed  on  all  eroveriiment  ac-  Television  News  ...  '  _ .  socia  ion,  | 


lenges,  opportunities  and  pros-  the  people  are  not  fully  in-  ’  '  ‘  1 

pects  in  the  next  decade.  formed  on  all  government  ac-  Television  News  '  Fdward^W^R***^^  ■ 

Each  segment  of  news  media  tivities  in  Washington.  Fred  Friendly,  producer  and  ^  ' 

has  advantages  and  disadvan  “Second,  have  courage  and  editor  of  the  CBS-TV  show,  I 

tages  peculiar  to  its  own  field  independence  on  the  editorial  “See  It  Now,”  said  the  televi-  Dean  Barrett  Speaks 

and  facilities.  page.  One  of  the  key  roles  for  sion  Industry’s  emphasis  on  ex-  "There  is  same  cause  for 

These  were  conclusions  of  a  newspapers  is  for  their  edi-  pensive,  highly  competitive  en  gloom  but  the  situation  is  not 

panel  on  “News  Media,  19.)7-  torial  pages  to  present  the  con-  tertainment  programs  during  near  hopeless,”  said  Dean  Bar- 

67”  conducted  by  the  .Alumni  science  of  this  country  and  the  the  principal  viewing  hours  of  rett.  “There  has  been  a  reduc-  ’ 

.Association  of  the  Graduate  free  world.”  the  evening  preclude  that  medi  tion  in  the  number  of  news- 

School  of  Journalism,  Columbia  Weaknesses  of  newspapers  attaining  its  potentials  in  papers  but  no  reduction  in  their 


called  on  Dean  Edward  W.  Bar-  ;  i 
rett  for  a  brief  talk.  i 

Dean  Barrett  Speaks 
"There  is  same  cause  for 


University,  Jan.  16. 


mentioned  by  the  newspaper  news  realm. 


responsibility  and  they  art 


The  panel  moderator,  Robei  t  included  confusion  on  “^V  news  did  not  exist  10  meeting  that  lesponsibility  bet- 

U.  Brown,  president  and  editor  the  part  of  some  about  straight  y®ai's  ago  and  may  not  10  ter  than  they  did  15  years  ago. 
of  Editor  &  Pi’BLISHER,  opened  interpretation  (edi-  y®»>’s  from  now,”  he  remarked  The  number  is  not  the  criteria 

the  discussion  by  delineating  the  goj^n^gnt  should  be  on  the  laconically.  “Our  problem  is  for  the  ijuality  of  newspapers, 

role  of  business  publications  editorial  page),  a  tendency  to  1®  unlike  the  journal-  Many  one-ownership  newspaper 

both  technical  and  news  cover-  ism  of  our  colleagues  —  it’s  cities  are  well  served— Provi- 

age  journals.  sion  of  foreign  news,  to  print  show  business.  From  8  to  11  dence,  R.  I.,  is  a  shinine 

Trade  Papers  Improve  features  instead  of  hard  news.  P-m-*  TV  has  nothing  to  do  example. 

“Trade  journals  are  where  He  advocated  careful  invest!-  "’ID'  it  does  best  taking  “If  TV  is  to  be  saved  from  it 

newspapers  were  25  years  ago  gation  into  newsprint  substi-  P®®!’  ®  T?  soap  operas,  it  will  be  done  by 

with  advertisers  sometimes  at-  tutes,  into  color  reproduction,  ® ii  ^  criticism  of  the  press,”  hf 

tempting  to  influence  news  cov-  into  automation  providing  more  ‘  j  .v  i?  *  added. 

erage  but  there  has  been  im-  efficiency  for  newspaper  produc  ®  Dean  Barrett  attacked  ‘pea- 

provenient  in  the  field,”  ob-  tion.  '  ^est-  pyt”  newspaper  salaries  of  thf 

served  Mr.  Brown.  “Business  Public  Relations  ®"/i.  ®''t®'’fa''"^®''D  News  ,,ast  and  declared  the  trend  to 

journals  are  in  the  ascendancy,  pa>-  professional  salaries  mus: 


ratings  and  the  best  hours  are  Oeaii  Barrett  attacked  ‘pea- 
given  over  to  quiz  shows,  west-  nut”  newspaper  salaries  of  tho 
erns  and^  entertainment.  News  past  and  declared  the  trend  to 
and  public  affairs  do  badly  in  nrofessional  salaries  must 


journals  are  in  the  ascendancy,  iionnAr  PrtcwnlH  tu  a"®"’®  a®  ""‘"y  "i  pay  professional  salaries  must 

are  being  accepted  to  a  greater  ,„b  iTer  of  XSc  rT  ‘‘’T.p  ^  ,  K®  farther.  He  called  for  long- 

degree  and  thev  provide  news  /h®  range  planning,  for  more  polit- 

in  their  own  fields  not  avail  'r '1*  I  ?'  ically  uncommitted  papers  anc 

able  elsewhere.”  of  public  relations  vill  increase  tough.  Its  .show  business.  It’s  f^,.  enlightened  craftsmer. 

“Rusine.ss  publications  are  .n  in  hard  to  hold  up  TV  news.”  to  inform  the  public  on  public 


of  public  relations  will  increase  tough.  It’s  .show  business.  It’s  f^,.  enlightened  craftsmer. 

.  ^'ard  to  hold  up  TV  news.”  inform  the  public  on  public 

‘‘Public  relations  is  an  in-  v*  %.  • 


i.-D  *  ui*  4.-  improve.  hard  to  hold  up  TV  news.” 

Busme.ss  publications  are  relations  is  an  in-  ..  „  . 

good  advertising  media  and  dispensable  adjunct  of  every  ''aRazmes 

they  will  continue  to  improve  publications  field,”  Malcolm  Muir  Jr.,  executive 

and  go  places  in  the  coming  asserted.  editor,  Xewsweek,  explained  the 

decade,”  Mr  Brown  predicted.  Griswold’s  con-  'ol®  of  the  news  magazine  in 

Ogden  R  Reid,  president  and  feyfiou  fbat  practitioners  of  Pi-esenting  a  news  story  in 
editor  of  the  .\e«-  }  01  fc  ff era W  public  relations  ought  to  “edu-  <'®Pth,  its  past,  present  and 
to7  rw«,  ‘I-  future  implications, 

or  newsjiapers.  bridge  misunderstanding  be  “There  are  some  great  news 

2  Aims  fVi<»  fwn  nH,  Tbsinprc  hnt  mnnv  /»ifiPG  Viovo 


Mi<‘lile  Gosif*  Merge 

Chicao* 

Shareowners  of  Goss  Printinf 
Press  Co.,  and  Miehle  Print 


■'  ■  \  bridge  misunderstanding  be  “There  are  some  great  news  ing  Press  and  Manufacturing 

2  -Aims  tween  the  two  fields.  She  ad-  papers  hut  many  cities  have  Co.,  affirmed  actions  of  their 

“First,  always  report  all  the  niitted  there  are  some  unethical  only  second  rate  newspapers,”  respective  boards  of  directors  to 

news,  get  behind  the  news  and  persons  among  the  100,000  en-  he  said.  “That’s  a  plus  for  the  merge  the  two  companies  it 

get  all  the  facts.  Sometimes  gage-d  in  public  relations  work,  news  magazines  and  we  make  separate  meetings  here  Jan.  !• 

newspapers  relax  and  allow  but  pointed  out  that  all  pro-  the  mo.st  of  it.”  (K&P,  Dec.  19,  page  12). 

news  to  come  over  the  transom,  fessions  have  that  same  prob-  “The  brass  on  newspapers  Following  shareowners  i; 
Newspapei  s  must  be  the  watch  lem.  Progress  is  being  made  think  personnel  is  just  so  many  proval,  the  boards  of  Miehle  w<t 

bodies  and  keys  on  typewriters,”  Goss  voted  to  effect  the  nierpi 

D  observed  Mr.  Muir.  “It’s  not  as  of  Jan.  .31,  which  is  the  dos 

half  as  hard  for  us  on  news  of  the  first  quarter  of  e«t 

magazines  to  employ  newspa-  company’s  1957  fiscal  year.  Thi 

permen  as  it  should  be.”  company  name  will  be  Mkhf  I 

,,  ..  Goss-Dexter,  Inc.  with  $58  m 

Radio  News  assets. 

The  field  of  radio  was  ex-  • 

plained  by  Daniel  VV.  Kops,  i,'  i.  /• 
vicepresident  and  general  man-  ■^v.iiik  E.lI^wuIlI 
ager,  WAV’Z,  New  Haven,  Conn.,  Oakland,  Cili- 

and  an  ex-newspaperman.  Ke  Fiank  C.  Ellsworth,  retirK 
has  developed  his  station  as  vicepresident  and  general  m*' 

the  “Nevvsiiaper  of  the  Air.”  He  ager  of  the  Bismarck  (N-P* 

writes  and  broadcasts  radio  edi-  Tribune,  died  at  a  hospital  bfft 

torials.  Jan.  14  after  a  brief  illness.  ^ 

“TV  is  still  a  slave  of  pro-  was  65.  Mr.  Ellsworth  was  chif- 

gramming,”  he  said.  “Period!-  executive  of  the  Bismarck  ne«-'- 

cals  are  a  slave  to  time  and  paper  for  2<l  years.  Since  retin 

equipment.  Radio  can  give  a  ment,  he  had  lived  with  his 

quick  news  summary.”  at  Centerville. 


WASHINGTON,  D.  C 
Jamal  W.  Blackburn 
Jack  V,  Harvay 
Waihington  Bldg. 
Starling  3-4341-2 

ATLANTA 

Clifford  B.  Marihafl 
Haalay  Bldg. 

Jackson  S-1376-7 


CHICAGO 
Ray  V.  Hamilton 
Tribuna  Towar 
Dalawara  7-27SS4 

SAN  FRANCISCO 

William  T.  Stubblafiald 
W.  R.  Twining 
111  Suttar  St. 
exbrook  2-SB7I-2 


company  name  will  be  Mkhr 
Goss-1  lexter.  Inc.  with  $58  B^l 
lion  assets. 

• 

Frank  Ellsworth 

Oakland.  C«1i: 
Flank  C.  Ellsworth,  retirK 


lATIOlWIIE,  PEIIOlilLIZEl  SEIVICE 


EDITOR&PUBLISHER  for  Januar>  19.  I’’"  I  ED 


preparatory  school  at  Sewanee,  mother  was  the  daughter  of 
Tenn.,  and  later  was  editor  of  Bishop  Stephen  Elliott  of  Geor- 
newspapers  in  New  Orleans  and  gia.  one  of  the  founders  of  the 
elsewhere  in  Louisiana.  His  University  of  the  South. 


jPuckette  Dies 
|President  of 
SNPA  in  ’55 


NEWSPAPER  SERVICES 


Job  Printing 


PRESS  AND  COMPOSING  ROOM 
TIME  NV  METROPOLITAN  area 

•  Newspapera  •  Circulars 

•  Shoppers  •  Publications 

INTERNATIONAL  PRESS  CORP 
178  Maple  Ave.,  WallinKton,  N.  J. 

PR.  9-0696 


classified  section-^  ] 


CHATTANOOGA,  Tenn.  1 
Charles  McDonnell  Puckette, 
nil,  general  manager  of  the 
ChnttaMoga  Times  and  chair¬ 
man  of  the 

aboard  of  the 
Southern  News¬ 
paper  Publish¬ 
ers  Association, 
died  Jan.  15  in 
his  home  on 
Lookout  Moun-  i 
tain. 

Widely-known 
n  ationally 
in  newspaper  I 
and  Episcopal 
church  affairs,  Mr.  Puckette 
also  was  a  leader  in  communi¬ 
ty  life  here. 

He  began  his  journalistic  ca¬ 
reer  in  1908  on  the  news  staff 
of  the  Xew  York  Evening  Post; 
became  city  editor  in  1915  and 
wa«  made  managing  editf)r  in 
Ihl?  at  the  age  of  29. 

After  six  years  in  that  po¬ 
rtion  he  left  the  Post  and 
joined  the  Sew  York  Times  as 
assistant  to  the  business  man¬ 
ager,  the  late  Louis  Wiley,  and 
in  1932  was  made  as.si.stant  to 
Arthur  Hays  Sulzberger,  then 
'.icepresident  and  later  (19.35) 
publisher. 

In  1942  Mr.  Puckette  went  to 
'  hattanooga  as  acting  general 
Tianager  of  the  Times,  which 
is  jointly  owned  with  the  New 
Vork  Times,  and  was  named 
general  manager  two  years 
later.  He  became  a  vicepresi- 
ient  of  Times  Printing  Co.,  in 
19  m  and  a  vicepresident  and 
director  of  Chattanooga  Pub- 


Press  Engineers 


Benefit  from  pur  Vast  Newspaper  Audience 


UPECO,  INC. 

SPECTAUZING  IN  DUPLEX 
AND  GOSS  Plat-bed  webs 

DISMANTUNG-MOVED-ERECTEI) 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lorndhunt,  N.  J. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers 


Publications  For  Sale 


FULLY  EQUIPPED  PLANT  all  set 
for  livewire  publisher  to  come  into 
this  community  and  srive  the  people  a 
ftood  lively  competing  afternoon  news¬ 
paper.  The  public  ia  hungry  for  an 
independent  newspaper  to  carry  on  “The 
Voice  of  the  People”-  -advertisers  now 
fully  realize  value  of  rompetition. 
THIS  fine  plant  sets  in  new  buildini; 
constructed  especially  for  newspaper, 
equipment  in  tiptop  shai>e,  includes 
two  brand  new  Intertypea,  a  20-pa(re 
rotary  duplex  press,  adaptable  for  28 
paites- newsprint,  unloads  directly  into 
press  mom — entire  operation  irround 
floor. 

CAPITOL  CITY  of  100,000  with  36 
towns  within  20  miles  radius,  offers 
po.ssihility  of  26,000  circulation  within 
reasonable  time,  making  lanrest  after¬ 
noon  circulation.  Present  competinir 
rates  lucrative,  competint;  properties 
absentee  owned.  Subscribers  and  ad¬ 
vertisers  ripe  for  stock  ownership  par¬ 
ticipation.  Ideal  for  five  day  week 
operation.  Plant  can  be  boufrht  out¬ 
right,  over  period  of  years,  or  leased. 
Real  estate  leased.  A  personal  visit 
will  convince  this  is  unusual  and  rare 
opportunity. 

APPLY  J.  R.  UTZPATRICK.  0«npr 
Phone  2-6461-3-8633 
Springfield,  Illinois 
or 

Ix!n  Feighner  Agency — P.O.  Box  192, 
Mt.  Pleasant,  Michigan,  Broker. 


RALPH  J.  ERWIN 
newspapers  and  radio  stations. 
S.  Trenton,  Tulsa,  Okla. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 

SKIDMORE  AND  MASON,  INC. 
66-69  Frankfort  Street 
New  York  88,  N.  Y. 

Barclay  7-9776 


IT'S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


Pucletfe 


MORE  SALES  this  year  than  ever  be¬ 
fore.  There  must  be  a  reason.  J.  R. 
C.ABBERT,  3937  Orange  Si..  River- 
side.  Calif. 


PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 

7  Oak  Court,  Islip,  New  York 
JU  X-0687 


CONFIDENTIAL  I.NTORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


MACHINERY  and  SUPPLIES 


MIDWEST  NEWSPAPERS 
Good  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City,  Iowa 


Composing  Room 


MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapera  bought 
_ and  sold  without  publicity. _ 


Newspaper  Form  Trucks. 


WE  WILL  be  glad  to  negotiate  for  the 
Southern  newapai>er  you  want  where 
you  want  it.  NEWSPAPER  SERVICE 
COMPANY,  601  Georgia  Savings  Rank 
Bldg..  Atlanta.  Georgia. 


Master 


TYPRO  MACHINE  with  18 
Film  Fonts.  Economy  Paper  Baler. 
D.SJ.  &  A  20  Varitypers  and  Hamil¬ 
ton  newspaper  cabinet.  For  complete 
information  write  to  The  Oklahoma 
Publishing  Company,  c/o  The  Purcha.s- 
ing  Department,  800  N.  Broadway, 
Oklahoma  City,  Oklahoma. _ 

BLUE  STREAK  Model  8  Linotype. 
Serial  63368.  Complete  with  3  maga¬ 
zines  (72-90  combination),  Mergen- 
thaier  quadder,  4  molds,  gas  Mono- 
melt- 

HAMMOND  G-4  Glider  Saw. 
VANDERCOOK  No.  3  Reproduction 
Proof  Press. 

Write  MID  WEST  MATRIX  MART. 
633  Plymouth  Court,  Chicago  6,  Ill. 


SALES  -  PURCHASES  handled  with 
discretion.  Write  Publishers  Service. 
P.O.  Box  3132,  Greensboro,  N.  C. 


WEEKLIES-DAIL1F,S 
WE  OFFER  nn  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligations. 

JACK  L.  STOLL  A  ASSOCIATE.*? 

422  Hollywood  Security  Bldg.. 

6381  Hollywood  Blvd. 

Los  Angeles  28,  Calif. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66 
Cai.  Day  or  Nile  Phone:  EX  1-6238 


'A'fkTHE  "Golden  Rule”  is  our  yard¬ 
stick.  Stypes.  Rountree  A  Co.,  62.’> 
Market  St.,  San  Francisco  6,  Cal. 
COUNSELOR,  friend,  guide  to  the  buy¬ 
ers  and  sellers  of  America's  news¬ 
papers:  DIAL  AGENCY,  66  Adelaide, 
Detroit  1,  Mich.  Phone:  WO  3-3926. 


818,000  DOWN  buys  Offset  Weekly 
with  plant  on  Florida's  fast  growing 
east  coast.  Net  in  1956  with  no  print¬ 
ing  $12,4.'>0.  Write  Box  211,  Witor  A 
Publisher. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutivs 
Insertion 

SITUATIONS  WANTED  (Payable  with 
trder)  4  tunes  9  45c  per  line  each 
insertion;  3  times  <9  50c;  2  ®  55c; 
1  (8  65c.  Add  15c  (or  Box  Senics 
ALL  OTHER  CLASSIFICATIONS: 
4  times  9  90c  per  line  each  insertion; 
3  times  @  95c;  2  times  9  $1.00; 
1  9  $1.10.  3  line  minimum.  Add  15c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


Newspaper  Appraisers 


Publications  Wanted 


NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purponea 
Over  130  valuationn  made 
Dailies  from  coast  to  roast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSKN 
446  Ocean  Avenue,  Brooklyn,  N.  Y 


PUBLICA'nONS  WANTED  for  man¬ 
agement,  lease,  lease-purchase  or  out¬ 
right  purchase.  Publishers  Service. 
P.O.  Box  3132,  Greensboro,  North 
Carolina. 


^tor  of  that  group.  He  was 
iiamed  SNPA  treasurer  in 
19>4,  Viecame  its  president  in 
lil.V., 

A  Founder  of  .VSNK 
He  was  one  of  the  founders 
if  the  .American  Society  of 
■'e\v.spaper  Editors. 

He  wa.-;  appointed  by  former 
jov.  Gordon  Browning  to  the 
Tennessee  Commission  on  Chil- 
iren,  which  produced  a  report  i  ing  market. 

led  to  the  revision  and 
^proving  of  law 


Business  Onttortunities 


DISTRIBUTION  COMPANY  of  Mag¬ 
azine  and  Newspatiem  Greater  City  of 
New  York  and  New  Jersey  will  also 
handle  mailing  and  mail  bag  will  take 
on  additiunal  accounts.  Box  6433,  Edi¬ 
tor  A  Publisher. 


Publications  For  Sale 


TWO  WEEKLIES  and  job  plant  Nea 
York  state.  Gross  above  $80,000  and 
unusually  high  net.  Small  cash  re¬ 
quirement.  Publishers  Service,  P.O. 
Box  8132.  Greensboro.  North  Carolina. 


_ _  FORMER  SUCCESSFUL  WEEKLY 

WEST  COAST  .MONTHLY  ousiiieBS  PUBLISHER  now  in  his  early  forties 
publication.  Box  6411.  Editor  A  Pub-  and  who  is  thoroughly  experienced  in 
isher.  ail  phases  of  weekly  and  small  daily 

KrmireTi  A  HE’D  oArsTr,  ^  u-  oiieration  wishes  to  associate  as  work- 

Ji^^WSPA^PER^RAMO  ^CombinaUon^m  and  investment  partner  with  es- 

**  tablished  small  newspaiier  o|>eration 

in  New  England.  Now  a  Washington 
PRO.  Please  answer  fully  and  in  con¬ 
fidence.  Box  137,  Editor  A  Publisher. 


DISPLAY  RATES 

Agate  1  6  13  26  52 

Lines  Time  Times  Times  Times  Times 
564  $510  $430  $405  $370  $330 

282  290  240  228  210  190 

141  165  140  128  123  110 

70  105  95  84  72  66 

35  62  54  48  45  40 

Bklitor  &  Publisher 

1700  Times  Tower  N.  Y,  36,  N.  Y. 
Phone  BRyant  9-3052 


I  FOR  SALE— Monthly 


National  Advertising  Space 


MACHINERY  and  SUPPLIES 


MACHINERY  and  SUPPUES  MACHINERY  and  SUPPUES 


NewMprint 


NEWSPRINT 

Your  best  Source  of  Supply 
MELROSE  PAPER  CO.,  INC. 
20R  Walnut  Street,  Phila.  6,  Pa. 


Prett  Room 


Press  Room 


MACHINERY  and  SUPPLIES 

iran(<>d  to  Buy 


3  OCTUPLE  PRESSES 


BEHRENS  PULP  &  PAPER  CORP. 
AVAILABLE  STANDARD  CANADIAN 


12  SCOTT  Units  with  6  Super-Imposeti 
Color  Units ;  3  Double  Folders  witb 
Balloons ;  AC  Drives ;  Reels  &  Past¬ 
ers  ;  Located  Miami  Daily  News ;  Avail¬ 
able  June  or  July.  Will  split  as  I 
single  Octuples. 


HOE  PANCOAST 
COLOR  PRESS 


NEWSPRINT 

16%-16.16%-17-17%-22t^-31-R4 
46-60-61-62-64-66 
ROLLS,  SHEETS,  YOUR  SIZE 
BEHRENS  PULP  &  PAPER  CORP. 
2612  Grand  Central  Terminal  Bldg. 
New  York  17,  N.  Y.  MU  6-6676 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  OXford  7-469( 


FOR  SALE 
WEB  #2092 


USED  MAT  ROLLER,  5  H.P.  lCct,,|  l-jujSI 
Cham  Drive  with  control  ready  f,  , 
operation.  Also  used  full  page  pn((  , 

Sentinel,  Griftoa,  •  Soother 
West  Virginia.  ^ 

.  s—  i  Chance 

(tor  t  1 


HELP  WANTED 


Artists  •  Cartoonists 


PRESS  MOTOR  DRIVES  of  25, 
60.  76,  100  and  160  H.P.  A.C. 
complete  with  control,  chain 


40. 

All 

and 


Ha 


24  printing  couples,  6  high  in  4 
stacks ;  angle  bar  arrangement  at  thg 
center  of  the  press  opposite  2  right 
angle  folders  sitting  side-by-side  with 


ARTIST,  creative,  mature  and  exper,.  i 
enced  to  help  with  highly  succeMfil 


“iC:"  Wah^"*'  !  top*‘1o™e”™I?' ck^  i^TcVnn^cTil^;; 


CANADIAN  Newsprint  standard 
82  lb.  16"  16>,4"  16"  16V4"  17" 

17%"  22"  24"  29"  30"  31"  82" 
33"  34"  85"  46"  62 1^"  60"  62" 
64*  66"  70"  polls  for  Feb.,  Mar., 
Apr.  shipments.  Contacts  available. 


3  UNITS— COLOR 


8  SCOTT  Units  with  2  superimposed 
color  couplea,  end  feed.  AC  drives 
Vacuum  Pony  auto-plate.  ZS^e"  cutoff 


BERv'  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4690 


with  sleeve  bearings ;  prints  with 
iioarter-inch  plates  on  hard  packing;  i 
has  folly  reversible  cylinders  staggered 
90*  to  provide  21  %"  product.  Now  in 
operation. 


Price  Nominal 


BROOKMAN  PAPER  CORP.  | 

666  Westchester  Ave.,  N.  Y.  66.  N.  Y.  ! 


Mott  Haven  6-6022 


Est.  1980 


OVER  SUPPLIED  with  Newsprint  7 
Need  guaranteed  deliveries  of  news¬ 
print?  Have  spot.  All  sises— 61"  Rolls 
on  hand.  Excellent  quality.  Consult ; 


BUNGE  PULP  &  PAPER  CO. 


for  all  sizes  Standard  White  Newsprint. 
46  W.  46th  St.  Phone  JU  2-4174  2-4880 


DOMESTIC— IMPORT— EXPORT 


Press  Room 


64  PAGE 
GOSS 

SPEEDLINER 


newspaper  continuity  comic  strip.  Sni 
1  tear  sheet  sample  of  work,  but  a 
originals.  Give  starting  salary  ui 
personal  info.  Great  opiiortunity  ft 
right  man.  Applications  confiikstiL 
Box  131,  Editor  &  Publisher. 


Ciresslmtimt 


Apply  Business  Manager, 
San  Francisco  Examiner  or 
Hearst  Newspapers,  Room  210, 
959 — 8th  Ave.,  New  York  19,  N. 


A  REAL  OPPORTUNITY 
FOR  THE  RIGHT  MAN 


Y. 


Four  Units.  Color  Cylinder  for 
FULL  COLOR 


3  UNIT  HOE  PRESS 

22*i"  AC  Drive,  end  fed.  Available 


23-9,  16"  Cut  Off,  9  column  width  | 
rollers,  AC  drive,  Cutler-Hammer  con¬ 
trols  reconditioned.  Bay  window  ar-  | 
rangement,  underfed 


September.  1957. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


Stereotype 


Available  February,  1959 


GOSS  UNIT  PRESS 

with  ROP  Color 


6  HSLC  UN^TS  with 
2  Color  Units  on  top 
Length  cutoff  22  %  " 

AC  motor  drive 
End  roll  brackets  &  Hoist 


This  press  is  producing  excellent 
R.O.P.  full  color  printing  ns  well  as 
si)ot  color  regularly.  Excellent  condi¬ 
tion.  Write  for  sample  editions.  E.  L. 
Burgess.  Mechanical  Suiierintendent. 
May  be  seen  in  operation  at 


HALL  MAT  ROLLER 


ONE  OF  THE  best  evening  and  Sm- 
day  newspapers  in  the  northeast  w- 
tion  of  the  country  needs  an  aoinu; 
and  understudy  for  one  of  the  belli 
circulation  directors  in  the  l•onIltII.  * 
The  work  includes  all  phases  of  ds 
]  culation — city,  country,  suburban.  Pus 
tically  all  of  the  circulation  ef  that 
papers  is  by  carrier;  therefore.  ■ 
one  need  apply  who  does  not  kisi 
boys  and  know  how  to  handle  thei 
.  and  who  does  not  like  this  type 
circulation  work.  Also  no  one  nedS 
I  apply  who  is  not  willing  to  do  u; 
form  of  circulation  work  wheiwei  : 
needs  to  be  done.  For  the  right  irr 
there  is  a  real  opportunity  and  i| 
substantial  wage  to  start,  with 
progress  as  fast  as  merit^.  Give  'i| 
tory  of  yourself  including  e\peH( 


JOHN  GRIFFITHS  CO..  INC. 

416  Lexington  Ave.  New  York  17,  N.Y. 


KANSAS  CITY  STAR 
12  Goss  double 
width  units 
3  double  folders — 
23-9/16"  cutoff 
Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  1 25  hp.  DC  drives 
All  Equipment  Dismantled 
and  In  Storage 
IMMEDIATELY  AVAILABLE 


THE  LA  CROSSE  TRIBITNE 
La  Crosse,  Wisconsin  Phone  2-8040 


DUPLEX  TUBULARS 

16  Page-24  Page -’4  Fold.  Complete 
Stereo — AC. 

'  BEN  SHULMAN  ASSOCIAThiS 
I  60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


with  6  HP  Motor  Medium  Weight 
roller  for  General  Service. 

25  DURAL  Chases  for  8  column. 

#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CASTING  BOXES 
all  sizes. 

<t25  Full  Page  Vandercook  Proof 
Press. 
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MANY  OTHER  ITEMS 

THOMAS  W.  HALL 

Stamford,  Conn. 


CIRCULATION  manager  wanted 
one  of  South  Louisiana’s  better  sxsi 
dailies.  Must  be  thoroughly  rxpe:- 
enced,  strong  on  rural  and  Ci 
delivery.  Excellent  opportunity 
hustler.  Send  full  details  past  expe 
ence  and  references.  John  R.  111,0-1. 


The  Daily  Signal,  Crowley,  Loui’iitvKiejcd. 
TRAVEI.ING  REPRESENTATpfc  ^ 


WANTED  for  Southwest  Lops= 
,  area  covered  by  Texas  coruli"? 

_ _ daily.  Must  be  under  45  and  ex: 

19  AUTOPLATE  Stereotype  Chases  to  j  enced.  Good  salary  with  trio 


■tOVEB 


2-UNTT  HOE  PRESS 
2.S-9/16"  cut-off,  complete  with  all 
stereotype  and  electrical  equipment, 
47  chases. 

Dundee  News, 

Brandeis  Theater  Bldg. 

Omaha,  Nebraska. 


choose  from.  Inside  dimensions  ZZ-fs  x  I  ^’^*''**,^***fcA  le'ii 

8  Col.  11  em.  6  pt  Col  rule.  Save  Position  available  Fehimary 

$71.00  per  chase.  Price  $20.00.  Located  ,  Country  Circutetion  Manager,  E'- 

central  Pennsylvania.  Available  Feb-  !  PrIse  and  Journal.  Beaumont,  Tc. 

raary  1957.  Write  Box  127,  Editor  &  YOUNG,  aggressive  District  Ma-‘- 


Publisher. 


KANSAS  CITY  STAR 
or 

THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 


5  UNITS— GOSS 

High  Speed  on  low  Substructure ;  AC 
Drive ;  23^s"  cutoff  now  available. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


TWIN  SCREW.  Full  Page  Goss 
Shaver,  good  condition.  $600.00.  Avail¬ 
able  February  1967,  Write  Butler  Daily 
Eagle,  Butler,  Pennsylvania. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


POSTWAR  MODEL  E  DUPLEX  flat¬ 
bed  newspaiier  press,  new  in  1947.  , 

me  new.  %  and  %  fold.  AC  mo^r.  I  SHULMAN  ASSOCIATES 

See  running.  Turner  Printing  .Ma-  i 

chinery,  Inc.,  2630  Payne  Ave..  Cleve-  |  gj  j.  43  gt  n.  Y.  17  OXford  7-4690 
!  land  14.  Ohio.  Offices:  Chicago-Dctrnit.  : _ 


wanted  by  14,000  evening  new 
Should  have  at  least  one  or  two  y» 
small  newspaper  experience. 
tc  sell  and  to  lead  and  train  ca::-' 
essential.  Good  salary.  Mileagt  < 
pensc  and  bonus.  Five  day,  forty 
week.  Free  life  insurance.  Bine  Cj; 
and  other  benefits.  Write  Him  f- 
dell,  circulation  manager.  Daily 
patch.  New  Kensington  Penns'!' 
describing  experience,  education, 
erencea  etc. 


w  hn 
n 

•,  Ed 


Priul 

ijir,  D 


Classified  Advertising 


8  UNITS— 2  PR  FOLDERS 


Duplex  Metropolitan ;  Leads  for  spot 
color ;  Roll  Arm  Brackets ;  A.C.  Drives. 


Presses. 


Will  sell  as  Two  4-Unit 
Ayailable  aarly  Spring. 

BEN  SHULMAN  ASSOaATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4690 


TUBULAR-24  PAGE 

DEKATUBE.  Goss:  new  in  19.52:  Bal¬ 
loon  Former:  Color  Pans,  automatic 
tensions,  rewinder ;  A.C.  Drive :  Com¬ 
plete  Vacuum  back  Stereo.  Locatexl 
Appleton,  Wisconsin.  Available  Febru¬ 
ary  1. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


WANTED :  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available — Northern  Machine  Works. 
823  N.  4th  St.,  Phila.  6.  Pa. 


CLASSIFIED  MANAGER  to  tike 
a  growing  section  in  one  of  the 
west's  most  progressive  citw 
125,000.  Morning,  evening,  and 
day  papers  with  management  ^ 
understands  and  appreciates  clas‘'  - 


HOE  SINGLE  WIDTH  High  Speed 
folder  with  upper  former.  Also  Unitub- 
tilar  folder.  Both  22  % "  cut-off.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 


FOR  SALE:  4-Unit  Hoe  Rotary  Press, 
Double  Delivery  Folder,  Colored  cylin¬ 
der,  End  Roll  Feed  with  electric  roll 
Hoist,  AC  Kline  Drive,  Cutler-Ham¬ 
mer  Conveyor,  Wood  Pony  Auto  Plate 
maker.  Available  mid-summer  1967. 
Reply  Box  6010,  Editor  ft  Publisher. 


WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th. 
Kansas  City  6,  Mo. 


WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.3.A. 
PRINTCRAFT  REPRESENTA'nVES 
277  Broadway.  New  York  7.  N.  Y. 


We  wish  a  man  in  the  thirti*.  L" 
orably  from  the  midwest,  wro  ' 
ability  to  move  into  greater 
sibilities. 


Please  write  in  detail,  inchidiM  . 
and  personal  history,  and  sell 
application  will  be  kept 
Write  C.  W.  White.  Joumal-SUr  r 


ing  Co.,  Lincoln,  Nebraska. 


STANDARD  PERFORATOR  WANT¬ 
ED.  State  condition  and  price.  Write 
Box  216,  Editor  &  Publisher. 


WANTED — woman  unencumbej*^^ 
classified  display  experience 
ern  town.  Write  In  detail 
type  experience  and  salary 
ment  to  Box  217,  Editor  ft  P®" 


EDITOR  &  PUBLISHER  for  January 


19. 


t  -St* 
^-fil 

<kU 


to 

ivaj 


•RMA 
^  Btar 
-iO  ( 


y 

n  wt 
J-’t  U 

r*.  ii 
for 
d«Ui 


OIT 


68 


HELP  WANTED 


HELP  WANTED 


Clauified  AdvertUing 


Display  Advertising 


HELP  WANTED 


Display  Advertising 


otcrl  UNUSUAL  OPPORTUNITY  for  a 
roang  clauified  manager  to  grow  with 
ntf  t  rapidly  expanding  ABC  daily  in  i 
toi,  i  Soothem  California  coastal  area.  Must  l 
'have  best  references,  proven  record.  ! 

_  Chaace  of  a  Lifetime!  Box  147,  f>li-  . 

!tor  4  Publisher.  | 


Jure  8-17,  1957,  the  U.S.  Navy  will  sponsor  an  International  Naval 
Review  In  Hampton  Roads.  Virginia,  just  off  the  Norfolk  Naval  Base. 
The  State  Department  recently  sent  invitations  to  more  than  twenty 
Nations,  inviting  each  to  send  warships  to  participate  in  this 
historic  event  with  special  High  Command  ceremonies  on  June  12. 


Classified 

-i  TELEPHONE  ROOM 


Supervisor 


LEADING  morning  nawapaper  (100, 
tOO)  in  Chart  Area  4  requires  experi¬ 
enced  pbona  room  supervisor.  E^pha- 
iit  on  Sales  Techniques  and  ^let 
Demonatratinn  for  atalT  of  16. 
EXCELLE.NT  knowledge  of  modem 
lelepbons  equipment  and  phone  room 
design  necessary. 

NEWSPAPER  located  in  a  resort  and 
industrial  area  undergoing  tremend¬ 
ous  building  and  development. 

GOOD  SALARY,  bonus  and  profit 
sharing  plan  plus  many  other  benefits. 
Write  all  details  of  your  background 
and  salary  requirement  in  first  letter 
to  Box  116,  Editor  &  Publisher. 


To  greet  the  Government  and  Naval  officials  and  to  present 
the  program  of  events  to  the  naval  personnel  and  visitors, 
the  Norfolk- Portsmouth  Virginian-Pilot  and  Ledger- Star  will 
publish  a  souvenir  edition,  to  be  titled  "A  Salute  to  the 
Navies  of  the  World."  To  prepare  this  elaborate  publication 


WE  NEED  HELP 


CLASSIFIED  MANAGER  for  fast 
irowing  southern  city.  Must  be  top 
flight  ulesman  with  successful  experi- 
mce  in  competitive  city.  Send  bio- 
'graphical  outline  and  state  salary  ex- 
Ipccted.  Box  239.  Editor  &  PubUsher. 


especially  experienced 
advertisinq  people 


Display  Advertising 


HELP  WA.NTED— ADVERTISING 
OPENING  IMMEDIATELY  for  direc- 
lor  lor  afternoon  paper  in  11-12,000 
Eiui  in  highly  competitive  field.  Start- 
^g  mlary  110.000  with  share  in 
»UTiM  bonuses.  Must  understand  and 
able  to  handle  all  details  of  entire 
verti^ng  field — local,  and  national. 
Ill  job  requires  plenty  of  promotional 
”  j  ^  thou- 

^  year  man  before  replying. 
W28,  Editor  &  Publisher. 


TAIL  AD  MANAGER — An  oyster 
*  ????.  oven  on  county-seat 

ily,  lO.SM  ABC,  Present  department 
n^i  direction.  Chance  to  di- 


smire  ad  operation.  Chart  Area 
i.i.-ktt.Jj' j  background  and  salary 

— Box  6422*  Editor  A  Publisher. 


SALESMAN — thoroughly  experi- 
inih^x  ■  i”®'  '*'***'  incentive  boniu. 
'"CIK*"  2.  Box  108.  Editor  &  Pub- 


We  will  require  several  combination  advertising  copy  writers 
who  have  experience  In  producing  such  an  edition.  We  do 
not  want  high  pressure  experts,  but  conscientious  men  of  ability 
who  seek  an  opportunity  for  permanent  employment.  Immedi¬ 
ately  following  the  International  Naval  Review,  we  will  clear 
the  decks  and  plan  another  special  edition  for  the  opening  of 
the  Hampton  Roads  Tunnel,  which  will  connect  Norfolk  with 
Newport  News,  Warwick  and  Hampton  Peninsula,  thus  pro¬ 
viding  continuous  six  to  eight  months  employment  through  these 
two  special  promotions.  Advertising  salesmen  whose  records 
prove  better  than  the  average  will  be  selected  tor  permanent 
positions  on  our  regular  staff. 


««eJ4DVEmsi.\G  MANAGER,  only  daily 
,  “•999  midwest  town :  attractive 
commission ;  color  press,  three 
^  *9  Apartment,  opportunity  develop 
(w  bosinns.  Some  knowledge  layout 
Pi  Age  not  over  40.  Box 

Mitor  i  Publisher. 


CENTRAL  FLORIDA 


UNIVERSITY  TOWN 

(  ®P*oing  for  display  advertising 

0“  paper  6400  circulation. 
I.  Morgan  Welch.  General  Man- 

C  ■  Pcland  Sun  News,  Deland,  Fla. 


Just  to  indicate  the  magnitude  and  scope  of  the  International 
Naval  Review  plans,  here  are  some  of  the  events  designed  as 
part  of  the  entertainment  program  for  the  officers  and  men  of  the 
International  Fleet,  as  weM  as  the  civilians  In  attendance  at  the 
Jamestown  Exposition  ceremonies:  A  Broadway  Musical  Show  with 
original  cast;  An  outdoor  Western  Show,  complete  with  Rodeo, 
Indian  Dances,  Mock  Stagecoach  Holdup,  etc.;  Six  Jazz  Shows 
featuring  the  top  Jazz  bands  in  tFe  country;  Various  types  of  cul¬ 
tural  events,  such  as  symphony  orchestras,  chamber  music,  ballet, 
Instrumental  and  vocal  soloists,  metropolitan  opera  stars,  modern 
dance  (Jose  LImon):  an  Ice  Show;  A  typical  American  County 
Fair  featuring  an  industrial  trade  show  in  which  the  nation's  top 
industries  will  present  a  "Look  at  the  Future":  an  Aquacade; 
Professional  Boxing  Show,  nationally  televised:  Amateur  Boxing 
Shows;  Major  League  Baseball  Game:  Power  Boat  and  Water 
Skiing  Regatta;  Country  Music  Show;  Folk  Dance  presentation 
(University  of  Pittsburgh):  Movie  Premiere — at  least  one;  National 
ly  televised  TV  Shows.  Intership  Athletic  Events;  Beach  Parties; 
Special  Church  Services:  Sightseeing  Trips  and  Harbor  Tours. 


NEWSPAPERS  south- 
ylff®  reaching  two  hundred 


iHi»-  j  i,'  ‘'“viiiuK  iwo  nunarea 
_  on  dollar  retail  market  has  im- 
ClI!?  tor  qualified  manager 

t  lU.  ,^''*rtising.  Confidentially  give 
'  wtails  about  experience,  age,  fam- 
m:  “""‘y  required,  telephone.  Be 
f* .  !i  references  and  data 


|®'’ANENT  OPENING  for  ndvertis: 

city  daily  with 
irtnri  9"'9'*'“tion.  Shopping,  manu- 
community  with  good 
“od  winter  sjiorts. 
paper,  well  eriuipiwd  plant. 
Y..„.  '“('y  to  Cadillac  (Michigan! 
News. 


SALESMAN  who  will 
i_  ^  train  and  direct  field 

I  St  hi**  J‘*'Pr**ent  our  newspapers. 
ir.n.  .  *".**  to  sell  and  supervise, 
salary,  generous  car  allow- 
incentive  plan,  insurance  and 


,  The  edition  saluting  the  Navies  of  the  World  will  have  wide 
^  and  extra  circulation  distribution,  not  only  aboard  each  of 
the  warships,  but  also  through  attractive  mail-away  souvenir 
wrappers  that  will  be  made  available  to  the  thousands  of 
visitors  coming  to  this  area  for  the  Jamestown  Exposition. 
We  are  offering  to  experienced  combination  advertising 
writers  and  salesmen  a  most  attractive  salary  plus  bonus 
proposition  and  we  are  starting  Immediately  to  select  this 
special  staff,  which  will  be  under  the  supervision  and  direc¬ 
tion  of  our  regular  advertising  department  executives.  If 
you  think  you  can  qualify  and  are  interested  In  working  on 
either  or  both  of  these  special  editions,  write  at  once,  giv¬ 
ing  full  particulars  as  to  your  experience  and  we  will  forward 
you  complete  details  on  salary  and  bonus  arrangements. 


yw*— '  Plan,  inHurance  ai 
'an  qualify.  Write 
Bliven,  Advertisir 


'.T  .  Bliven,  Advertising 
Union  Leader  Corp.,  Man- 
New  Hampshire. 


Address  All  Replies  to: 

Ellis  Loveless,  Vice  President  end  Advertising  Director,  Norfolk,  Portsmouth 
Virginian-Pilot  and  Ledger-Star,  Norfolk,  Virginia. 


■  ^^TOR  Sc  PUBLISHER  for  January  19,  1957 


HELP  WANTED 


Display  Advertising 


DUE  TO  PROMOTIONS,  we  have 
openings  for  two  men  experienced  in 
selling  and  layout.  Permanent.  The 
Daily  Progress.  Charlottesville.  Va. 


DISPLAY  advertising  sales  position 
on  over  10,000  ABC  daily.  Permanent, 
above  average  opportunity  for  ad- 
vanrement  for  man  with  layout  abiliity 
who  can  sell.  Experience  necessary, 
:  either  daily  or  large  weekly.  $75  plus 
attractive  monthly  bonus.  Write  fully 
in  confidence  to  James  Findley,  .^d- 
,  vertising  Manager,  The  Journal.  Cof- 
;  feyvilic  Kansas. 

I  $100.00  WEEKLY  plus  bonus  to  man 
;  with  retail  advertising  experience. 
'  Prefer  man  with  some  experience  sell- 
!  ing  special  editions.  Opening  in  friend¬ 
ly  small  southern  town.  Chart  Area  6. 
i  Write  Box  "ST"  207,  Editor  &  Pub- 
I  lisher. 


F.ditnrinI 


!  MORNING  NEWSPAPER  in  metro- 
;  politan  center.  Chart  .\rea  10,  is  seek- 
I  ing  seasoned  reporter,  sports  writer 
and  copy  reader.  Applicants  must  give 
!  full  details  of  education,  employment, 
I  experience  and  background.  Prefer  ap- 
i  plicants  under  36.  Reply  to  Box  5417, 
i  Editor  &  Publisher. _ 


I  EXPERIENCED  WOMAN  for  editing. 

!  makeup  of  women’s  pages  on  metro- 
!  |<olitan  paper,  midwest.  Excellent 
I  oitening  for  right  iierson.  Give  full 
background.  Ilox  .6307,  Editor  & 

I  Publisher. 

I  EDITOR  for  gooil  small  6  P.M.  daily, 
j  complete  charge  news  department, 

I  handling  AP  wire,  copy  of  society  girl 
I  and  1  reporter.  Make  up  paper.  Must 
I  be  tops  local  news,  pictures,  fit  into 
I  community.  Desire  family  man,  refer- 
i  ences.  Contact  Franklin  Yatae,  Times- 

I  Gaxette,  Shclbyville,  Tennessee. _ 

I  ONLY  NEWSPAPER  in  170,000  rapid- 
I  ly  growing  mi<iwestern  city  needs  ca|>- 
'  able  re!a>rter  able  to  cover  top  as¬ 
signments.  Big  opiiortunity  to  grt>w 
with  pa|)er  seain  to  move  into  new 
,  plant.  Top  piiy  for  .v-year  man.  Box 

540.'i.  Kxlilor  &  Puldisheij _ 

OPEN  NOW,  general  reporter’s  job. 
Stixmg  on  local  news  and  features. 

,  Send  full  details.  Daily  News,  l,ewis- 

!  town.  Montana. _ 

PUBLKHTY  DIRECTOR,  female,  large 
resort  hotel,  mid  Atlantic  state,  experi¬ 
ence  in  writing  neees.sary.  includes  writ¬ 
ing  materiiil  for  our  social  magazine 
'  and  other  social  reporting,  excellent 
working  conditions,  room  and  board 
furnishwl,  answer  giving  full  resume 
'  to  Box  6406.  Fklitor  &  Publisher. 

TOP  TEXAS  small  city  daily,  jicren- 
'  nial  contest  winner,  wants  exiierienced 
]  copy  editor  or  reporter  capable  of 
handling  desk  work.  Morning  18.000 
daily  in  city  of  3.3,000.  Apply  G.  B. 

,  Dolan,  Temple  Telegram. _ 

SPORTS  WRI’rEP,-EDITOR  wanted  by 
fop  north  central  Ohio  daily  about 
February  15th.  Must  be  exiierienced 
all  phases  simrts  coverage  and  he  will¬ 
ing  to  hiinflle  supplemental  news  as¬ 
signments.  Evening  daily  except  Sun- 
,  day.  15,000  circulation.  23.000  popula- 
I  lion,  very  excellent  opportunity.  State 
I  full  details  ex|ierience,  personal  data, 
salaiy  expected  first  letter.  All  replies 
,  confidential.  Box  .5410,  Editor  &  Pub¬ 
lisher. 

A  COMBINATION  siiorts  and  general 
reiKirter  lor  a  small  daily  located  in 
Northern  Illinois.  Good  working  con- 
:  ditions,  paid  vacation  and  group  in- 
j  surtinre.  Write  IV  x  126,  Editor  St 

Publisher. _ 

■  CI’PY  EDITOR  for  high  standard  eve- 
;  ning  paiier,  growing  city,  26.000  popu- 
‘  lation.  Pay  $126  or  more  to  top 
!  notch  man.  Background  or  ex|ierience 
:  in  Chart  Areas  6.  7.  8  or  9  preferred. 
Include  references  in  resume  of  edu¬ 
cation  and  exiierience.  Box  112.  FMitor 
St  Publisher. 

FREE 

MONTHLY  JOB  MARKET  letter,  with 
list  of  available  jobs  and  nationwide 
I  employment  conditions.  Bill  McKee, 
Birch  Personnel,  69  E.  Madison,  Chi¬ 
cago,  Illinois. 
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MACHINERY  and  SUPPLIES  I  MACHINERY  and  SUPPUES  MACHINERY  and  SUPPUES 


Net€$print 


Preta  Room 


NEWSPRINT 

Your  best  Source  of  Supply 
MELROSE  PAPER  CO.,  INC. 
208  Walnut  Street.  Phila.  6,  Pa. 


3  OCTUPLE  PRESSES 


BEHRENS  PULP  £  PAPER  CORP. 
AVAILABLE  STANDARD  CANADIAN 


12  SCOTT  Units  with  6  Super-Impofoi 
Color  Units ;  3  Double  Folders  with 
Balloons ;  AC  Drives ;  Reels  £  Past- 
ers ;  Located  Miami  Daily  News  ;  Avail¬ 
able  June  or  July.  Will  split  as  I 
single  Octuples. 


NEWSPRINT 

16%-16-16H-17.17%-22l^-3I.34 
46-60-61-62-64-66 
ROLLS,  SHEETS.  YOUR  SIZE 
BEHRENS  PULP  £  PAPER  CORP. 
2612  Grand  Central  Terminal  Bldg. 
New  York  17,  N.  Y.  MU  6-6676 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  Oxford  7-4691 


CANADIAN  Newsprint  standard 
82  lb.  16"  16V4”  16"  16%"  17" 
17%"  22"  24"  29"  30"  31"  82" 
33"  34"  86"  46"  62»^"  60"  62" 
64"  66"  70"  rolls  for  Feb.,  Mar., 
Apr.  shipments.  Contacts  available. 


PRESS  MOTOR  DRIVES  of  26,  40, 
60,  76,  100  and  160  H.P.  A.C.  All 
complete  with  control,  chain  and 
sprockets.  George  C.  Oxford.  Box  903. 
Boise,  Idaho. 


3  UNITS— COLOR 

3  SCOTT  Units  with  2  superimposed 
color  couples,  end  feed.  AC  drives 
Vacuum  Pony  auto-plate.  cutoff 

BEN  SHULMAN  ASSOaATES 


BROOKMAN  PAPER  CORP. 

666  Westchester  Ave.,  N.  Y.  66,  N.  Y. 
Mott  Haven  6-6022  Est.  1980 


60  E.  42  St..  N.  Y.  17  OXford  7-4690 


OVER  SUPPLIED  with  Newsprint  ? 
Need  guaranteed  deliveries  of  news¬ 
print?  Have  spot.  All  sizes  -61"  Rolls 
on  hand.  Excellent  quality.  Consult: 


BUNGE  PULP  &  PAPER  CO. 


for  all  sizes  Standard  White  Newsprint. 
46  W.  46th  St.  Phone  JU  2-4174  2-4830 


DOMESTIC— IMPORT— EXPORT 


Pre$$  Room 


64  PAGE 
GOSS 

SPEEDLINER 


Four  Units,  Color  Cylinder  for 
FULL  COLOR 


23-9/16"  Cut  Off.  9  column  width 
rollers.  AC  drive,  Cutler-Hammer  con¬ 
trols  reconditioned.  Bay  window  ar¬ 
rangement,  underfed 


Available  E’ebruary.  19.68 


GOSS  UNIT  PRESS 

with  ROP  Color 


6  HSLC  UNTTS  with 
2  Color  Units  on  top 
Length  cutoff  22%  " 

AC  motor  drive 
End  roll  brackets  £  Hoist 


JOHN  GRIFFITHS  CO.,  INC. 

416  Lexington  Ave.  New  York  17,  N.Y. 


KANSAS  CITY  STAR 
12  Goss  double 
width  units 
3  double  folders — 
23-9/ 1 6"  cutoff 
Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  1 25  hp.  DC  drives 
All  Equipment  Dismantled 
and  in  Storage 
IMMEDIATELY  AVAILABLE 


THE  LA  CROSSE  TRIBUNE 
La  Crosse,  Wisconsin  Phono  2-8040 


DUPLEX  TUBULARS 

16  Page— 24  Page — %  Fold.  Complete 


Stereo — AC. 

BEN  SHULMAN  ASSOCIATEIS 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


2-UNIT  HOE  PRES.S 
23-9/16"  cut-off,  complete  with  all 
stereotype  and  electrical  e<iiiii>ment, 
47  chases. 

Dundee  News. 

Brandeis  Theater  Bldg. 

Omaha,  Nebraska. 


KANSAS  CITY  STAR 
or 

THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 


Preta  Room 


MACHINERY  and  SUPPLBS 


Wanted  to  Buy 


HOE  PANCOAST 
COLOR  PRESS 


USED  MAT  HOLLER.  5  H.P.  s;  f' 

Chain  Drive  with  controi  reidy  '  .  jng  c 
operation.  Also  used  full  page  pwi  rtuiti 
press.  Advise  The  Sentinel,  Grifta^iMtheri 
West  Virginia. 


FOR  SALE 
WEB  #2092 


HELP  WANTED 


tiave  b< 

lOiAaee 

Ror  k  P 


Artists  •  CartoonUti 


Tl 


Has  24  printing  couples,  6  high  in  4 
stacks ;  angle  bar  arrangement  at  thg 
center  of  the  press  opposite  2  right 
angle  folders  sitting  side-by-side  with 
top  formers.  Is  cast  iron  construction 
with  sleeve  bearings :  prints  with 
quarter-inch  plates  on  hard  packing ; 
has  fully  reversible  cylinders  stagger^ 
90*  to  provide  21%"  product.  Now  in 
operation. 


ARTIST,  creative,  mature  and 
enced  to  help  with  highly  suces^l 
newspaper  continuity  comic  strip.  S«» 

1  tear  sheet  sample  of  work,  but 
originals.  Give  starting  salary  igflhlDl.io 
personal  info.  Great  opportunity  k 
right  man.  Applications  confidntja 
Box  181,  Editor  £  Publisher. 


Cireulmtimn 


^  p 
Ml  on 
bwonst 
KCELl 
plephon 
bnign  I 

mewsF 


Price  Nominal 


Apply  Business  Manager, 

San  Francisco  Examiner  or  I 

Hearst  Newspapers,  Room  210,  I 

959 — 8th  Ave.,  New  York  19,  N.  Y,  [ 


A  REAL  OPPORTUNITY 
FOR  THE  RIGHT  MAN 


3  UNIT  HOE  PRESS 

22  %"  AC  Drive,  end  fed.  Available 
September,  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  OXford  7-4690 


■or  MT  aLrtOOl 

cciut::;  krowing 

of  oBifht  SI 
<1.  Px'ftsn  in 

sf  thwlgniphir! 


Stereotype 


;  This  press  is  producing  excellent 
I  R.O.P.  full  color  printing  as  well  as 
i  spot  color  regularly.  Excellent  condi- 
I  tion.  Write  for  sample  editions.  E.  L. 
'  Burgess,  Mechanical  Superintendent. 
I  May  be  seen  in  operation  at 


HALL  MAT  ROLLER 


with  6  HP  Motor  Metliiim  Weight 
roller  for  General  Service. 

26  DURAL  Chases  for  8  column. 

#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CASTING  BOXES 
all  sizes. 

#26  Full  Page  Vandercook  Proof 
Press. 


bui 

■GOOD 

■^ng 

ONE  OF  THE  best  evening  and  Sn-Sliid  sail 
day  newspapers  in  the  northeut  le-  to  Box 

tion  of  the  country  need.s  an  a^sistir  - - 

and  understudy  for  one  of  the  te  CLASSI 
circulation  directors  in  the 
The  work  includes  all  phases 
culation — city,  country,  suburban, 
tically  all  of  the  circulation  af  !h«r^phii'! 
papers  is  by  carrier ;  therefon.  i:l  ^ected. 
one  need  apply  who  does  not  kr  i' 
boys  and  know  how  to  handle  t'r  ,  i 

and  who  does  not  like  this  type  i'  i  _ 

circulation  work.  Also  no  one  ’e(jj 
apply  who  is  not  willing  to  do 
form  of  circulation  work  wherein : 
needs  to  done.  For  the  right  iti; 
there  is  a  real  opportunity  and 
substantial  wage  to  start,  with 
progress  as  fast  as  merited.  Give  '-Jl 
story  of  yourself  including  expen*' 
in  detail,  references  and  salary 
pected  to  start  in  first  letter.  Box  :/ 

Editor  £  Publisher. 


HEU 
f)PE.\L' 
lor  for 

kliH  in 
Ilf  ai 


MANY  OTHER  ITEMS 

THOMAS  W.  HALL 

Stamford,  Conn. 


CIRCULATION  manager  wanted 
one  of  South  Louisiana's  better  sai 
dailies.  Must  he  thoroughly 
enced,  strong  on  rural  and  cor 
delivery.  Excellent  opportunity 
hustler.  Send  full  details  past  cx; 
ence  and  references.  John  R.  Ha.*Ti 
The  Daily  Signal,  Crowley,  I.nuiu 


642 


19  AUTOPLATE  Stereotype  Chases  to 
choose  from.  Inside  dimensions  229k  x 
8  Col,  11  em.  6  pt  Col  rule.  Save 
$71.00  per  chase.  Price  $20.00.  Located 
central  Pennsylvania.  Available  Feb¬ 
ruary  1957.  Write  Box  127,  Editor  £ 
Publisher. 


TRAVEI.TNG  REPRESENTATIVE 
WANTED  for  Southwest  Lex 
area  covered  by  Texas  com'' 
daily.  Must  he  tinder  46  and  * 
enc^.  Good  salary  with  trivrS 
expenses  and  usual  fringe  l)«sr6 
Position  available  February  lit. 
Country  Circulation  Manager,  F--| 
prise  and  Journal,  Beaumont,  Te 


5  UNITS— GOSS 

High  Speed  on  low  Substructure ;  AC 
Drive ;  23%e"  cutoff  now  available. 

BB>r  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


TWIN  SCREW,  Full  Page  Goss 
Shaver,  good  condition.  $600.00.  Avail¬ 
able  February  1967.  Write  Butler  Daily 
Eagle,  Butler,  Pennsylvania. 


Wanted  to  Buy 


POSTWAR  MODEL  E  DUPLEX  flat¬ 
bed  newspaper  press,  new  in  1947. 
Like  new.  %  and  %  fold.  AC  motor. 
See  running.  Turner  Printing  .Ma¬ 
chinery,  Inc.,  2630  Payne  Ave..  Cleve¬ 
land  14,  Ohio.  Offices:  Chicago-Detroit. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATES 


YOUNG,  aggressive  District  K" 
wanted  by  14,000  evening  nci'-r 
Should  have  at  least  one  or  two  ) 
small  newspaper  experience,  .'.ii- 
tc  sell  and  to  lead  and  train 
essential.  Good  salary.  Mile*** 
pensc  and  bonus.  Five  day,  forty  : 
week.  Free  life  insurance.  Bin*  C_ J 
and  other  benefits.  Write  Ham 
dell,  circulation  manager.  Daily 
patch.  New  Kensington  Pear.?:' 
describing  experience,  education, 
ercncea  etc. 


Claaai/ied  ddrertiaing 


60  E.  42  St..  N.  Y.  17  OXford  7-4690 


TUBULAR-24  PAGE 


8  UNITS— 2  PR  FOLDIHIS 


Duplex  Metropolitan ;  Leads  for  spot 
color ;  Roll  Arm  Bracket! ;  A.C.  Drives. 


DEKATUBE,  Goss :  new  in  1952  :  Bal¬ 
loon  Former:  Color  Pans,  automatic 
tens-ions,  rewinder ;  A.C.  Drive ;  Com¬ 
plete  'Vacuum  back  Stereo.  Lncatexl 
Appleton,  Wisconsin.  Available  Febru¬ 
ary  1. 


WANTED :  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available — Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6,  Pa. 


CLASSIFIED  MANAGER  to  take**; 
a  growing  section  in  one  of  the 
west's  most  progressive 
126,000.  Morning,  evening,  and 
day  papers  with  management  ■ 
understands  and  appreciates 


Presses. 


Will  sell  as  Two  4-Unit 
Available  early  Spring. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4690 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4590 


HOE  SINGLE  WIDTH  High  Speed 
folder  with  upper  former.  AIm  Unitub- 
alar  folder.  Both  22  % "  cut-off.  Grorge 
C.  Oxford,  Box  903,  Boise,  Idaho. 


FOR  SALE:  4-Unit  Hoe  Rotary  Press. 
Double  Delivery  Folder,  Colored  cylin¬ 
der,  End  Roll  Feed  with  electric  toll 
Hoist,  AC  Kline  Drive,  Cutler-Ham¬ 
mer  Conveyor,  Wood  Pony  Auto  Plate 
maker.  Available  mid-summer  1967. 
Reply  Box  6010,  Editor  £  Publisher. 


WANTED.  Duplex  or  Goes  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  6,  Mo. 


WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Elquip- 
ment — anywhere  in  U.8.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7.  N.  Y. 


We  wish  a  man  in  the  thirties,  t 
crably  from  the  midwest,  with 
ability  to  move  into  greater 
sibilities. 


thirini 

r*''^Bg, 


Please  write  in  detail.  inchidiW  ■ 
and  personal  history,  and  sell 
application  will  be  kept  , 

Write  C.  W.  White.  Journal-SUr  t  | 
ing  Co.,  Lincoln,  Nebraska. 


STANDARD  PERFORATOR  WANT¬ 
ED.  State  condition  and  price.  Write 
Box  215,  Editor  £  Publisher. 


WANTED — woman  unenciimbe^. 
classified  display  experience 
1  ern  town.  Write  in  detail 
,  type  experience  and  “/iv,  . 

ment  to  Box  217,  Editor  £ 


EDITORS  PUBLISHER  for  January  19.  ■'  i'JlT 
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HELP  WANTED 


I  Clauified  AdvertUing 

InfffoUSUAL  OPPORTUNITY  for  a 
V  aoanK  clauified  manager  to  grow  with 
M  rapidly  expanding  ABC  daily  in 
'titioa  them  California  coastal  area.  Must 
best  references,  proven  record. 
-  of  a  Lifetime!  Box  147,  Edi- 

‘Jtor  k  Publisher. 


Classified  I 

TELEPHONE  ROOM  ! 

Supervisor  ! 

EADING  morning  newspaper  (100,  I 

4)  in  Chart  Area  4  requires  experi- 
jic^  phone  room  supervisor.  Empha- 
lis  on  Sales  Techniques  and  ^les  I 
Jemonstration  for  staff  of  15. 
KCELLE.NT  knowledge  of  modem 
Iticpbcnt  equipment  and  phone  room  i 
siin  neceuary. 

NE^VSPAPER  located  in  a  resort  and 

tidustrial  area  undergoing  tremend- 
ui  building  and  development. 

GOOD  SALARY,  bonus  and  profit  | 
kharing  plan  plus  many  other  benefits.  | 
fWrite  all  details  of  your  background  I 
hnd  salary  requirement  in  first  letter  ; 
4o  Box  116,  Editor  &  Publisher.  I 

:  CLASSIFIED  MANAGER  for  fast 
;  trowing  southern  city.  Must  be  top 
'  light  salesman  with  successful  experi- 
■ '  tnce  in  competitive  city.  Send  bio- 
r  paphical  outline  and  state  salary  ex- 
•  p«ted.  Box  239,  Editor  &  Publisher. 


li- 


Dixplay  AdvfTtUing 


,  irii  HELP  WANTED— ADVERTISING 
DPE.\ING  IMMEDIATELY  for  direc- 
yj.  »r  for  afternoon  paper  in  11-12.000 
ind  I  :*“•  1“  highly  competitive  field.  SUrt- 
1  PS  "*  110.000  with  share  in 

re  ft!  "““o***-  Must  understand  and 
»  able  to  handle  all  details  of  entire 
T  *  “^'fliPing  field— local,  and  national. 
X  n  '??,*  ^  requires  plenty  of  promotional 

5.0  "  ^ 

year  man  before  replying. 
6428,  Editor  &  Publisher. 

^AD  man  AG  ER — An  oyster 


a  g^  man  to  open  on  county-seat 
16.800  ABC.  Present  department 
.TwjK?*’  direction.  Chance  to  di- 

entire  ad  operation.  Chart  Area 
i.i.-iK.-j' j**,.*''''"*  bnckgronnd  and  salary 
i±y«4ed.  Box  5422,  Editor  A  Publisher. 


SALESMAN — thoroughly  experi- 
1140.  week  plus  incentive  bonus. 
A”**  2.  Box  108.  Editor  &  Pub- 


^**^*®l-*o*>*  Shopping,  mam 
community  with  goo 
‘•''I'ing  and  winter  sjiorti 
paper,  well  equipiied  plant 
1°  Cadillac  (Michigan 
,;2Si!!!!!i_News^ 

^.'^^•HTI.'tl.NG  SALESMAN  who  wil 
fc,  K  ^  train  and  direct  fieh 
T  represent  our  newspapers 
fo  sell  and  supervise 
salary,  generous  car  allow 
f  ’'’**“1'''®  plan,  insurance  am 
•  oS®  *l>o  can  qualify.  Writ. 

I  "'Thill”  Bliven,  Advertisini 

Leader  Corp.,  Man 
New  Hampshire. 


manager,  only  daily 
Wis»  12.IHH)  midwest  town ;  attractive 
eonimission ;  color  press,  three 
ta  department,  opportunity  develop 
L  *■  business.  Some  knowledge  layout 

Pi  ^1™  not  over  40.  Box 

Editor  A  Publisher. 

central  FLORIDA 

tyk-fe.  town 

I  opening  for  display  advertising 

ry  FbK?®“P,  paper  6400  circulation. 

It  DbT  "  -Morgan  Welch.  General  Man- 
rknay*'''  Deland  Sun  News,  Deland.  Fla. 

"  '*¥®HH1>''ATI0N  NEWSPAPERS  south- 
Lif.™  reaching  two  hundred 

Ron  dollar  retail  market  has  ira- 
R*te  opening  for  qualified  manager 
''®^'*'PK-  (^nfidentially  give 
k*  wtails  about  experience,  age,  fam- 
bc  ""mi  required,  telephone.  Be 

ie  <**.•,  ’"r"'**'  references  and  data 

•*  ^Stk'ih^r  * 

t^^ANKN'T  OPENING  for  advertis- 
ViB**'’.  ""  16.500  sir.e  city  daily  with 

^  circulation.  Shopping, 


HELP  WANTED 


HELP  WANTED 


Dinplay  Advertising 


Display  Advertising 


June  8-17,  1957,  the  U.S.  Navy  will  sponsor  an  International  Naval 
Review  in  Hampton  Roads.  Virginia,  just  off  the  Norfolk  Naval  Base. 
The  State  Department  recently  sent  invitations  to  more  than  twenty 
Nations,  inviting  each  to  send  warships  to  participate  in  this 
historic  event  with  special  High  Command  ceremonies  on  June  12. 


To  greet  the  Government  and  Naval  officials  and  to  present 
the  program  of  events  to  the  naval  personnel  and  visitors, 
the  Norfolk- Portsmouth  VIrgInlan-PIlot  and  Ledger-Star  will 
publish  a  souvenir  edition,  to  be  titled  "A  Salute  to  the 
Navies  of  the  World."  To  prepare  this  elaborate  publication 


WE  NEED  HELP 


especially  experienced 
advertising  people 

We  will  require  several  combination  advertising  copy  writers 
who  have  experience  in  producing  such  an  edition.  We  do 
not  want  high  pressure  experts,  but  conscientious  men  of  ability 
who  seek  an  opportunity  for  permanent  employment.  Immedi¬ 
ately  following  the  International  Naval  Review,  we  will  dear 
the  decks  and  plan  another  special  edition  for  the  opening  of 
the  Hampton  Roads  Tunnel,  which  will  connect  Norfolk  with 
Newport  News,  Warwick  and  Hampton  Peninsula,  thus  pro¬ 
viding  continuous  six  to  eight  months  employment  through  these 
two  special  promotions.  Advertising  salesmen  whose  records 
prove  better  than  the  average  will  be  selected  for  permanent 
positions  on  our  regular  staff. 


Just  to  indicflte  the  magnitude  and  scope  of  the  International 
Naval  Review  plans,  here  are  some  of  the  events  designed  as 
part  of  the  entertainment  program  for  the  officers  and  men  of  the 
International  Fleet,  as  well  as  the  civilians  in  attendance  at  the 
Jamestown  Exposition  ceremonies:  A  Broadway  Musical  Show  with 
original  cast;  An  outdoor  Western  Show,  complete  with  Rodeo, 
Indian  Dances,  Mock  Stagecoach  Holdup,  etc.;  Six  Jazz  Shows 
featuring  the  top  Jazz  bands  in  the  country;  Various  types  of  cul¬ 
tural  events,  such  as  symphony  orchestras,  chamber  music,  ballet, 
instrumental  and  vocal  soloists,  metropolitan  opera  stars,  modern 
dance  (Jose  Limon);  an  Ice  Show;  A  typical  American  County 
Fair  featuring  an  Industrial  trade  show  in  which  the  nation's  top 
industries  will  present  a  "Look  at  the  Future";  an  Aquacade: 
Professional  Boxing  Show,  nationally  televised:  Amateur  Boxing 
Shows;  Major  League  Baseball  Game;  Power  Boat  and  Water 
Skiing  Regatta:  Country  Music  Show;  Folk  Dance  presentation 
(University  of  Pittsburgh);  Movie  Premiere — at  least  one:  National 
ly  televised  TV  Shows.  Intership  Athletic  Events;  Beach  Parties: 
Special  Church  Services;  Sightseeing  Trips  and  Harbor  Tours. 


The  edition  saluting  the  Navies  of  the  World  will  have  wide 
and  extra  circulation  distribution,  not  only  aboard  each  of 
the  warships,  but  also  through  attractive  mail-away  souvenir 
wrappers  that  will  be  made  available  to  the  thousands  of 
visitors  coming  to  this  area  for  the  Jamestown  Exposition. 
We  are  offering  to  experienced  combination  advertising 
writers  and  salesmen  a  most  attractive  salary  plus  bonus 
proposition  and  we  are  starting  immediately  to  select  this 
special  staff,  which  will  be  under  the  supervision  and  direc¬ 
tion  of  our  regular  advertising  department  executives.  If 
you  think  you  can  qualify  and  are  interested  in  working  on 
either  or  both  of  these  special  editions,  write  at  once,  giv¬ 
ing  full  particulars  as  to  your  experience  and  we  will  forward 
you  complete  details  on  salary  and  bonus  arrangements. 

Address  All  Replies  to: 

Ellis  Loveless,  Vice  President-  end  Advertising  Director,  Norfolk,  Portsmouth 
Virginian-Pilot  and  Ledger-Star,  Norfolk,  Virginia. 


J^^TOR  &  PUBLISHER  for  January  19,  1957 


HELP  WANTED 


_ Display  Advertising _ 

DUE  TO  PROMOTIONS,  we  have 
oiienings  for  two  men  experienced  in 
selling  and  layout.  Permanent.  The 
Daily  Progress.  Charlottesville,  Va. 


DISPLAY  advertising  sales  position 
on  over  10,000  ABC  daily.  Permanent, 
above  average  opportunity  for  ad¬ 
vancement  for  man  with  layout  ahiliity 
who  can  sell.  Experience  necessary, 
either  daily  or  large  weekly.  $75  plus 
attractive  monthly  bonus.  Write  fully 
in  confidence  td  James  Findley.  .Ad- 
I  vertising  Manager,  The  Journal,  Cof- 
^  feyviUc  Kansa.s. 

I  $100.00  WEEKLY  plus  bonus  to  man 
j  with  retail  advertising  experience. 

Prefer  man  with  some  experience  sell- 
I  ing  special  editions.  Opening  in  friend¬ 
ly  small  southern  town.  Chart  Area  6. 
i  Write  Box  "ST”  207,  Editor  A  Pnb- 
I  lisher. 


Ediinrial 


'  MORNING  NEWSPAPER  in  metro- 
,  politan  center.  Chart  .Area  10,  is  seek- 
I  ing  seasoned  reporter,  sports  writer 
;  and  ci>py  reader.  Applicants  must  give 
j  full  details  of  education,  employment, 
1  experience  and  background.  Prefer  ap¬ 
plicants  under  35.  Reply  to  Box  6417, 
j  Editor  A  Publisher. _ 


I  EXPERIENCED  WOMAN  for  editing. 

'  makeup  of  women’s  pages  on  metro- 
'  I>olitan  paper,  midwest.  Excellent 
t  opening  for  right  iierson.  Give  full 
background.  Box  5307,  Editor  A 
I  Pubiisher. 

I  EDITOR  for  good  sm.all  6  P.M.  daily, 
i  complete  charge  news  department, 

I  handling  AP  wire,  copy  of  society  girl 
I  and  1  reporter.  Make  up  paper.  Must 
I  he  tops  local  news,  pictures,  fit  into 
community.  Desire  family  man,  refer- 
I  ences.  Contact  Franklin  Yatsa,  Times- 

1  Gazette,  Shclbyville,  Tennessee. _ 

i  OXT.Y  NEW.SPAPER  in  170,000  rapid- 
I  ly  growing  mixlwestern  city  needs  caii- 
'  able  reixirter  able  to  cover  top  as- 
signmi-nts.  Big  opportunity  to  grow 
with  palter  soxtn  to  move  into  new 
plant.  Top  pay  for  .S-year  man.  Box 

.5405.  Exiitor  A  Puhlisheij _ 

OPEN  NOW,  general  reporter’s  job. 
Strong  on  local  news  and  features. 

.  Send  full  details.  Daily  News,  lewis- 

lown,  Montana. _ _ 

PUBI.KTTY  DIREX’TOR.  female,  large 
resort  hotel,  mid  Atlantic  state,  experi¬ 
ence  in  writing  necessary,  includes  writ¬ 
ing  material  for  our  social  magazine 
‘  and  other  social  reporting,  excellent 
working  conditions,  room  and  board 
,  furnishexl,  answer  giving  full  resume 
1  to  Box  .5405.  Exiitor  A  Publisher. 

TOP  TEXAS  small  city  daily,  |>eren- 
'  nial  contest  winner,  wants  exiierienced 
I  copy  editor  or  reporter  capable  of 
handling  desk  work.  Morning  If*. 000 
daily  in  city  of  33.000.  Apply  G.  B. 

.  Dolan,  Temple  Telegram. _ 

SPORTS  WRmiR-EDlTOR  wanted  by 
top  north  central  Ohio  daily  about 
E’ebi-uary  15th.  Must  be  exiierienced 
all  phases  simrts  coverage  and  he  will- 
!  ing  to  handle  supplemental  news  as- 
,  signmeiils.  ENeiiing  daily  except  Sun- 
'  day.  15.000  circulation,  23.000  ivipula- 
I  tion.  very  excellent  opportunity.  State 
I  full  details  exiiei'ienee,  personal  data, 
salary  ex|iected  first  letter.  All  replies 
;  confitiential.  Box  5410,  Editor  A  Pub¬ 
lisher. 

‘  A  COMBINATION  siiorls  and  general 
reiKirter  tor  a  sm;ill  daily  locatetl  in 
I  Northern  Illinois.  Good  working  con- 
;  ditions,  paid  vacation  and  group  in- 
i  surance.  Write  Bi  x  126,  EMitor  A 

I  Publisher. _ 

i  CITY  EDITOR  for  high  standard  eve- 
I  ning  pa|«er,  growing  city,  26,000  popu- 
I  lation.  Pay  $126  or  more  to  top 
;  notch  man.  Background  or  exiierience 
■  in  Chart  Areas  6,  7,  8  or  9  preferred. 
Include  references  in  resume  of  edu¬ 
cation  and  experience.  Box  112.  Editor 
A  Publisher. 

FREE 

MONTHLY  JOB  MARKET  letter,  with 
list  of  available  jobs  and  nationwide 
,  employment  conditions.  Bill  McKee, 
Birch  Personnel,  69  E.  Madison,  Chi¬ 
cago,  Illinois. 
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HELP  WANTED 


HELP  WANTED 


HELP  W  ANTED 


SITUATIONS  WANTED 


Promotion — Public  Relations 


Administrative 


EDITOR 


EDITOR-REPORTER  for  33,000  near'  rrM-r^n  PUBLIC  RELATIONS  OPPORTUNI-  EDITORIAL  EXECUTIVE  30,^.  ,• 

Chicago  30  year  old  weekly  newspaper.  bUllUK  TY :  Young,  enthusiastic  reporter-con-  top  spots  desires  change  for  penoiilHurTin 

Responsible,  hard  working  newsman  I  tnct.  man  with  newspaiwr  or  aliied  .  reasons  as  editor,  executive  or  m 

experience  all  beats,  features,  editor-  Chart  Area  2,  suburban  New  York.  1  writing  exi)erience  to  start  with  heavy  ing  editor.  Fine  references.  Box  WeUnllflri 

ials.  Minimum  6-10  years  experience.  Fast  growing  weekly  newspaper  needs  writing  load,  moderate  (SOO  to  3116)  I  Editor  &  Publisher, 

Good  saiary  and  future.  Write  fully  responsible  experienced  man  for  im-  I  ?****T.  move  forward  on  challenging  |  pYjowj;^  mrCfTr^SFiTi  * 

Box  129,  Editor  &  Publisher.  mediate  employment.  Must  have  make-  i  blue-chip  acTOunt  of  fast-growing  Up-  pimr  Tuxnm  nnn  in  i.;.  P*'**  ' 

- TT- - 7^X7 - r:  _  _ _ State  New  York  nublic  re  ations  firm.  rutsLJ&Mrjt  now  in  nis  early  fonj^Dno  in 


GAG-WRITER  for  TV  newspaper  up,  ^itorial  writing,  administrative  New  York  public  rations  fnm. 


panel.  One  who  can  keep  capturing  experience.  Top  pay  for  top  man.  details  to  Box  120,  Edi 

e  e  „  —  „ ...  1  jp,  4  Publisher. 


humorous  situations  on  TV  advertis-  237,  Editor  &  Publisher. 

injf.  Standard  ^ag  rates.  Send  couple  _ _ _ _ 

s^ples  to  Box  132,  Editor  &  Pub-  PROGRESSIVE,  small  Chart  Area  6 


ASSISTANT  PROMOTION 
MANAGER 


_ _ daily  wants  trained  news  editor  under  i  MANAGER 

REPORTER— afUrnoon  daily.  Per-  35.  Good  permanent  opportunity,  bene-  !  lvi/-viN/-vv:7Ci\ 

aianent  position.  Give  full  details  in  ^ts-.  Write  full  qualifications  and  ex-  j  OPPORTUNITY  for  liright 

letter.  The  Daily  Progress,  Charlottes-  Pertence  to  Box  241,  Editor  &  Pub-  |  advertising  man  as  AssisUnt 

ville,  V  irginia. _ - - - i  Promotion  Manager  of  large  metro- 

REPORTER  wanted  for  small  Indiana  REPORTER  '  politan  daily  and  Sunday  newspaper. 


and  who  is  thoroughly  expericnetd  j  pirs  A 
all  phases  of  weekly  and  small  414  T  pvui 
operation  wishes  to  associate  as  voii  V.  d—n 
ing  and  investment  partner  witk  .  '“f” 
tablished  small  newspaper  opentil  'L 
in  New  England.  Now  a  Waahiiuti 
PRO.  Please  answer  fully  and  in  ee 
fidence.  Box  188.  Editor  A  Pukli*.  ^*80! 

TO:  PUBUSHER  of  a 

NEW  ENGLAND  DAILY  to 


daily.  Good  position  and  chance  for  ^  Appliance  industry  at  retail 

advancement  for  right  man.  “"<1  manufacturer  level,  for  national 

R.  D.  Maney,  daily  Business  Paper.  Require  1  to  3 


PUBLISHER’S  ASSISTANT,  Adte 


Manager- Editor, 

Tipton  Tndi“t’  mateh“your"‘quSification^^^  Phone  ^  I  ’  who  has  the  knack  of  ;;;ie;‘^;y^o“r  Tn'Talbmiuion^’a^^ 

J  -  write  Ralph  Jones.  City  Editor,  RE-  I  working  with  p^ple;  who  is  »*'«  challenge  of  lit*  A  HO 

REPORTERS  FOR  FASTEST  Krowmir  TAILING  DAILY.  106  West  Adams,  I  market  information  t  competitive  markets.  Proven  reeoHi,  iure; 

daily  in  Ohio.  Need  young  man  with  Chicago  3.  Ill.  I  willing  to  apply  himself  to  builder,  staff  organizer  n  doUirs 


and  manufacturer  level,  for  national  '  ARE  looking  for  a  man  ^i^h  tislng  Manager  or  Assistant  Gtiie 

daily  Business  Paper.  Require  1  to  3  !  create  and  direct  the  Manager — 10  years  daily  and  wed 

years  experience  as  leg  man  on  daily,  i  Production  of  visual  sales  presents-  experience  has  given  broad  knowW 
Important,  interesting  job.  Salary  to  promotion  advertising  and  direct  n|j  departments.  Presently  a  ip 


match  your  qualifications.  Phone  or 


daily  in  umo.  Need  young  man  with  Chicago  3  Ill.  I  ^  «***" 

I  to  2  years  experience  on  city  beat  - - — — - - ^ -  '  all  phases  of  newspaper  promot 

and  another  with  J  school  degree  or  REPORTER  i  'rtiic  tc  <>  ...mmi  rv,u 

jome  training.  Possibilities  for  future  general  news  and  sporte.  i 

are  boundless  for  right  men  who  learn  The  Virginian.  Covington.  Virginia.  j  Americas  leading  newspaper 

'k*'Ti  ^°iD*  ambitious  to  REPORTER  on  one  of  County’s  larg-  I  ^(J^**203  HMitor*  ^"publUher. 

^ead.  Paper,  part  of  a  small  chain,  est  semi-weekly  newspapers,  with  ex-  _ ’ 

!■  located  in  fast  growing  area  with  cellent  opportunity  for  rapid  advance- 

many  problem,  which  provide  reporter  ment.  At  least  six  months’  experience  INSTRUCTION 

with  test  possible  training.  Apply  to  essential.  Chart  Area  2.  Write,  giving  ■ 

Mr.  Palme^  News  Herald,  Willough-  present  salary,  qualifications  and  am-  Classified  Advertising 

»y.  Ohio.  WI  2-2100.  _ bitions.  Box  209,  Editor  &  Publisher.  - =_ 

YOUNG  General  Assignment  reporter  WANTED  experienced  copyreader  on  MORE  SALES-POWER 

with  some  experience  for  six-day  af-  leading  upstate  New  York  afternoon  FOR  CLASSIFIED  STAFF*ERSI 

temoon,  Sunday  morning  paper.  Auto  paper.  Top  scale,  benefits.  Write  Box 

would  be  asset.  State  salary  require-  228,  Editor  &  Publisher.  '  ABILITY  to  sell  moe  lin.age  an 


all  phases  of  newspaper  promotion. 


good  creative  flair.  College  gndm  ileeve 


THIS  IS  a  real  opportunity  with  one  *L  J.  'T**'" 


of  America's  leading  newspapers.  Send  Bklitor  &  Publisher, 

complete  resume  and  salary  range  to  _  -uAxiAr-uD 


Box  100,  Exlitor  s  Publisher.  mtinti 

- if  YOU’l 

AD  MANAGER  in  1 

7  years  experience.  Includes  2  lappy 

retail  salesman,  60,000  monopoly  , 

8  years  Ad  Manager  small  daily.  ■ 

years  highly-competitive  metropolkS*  moi 
daily  a.s  retail  salesman  and  Claaiiw| 
Advertising  Manager.  College  gridiii»*“  “*y 
33,  family,  veteran.  Prefer  Chart  .tig 

6,  medium  size  daily.  If  yon  wantUg®  w  " 


TELLIGENT  direction  of  your 


ments,  send  references,  clip.  Write 


PeteXr"g.'=e‘i^g?„iI*’*  Newsmen  for  reportorial 


ABILITY  to  sell  moe  lifi.ige  and  sign  tising  sStafT  with  resulting  increiie  i 
■'"  1  up  more  contracts  .  .  .  New  pride  lineage,  write  Box  232,  Editor  A  Pi 
desk  '  happiness  in  their  work  these  lisher. 


EDITOR  wanted 


work  State  full  experience  and  quali-  !  benefits  enrollees  front;  over  200  -  PUBLISHER  Irite  in 

fications.  Write  Editor,  Telegraph  |  tht'*How^°'^PRri8h’^  '(Dour’S  Tn  IF  YOU  WANT  A  TOP  PRODL’CLW  Publish 

Herald.  Dubuque  Iowa. -  |  aD  STAFF,  DON’T  PASS  THlsJ^ 

WANT  TO  COME  TO  FLORIDA?  '  vnir  Director  desires  chu*^  M 


Highly  competitive  daily  and 
Sunday  newspaper  in  large 
city  needs  resourceful  editor  to 
develop  compact,  hard-hitting 
staff.  Only  person  with  im¬ 
pressive  record  will  be  con¬ 
sidered.  Write  fully  stating 
salary  desired.  Box  22!t,  Edi¬ 
tor  &  Publisher. 


O^petong  fOT  f^t  accurate  copyreader  YOU  get  individualized  attention  in  only  35  but  plenty  experience  J.Mli 
on  progrSlive  daiK  Gtee  fuU  bacL  ■  ‘’"®  2»-  correspondence  course.  gO.OOO.  Now  leading  staff  of  1«  rt 

ground  ir^  etter  of'  aoXation  Box  i  **  explains  tested  sales,  servicing  and  nation’s  most  competitive  «« 

216  Editor  &  Publisher'^  ti  .  B  ,  copy.„riting  techniques  that  pay  off  paper  city  over  100,000  people.  Oi 
21b,  e-mior  &  i-uDiisner. - ,  easy-to-follow  style.  ---= —  <-- ■ — 1-:_  - - - - 


ganizer,  leadership,  appearance,  refd 


WRITER,  30-36,  aggressive,  capaWe,  !  TOTAL  FEE,  366.  For  more  sales-  ences.  Salary  now  38400.  Prefer  Wii 
I  experienced,  for  irnme^ate  Pubte  R^  power,  increased  copywriting  ability,  or  Southwest.  Box  219,  Editor  k  h)| 


I  Send  complete  resume  in  confidence. 

Box  212,  Editor  &  Publisher. _ 

EXCELLENT  OPPORTUNITY  for  WOMAN  FOR  SOCIETY  and  general 
experienced  reporter  on  growing  16.000  news.  Permanent.  370  week.  List 
afternoon  paper  in  Chart  Area  2.  references  with  application.  Junction 
Need  top-flight  schools  coverage,  plus  City,  Kansas,  Daily  Union, 
alert  general  assignment  work.  3103 


lations  opening  with  General  Electric  greater  job-happiness,  mail  your  lisher. 

Co.  in  up-State  New  York  Salary  application  with  initial  316  payment  _ 

commensurate  with  ability  and  ex-  ;  ^od„y_ 

perience.  Management  opportunity.  ’  _ 


Circulation 


HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 
Miami  47,  Florida 


for  five-day,  371^-hour  we»>k.  Good 
fringe  benefits.  Send  complete  rt-sume 
to  Box  208,  Editor  &  Publisher. 


Free  Lance 


Linotype  School 


oo*  ^vo,  ,:,u».or  <g  I  uDiisner.  PHOTOGRAPHERS:  new  constructioi 

- -  j  photos  are  in  demand  now  by  companj 

.-...rM-r- -  I  house  organs.  3,000  house  organs  pa> 

EXPERIENCED  REPORTER  from  310  to  3100  for  clean  shots  show¬ 
ing  their  equipment  or  products  in 
for  general  news  coverage.  Starting  use.  Professional  photographers  make 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


AGGRESSIVE  MAN,  age  87,  tea 
years  experience  all  phases  circolo 
A.B.C.,  little  merchant.  Have  prow 
excellent  results  as  carrier,  dty  i 
trict  manager,  city  circulation  si 
ager,  road  man  and  office  manu 
Have  worked  for  three  newtpw 
Oklahoma,  Delaware  and  North  u 
lina. 


Desire  iiosition  as  circulation  nui 
ager  or  assistant.  Write  or  teleph^ 
Art  Jilen,  104  Perdue  St.,  GuM 
North  Carolina.  EM  2-6901.  J 


pay  3106  for  5  day,  40  hour  week,  good  money  in  this  field.  Free  infoiv 
Good  working  conditions.  Mid-west-  mation.  ^bbie  Press  Service.  161 


eroer  preferred.  Company  paid  hos-  West  48,  NYC 
pital  insurance  and  jH-nsion.  George  j 
Crawford,  News-Sun,  Waukegan.  I  Hi-  ' 
nois.  _ 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Mechanical 


NEED  NEWS  EDITOR  immediately, 
good  working  conditions  and  pay. 
Character  must  be  above  reproach. 
Contact  Jim  Minor,  Banner  News, 
Magnolia,  Arkansas. 


Composing  Room 
Machinist 


MANUAL  and  TTS  equipment.  Union 


ARE  YOU  an  experienced  copy  Shop  on  financially  secure  newspaper, 
reader  looking  for  a  conn«’tion  with  Excellent  non-contributory  pension 


a  top  paper  in  the  Midwest  or  South-  P>“"'  vacations,  hospitalization. 


east’/  This  is  your  opportunity.  Com-  WONDERFUL  area  for  family  man  in 


P.K*®  „ background  information  essen-  Southern  California.  Best  ciimate  in 


tial.  Box  233,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  and  man-  ^ritf.  to  Box  200,  Editor  &  Piib- 
ager  of  small  Democratic  Daily  in  lij^her 


middlewest — city  of  6000.  Good  salary 

— must  have  good  references  as  to  ' 

previous  successful  management.  Box  ,  Phntorraohv 

234,  Editor  &  Publi.sher. _ ^  T -  ' 

GENERAL  ASSIGNMENT  REPORT-  i  DLJf’^T^’^f’^  D  A  DUCDC 

ER  for  small  city  daily  in  Virginia.  riiv-/ 1  LJoKAr  ri  tK  oi 

Pleasant  living  and  working  conditions.  ii  i  , 

Modern  plant.  Published  five  after-  i  rl6Ve  yOU  SnOT 

noons  and  Sunday  morning.  Will  take  '  Blood  and  GofO? 

Cub,  or  experienced  reiairter  with 

.'ommensurate  pay.  W.  J.  Missett,  Suf-  Send  sets  old  or  new  with  clippings. 


PHOTOGRAPHERS: 
Have  you  shot 


Blood  and  Gore? 


Use  CHART  AREA  Number  in  Ad  copy  for  showim 
LOCATION  without  IDENTIFICATION 


aOlk*  Virginia,  Nows  Herald. 


Royaltie*.  P.I.P.,  305  E.  76  St..  N.Y.C. 


EDITOR&PUBLISHER  for  January  19. 


SITUATIONS  WANTED 


Circulation 


fcurtin'  for  Circulation 
)ollars,  Mr.  Publisher? 

li  THE  past  four  years  my  publisher 
II  paid  me  $40,000-  I  have  returned 
IS  000  in  circulation  savings  to  him 
PLUS  A  CIRCULATION  GAIN. 

0  GENIUS  was  needed-  no  sleight-  i 
'•lund— nu  high  pressure:  just  quiet 
ppbcation  of  20  years  of  knowhow, 
ird  work  and  the  guts  to  expect  the 
tdtr  to  PAY  for  today's  greatest 
•  irptin— a  good  newspaper. 

“  he  boss  and  I  agree  I’m  the 
i«p«t  hired  hand  he  ever  had  I'm 
IK  he'll  ^  unhappy  when  1  tell  him 
I  want  to  locate  permanently  in  the 
1-  vwing  South  or  Southwest. 

11 48  years  of  age  and  learning  every 
_  u-  Twenty  years  on  metropolitan 
U  liba  and  mass-distributed  weeklies  ' 
iso't  taught  me  everything.  But  this  ; 
have  learned : 

j-j  A  HOTSHOT  can  produce  a  i 

4$  ^re:  a  miser  ran  produce  ! 

dollars;  but  it  takes  a  shirt- 
ilee>e  circulator  to  produce 

both  gain  and  dollars — and 
maintain  the  gain, 
f  YOU'RE  expanding.  I'd  like  to 

in  and  join  the  growth.  If  you 
happy  with  your  present  figure- - 
id  would  like  to  produce  more  dollars  ' 
•I'm  of  Scotch  descent ;  we  can  hold  | 
tgure  and  produce  dollars  too. 
PROBABLY  a  short  flight  from  | 
city  At  your  request  I  can  fly  I 
for  weekend  talks.  Or  furnish  more  ^ 
!o  by  mail  My  earliest  availability  I 
(0  days.  And  there  must  be  a 
,ry  growth  from  $10,000  a  year — 
dollars  I  can  produce  for  you. 
I.VLY  chart  areas  4,  5,  9.  10  and  12.  : 
want  to  be  happy,  not  wealthy.  ; 
hte  in  confidence.  Box  214,  Editor  { 
Publisher.  I 

gAAD  HAN— Age  44  with  fourteen  | 
iStn  experience,  one  of  south's  largest  j 
i^iba,  desires  change.  Excellent  record  • 
itions,  collections,  familiar  every  ' 
OAisc.  Write  Box  &4I6,  Editor  &  Pub-  | 
^hrr. 


★  ★  ★ 

Circulation,  Advertising 

petent  personnel  on  tap  from  . 
l-Uwoaat  at  no  charge  to  em-  | 

*r«r.  Phone,  Write  or  Wire  MID- 
WN  AGENCY,  130  W.  42  St..  New 
*  City.  N.  Y.  WI  7-7403. 

_  ★  ★  ★ 


Oupiar  AdvertUing 


nuik'ISTANT  ADVERTISING  MAN- 
'ER.  3  years  plus  7  years  retail  stafT. 
Chart  Area  6  or  2.  Present 
^  $6,000.  Box  6402,  Editor  & 
^^lisher. 


A  publi^iher  somewhere  in 
“  U.S.  who  needs  an  experienced  re- 
*  •^vertising  manager  of  proven 
■jhty.  Now  employed  in  city  of  30,000 
l^ulition,  seeking  change.  Interested? 

Box  107.  Editor  &  Publisher. 

»UNG  SPACE  SALESMAN,  College 
Wsate.  2  years  experience  with  25,000 
“  combination  daily  desires  change, 
[ily  Box  124.  Editor  &  Publisher. 

WRESSIVE  Young  Space  Salesman, 
wars  New  York  experience  seeks 
Wjunent  spot  on  trade  or  consumer 
^icstifin.  Will  relocate.  Box  148, 
pr^  Publisher. 

manager — Next  step  for  i 
■Cuious  6',j  year  man  in  key  spot 
*  man,  7  day-daiiy  display  staff, 
•crp  family  man  of  3*>.  with  good 
ground  in  related  fields.  Can 
1  “"*1  sound  service  with 

^»l  efficiency.  Desire  progressive, 
r‘  roedium  daily  in  chart  area  12 
r  *1  on  roast).  Present  Ad  Director 
of  this  ad.  Box  204,  Editor  & 
'■lisher. 

^SPARER  REPRESENTATION. 
Hade  man  who  understands  all 
of  newspaper  operation,  knows 
J^^al  picture  and  local  market  im- 
^“ee.  Box  202.  Editor  &  Publisher. 


SITUATIONS  WANTED 


Display  Advertising 


SPECIAL  EDmONS 
Let  me  sell  your  next  special  edition 
— anniversary  or  industrial.  Thirty 
years  as  newspaperman.  Write  on 
your  firm’s  stationery  for  sample  and 
my  leaflet,  "Editorial  Preparation  of 
the  Special  Edition." 

JAMES  A.  SMITH 
26162  Fairway  Drive 
Dearborn  7,  Michigan. 


ADVERTISING — Sales  promotion,  able 
assistant,  capable,  age  25.  B.A.  experi¬ 
enced  all  phases.  Box  115,  Editor  & 
Publisher. 


SPECIAL  EDITION  man  available 
after  February  16.  Centennials,  Anni¬ 
versaries,  etc.  Commission.  Box  201. 
Editor  &  Publisher. 


Editorial 


EDITOR-DEISKMAN — Experienced  and 
capable.  Chart  areas  6,  8  or  10.  Can 
supply  top  references.  Box  6314,  Edi¬ 
tor  &  Publisher. 


EXPERIENCED  DESKMAN  —  Hard¬ 
working,  fast,  accurate.  Excellent  ref¬ 
erences.  Prefer  Midwest.  Box  6313, 
Editor  &  Publisher, 


WIRE  EDITOR — Used  to  working  fast 
desk.  Good  on  makeup.  Want  si>ot  in 
West  or  Midwest.  Box  6315,  Editor  & 
Publisher. 

DESKMAN,  experienced  in  all  phases 
of  news  work,  desires  chance  to  prove 
abilities  and  opportunity  to  advance. 
Box  6431,  Editor  &  Publisher. _ 

ALL-ROUND  NEWSMAN,  several 
years  experience  all  phases  reporting 
dailies  and  weeklies  in  Britain.  Highest 
referenc«‘8.  Seek  position  daily  or 
weekly.  Chart  Area  2.  Box  135,  Edi¬ 
tor  &  Publisher. 

DEADENDED  on  midwest  weekly,  30 
year-old  reporter-editor,  5  years,  seeks 
small  or  medium  size  daily  slot  with 
future.  J-Grad;  Single;  Car;  Camera. 
$90  minimum.  Box  103,  Editor  A 
Publisher. 


EFFICIENT,  honest  reporter.  Limited 
use  camera.  Over  3  years  top  daily 
assignments.  Want  honest  P.M.  daily. 
Available  within  2  months.  Inquire. 
Box  142.  Editor  ft  Publisher. _ _ 

EXPERIENCED  REPORTER,  all 
heats,  features.  Available  around  March 
1.  27,  J-Grad.  Vet.  Job  with  future 
in  Chart  Areas  1,  2,  3.  Box  105,  Editor 
ft  Publisher. 

FEATURE-NEWSGAL,  25."Three  years 
daily  newspaper,  related  overseas,  in¬ 
formation  experience.  Journalism  de¬ 
gree.  Consider  newspaper,  magazine, 
feature  wire  service.  New  York  City 
area.  Box  113,  Editor  ft  Publisher. 
REPORTER,  general  news,  features. 
Two  years  daily  newspaper  and  wire 
service  experience.  AB  degree.  Mature 
woman.  Top  references.  Box  104,  Edi¬ 
tor  ft  Publisher. 

**EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY.  130  West 
42  St.,  N.  Y.,  N.  Y.,  Wl.  7-6748. _ 

MAYBE  WE  CAN  HELP  YOU!  Al- 
though  the  shortage  of  qualified  help 
is  hitting  us,  ton,  we  have  put  nearly 
600  people  to  work  during  the  last 
twelve  months.  Tell  us  what  you  need, 
and  we'll  help  you  if  we  can.  Bill 
,  McKee.  Birch  Personnel.  69  E.  Madi- 
I  son,  Chicago,  Illinois. 


WEEKLY  EDITOR  —  Knowledge  all 
phases,  strong  on  features,  know  cam¬ 
era,  have  local  slant.  27.  married,  J- 
Grad.  Looking  for  progressive  weekly 
Will  re-locate.  Box  119,  Editor  ft  Pub¬ 
lisher. 


WORKING  MANAGING -CITY  EDI¬ 
TOR,  under  45.  highly  regarded,  with 
excellent  production  record  medium  size 
daily  Held,  seeks  opportunity,  mild 
climate  area.  Thoroughly  familiar  all 
phases  operations.  Top  references.  Ap¬ 
preciate  salary,  full  details  first  letter. 
Box  106,  Editor  ft  Publisher. 
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SITUATIONS  WANTED 


Editorial 


REPORTER — J-grad.  Car,  camera. 

years  experience.  Elx-GI,  single. 
29.  With  Chart  Area  3  P.M.  ;  desire 
settle  elsewhere.  Box  143,  Editor  ft 
Publisher. 


REPORTER  -  PHOTOGRAPHER.  21  , 
months  in  wire  and  daily  bureaus  | 
Wants  to  go  up,  broaden  experience  ! 
Daily,  magazine,  or  any  good  demand-  ' 
ing  job.  Married,  26,  degree.  Box  146 
Editor  ft  Publisher. 


ARIZONA,  New  Mexico  publishers: 
Veteran  editor,  editorial  writer  avail¬ 
able.  Asthmatic  wife.  Must  go  South¬ 
west.  Now  with  100,000  Eastern  daily. 
Box  210,  Editor  &  Publisher. 

COPYREADER:  BA  English,  news¬ 
paper  experience.  Know  French.  News¬ 
paper  or  trade  publication.  New  York 
City  only.  Box  240,  Editor  ft  Publisher. 
LIBRARIAN,  48.  married,  26  years 
experience,  desires  position  daily.  Ful- 
vio,  6619  North  Gratz  Street.  Phila¬ 
delphia,  Pennsylvania. 

POLICE  reporter,  large  daily  only.  10 
years  e.xperienee.  Married,  4  children. 
Must  be  permanent.  Within  200  miles 
of  Philadelphia.  152  N.  16th  Street, 
Philadelphia.  Pa. 

ROTO  MAGAZINE  man,  14  years 
metropolitan  daily.  Editing,  eopyread- 
ing,  writing,  layout,  makeup.  Chart 
Area  2.  Box  235,  Editor  ft  Publisher. 


AVAILABLE  IN  JUNE.  37-year-old. 
experienced  sports  writer,  sports  car¬ 
toonist.  sports  editor.  Nearly  17  years 
on  Stateside  metropolitan  dailies.  Han¬ 
dle  editing,  reporting,  writing,  makeup. 
Alsu  experienced  in  writing  general 
features  for  papers  and  syndicates. 
Seek  job  on  PM  paper  or  in  trade 
journal —public  relations  field  after 
return  to  States.  Current  two-year  e<in- 
tract  as  civilian  sports  editor  and 
supervisor  of  5-man  department  on 
military  daily  in  Far  East  near  termi¬ 
nation.  Appreciate  air  mail  reply.  Box 
218,  Editor  ft  Publisher. 

EDITOR 

EDITORIAL  WKITEK 

Editorial  Page  Editor  morning-eve¬ 
ning  eumhinathm  si-eks  either  editor¬ 
ship  or  editorial  writing  stalT  position 
independent-minded,  aggressive  news¬ 
paper.  Full  and  varioi  experience. 
Writing  samples  and  details  uiain  re¬ 
quest.  Box  236,  Editor  ft  Publisher. 


EDITOR,  weekly  newspapers,  top  man. 
New  York-Long  Island  area.  Box  205. 

Editor  ft  Publisher. _ 

EDITOR-WrTtER,  27,  weekly,  maga¬ 
zine  and  publicity  experience  seeks 
challenging  position.  Box  242.  Editor 
ft  Publisher. 

EX-METROPOLITAN  feature  writer, 
deskman,  29.  wants  part-time  job  in 
New  York  City  area.  Magazine,  paper, 
what  have  you?  Box  226,  Editor  ft 
Publisher. 

GASPING  UNDER  DEAD  WOOD  in 
southwest.  Wish  return  home.  Chart 
Area  1  or  2,  as  lively  wire  editor. 
Young,  with  16  years  experience.  Box 
6403.  Editor  ft  Publisher. _ 


GENERAL  ASSIGNMENT  REPORT¬ 
ER,  2  years  daily  experience  news, 
features,  rewrite.  No  sports.  Some 
freelance  magazine  experience.  Veter¬ 
an,  USMC.  Permanent  residence  N.  Y. 
but  will  relcM-ate.  Seeks  spot  in  Chart 
Areas  1  or  2.  Box  243,  Editor  ft 
Publisher. 

GIRL  REPORTER,  two  years  daily 
experience.  B.S.  journalism.  Features 
judged  excellent  in  national  cumpeti- 
i  tion.  Prefer  deep  South.  Box  213,  Edi- 
tor  ft  Publisher. _ 

MATURE  AND  CONSCIENTIOUS 
journalist — experienced  in  all  phases  of 
editing,  writing,  production  and  pho¬ 
tography — now  turning  out  national 
trade  magazine  single-handed,  seeks 
editorial  position  in  Chart  Areas  1  or 
2  where  he  can  give  employer  full 
day’s  work  yet  spend  more  evenings 
and  weekends  with  family.  Business 
magazine  editor  and  newspaperman 
'  for  12  years  each.  Member  SDX.  Box 
221,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


JANUARY  '57  J-Grad,  veteran,  single, 
experience  writing,  editing  promotional 
copy.  Interested  political,  economic 
affairs  all  levels,  community  problems. 
Seeks  newspaper  within  100  miles  New 
York  City.  Box  121,  Editor  ft  Publisher. 


OHIO  PUBLISHERS:  Top  drawer 
deskman  ready  for  challenge,  small  or 
medium  PM  daily.  Interview  at  ONA 
meeting,  February  7-9.  Send  for  resume 
now.  Box  224,  Editor  ft  Publisher. 

ONE  MAN  SPORTS  DESK— seeks  re- 
loeation  Chart  Area  one.  One  year. 
Family  man.  English  major.  Photog¬ 
raphy.  Make-up.  Box  206.  Editor  ft 
Publisher. 


OUTDOOR  WRITER  wants  to  work 
with  lively  outdoor  page.  11  years 
newspaper,  radio  news  covering  all 
lM>ats.  Need  $7500.  Now  doing  outdoor 
column  and  features  for  60,000  mid- 
western  daily.  36,  veteran.  University 
of  Missouri  grad.  Box  230,  Editor  ft 

Publisher.  _ 

READY :  to  give  up  good  job  with 
wonderful  company  (one  of  nation's 
largest)  to  return  to  feature  writing 
Sunday  supplement,  external  magazine. 
With  present  company  threv'  years, 
two  as  writer.  Former  prizewinning 
newspaperman,  trade  magazine  editor. 
Age,  34.  B.A.  degree.  Box  231,  Editor 

ft  Publisher _ 

TOP  NEWSM.4N.  25,  seasoned  tough 
eompetition,  seeks  spot  with  Pacific 
Coast  daily.  Now  employed  major  wire 
service,  Experience<i  all  departments. 
References.  Minimum  $110.  Box  223. 
Editor  ft  Publi.sher. _ 

WIRE  SERVICE  EDITOR,  top  abil¬ 
ity,  background.  Desires  locate  Sai. 
Francisco  area.  J-Grad,  PBK,  37,  sin¬ 
gle,  12  years  experience-8  wire.  Would 
provide  imaginative,  strong  addition  t< 
your  news  or  public  relations  staff. 
Box  '2‘27,  Editor  ft  Publisher. 


Mechanical 


PERHAPS  A  PUBLISHER  is  lia>king 
for  a  pressroom  Foreman.  30  year* 
pressroom  exi>erience  medium  and 
small  Newspapers.  Can  get  excellen: 
repnaiuction,  ability  to  handle  men. 
Character  references,  aggressive,  good 
health.  Any  Chart  Area.  Box  6416. 
Editor  ft  Publisher. 


Photography 


Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Jtib  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  C(jNFIDEN- 
TIAl,  list  of  News  Photographers  avail¬ 
able.  Still-TV  Film-News  reel.  Most 
with  own  ettuipment.  No  Fees-  Write, 
wire  or  telephone — 

Gerald  A.  Clarke 

4.524  Towle  .Avenue,  Hammond,  Indians 
Telephone  WEstmore  1-2906 

TOP  NEWS  Photographer,  10  years 
experience  first  class  dark  room  man. 
Best  reference.  Will  go  anywhere. 
Reason  for  moving — paper  folded 
Box  225.  Editor  ft  Publisher. _ 

IF  PHOTOGRAPHY  SPEAKS  in  your 
paper,  here  is  a  chance  to  capitalize 
on  a  well  rounded  experienced  prize 
winning  photographer.  Box  238,  Edi¬ 
tor  ft  Publisher. 


Promotion — Public  Relations 


PRIZE-WINNING  REPORTER.  11 
years  exi>erience.  wants  public  rela* 
tions  job  with  manufacturer  of  out* 
d'>or  pfiuipment  or  sjMjrtinfr  i?oodt 
Married,  H3,  two  children.  Best  refer- 
#*nr$»s  Box  R429,  FHitor  A  Publisher 


PUBLIC  RELATIONS— Seek  top  posi¬ 
tion,  aKcnry  or  firm.  Now  third  man 
on  11 -man  .<tafr  billion  dollar  com¬ 
pany.  12  years  public  relations,  pub¬ 
licity,  new.spaper  experience.  Skillec 
writer,  trained  speaker.  Administrative 
ability.  College  dcf^ree,  married, 

35.  Minimum  salary  112,000.  Box  222. 
Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Browu 


David  Ijawrence  in  the  Herald 
Tribune  said;  “Whether  the 

members  of  the  press  like  it  or  _ 

not,  the  law  of  the  land  is  that  ll  I 

any  American  who  carries  A  ItJlll  W  tllV 
money  into  Red  China  violates 


Sam  Day,  managing  editor 
of  the  New  York  Journal- 
American,  w'rote  about  the 
State  Department  ban  on  news¬ 
men  going  to  Red  China;  “It 
is  unfortunate  all  the  press  did 
not  assert  its  independence  of 
diplomatic  control  and  assign 
men  to  get  the  facts  when  the 
opportunity  offered.  It  seems 
to  us  we  waived  an  important 
principle  with  too  little  pro 
test.” 


From  then  until  now  there  has 
been  no  statement  from  ASNE’s 
board  of  directors  or  any  com¬ 
mittee  on  the  controversy.  We 
understand  it  has  been  subject 
of  correspondence  among  the 
board  members  and  we  hope 
there  will  be  some  comment 
forthcoming  in  the  near  future. 


First  Copy 
From  Worl 

money  into  rvea  ^..niiia  viuiaics  j  - 

the  statute  and  can  be  punished  \  i0riSOrPrl 

.  .  .  ‘Freedom  of  the  press’  does 


Mr.  Day  sure  said  a  mouth¬ 
ful! 


Euitor  &  Publisher  has  been 
a  “voice  crying  in  the  wilder¬ 
ness”  on  this  issue  since  early 
August  until  now  when  some 
newspaper  editors  and  colum¬ 
nists  are  challenging  the  State 
Depaitment’s  edict  and  its 
threat  to  penalize  three  news¬ 
men  who  went  to  Red  China 
despite  the  ban. 

The  most  di.sappointing  per¬ 
formance  in  this  debacle  has 
been  on  the  part  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi 
tors  which  until  now  has  been 
in  the  forefront  of  every  fight 
for  freedom  of  information  in 
this  country  and  around  the 
world. 


press 

not,  of  course,  include  freedom  Evidently  heavily  censored 
to  violate  laws  on  the  statute  first  cable  copy  from  Williar. 
books.”  Worthy  in  Red  China  was  pu'tp 

But  in  general  comment  in  the  Hshed  by  the  New  York 
press  has  been  to  the  effect  jan.  16.  It  reported  an  inh. 
that  the  State  Department  has  view  with  one  of  10  U.S  pn. 
taken  the  wrong  attitude.  Such  goners,  but  little  of  news  fe- 
words  should  have  been  written  terest  was  given, 
many  months  ago.  James  Wechscler,  editor  o! 

If  the  three  men  on  their  re-  the  Post,  cabled  to  Mr.  Worth 
turn  from  Red  China  have  their 
passports  revoked  destroying 
their  further  usefulness  as 

own  prestige  behind  the  State  foreign  correspondents,  and  if  story  was  the  first. 
Department’s  action.  E&P  they  are  prosecuted  under  the  There  was  a  time-lag  of  t»'| 
asked  on  Sept.  1  why  the  princi-  1917  Trading  with  the  Enemy  hours  between  two  sections  o:| 
pie  was  not  still  worth  fighting  Act,  it  will  be  because  the  the  cable,  Mr.  Wechsler  said 
for  if  it  was  worthy  two  weeks  American  press  did  not  meet  The  post  headlined  the  stor 
before  that.  Complete  silence  this  issue  squarely  when  it  first  “First  U.S.  Reporter  in  Eec' 
from  the  .American  press.  E&P  arose  last  Summer.  It  sat  on  China;  A  Guarded  Prison  In  . 

its  hands  for  too  long  in  qui 
escent  acceptance  of  a  govern¬ 
ment  policy.  That  would  react 
to  the  detriment  of  the  Ameri¬ 
can  people  and  its  suppo.sedly 
free  press. 


E&P  joined  with  others  in 
protesting  the  ban  on  Augu.st 
18.  .4fter  the  President  put  his 


when  he  went  into  China  thre* 
weeks  ago  for  a  series  of  fivt 
500-word  pieces.  This  week 


.4s  was  expected,  the  new 
chairman  of  the  ASNE’s  Free¬ 
dom  of  Information  Committee 
(Herbert  Brucker  of  the  Hart- 
fort  Courant)  protested  the 
State  Department’s  action  in 
August  and  stepped  into  the 
battle  as  all  his  predecessor 
chairmen  had  done  in  the  past 
on  similar  issues  and  would 
have  done  on  this  one.  He  was 
in  good  company  because  the 
heads  of  the  major  wire  serv¬ 
ices,  some  broadcasters  and 
leading  editors  said  about  the 
same  thing. 

But  the  minute  President 
Eisenhower  publicly  backed  up 
the  Secretary  of  State  in  the 
matter  there  was  complete 
silence.  Everyone  of  the  em¬ 
ployers  of  the  15  newsmen  who 
had  been  invited  to  Red  China 
on  .4ug.  6,  most  of  whom  were 
making  plans  to  .send  their  men 
hoping  the  U.S.  government’s 
position  would  change,  im¬ 
mediately  backed  down  and 
shut  up.  With  the  po.ssible 
single  exception  of  Editor  & 
Publisher  there  was  complete 
silence  on  the  part  of  the  Ameri¬ 
can  press.  The  chairman  of 
the  ASNE  FOI  committee  was 
privately  criticized  by  some  of 
his  own  board  of  directors  for 
his  action.  He  was  sat  on. 


asked  the  same  question  on 
Nov.  and  Dec.  1.  The  same 
ab.solute  quiet. 

In  all  that  time  the  State 
Department  has  not  elaborated 
or  explained  its  position  beyond 
stating  that  travel  to  Red  China 
is  prohibited  because  that  gov¬ 
ernment  is  holding  American 
citizens  as  hostages  and  it 
could  provide  no  protection  for 
.4merican  new’smen. 

Roscoe  Drummond  in  the 
New  York  Herald  Tribune  has 
WM-itten;  “Secretary  Dulles  or. 


teiwiew,”  and  the  editor  cap. 
talized  an  explanatory  para 
graph  reading; 

“The  reader  should  note  th  | 
Worthy  has  taken  pains  to  -  ■ 
derline  as  clearly  as  possfcj 
*  *  ^  the  drastic  restrictions  und- 

The  State  Department’s  effort  which  the  interyiew  took  pla«. 


Eleven  rules  were  read  to  M: 
Worthy,  he  reported,  before ' 
was  permitted  to  see  the  ? 
soner,  Rev»  Paul  Mackensr 
Lutheran  missionary,  of  Bal: 
more. 

Mr.  Wech.sler  said  he  had 


to  punish  three  American  re¬ 
porters  for  their  unauthorized 
entry  into  Communist  China 
may  fail,  the  American  Civil 
Liberties  Union  said,  because 
of  a  federal  judge’s  order  in 
Califomia  approving  a  defense 
if  necessary.  President  Eiseti-  attorney’s  travel  to  that  country  perienced  considerable  difficul: 
hower  himself,  ought  to  extri-  obtain  evidence  in  connection  in  arranging  a  transfer  colie 
cate  the  .4dministration  from  ^ith  a  sedition  prosecution.  cable  account, 
what  seems  to  me  the  profound-  Patrick  Murphy  Malin,  ACLU  The  series  is  being  offered 
ly  untenable,  harmful,  useless  executive  director,  hailed  the  other  papers  bv  the  Post.  5) 
and  contradictory  policy  of  try-  decision  of  Judge  Louis  E.  far  using  are  Toledo  (Ohic 

ing  to  keep  American  newspa-  Goodman  in  San  Francisco  Jan.  Blade  and  Washington  (D.C. 

pers  from  covering  what’s  hap-  9  that  A.  L.  Wirin,  attorney  for  Post  and  Times  Herald. 

John  William  Powell  and  his  Mr.  Worthy,  a  Nieman  Fr 
wife,  Sylvia  Powell,  cannot  have  low  from  the  Afro-.4meric; 
his  passport  revoked  or  be  Newspapers,  Baltimore,  wentnj 

penalized  for  traveling  to  the  China  in  defiance  of  a  St>:' 

Chinese  mainland  or  North  Department  ban  on  travel  therf 

Korea  to  obtain  depositions.  by  U.S.  newsmen. 


with 


pening  in  Red  China 
.4merican  corresjmndents. 

“The  official  arguments  for 
acting  to  block  reporters’  travel 
to  Red  China  simply  do  not 
make  .‘sense  and  never  did  make 
sense.” 

Those  are  our  sentiments  ex¬ 
actly  but  w'e  do  not  have  any 
hope  that  either  Dulles  or 
Eisenhower  will  Jo  anything 
about  it. 


We  are  not  under  the  illusion 
that  every  editor  or  newsman 
agrees  with  us  on  this  is.sue.  .4 
few  have  taken  contrary  posi¬ 
tions.  The  Li/nchburg  (Va.) 
Netvs,  for  instance,  commented 
that  the  three  newsmen  who 
have  entered  Red  China  have 
“misu.sed  their  passports  which 
were  marked  not  valid  for  Peip¬ 
ing  China.  They  attempted  to 
determine  for  themselves  what 
the  policy  of  their  government 
ought  to  be.  Their  passports 
are  rightly  forfeited.” 


ALLEN  KANDER 
and  Company 

Negotiators 

For  the  Purchase  and  Sale 
of  Daily  Newspapers 


I62S  EVE  STREET  N.W..  WASHINGTON 
60  EAST  A2NO  STREET,  NEW  ^  ®  **  * 
3B  EAST  WACKER  DRIVE.  CHICAGO 
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EXCLUSIVE  — Shorter  drop  for  faster  matrix  delivery. 

Steep  70°  angle  of  magazines,  combined  with  shorter 
matrix  drop  and  one-piece  keyrod  action,  speeds  ma¬ 
trix  delivery.  Eliminates  need  for  frequent  cleaning  of 
magazines  or  matrices.  Convenient  lever  shifts  maga¬ 
zines  quickly  and  easily. 


EXCLUSIVE  — Swinging  front  and  keyboard  for  sim¬ 
plified  maintenance.  Keyboard  and  front  swing  open 
quickly,  and  keyrod  frame,  with  “ee”  attachment,  can 
be  lifted  out  as  unit,  opening  machine  from  front  to 
back  for  lubrication,  quick  inspection  of  assemblies, 
and  fastest  possible  maintenance. 


f  (iiSTtSt  •  •  0* 

5  f^STEStl  / 


Why  Linotype’s 
COMET  is 
preferred  in 

America’s  composing  rooms 


EXCLUSIVE —Comet  electric  pot  for  efficient  heat 
control.  Aluminum  block  throat  and  mouth  heaters  of 
Comet  electric  pot  assure  adequate,  uniformly  heated 
type  metal  supply  at  all  speeds.  Individual  crucible 
and  mouthpiece  temperature  controls  are  housed  in 
box  shown.  The  heaters  are  easily  removed  without 
disturbing  the  crucible. 


EXCLUSIVE  — One-piece  keyrods  for  trigger-quick  ac¬ 
tion.  Comet  keyrod  frame  houses  direct-acting,  one- 
piece  keyrods  which,  with  70°  magazine  angle,  give 
immediate  matrix  response.  Feather-touch  keyrod  ac¬ 
tion  reduces  operator  fatigue,  cuts  down  possibility  of 
errors  while  increasing  output.  Keyrods  and  keyrod 
frame  lift  out  as  unit. 


No  machine  equals  the  Comet’s  speed -even  at 
‘•cruising”  speeds  the  Comet  breaks  straight  mat¬ 
ter  records!  And  with  this  speed  comes  an  un¬ 
equalled  ease  of  maintenance. 

“Fastest . . .  most  practical . . .  requires  no  ‘baby¬ 
ing’  . . .  easiest  maintenance  ever  . . .  rates  lOO'^r !’’ 
-these  are  just  a  handful  of  the  actual  comments 
that  characterize  the  Comet  wherever  it  goes. 

There’s  a  reason.  For  the  Comet  incorporates 
the  production-building  features  that  are  standard 
on  a  Linotype,  and  also  has  exclusive  features  that 
guarantee  exceptional  speed  plus  unmatched  sim¬ 
plicity  of  operation  and  maintenance. 

Call  your  Linotype  Agency  for  all  the  facts  about 
the  money-saving,  time-saving  Comet. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  f  • 

Srt  in  Litmttfpr  Trartr  Gotttie,  and  StmrloH  faiutItfM 


LINOTYPE 


Ag«n..  et:  Atlanta,  Baston,  Chicaga,  Cleveland,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Conadian  Linotype,  Limited,  Toronto,  Ontario 
in  i s.  A 


Just  look  at  these  sales  figures* 

—and  they're  getting  bigger  year  after  year! 


*FTAI1  IIQ  non  fin  These  sales  figures  are  dramatic  evidence 

iLlnlL  unLLu .  LiOJ  I  J,UUU.UU  the  tremendous  growth  of  Albuquerque 

the  1948  Census  of  Business, 

\|  f  4.1  408  nnn  nn  These  sales  gains  placed  Albuquerque  ainof 

'  ’  ’  the  nation’s  leading  Metropolitan  Areas 

sales  growth !  Albuquerque’s  gain  ranked 

ITIVE  SALES .  45,023,000.00  in  automotive  sales;  second  in  general 

’  ’  '  chandise  sales,  second  in  total  retail 

seventh  in  food  sales;  and  ninth  in  gas«l 

L  MOSE.  SALES . 2], 325, 000.00 

As  many  top-flight  advertisers  know  al 

IE  SERVICE  STAINS  .  16,643,000.00  it  best  in  the  Tribune  and  Journal. 

*  U,  S,  Census  of  Business,  195i  ’ 

j 

Tell  all  Albuquerque  what’s  on  the  market  and  where  to  buy  it ! 

ALBUQUERQUE  TRIBUNE  ALBUQUERQUE  JOURNAL 

(EVENING)  (MORNING  &  SUNDAY)  I 

Buy  them  separately  ...  or  buy  both  for  blanket  coverage  at  only  29<  per  line. 


NEW  YORK.  Wor/d  Te/egromi  The  Sun  COLUMBUS . Citizen 

CLEVELAND . Prtst  CINCINNATI . Post 

PITTSBURGH . Preit  KENTUCKY . Pott 

SAN  FRANCISCO  ■  •  •  •  •  .  News  Covington  edition,  Cincinnati  Post 

INDIANAPOLIS . Times  KNOXVILLE  ....  News-Sentinel 


tment,  230  Park  Avenue,  New  York  City 


DENVER  .  .  .  Roeky  Mountoin  Newt  EVANSVILLE . ^ 

BIRMINGHAM  ....  Post-Herald  HOUSTON . ^ 

MEMPHIS . Press  Scimitar  FORT  WORTH . ^ 

MEMPHIS  .  .  .  Commerciol  Appeal  ALBUQUERQUE . FtAwe 

WASHINGTON . N#w»  £L  PASO . H-rdd-M 

Chicago  Son  Froncitco  Dafreit  Cincinnati  Philadalphi'i  0^^ 
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